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@® Six short years ago SNOW TOP Chalk American chalk. The lion’s share became 
was almost an unknown. ® The lion’s share the eagle’s. © The diagram tells the story. 


of the chalk used in producing American SNOW TOP sales have doubled, tripled, 


fie . . € » —¢ ay? > " ; 1 eG 
dentifrice was imported. ® Manufacturers quadrupled—and they’re still going up. 


approached on SNOW TOP answered ‘**Show Can you account for this by anything but 

een 2 the fact that SNOW TOP is a better, smoother 
us! Prove it equals or betters what we are now 

f , " chalk—dependably uniform—free from grit, 
using—and we may be interested.”’ @ We 

black specks and every other fault’ which 

took them at their word—and showed them. : ae aes 

would be reflected in the finished dentifrice? 


@ Under every test—measured to every spec- ae _ ‘ x 
; . 7a ®@ SNOW TOP never disappoints, or brings 


ification—SNOW TOP proved it is not bet grief. @ If you are not already a SNOW TOP 
tered by any chalk, from any source, at any user, it will be a pleasure to show you also. 
price. ® American manufacturers turned to @ Address the 


INDUSTRIAL CHEMICAL SALES CO., Inc. 


230 PARK AVENUE NEW YORK CITY 
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OXZEMA! 


FOR SEALING antiseptics, astringents, bath salts, brilliantine, cold creams, dental powders, deodorants, 
face powders, foot oils, hair oils, hair tonics, hand lotions, liquid soaps, mouth wash, nail polishes, 


ointments, toilet water, vanishing creams, wave set, witch hazel and similar toilet preparations. 


PHOUER®ILY WETARL CC OP. eae 


2444 WwW. SIXTEENTH ST., CHICAGO pie 3720 FOURTEENTH AVE., BROOKLY®# 
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Cosmetic Chemists like 
these four materials 


= b] 
1. Harrison’s Iso-Beeswax 
Many cream makers have found that ISO-BEESWAX makes a fine soft or medium 


cream. For this purpose it is superior to pure beeswax and makes a perfect, stable 
emulsion. ISO-BEESWAX has a pure beeswax base, supplemented by the addition of 
certain acids and esters which give it all of the U. S. P. characteristics of beeswax. If 
you want to make a beautiful cream of this type, perfectly stable, in an economical way 


and with a minimum of trouble, let us send you a sample of ISO-BEESWAX and, if 


you wish, a basic formula, with directions. 


2. Harrison’s Pure U.S.P. Flaked White Beeswax 


Pure, uniform beeswax is known as an ideal emulsifying agent. It produces a 
heavy cream of firm, flaky texture and is used to best advantage only in creams of this 
type. HARRISON’S PURE BEESWAX is refined by the special Harrison process 
which removes all dirt, colloidal impurities and extraneous matter. If you are par- 
ticular about your beeswax, you will be delighted by this uniform, pure white product 
in the easy to use flake form. Ask us for a sample and let us tell you more about our 


refining process which not only bleaches the wax but actually removes all impurities. 


3. Flaked Ceresine 


Many chemists have found in our Ceresine just the product they have been looking 
for. This is a really uniform Ceresine. It has a melting point of 64° C., the tempera- 
ture at which beeswax melts. This melting point is branded on the carton and is 


guaranteed uniform. You will like the convenience of the flake form. Ask for a 


sample. 


4. Sulphurized Petrolatum (Kobbe Process) 


This is an extremely interesting base for creams, salves or ointments. Sulphurized 
Petrolatum contains 10% of colloidal sulphur and solves the particularly difficult 
problem of incorporating elemental sulphur in a product. Where from | to 3% sulphur 
is desired in the cream or ointment, use Sulphurized Petrolatum for the much greater 


effectiveness of its colloidal sulphur as compared to ground sulphur. 


HARRISON REFINING COMPANY, Inc. 


Producers of Harrison’s Pure, U. S. P. Flaked, White Beeswax 


Harrison's Flaked Ceresine 


350 Madison Avenue, New York City 


Stocks carried in 14 principal cities and Canada 
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Absorption Bases 
Alcefa Laboratories 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
N. I. Malmstrom & Co. 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 
Alcohol 
American Commercial Alcohol Corp. 
Commercial Solvents Corp. 
A. K. Hamilton 
U. S. Industrial Alcohol Co. 
Alkaloids 
Abbott Laboratories 
. T. Baker Chemical Co. 
. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Aromatic Chemicals, Essential Oils, 
Flavors 
ag Products, Inc. 
J. Bush & Co., Inc. 
Californie Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
The Dow Chemical ‘Company 
P. R. Dreyer, Inc. 
E. I. du Pont de Nemours & Co., 
Felton Chemical Co., Inc. 
Fritzsche Brothers, Inc. 
General Drug Company 
Givaudan-Delawanna, Inc 
Heyden Chemical Corp. 
George Lueders & Co. 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Co. 
Norda Essential Oil & Chemical Co. 
Orbis Products Corp. 
Compagnie Parento, Inc. 
Schimmel & Co., Inc. 
Edwin Seebach Co. 
Geo. Silver Import Co. 
A.M. Todd Co. 
Ungerer & Co 
van Ameringen-Haebler, Inc. 
Van Dyk & Co. 
Albert Verley, Inc 
Beeswax 
Harrison Refining Co., Inc 
Koster-Keunen 


Inc. 


Adhesives 
National Adhesives Corp. 
Applicators and Droppers 
Glass Products Co. 
Pennsylvania Glass Products Co. 
Bottles & Jars 
Carr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 
Hazel-Atlas Glass Co. 
Maryland Glass Corp. 
Owens-Illinois Glass Co. 
Salem Glass Works 
Swindell Brothers, Inc. 
Boxes & Cartons 
Karl Voss Corp. 
Cans 
Continental Can Co. 
Cartons 
American Coating Mills, Inc. 
Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Aridor Co. 
Armstrong Cork Products Co. 
Bridgeport Metal Goods Mfg. Co, 
Dodge Cork Co. 
General Plastics, Inc. 
Phoenix Metal Cap Co. 


Sylvania Industrial Corp. 


Buyers’ Guide 


The firms listed below are reliable sources of supply which we are glad to recommend to our readers. 


Theodor Leonhard Wax Co., Inc. 
Orbis Products Corp. 
Will & Baumer Candle Co., Inc 


Botanical Drugs 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
S. B. Penick & Co. 


Chalk 
Industrial Chemical Sales Co., Inc 
Peerless White Lime Co. 
John & E, Sturge, Ltd. 

Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 


Cod Liver Oil 
P. R.. Dreyer, Ine. 
Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 


Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 


Gums 
Paul A. Dunkel & Co., Ine. 
Frank-Vliet Co., Inc. 
J. L. Hopkins & Co. 
Innis, Speiden & Co. 
Orbis Products Corp. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 


Lanolin 
Alcefa Laboratories 
Innis, Speiden & Co. 
N. I. Malmstrom & Co. 
Merck & Co. 
Pfaltz & Bauer, Inc. 


Medicinal Chemicals 
Abbott Laboratories 





Containers & Machinery 


Collapsible Tubes 
National Collapsible Tube Co. 
New England Collapsible Tube Co. 
Standard S _— & Tube Co. 
Sun Tube 
White Metal Mig. Co. 
Corks 
Armstrong Cork Products Co. 
Dodge Cork Co 
Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. Co. 
Transparent Paper 
Riegel Paper Corp. 
Sylvania Industrial Corp. 
Labels 
Cameo Die Cutting & Engraving Co. 
John Horn 
Machinery (Packaging) 
Arthur Iton Co. (Tube & Tablet) 
Economic Machinery Co. (Labeling) 
National Packaging Machinery Co. 
Pneumatic Scale Corp., Ltd. (Capping 
& Labeling) 
Geo. G. Rodgers Co. (Tube) 
F. J. Stokes Machine Co. (Tube & 
Tablet) 
Stokes ® Smith Co. (Powder) 
U. S. Bottlers Machinery Co. (Bottle) 
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. T. Baker Chemical Co. 

nzol Products Co. 
California Fruit Growers Exchange 
Dow Chemical Co 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt oe Works 
Merck & Co., Inc. 
an Chemical Co. 

Y. Quinine & Chemical Works 
oe Pharmacal Co. 
Chas. Pfizer & Co., Inc. 
Schofield-Donald Co. 
Seydel Chemical Co. 
Wilson Laboratories 


Mineral Oil 
Atlantic Refining Co. 
M. W. Parsons, |[m 
S. Schwabacher & 
L. Sonneborn Sons, Inc. 
Stanco Distributors, Inc. 
Standard Oil Co. of Indiana 


Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 


Private Label 
Ehrmann-Strauss Co., 
Kolmar Laboratories 
Paris Cosmetics, Inc. 
Solo Laboratories, Inc. 


Terminal Laboratories," Inc. 


Stearates 

Franks Chemical Products Co. 

Mallinckrodt Chemical Works 

Merck & Co. 

Orbis Products Corp. 

M. W. Parsons, Imports 

R. F. Revson Co. 

Whittaker, Clark & Daniels, Inc. 
Tale 

Innis, Speiden & Co. 

Chas. Mathieu, Inc. 

Orbis Products Corp. 

R. F. Revson Co. 

Whittaker, Clark & Daniels, Inc. 


Zine Oxide 
Innis, Speiden & Co. 
New Jersey Zinc Co. 
Orbis Products Corp. 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 


Inc. 


Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp 
Barnstead Still & Saati Co. 
The J. H. Day Co. 
Dyestuffs Corp. of America 
Ertel Engineering 
Manton-Gaulin Mfg. To. 
New England Tank & Tower Co. 
Pfaudler Company 
George G. Rodgers Co 
F. J. Stokes Machine Co. 


Machinery (Used) 
Consolidated Products Co. 
First Machinery Corp. 
Stein-Brill Corp. 


Packing Material 
Kimberly-Clark Corp. 

Plastic Materials 
General Plastics, Inc. 


Tanks, Kettles 
Alsop Engineering Corp 
Ertel Engineering 
Pfaudler Company 


Vials 
Kimble Glass Co. 
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@ Micronized Rouge and 
Powder Compacts blend per- 
fectly with the skin, because 
their substance is more like 
cream than powder. 


@ The fine particles will not 
stick in the pores, and cannot 
scratch, for you will find no 
trace of grit. 


@ Everywhere this new proc- 


ess has been acclaimed, from 
every standpoint, for setting 
a new standard in rouge and 
powder compacts. 


@ We are the only private 
label house having the ex- 
clusive rights from the in- 
ventor in the use of this most 
revolutionary manufacturing 


method. 


ULTRA FINE PRODUCTS EXCLUSIVELY 
UNDER PRIVATE LABEL 


Micronized Rouge and Powder Compacts 


Face Powder 
Cream Lip Rouge 
Cosmetique 


Face Creams 


Lipsticks 


Eye Shadow 
Cream Cheek Rouge 


Lotions 
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Wren MICRONIZING was first introduced the claims 

we made for its fluid-like texture seemed almost un- 
believable. Now that every test has proved its worth, leading 
perfumers are convinced that no rouge and powder compacts 
made by the old sifting process can compare. Sales to the 
consumer have forged ahead, definitely proving its superiority 


and selling appeal. 


MICRONIZING results in a much finer texture than any ever 
known, as well as uniformity of color from top to bottom and 


a wider color range. 


Raise the standard of your products; investigate the possibil- 
ities MICRONIZING holds for you! For testing purposes we 
will gladly send samples promptly upon request. 


INSURANCE CARRIED 


PRODUCTS LIABILITY 


PARIS COSMETICS, ne 


mee koe FUNE COSMET 


y 1h Csi ihe 
16 WEST 14™STREET C Ne ork 
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unouncement 


| e take great pleasure in announcing that Helen Pope, 
sole executrix of the estate of Frederick J. Pope, has 


appointed us to manage and publish “Toilet Requisites”. 


“Toilet Requisites”, in its twenty years of service to the 
industry, has acquired a fine reputation and built many 


lasting friendships. 


It is our hope and purpose to make “Toilet Requisites” a 
virile, interesting magazine which will serve the industry 
well in the many problems which confront it. It is our 
ambition to make “Toilet Requisites” the kind of a mag- 
azine of which the industry will be proud. Between 
“Toilet Requisites’ and THE DRUG and COSMETIC 
INDUSTRY there is obviously a close, mutual advantage. 
With these two publications working together in har- 
mony there will be many ways in which we may better 


serve the industry. 
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Our Aromatic 
Chemicals... 








Will be found well finished products, excep- 
tionally fine in their characteristic odors. 


Anethol Citronellol 

Aubepine Kugenol 

Bromstyrol Geraniol 

Cinnamic Alcohol (from Styrax) Heliotropine 
Cinnamic Aldehyde (99-100% pure) Iso Eugenol 

Citral Phenyl Ethyl Alcohol 
Citronellal Safrol 


Terpineol—ete. etc. 


We also offer our own production 


Oil Guaiacwood Oil Amyris 
Oil Sandalwood, East Indian Oil Patchouly =) 























We are in good position 


to offer 


Oil Cedarwood 
Oil Pine Needle Siberian, Genuine, High Test 


“The integrity of the house 
is reflected in the quality of 
its products” 

Copyright 1930 











DODGE & OLCOTT COMPANY 
180 Varick Street New York 


Branches: 
Philadelphia — Boston — Chicago 
St. Louis — Los Angeles 
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GENUINE IMPORTED 


RUSSIAN MINERAL OILS 


GUARANTEED U.S.P. 








WHITE OIL 


Specific Gravities: 860 to 890 Viscosities 80 to 345 


Viscosity at 100° F. 








Grade Specific Gravity Saybolt 
Extra Heavy 885/890 335/345 
Special Heavy 880/885 910/290 
Heavy 875/880 175/185 
Medium 875/880 145/155 
Light: Medium 870/875 120/130 j 
Light 870 110/115 
Extra Light 860/865 80/90 


TECHNICAL WHITE OILS FOR INDUSTRIAL USE 


NAPHTHENIC ACID SLUDGE 


Stocks carried in New York and other cities 


Direct Importations from Refinery abroad to all American ports 


S. Schwabacher & Co., Inc. 


25 Beaver Street 


New York 
Cable Address: Oiltanker Telephone: HAnover 2-9538- 9539 
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leaders of fashion, you need some of the distinguished Rose compositions and ingredients created 
by the house of Verley. We offer a complete selection of the finest Rose products, with a full range 
of tone and character—including certain fine chemicals perfected after extensive research for devel- 


opment of new processes. Write for working samples or send a sample of your unscented product. 








ALBERT VERLEY CREATIONS 


Damascenol I. — approaches 
with remarkable fidelity the 
natural Bulgarian Otto Rose 


Damascenol II.—a red rose 
of extra fine tone 


Neorosal — a foundation for 
fine Rose compositions, with 
Red Rose shading 


Nerol Rose—on the basis of 


our specialty, Nero] Extra Pure 
— with deeper tonality 


Rose Leaves — Rose 7 — 
Rose Centifolia “V"— 
Rosanteme — Rose de Mai 
— Rose Rouge ‘V” 


Rose Ketone—a blender and 
halo with an indescribable in- 
dividuality 


CREAM S 


To achieve distinction for your cream, in accord with this unmistakable trend of demand among the 




















ALBERT VERLEY aqtmdlichk 


ALBERT VERLEY, INC., 11 E. Austin Ave., Chicago; 114 E. 25th Street, New York; Mefford Chemical Co., Los Angeles 
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It has been stated just why SNOWTEX FACE POWDER and SNOWTEX BASE for 
FACE POWDER offer the cosmetic manufacturer the opportunity to market a newly 
improved, superior face powder. 

Now we show, under the exacting eye of the microscope, the exact physical reason 


for this superiority in fineness and uniformity of particle form, in covering power and 
adhesiveness, in ability to remove shine and leave a beautiful matt surface. 





This is SNOWTEX FACE POWDER, photographed at 
1000 magnifications. The computed number of particles is 
24,800,000,000 per gram. Note the uniformly fine particles, 
of round form. The largest measures 10 microns in 
diameter. The report from the consulting laboratory 
taking these pictures states that the particles are opaque, 
which means good covering power. 


This is one of the best known, nationally advertised 
quality face powders. The photograph was made under 
identical conditions, 1000 magnifications. The computed 
number of particles is 17,800,000,000 per gram. Some par- 
ticles are fine, others considerably above average, while a 
few are 50 microns in size. Particles are transparent, 
which means reduced covering power. 





SNOWTEX FACE POWDER provides an economical way to sell under your own 
brand a fine, superior face powder. Furnished in six colors, each color in three shades, 


each batch exactly uniform. 
SNOWTEX BASE, incorporated in your present formula, will visibly improve your 
face powder. In white, or six colors. 
A sample on request 


T. GOSTAGE LEEK 


230 Park Avenue New York 











TO GIVE YOUR 
CREAMS THAT 
VELVET SMOOTHNESS 


CETYE 
ALCOHOL 


therapeutic value in addition to its thickening qualities 


. requires no special “cautions and no radical 


‘teeddg Alcohol Pure is especially tested for cosmetic 

manufacture . . . especially prepared to give your 
facial creams, hand creams, shaving creams and lipsticks changes in your formulae. It's economical, too. As 
that velvet smoothness which makes their application a little as 2% will produce excellent results in your 
delightful experience. product. 


Cetyl Alcohol Pure is made from Spermaceti . . . has Write us for a sample and further information. 


GIVAUDAN 


DEtLAW AN N A 
80 FIFTH AVENUE, NEW YORK, N. Y. 












THE PENDULUM SWINGS BACK TO ORIENTALS 















OR many years the heavy Oriental perfumes have been considered 
too obvious to be interesting. But now, because women have 
discovered a "delightful wickedness" in their deep vibrant odors, the 


pendulum of fashion is swinging back their way. 


To meet the demands this trend will make on you Givaudan has 


developed 


CORINYS 


a warm, Oriental bouquet that blends well with jasmin, neroli, Bulgarian 
otto of rose, patchouli and the fatty aldehydes. It has a powerful 
and lasting scent . . . will not discolor creams or soaps . . . and is 
extremely economical—8 ounces per 100 pounds of cream give 


excellent results. 


Timeliness and high quality are the-basis of Givaudan's service to 
the perfumer. Let us send you a sample of CORINYS—a fine ex- 
ample of a new synthetic in the old Egyptian manner. 


ae ee ee. A N 


D ELA W AN N A. . 


8 0 Fer tH AVENUE, NE W ¥ Oo &€ £&., N . ae 


Branches: Philadelphia, Los Angeles, Atlanta, Cincinnati, Detroit, Dallas, Baltimore, New Orleans, Chicago, San Francisco, Seattle, Montreal, Havana 
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The Pfaudler “Intermediate Series’’ of single shell 
and jacketed Glass-Lined Storage Tanks and 
Mixers answers hundreds of plant problems in- 
volving quantities from 30 to 330 gallons. 


The unusual number of standard accessories and 
the many possible combinations available in this 
series enable you to meet your special problems 


without the cost of made-to-order equipment. A 





few of the combinations are illustrated above. 
The rugged construction of 3/16 to 1/4 in. open 
hearth steel (depending on size), outlasts or- 


dinary equipment by many years. 








PFAUDLER GLASS-LINED “INTERMEDIATES” TO MAINTAIN 
PURITY AT LOW COST DURING MIXING AND STORAGE 


The acid resisting glass enamel keeps your prod- 
uct as metal-free as a laboratory test tube. Special 
bottom construction slopes to front making drain- 
age rapid and complete. Easiest to clean. 


Jacketed series for heating and cooling operations 
may be had with or without enameled steel 
clamped cover, cork insulation, vertical or side 


agitator, flanged outlet with valve adaptors, etc. 


Let's get together and see what your mixing and 
storage problems are. The chances are we have 
the answer in the “Intermediate Series’ or one of 


our other lines of storage tanks and mixers. 


THE PFAUDLER CO, 1509 GAS & ELECTRIC BLDG., ROCHESTER, N. Y. 
Branch Offices: New York City, Chicago, Philadelphia, Elyria, O., San Francisco (Pfaudler Sales Co.) 


PFAUDLER g/ass-lined sie! EQUIPM 








MULTIMIXERS © STORAGE TANKS @ DISTILLATION EQUIPMENT @ EVAPORATING PANS e REACTION KETTLES ¢ DOUBLE MOTION MIXERS 
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UMPLETE sro 


OF BOTANICAL DRUGS--- 














i ies largest and most complete stock of crude drugs in the world is in the warehouses 


of S. B. Penick & Company ...a broad statement, but a true one. This, coupled 
with the size, experience, and integrity of our organization, marks us as a dependable 


and unfailing source of supply. 


Buying and selling botanicals is only a part of our work. We pride ourselves on the 
thorough knowledge of all factors and developments concerning the industry, and are 
prepared at all times to put this information at the service of our customers. 


Our Price List and Manual, enumerating more than nine hundred products useful to manu- 


facturers of pharmaceuticals, toilet preparations, insecticides, etc., is available on request. 


S. Bi. PE NICK, &, ¢ 
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132 NASSAU STREET, NEW YORK 
1228 WEST KINZIE STREET, CHICAGO 





> THE wD 2D" Ss CA ERG €.3. 7 BOTANICAL DRUG HOUSE < 
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Essential Oils 


Aromatic Chemicals 
Perfume Bases 
Floral Essences 


Flavoring Materials 


















FISCHBECK TO LEAVE UNGERER & CO. 
Charles Fischbeck. vice-president of Ungerer & Co... 
New York importers of essential oils and aromatic 
chemicals, has resigned effective January |. to establish 


his own business The new company will he known 


ZZ. as Charles Fischheck & Co and will have offices in New 
BZ York Tt will also import and deal in essential oils and 
BZ aromatics. Mr Fisehbeck has heen associated with 


EZ EZ Ungerer & Co for almost 25 vears his activities heing 
ZZ chiefly in the purchasing and managerial ends of the 
Be Aa Z business SOAP 
Po 

Fischbeck Incorporates 


Charles Fischbeck is incorporating to do 











business under his own name effective 


January | locating his business in New 





CHARLES FISCHBECK 


York City Mr Fischbeck completed his 
BE twenty-fourth year with Ungerer & Co 

EEE last August. and has resigned his position 
effective January 1 to start his new 
enterprise 


The Drug and Cosmetic Industr 


Our years of experience and acquaintance in the essential oil, flavor 
and aromatic business in every part of the world, have enabled us to estab- 
lish the best foreign and domestic sources of supply. 

Shipments are arriving daily. We have been able to secure extensive 
quarters, which have been laid out to efficiently handle all deliveries. 

Our analytical and control laboratories are now functioning for your 
benefit and protection. 

The highest standard of quality will be our steadfast policy. 

Let us give you the benefit of our experience and our facilities for 
prompt service. 


CHARLES FISCHBECK CO., Inc. 


119 West 19th Street, New York 
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ND, year after year, every jar she buys is ex- 
actly the same. 

This means Product Control, possible only if the 

ingredients are always uniform—if no impurity or 

adulterant is ever permitted to alter the product. 


To help you control your own product, we offer 
you Beehive Brand Beeswax — guaranteed pure— 
always the same. You know what results you will 
get from using this fimer beeswax. 


Our own buyers select the finest grade of crude 
beeswax. This beeswax is tested for purity and 
quality by our skilled chemists. Then it is bleached 
by Nature’s own method—sun and air. 


PURE WHITE. Every tablet of Beehive Brand 
Beeswax is pure white—an essential in making fine, 
white creams. 

If you are interested in improving the quality 
and increasing the sale of your beeswax-base 
products, write today for complete information. 


BEEHINE 2 
Ee a a 


WILL & BAUMER CANDLE CO., INC. 
Established 1855 


Spring Street, Syracuse, New York 
SPERMACETI CERESINE YELLOW BEESWAX 


COMPOSITION WAXES RED OIL HYDISTEAR 
STEARIC ACID 





Beehive Brand Beeswax is Always Pure— Uniform 
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A LILAC 


In this delightful new creation we 


believe we have achieved the ulti- 
ee mate in low cost lilac bases. Pos- 
sessing deep intensity of tone, 


AVRYLLIS breathes the true exqui- 
site fragrance and delicacy of the 
living flower. It is permanent, non- 
staining and most economical. We 
are confident that the three grades 


II. a 
BASE 
now offered, ranging from $8.00 


per pound up to $24.00, will pro- 
vide the inspiration for many new 
and intriguing cosmetic and per- 
fume creations. 


We shall be happy to send samples 
to those interested. Address Dept. 


D-361. 











FRITZSCHE 77... ,. 











816 WEST 8TH STREET LOS ANGELES, CAL. PORT AUTHORITY COMMERCE BLDG. 


Proprietors ot PARFUMERIES de SEILLANS Seillans, France 76 NINTH AVENUE, NEW YORE, N. Y. 


FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St. Toronto, Canada 118 WEST OHIO ST. CHICAGO, 
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ACETYL SALICYLIC ACID 


SALICYLIC ACID SODIUM SALICYLATE 
METHYL SALICYLATE MINOR SALICYLATES 
Creosote Formaldehyde Benzoate of Soda 
Creosote Carbonate Para Formaldehyde Benzoic Acid 
Guaiacol Hexamethylenetetramine Benzyl Chloride 
Guaiacol Carbonate Silver Proteins Benzaldehyde 
Potassium Guaiacol Sulphonate Glycerophosphates Bromides 








HEYDEN 


CHEMICAL factories 


CORPORATION GARFIELD,N.J. 


50 UNION SQUARE PERTH AMBOY,N.J. 


NEW YORK 
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| Mat Distinctive Chypre Note 
CHYPARAL 
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PERRIS MCOMRMEP An - 








Chicago Office 


325 W. Huron St. 


Los Angeles Office 


685 Antonia Ave. 
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Perfectly Balanced! 
Reasonably Priced! 


May be used in Perfumes, 
Toilet Waters and Creams 


Permit us to send you working sample 








\orda 


ESSENTIAL OIL 
& CHEMICAL CO,, ING. 


601 West 26th Street, New York City St. Paul Office 
LAckawanna 4-4700 Pine and E. 3rd St. 
Canadian Office Southern Office 

119 Adelaide St. W., Toronto Candler Annex Bldg., Atlanta, Ga. 
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ANNOUNCING 


The New Felton 


Catalogue of | 
Aromatic Products 





Send for it Now! 





Felton Chemical Company's new catalogue is a practical reference Perfumers, cosmetic manufacturers, soap makers and all those en- 
book classifying aromatic products according to usage and price. gaged in kindred lines using perfumes and aromatics should cer- 
Aromatic chemicals, perfume specialties and compounds, terpene- tainly have this valuable new Catalogue on hand for ready refer- 
es oils, coloromes, aquaromes, technical odors and numerous ence. 


other items of special interest to you are listed in it in clear, concise IF YOU HAVE NOT RECEIVED YOUR COPY WE WILL BE 
nanner, GLAD TO SEND IT IMMEDIATELY ON REQUEST! 


FELTON CHEMICAL COMPANY 


INCORPORATED 


EXECUTIVE OFFICES AND FACTORY: 603 JOHNSON AVENUE, BROOKLYN, N. Y. 


Boston, Mass. Philadelphia, Pa. Sandusky, Ohio Chicago, III. St. Louis, Mo. New Orleans, La. Los Angeles, Cal. 
% Boylston St. 200 So. 12th St. 1408 W. Market St. 1200 N. Ashland Ave. 245 Union Blvd. Balter Bldg. 515 So. Fairfax Ave. 








| 
} 
: 
7 





R.C. A. Bldg., Rockefeller Center 
NEW YORK 
Midland Building 
CLEVELAND 





Monsanto Chemical Company 
Sr.Louis,U.S.A. 


Tribune Tower Everett Station Brown Marx Building Johnston Building 
(eo); 6 (es: leze) BOSTON BIRMINGHAM CHARLOTTE 


373 Brannan Street 378 St. Paul St., West Victoria Station House 
SAN FRANCISCO MONTREAL LONDON 
















lim HARSH Note! 
| 10% to 30% of FLORALDENE eliminates | 


that harsh note in your Floral Bouquets | 

Special Features | 
ia lt will add life and floweriness to your 
4 tt compositions. 


lt will improve the fixature value of your ; 
product and make it more lasting. | & 








(|) 3. It will give your product a distinguished | 
tT quality touch. 














® 
PRICE $24.00 per Ib. 
1 Trial ounce $2.00 ; 


ds Be dm 2a ee 


GARDENIA CARNATION HYACINTH ROSE JASMIN LILY LILAC 























- 70 IMDROVE ODOR ADD 10%t230% FLORALDENE as 





ISE. E 30m sT. NEW YoRK cITY == FACTORY - STAMFORD, CONN. 








- Citric Acid . 


POWDERED GRANULAR CRYSTALS 
Tartarie Acid 
POWDERED GRANULAR CRYSTALS 


CHAS. PFIZER & CO., Inc. 


Manufacturing Chemists 


81 MAIDEN LANE 444 W. GRAND AVE. 
NEW YORK CHICAGO, ILL. 





° ° ¢ UNIFORMITY --- THE ESSENCE OF QUALITY = + ¢ ° 
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FOR YOU—/f you want it 


When the salesman of one of the good essential 
oil houses calls on you, he generally has some- 


thing valuable to give you—if you want it. 


He is more than a salesman—he’s your liaison 
officer. From him you can learn what’s going 
on in the business world. He can keep you in 
touch with new style trends, new merchandising 


ideas, new articles on the market. 


Besides, you’ll find him a practical man, well 
able to sit downand work out your problem with 


you, anxious to help you to better business. 


For he knows that only as your business pro- 
gresses, can his sales to you improve. He re- 
alizes that everything he tells you and everything 
he sells you must work toward this one end: 


better business for you. 


Welcome him. 


van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


315 FOURTH AVENUE, NEW YORK 
180 North Wacker Drive, Chicago 438 W. 48th St., Los Angeles 42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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All purpose creams, Soapless shampoos, Color rinses, Eye 
lotions, - tai ee, paste, Mouth washes, Nail gloss, 





















ointmery ode 
lodern 


cating q ~~ 


lotions, Ries 


Muscle 
soaps, 

Bleachit 
Alopee 
Dandru 


waxes, 





101 West 31st St., New York City 


| Please send me at once “Modern Cosmetics” for which I enclose 
six dollars. 


| 1S SE ne eae ane 

| LS Eee State 

I Company.....................- . Title... 4 
If after 24 hours examination I wish to return “Modern Cos- 


metics’’ it is understood that my money ($6.00) will be refunded 
t once, on publisher’s receipt of the book. 


| 

| 

| 

| | 

| Address - | 
| 
| 

| 

| 

has | 


a. 


shaving creams, Face 
ms, Cream powders, Nail 
s, Acne lotions, Eezema 
nent waving fluids, Lubri- 
p ointments, Skin toning 
x creams, Nail polish re- 
d_ softeners, Deodorants, 
Freckle lotions, Baby 
s, Cream rouges, Taleum 
tions, Preventive creams, 
powders, Foot powders, 
Shampoo liquids, Hand 
epellents, Liquid creams, 
Brilliantines, Hair tonics, 
otions, Bath perfumes, 
Shaving creams, Epilating 


Modern Cosmetics 


Formulation and Production 


BY FRANCIS CHILSON 


Four hundred pages of practical, usable information 
for the manufacturer of cosmetics. Complete and 
authoritative, the result of more than a years work 
carefully compiling and checking information. This 
is the first practical manual for the manufacturer, 
covering every phase of cosmetic manufacturing. 
A valuable reference book, yet it is written so 
clearly and with a minimum use of technical terms 
that it will be found particularly valuable to the 
manufacturer with limited technical training. 


Price $6.00 
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MADE FROM AMERICAN LEMONS 






by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 


Immediate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices 
on kegs, barrels or carloads, write nearest office. 





Products Department 


CALIFORNIA FRUIT GROWERS EXCHANGE 


189 Madison Street Sater Citta 99 Hudson Street 
Chicago, Illinois Mente, “arene New York, N. Y. 
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READY 
FOR DISTRIBUTION 


UNITED STATES PHARMACOPOEIA XI 


Eleventh Decennial Revision. By Authority of the United States 
Pharmacopoeial Convention. This work—required by law in most 
states—represents fully the advances in pharmacy and medicine. The 
latest official U. S. P. 


Bound in Buckram.................. $5.00 


THE NATIONAL FORMULARY VI 


The new National Formulary in its sixth revision is completely and 
thoroughly revised. The National Formulary VI supplements the 
scope of the Pharmacopoeia and supplies additional information in 
simples, formulas, diagnostic reagents and standards required by the 
pharmacist in the practice of his profession. 


Bound in Buckram.................. $5.00 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York, N. Y. 


Enclosed is check for which please send me A P 
To insure prompt ship- 


Number of copies 


pa U. S. Pharmacopoeia XI 
[| National Formulary VI 


Name........... 


ment kindly check 
number of copies re- 
quired and return the 
coupon with your re- 


mittance. 
Address....... 


City...:.. tate 


Sr et ee eee ee ee 


Company.......... 











20 The Drug and Cosmetic Industry Jan. 736: 38, 1 





eee 











MERCK 
SALIC Y@livAyivEss: 


Sa Sey ae vET MANUFACTURER 


Tablet manufacturers have a variety of require- 
ments. In preparing aspirin tablets, forexample,some 
manufacturers prefer to make their own starch 
granulation and consequently use Merck Acid 
Acetylsalicylic, U.S.P. Fine Crystals. Others employ 
Merck Starch Granulations, prepared ready for 
direct feeding to the machines, in either the 10%, 
16% (new) or 20% mixtures. Experienced tablet 
makers know that the Merck product gives no 
trouble such as pitting, sticking, splitting or capping. 
In making tablets from Merck Starch Granulations, 
freedom from development of Acetic Acid odor is 
assured. When the finished tablets are placed in 
water, disintegration starts immediately. Further- 
more, the particles are fine and soft, an important 
factor when the finished productis used for gargling. 

Sodium Salicylate Merck (U.S. P. Crystals Free 
Flowing) has been preferred by druggists and 
manufacturers alike for many years. Rapid solu- 
bility, permanence of color, and freedom from caking 
are some of its outstanding qualities. The Merck 
Powder, U.S. P. is excellenily adapted to straight 
tablet and compound tablet manufacture. If you 
are not using these high quality Merck products 
we invite you to request samples for examination. 


MERCK & CO. Inc. Manufacturing Chemists , RAHWAY, N. J. 
NEW YORK . PHILADELPHIA . ss LOURS 
LN €CA NeA DA: M ‘ER-¢ E> & GO... bF-p.w MORPH EAL, 6 6G eC RTS 
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PLYMOUTH PRODUCTS 


for the Cosmetic and Drug Manufacturer 


Plymouth Specialties 


“PLYMOUTH” POWDER BASE NO. 7—50 lb. cartons. 

This is a new raw material for face powder manufacturers. 
It will improve any face powder; it is extremely soft, white and 
odorless and has exceptional covering powder and adhesiveness. 
Particle size of it is between 3 and 7 microns in diameter. It is 
not a mechanical compound. 

“PLYMOUTH”? SUN-BURN PREVENTER OIL CONCEN- 
TRATE—1 bb. to 55 gallon drums. 

For sun-burn prevention used in a 20% strength in either an 
oil base or in a cream it affords positive and adequate protection 
against sun-burn. Charts covering it are available. 
ie — lea SOAPLESS SHAMPOO BASE—50 gal. 

ms. 

This will stand dilution with at least™equal parts of water 
and remain perfectly clear. It is non-foaming and quite neutral. 
It needs only the addition of water and perfume to complete a 
soapless shampoo. 


“PLYMOUTH” CREAM BASE—375 lb. drums. 

This is a prepared quick-melting liquefying cream base. 
Contains no water. Can be tinted and needs only the addition of 
perfume to complete. 


THOREPS—ABSORPTION BASE—110 lb. drums. 

This is one of the new oxycholesterin absorption bases having 
a very exceptional quantity of effective substances. It produces 
waxless, neutral, soft type tissue creams. It is simple to operate. 


“RIGAL BRAND’ GENUINE IMPORTED RUSSIAN 
MINERAL OILS 
We were the original importers of Russian Oils to this 
country. We offer all grades and viscosities ranging from the 
“Extra Heavy” 335/345 Viscosity to the “Extra Light” 80/85 
Viscosity. 





PERFUME COMPOUNDS 
We have a complete line of perfume compounds suitable for any type of cosmetic at a price range to suit all classes of trade. This 


is a separate department and is in charge of a perfume chemist whose time is entirely devoted to the development of new odors. We 
solicit your inquiries for our regular line or for special odors to suit your individual requirements. 


Cosmetic Raw Materials for Creams and Lotions 


STEARIC ACID—Selling agents for Harkness and Cowing Co. making only a saponified triple pressed and] better stearic acid. Ofa 
very low Iodine number indicating extreme purity. 

ANHYDROUS LANOLIN USP—Selling agents for American Lanolin Corp. A Lanolin of very light color, good body and very sweet 
inoffensive odor. 

“PLYMOUTH” CRYSTAL “E”’ Mineral Oil—Specially made for creams and general cosmetic use. Exceptional purity, having a 
USP acid test. Absolutely odorless and tasteless, colorless. A LIGHT oil for modern fluffy soft creams. Other grades also. 

PETROLATUM—All grades USP of pure Pennsylvania stock, filtered, NOT acid treated. All colors, Snow White to Amber, all USP. 
Special soft grades and qualities, of soft and medium consistency. 

GENUINE SPERMACETI—A very pure white product. The usual objection to Spermaceti in creams because of “‘fishy odor” is not 
applicable because “Plymouth” brand is practically odorless. 

SUN BLEACHED BEESWAX USP—In discs, pound slabs and large cakes) GUARANTEED PURE and USP. Always uniform 
quality. Also Yellow refined. 


‘““CIRINE”? WAX—The Plymouth name for a special grade of Ceresine wax for the Cosmetic industry. Melting point about same 
as Beeswax, preventing lumpiness in creams. The same grade as sold to the largest cream manufacturers in the country for 
more than twenty years. Always uniform. White and odorless. Other grades too. 


IMPORTED OZOKERITE—From Austria and guaranteed pure and unadulterated. Two grades, one 176/178° F. melting point, the 
highest obtainable, and a lower melting point quality of 156/158° F. Both perfectly white and odorless. 


Cosmetic Raw Materials for Powders 


STEARATES—Of our own manufacture. “Plymouth Brand” Zinc as used by Face powder manufacturers for twenty years. Light, 
eae gg and fluffy. Guaranteed made from Stearic Acid. Plymouth Magnesium Stearate for Face powder manufacturers 
who preter it. 

ZINC OXIDE USP—We import the Belgian V. M. Gold Seal and White Seal, of the highest degree obtainable, Lead content nil. For 
the discriminating trade. 


PRECIPITATED CHALK USP—Snow Top Brand in all weights and densities. 

MAGNESIUM CARBONATE USP and Technical—The Imported Pattinson Brand. Light and Heavy. 
COLLOIDAL KAOLIN USP—The finest particle size obtainable. 

RICE STARCH—The Genuine Imported Java Rice Starch. 

TALC—All grades, Italian, French and domestic. 


M. W. PARSONS, IMPORTS 


AND PLYMOUTH ORGANIC LABORATORIES, INC. 
55 Ann Street New York, N. Y. 
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BREATHERS BANISHED 


© by Alseco #0 Seal 





FEMININE FINGERS thank you, too! 


@ When these seals go on your jars or bottles 
they have no threads. Stationary top pressure 
seats the glass in the sealing medium, then the 
threads are Rolled-On, tailored to a perfect fit. 
As a result, breathers or leakers are things of 
the past. Yet the tailored fit insures against wedg- 
ing or jamming of the cap. Feminine fingers 
appreciate the smooth way they unscrew and 


screw back again to the same perfect seat. 

Alseco Seals are made of Aluminum; abso- 
lutely nontoxic and noncontaminating. They 
can be lithographed and embossed beautifully. 
Tell us what your product is and let us lay before 
you the facts on Alseco R-O economy. Address 
ALUMINUM SEAL COMPANY, Dept. CI-1, New 
Kensington, Pennsylvania. 


we 
(al Ce 
TRADE MARK \ 42 Seco )) REG. U.S. PAT. OFF. 





(CCO SEALS AND SEALING MACHINES 


PHARMACEUTICAL AND COSMETIC SEALS OF MANY TYPES 


Overseal 


Overseal over R-O 


Small R-O 
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FREDERICK ECHTERLING 
Superintendent 
Bismuth Production 
Mr. Echterling’s em- 
ployment in the 
MALLINCKRODT 
CHEMICAL WORKS 
dates from March 

22, 1898. 


For over thirty years, 
his every working 
day has been devot- 
ed exclusively to the 
manufacture of Bis- 
muth Salts. 


“THE SCHOOL OF EX- 
PERIENCE TRAINS MEN 
TO BE MASTERS.” 


1m 


ECAUSE their propensity for adher- 

ence to mucous membrane and ul- 
cerated surfaces is one of the important 
properties upon which the physiological 
action of the bismuth salts depends, 
physical characteristics, next to definite 
chemical structures, is the most impor- 
tant quality consideration. In order to in- 
sure bismuth products uniformly definite 
in chemical composition, high in bulk, 
fixe in particle size, true to laboratory 
ctandard in color, and stable in imper- 
viousness to the effect of light, it is nec- 
essary to employ processes of such a de- 
gree of flexibility as to the details of 
manipulation that no method has yet 
been ‘ound equal to skilled hand op- 
eration. 
Hand work is admittedly more costly 
than machine work. But experience has 
dictated the better method. Machines of 
every kind that gave promise of im- 
provement in process or product have 


ST. LOUIS 
CHICAGO 
PHILADELPHIA 


be hss 
ial 
_— 
9 





(Mallinckrodt) 


been tried in the Mallinckrodt plant, only 
to be discarded for human hands and 
human brains. 


Practically every step in the manufac- 
ture of the bismuth derivatives is, in the 
Mallinckrodt plant, performed by what 
may be termed “hand processes,” in that 
the work is done almost entirely by 
workmen, each of whom has been thor- 
oughly trained in his particular opera- 
tion — Master Craftsmen of Chemistry. 


Because of the Mallinckrodt manufactur- 
ing processes, perfected through the 





MALLINCKRODT BISMUTH 
SALTS IN PHARMACEUTICAL 
PRODUCTS 


The Mallinckrodt bismuth salts will be 
found to result in smoother ointments 
and triturates, finer powders, and in 
mixtures give more even suspension be- 
cause of their uniform bulk, freedom 
from acids, and smooth soft texture. 
These properties assure 


COSMETICS OF THE HIGHEST 
UNIFORM QUALITIES 














MAMASTER CRAFTSMEN | 


h { 
Number | of a series of advertisements portraying 


the men and the methods responsible for the ex- 
cellence of the products manufactured by 


MALLINCKRODT CHEMICAL WORKS 





years, and of uncompromising standards, 
safeguarded by rigid laboratory control, 
every package of a chemical bearing the 
Mallinckrodt label is as fine a product 
as scientific research, skill, and experi- 


ence can produce. 


BISMUTH SUBCARBONATE 
(Mallinckrodt) 


While the U.S.P. allows a product of va- 
rying chemical composition, the Mallin- 
ckrodt product is definite in chemical 
structure, being true Bismuth Subcarbo- 
nate, (BiO.) CO;, assaying 91% basic 
oxide, and 814% combined carbon di- 
oxide as compared to the permissible 6 
to 7%. Bulks about 32 fl. oz. to the pound 
and passes 200 mesh or finer. Will not 
discolor on exposure to sunlight. All other 
Mallinckrodt bismuth salts are of equal 
high standard in both chemical strusture 
and physical properties. 


NEW YORK 
MONTREAL 
TORONTO 


CHEMICAL WORKS 


MAKERS OF 
24 


OVER 


130@ 
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Legislation Ahead 


irH manufacturers assured that they are facing a far 
better year from a purely business angle, the legisla- 
tive problems before the industry loom larger than ever. 
Revision of the Federal Food and Drugs Act is anticipated 
by a large part of the industry although a fight from a cer- 
tain portion of the manufacturers is still promised. If this 
act is passed, it will have a serious effect upon the industry, 
but an effect that might not be altogether bad. Much 
benefit can be seen from the act by those who believe that 
greater public confidence in the products of the industry 
will eventually result from the act, although for a time 
business might be curtailed. One thing is certain, and that 
is when and if the act is passed, manufacturers will have to 
devote much time to bringing themselves into conformity 
with it—time that could much more profitably be devoted 
to the business of making and selling goods. 


i has question of whether more state price maintenance 
acts and a federal enabling act will be passed is of 
serious concern to manufacturers, for the passage of such 
acts might seriously affect the effectiveness of their mer- 
chandising activities. Further than this, if such acts can be 
made effective to any degree in creating a real price main- 
tained condition, manufacturers might suffer larger losses 
to the private brands. 


i pew: to create increased revenue are likewise certain to 
4 bring serious concern to manufacturers, but this legisla- 
tion has, for some years back been looked upon as a neces- 
sary evil and very few are so optimistic as to believe that 
lower taxes are imminent. In fact this is the good side of 
the entire picture, namely that practically all the pending 
legislation has been largely discounted in advance by the 
great majority of manufacturers. During the past two 
years manufacturers have been so well acquainted with what 
will be required of them under a new Food and Drugs Act, 
and under fair trade acts, that the likelihood of having to 
operate under them will not come as much of a shock. 
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Durrett in Washington 


Speculation continues rife as to just 
what the return of Dr. Durrett to Wash- 
ington as Chief of Drug Control is going to 
mean to this industry. It is generally 
looked upon a very unfortunate thing for 
manufacturers. This is not that the man- 
ufacturers object to strict enforcement of 
the Food and Drugs Act, but that they do 
object to what they consider totally un- 
reasonable enforcement of the act as was 
the case when Dr. Durrett was in Wash- 
ington before. Manufacturers take the 
view that the Doctor merely attempts to 
destroy their business. 

Now that the large majority of the asso- 
ciations of manufacturers are definitely 
committed to the Copeland Bill as it 
passed the Senate, the return of Dr. Dur- 
rett probably makes a lot of manufacturers 
wish that these associations had not com- 
mitted themselves. Especially bad for the 
industry, it is believed, would be the en- 
forcement of the advertisement provisions 
of the act by such a man as Durrett. The 
proposed bill gives so much additional 
authority to the department, that a 
reasonable enforcement officer is essential 
to have the bill enforced in a fair manner. 
Many are of the opinion that if the bill is 
enacted as it stands and then is*\placed 
under Durrett’s enforcement it will not be 
long before heaven and earth will be'moved 
to secure either Durrett’s removal or a re- 
vision of the act. f 

The one group of manufacturers who 
have been insisting upon further modifica- 
tion of the bill before they will accept it, 
are still of the same opinion. They are 
said to be collecting funds to finance their 
operations during the present session, and 
doubtless the return of Durrett jwill add 
much force to their viewpoint. Some view 
the return of Durrett as a trick which was 
played upon the industry, since he did not 
return until the new bill was fairly, well 
assured of passage. 


* 
Bootlegging Curtailed 


While the alcohol distillers are having 
plenty of troubles with the determination 
of Washington officials to col’ect taxes 
even though they embarrass legitimate 
users of special formulas, it is said that the 
production of bootleg liquor is now down 
to a low point of thirty per cent. of the 
liquor consumed. While this record might 
not seem such a good one to many people, 
it must be realized that at one time 
seventy per cent. of the liquor was bootleg. 

The officials in Washington say that 
they know how to eliminate bootlegging 
entirely, but they will not take the step as 
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NEW AND NON-OFFICIAL 


it is too drastic. The scheme would be to 
eliminate all taxes upon liquor for a period 
of four years. This would completely put 
the bootleggers out of business for a four- 
year period and would give the legitimate 
distillers a chance to age their whiskeys so 
that when the taxes were resumed the 
bootleggers could not possibly compete 
from a quality point of view. However, it 
must be realized that there is no chance of 
the Treasury Department giving up 
liquor taxes for a period of four years. 


& 
The Drug Dinner 


The annual Drug Trade Dinner spon- 
sored by the Drug, Chemical and Allied 
Trades Section of the New Board of 
Trade, will occur this year on March 19 
at the Waldorf Astoria Hotel. This enor- 
mous get-together of folks in the drug, cos- 






















































metic, and chemical trade doubtless will be 
bigger than ever. Therefore, it is not too 
early to start making table reservations if 
one wants to be seated on the main floor of 
the ballroom. Tickets this year are priced 
at $7.50 each, and | ay C. Schlotterer, 
4] Park Row, New Y rk, is the man who 
handles all the reser.: ticns. The time to 
send in reservations s now, if you do not 
want to be disappointed about your loca- 
tion. 


A Good Year Ahead 


From the general feeling in all lines it 
appears certain that 1936 is going to be a 
real business year. In this industry this 
should mean a flood of new products and 
new merchandising schemes. The effects 
of this movement are already being noticed 
by people contacting the manufacturers in 
this field. 








“Iam the only one, gentlemen, who can put your products over.” 
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Toilet Requisites 


With the magazine “Toilet Requisites” 
now under our management we expect to 
serve the cosmetic branch of the industry 
to a still greater extent than heretofore. 
With the newly acquired publication serv- 
ing the retail outlets which sell over eighty 
per cent. of the cosmetics to the consum- 
ing public, we can carry the message of 
this industry further along the line and 
greatly aid in clarifying the true valuable 
position which the industry occupies in the 
daily life of the people. We will be able to 
be of still greater service to our present 
subscribers and advertisers, and we will 
also be able to bring a greater service to 
the subscribers and advertisers of ‘““Toilet 
Requisites.”’ 


a 
Real Recovery 


Signs of the recovery are not only ap- 
parent in the general talk and appearance 
of business people, but it is also apparent 
from the news that is coming through re- 
garding building of new plants in this in- 
dustry, and the revamping of the plants 
now in existence. It is also particularly 
noticeable from our chart of wholesale 
sales of cosmetics, which during the year 
have advanced from $118,000,000 to $146,- 
000,000 per annum. Here are actual 
figures which indicate clearly just what is 
happening. If we had the figures for drug 
products we know that they would show a 
similar gain. 

This industry never sunk to the depths 
of depression suffered by most other indus- 
tries, and it is apparently on the way to 
advance to still greater heights than it 
enjoyed during the boom days. This is an 
industry which will continue to grow for 
some time to come despite the fact that 
some people seem to feel that this country 





Our Family Album 





You might not have known that there were such beautiful mermaids, or that they 


used hair tonics even if they were so beautiful. 


However, this is just another 


example of the advertising imagination of the nineteenth century and the lines it 


followed. 





as a whole has seen its best days due to the 
fact that our population is not increasing 
at as rapid a rate as heretofore, and also 
due to the fact that country is quite well 
exploited. It appears, however, that the 
American standard of living is coming back 
quickly, and better times than ever are 
still ahead. 
e 


Maine Cosmetics 


The Maine Cosmetic Bill remains a par- 
ticularly sore spot to manufacturers. Even 
the most reputable manufacturers in the 
industry are opposing this legislation 
which might set a precedent making it 
extremely difficult to do business in all the 
States of the Union. The idea of a State 

















“Heed it not, Abdullah! Tis only a mirage!”’ 
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demanding registration of cosmetic which 
the State analyzes and then publishes the 
formulas of, is bad enough, but to have to 
pay for such registration is adding insult 
to injury. Fortunately there appears to 
be a good chance of defeating the legisla- 
tion. It is reported that a very weak 
defense was put up by the State in the 
recent suit. And since, while the suit is 
pending, it is not necessary for manufac- 
turers to register their products, registra- 
tion might not be necessary at all. 


oo 
Stabilization 


Those who have been interested in the 
maintenance of prices under conditions 
which existed before the enactment of the 
many state fair trade acts, and which con- 
ditions still exist in other states which have 
not enacted such laws, realized once again 
the difficulty of maintaining prices under 
these conditions as a result of the adverse 
Armand decision in the U. S. Supreme 
Court. Perhaps the most effective plan 
which has been worked out is the consign- 
ment plan now in use by the Dr. Miles 
Laboratories. This plan seems to be 
working in a way which is sufficiently 
effective to allow a very high percentage of 
the retailers to demand at least the min- 
imum prices set by the company. For 
those who are anxious to do as good a job 
as can be done, and are willing to spend 
the time and the money, we would advise 
looking into this plan. 


Watch Raw Materials! 


With business generally taking on a 
strong tone, it is well within the realm of 
possibility that raw materials might rise 
sharply in value during the coming year. 
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A FEDERAL 


PRICE ACT? 


The movement for a federal price 
stabilization act has taken a new 
form which makes passage appear 
much more likely. However, opinions 
are expressed that Congress will 
not listen to it during the present 
session. Meanwhile manufacturers 
are being squeezed still harder by 
distributive interests. 


The battle on the part of organized retail and whole- 
sale drug interests to bring about a real state of sta- 
bilized prices on advertised merchandise reaches a new 
stage with the reconvening of Congress. For during this 
session there will be introduced a bill generally spoken 
of as an “enabling act” which would give manufacturers 
the right to operate in interstate commerce under the 
Fair Trade Acts passed in various states. This act is 
being drafted by a prominent attorney who is said to 
have been retained by the Dr. Miles Laboratories at the 
request of the N. A. R. D. Of course the Miles Com- 
pany would doubtless be pleased to see such an act 
passed solely on their own account, since this company 
has always been one of the few sincere believers in a 
priced maintained policy. 

The act as it is introduced, will merely authorize the 
suspension of the anti-trust laws in cases of manufac- 
turers operating in interstate commerce with retailers in 
those states which have price maintenance laws. 
Naturally this would eliminate the great expense which 
must be borne by manufacturers through incorporating 
in each of the states in which these acts are enacted, 
paying taxes, maintaining warehouses in each and every 
state, etc. It will eliminate the many intricacies which 
the state acts would entail if a manufacturer had to 
work under them without the federal enabling act. 

From this point of view, those manufacturers who are 
of the opinion that a price maintained state of affairs 
will mean better business for them, will naturally be 
strongly in favor of such an act. And for those man- 
ufacturers who are being pressed by retailers to operate 
under state acts, this at least eliminates much of the 
intricacies and considerably lessens the cost. Also it 
removes the frightful picture that would be presented to 
manufacturers if the number of states enacting fair 
trade acts ever approached forty-eight. 

To those manufacturers who are only luke-warm to 
the fair trade acts, the possibility of such an enabling 
act be passed merely means that they will not be able 
to justify their refusal to work under the acts so easily 
either to the retailers or to themselves. It will mean 
that the smaller manufacturers cannot beg off for the 
reason of great expenses which would practically put 
them out of business without the federal act. 
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Such an enabling act would give Congress an easy 
way around this knotty problem which they have been 
facing for two decades, and upon which the pressure 
promises to be at a high point during this session. Be- 
cause of the way in which the enabling act attempts to 
bring about a price maintained state of affairs, the 
Congress can merely say that it is doing nothing to 
maintain prices, but that it is merely helping the states 
to do what the states themselves want to do. The 
Congress can say that it is not passing any laws making 
it possible to maintain prices, and neither is it passing 
laws to force upon any state a condition which the state 
has not expressed a real desire to have. 

Opinion is expressed by those who claim to know the 
point of view which exists in Washington that the 
enabling act has absolutely no chance of passing this 
session of Congress. These people state that Congress 
does not want to get into anything new just now, but 
merely wants to finish up what it has to do so that the 
members can get back home and start building up their 
fences for reelection. 

Meanwhile the state fair trade acts are accomplishing 
little, with manufacturers generally feeling the addi- 
tional “heat” which the organized retailers and whole- 
salers are turning on them. Wise manufacturers look 
upon the state fair trade acts as merely a terrible mass 
of paper. They view it in this fashion because they 
have been advised that contracts are necessary with 
every retailer whom they would bind. The general 
opinion is that the act is invalid in attempt to bind all 
retailers by contracts made with only a few retailers. 
This means that the manufacturers must work hard to 
get all the retailers who handle their goods to sign the 
contracts. Then when herculean task is accomplished, 
the manufacturers must start suing every retailer who 
breaks a contract. This means that practically every 
manufacturer who is serious about supporting the acts 
will have innumerable suits on his hands in every state 
which has a price maintenance act. Manufacturers will 
therefore run their charges for legal services to figures 
all out of proportion. 

Wise manufacturers are watching the situation closely 
to see how the cat is going to jump. The situation with 


retailers and wholesalers is described by a manufacturer 
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as one of horse trading. This manufacturer has just 
returned from California where he went to try to 
straighten things out. The more the manufacturer 
pledged himself, the more was demanded. It was impos- 
sible to satisfy them completely. The wholesalers are 
trying to insist on elimination of sales by manufacturers 
to all mutual wholesalers. 

Manufacturers realize that the condition now is noth- 
ing but a battle of private brands with the manufactur- 
ers being squeezed in the middle of a fight in which they 
play no active part. Further manufacturers appreciate 
that no matter who wins the fight, they, the manufac- 
turers will be no better, and perhaps worse off. Thus if 
United Drug is successful in its effort to build up a real 
wholesale business to protect and increase its business in 
the Rexall line of goods, manufacturers will not gain 
and might lose business. Likewise if the other whole- 
salers are successful in thwarting United Drug’s plans 
and partly getting Rexall agents to handle the whole- 
salers’ lines, the manufacturers again stand to gain 
nothing. 

The manufacturers can probably see more hope of 
greater business for themselves if United Drug wins the 
fight and does successfully establish its wholesale busi- 
ness. This is for the reason that the United Wholesale 
Druggists is a mutual house which, by its very nature, 
will go a long ways to keep their customers in a pros- 
perous condition. Further, they will not be so fussy 
about restricting distribution to themselves or about 
their customers maintaining prices. Therefore, it 
would appear that there is a better chance for increased 
business for manufacturer if United Drug is successful, 
than if it is not. As regards the plan by which United 
Drug Wholesalers has been established thus far by the 
issuance of stock which retailers must buy to the extent 
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of their weekly purchases, it is reported that the com- 
pany plans in the future not to make the stock pur- 
chase a rigid requirement. This means that the com- 
pany will sell all Rexall agents regardless of whether or 
not they buy stock in the company. This will im- 
mediately increase the scope of the movement to in- 
clude all Rexall agents throughout the country when 
the various branches are established during this year. 

But manufacturers are more concerned with their 
own position after the fight is over than they are with 
the progress of the fight, especially if the retail and 
wholesale interests are able to pass an enabling act and 
force the manufacturers seriously to go ahead with the 
fair trade acts which may be enacted in still more states 
during the coming year. Manufacturers well realize 
that if the distributors are able by any means to obtain 
a real price maintained state of affairs throughout the 
trade, the brands which the wholesalers are battling to 
over will step in and take a very much larger share of the 
market. They know that the public will then buy these 
brands in far greater amounts than is the case today. 

Very few manufacturers today are able to comply 
with all the demands which organized retailers and 
wholesalers are making upon them. For if the manu- 
facturers were to attempt to satisfy these distributors, 
they would have to change their method of doing busi- 
ness to a great extent. And such a change on the part 
of those who have wide distribution of their products 
would mean that they would immediately curtail their 
sales by curtailing their distribution. The advertising 
plans of many of these manufacturers are based on the 
fact that their distributive set-ups are as they have 
been for some time past, and changes in the distributive 
set-ups would complete changes in all the advertising 
and merchandising plans of the companies. 
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Ewing Galloway 


Item 





Skin Tonic 


Liquid Make-Up 








After Shave 





Hand Lotion 







LOTION 


The several types of lotion prep- 
arations are important items in 
most lines. We give condensed 





Purpose 





Properties 





To tone and tighten the skin; to remove 


last traces of make-up. 











As liquid powder or powder-base. 


To tone and soothe the skin after shaving. 


Sparkling clear liquid, perfumed and colored. 





Suspension or emulsion containing powder 


tinted to match skin tones. 





Clear liquid, tinted, fresh odor. 





To soften. whiten hands and remove alkali 
left by soap. 


Liquid, stable emulsion, tinted or white. 
Must not separate and should be of inter- 


mediate consistency. 





Mouth Wash 





To deodorize and sweeten the oral cavity. | Clear liquid, with attractive color, odor and 


flavor. 
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but complete information on the 
uses, properties, composition, and 
formulation of each of the types. 





Composition 





Alcoholic aqueous solution containing astrin- 
gent. Wetting agent may also be included 
for detergent effect. Acid should be mild— 
boric, lactic, acetic, phosphoric, ete. 





Suspending liquid may be alcohol, water and 
glycerine or vegetable or mineral oil. Pow- 
der need only contain covering agent and 


absorbent. 





\queous-—alcoholic solution containing as- 
tringent and, if desired, styptic and emol- 
lient. Emulsions have not attained de- 


served popularity. 





Aqueous emulsions of emollients. Should be 
acid in reaction. 








Alcohol. . 
Aromatic Water 
Alum.... 

Acid 


Glycerine 


| Color and Perfume. 


Water... 

Glycerine 

Oi... 

Alcohol. . 

Lanolin.. . 

Tale.. 

Zine Oxide 
Colloidal Clay 
Color and Perfume. 


Alcohol. 

Aromatic Water 
Alum 

Acid 

Glycerine 

Menthol. . . 

Color and perfume. 
Spermaceti 

Cetyl Alcohol 
Glycerine ; 
Glyceryl monostearate 
Lauryl Sulfate. 
Lanolin..... 

Acid. aa 
Alcohol... . 
Water... 





Water-alcohol solution containing mild as- 
tringent and antiseptics. 


Alcohol... . 
Wester: . 2... 
Menthol. . . 
Thymol. 
Eucalyptol. . 
Selons.. 6... 
Cloves. ..... 
Saccharine. . 
Color. 
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ADVANCING PHARMACY €DUCATION 


By Ernest Little* 


Manufacturers generally are not cognizant 
of how complete the courses in pharmacy 
at the various colleges now are. Extended 
to a four year course which is equivalent to 
any of the college courses given for other 
degrees, these men will be of greater value 
to the industry. Since the first of the four 
year men will be graduated this June, this 





article is timely. 


From time to time various incidents have come to my 
attention which seem to indicate that the drug and cos- 
metic industry has not been kept adequately informed 
by pharmaceutical educators as to the progress which 
has been made in the field of pharmaceutical education 
during the past ten or fifteen years. 

This condition may account for the fact that we have 
experienced so little cooperation and mutual helpfulness 
between such industries and our colleges of pharmacy. 

I fully realize that the presentation which I am here 
attempting, can hardly be made without committing 
one of two serious errors: either omitting certain bits 
of information which should be presented, or, imposing 
upon the time and good nature of those who have kept 
in somewhat closer touch with recent trends in pharma- 
ceutical education. I shall attempt to steer a middle 
course in my brief presentation. 

In my own state of New Jersey, the only available 
course in pharmacy a decade and a half ago was a part 
time, two year course. The entering, or freshman class, 
was in attendance on Tuesdays, Thursdays and Satur- 
days, while the senior class appeared on the alternate 
days. Anyone possessing one year of high school train- 
ing could be admitted as a pharmacy student. In 1923, 
three years of high school was adopted as the minimum 
requirement for college entrance. 

At this time, however, the training offered by most 
colleges was not profound, as compared with present 
standards. Faculty members were none too well pre- 
pared for the important work which they were under- 
taking. Laboratory work was deficient and scientific 
equipment sadly inadequate. 

In September, 1925, all member colleges of the Amer- 
ican Association of Colleges of Pharmacy adopted the 
minimum three year course and in 1932, the four year 
course leading to the Bachelor of Science degree was put 
into operation. Entrance requirements were increased, 
and, for the first time, pharmaceutical education com- 
pared very favorably with the standards obtaining in 
the other professions. 


’ *Dean, Rutgers University College of Pharmacy. 
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There is, today, every reason why we should feel 
proud of our colleges of pharmacy. Their curricula 
have been greatly enlarged and adequately standard- 
ized. Their teaching staffs have been immeasureably 
strengthened and laboratory work, with adequate 
equipment, given the place which it should occupy in a 
really modern system of education. 

Such improvements constitute an advance in the 
standards of pharmaceutical education during the past 
fifteen years which is hardly equalled in any other field 
of education. A further encouraging circumstance is 
that the improvement continues with increasing en- 
thusiasm on the part of those who are responsible for 
its progress. 

\ careful examination of the catalog of any one of our 
better colleges of pharmacy will reveal the fact that 
thorough instruction, both lecture and laboratory, is 
now offered our pharmacy college undergraduates in the 
following subjects: Practical Pharmacy, Manufacturing 
Pharmacy, Pharmaceutical Chemistry, Dispensing 
Pharmacy, General Chemistry, Qualitative Analysis, 
Quantitative Analysis, Organic Chemistry, Physics, 
Botany, Biology, Phy- 
siology, Bacteriology and Biochemistry. Instructional 
work is also offered in Theoretical Pharmacy, Pharma- 
ceutical Latin, Pharmaceutical Mathematics, Commer- 
cial Pharmacy, Business Law, Materia Medica, Toxi- 
cology, First Aid, Elementary Pathology, Mathematics, 
History, English, Public Speaking, Economics, Ac- 
counting, German and other subjects, as the curriculum 


Histology, Pharmacognosy, 


is varied in different colleges. 

Such a complete and varied curriculum as the one 
outlined above, has been made necessary by the in- 
creasing complexity and recent developments in the 
fields of chemistry, medicine, and the related sciences. 
The pharmacist of today is called upon to handle, store 
and intelligently dispense, anti-toxins, glandular prod- 
ucts, vitamin products, and many other biologicals 
which were entirely unknown but a few years ago. 

(Continued on page 48) 
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PACKAGING EQUIPMENT LAYOUT 


In this paper Mr. Chilson deals 
with the layout of packaging ma- 
chinery of different types. A sub- 
sequent paper will discuss the layout 
of process equipment. 


By Francis Chilson 


Having provided an adequate means for conveying 
finishing materials to the packaging lines and for 
finished stock away from them we must turn our atten- 
tion to the layout of the packaging equipment itself. 
Before we can do this we must first separate the classes 
of packaging machinery because only in a very limited 
sense do general rules apply to all. These general rules 
apply only to the manner in which particular lines of 
equipment accommodate themselves to a given area. 

The construction of the building, the dimensions of 
particular areas, the location of storage areas, the size of 
individual equipment units and the number of opera- 
tions that must be performed upon a particular package 
before it is finished and packed determine the type of 
layout best suited to the purpose. There is so much 
similarity in equipment layouts that they may be re- 
duced to the following classifications :—the straight line 
or I type; the return line or U type; the right angle or 
L type. There are some others but these types fit the 
majority of conditions. 

The straight line type is used more often than it 
should be. When it is employed for long lines—and 
bottling lines usually are long—the building is cut in 
two, lateral traffic is blocked and operators transferring 
from one operation to another are obliged to go around 
the lines to get to the opposite side unless a foot bridge 
over the lines has been provided for them. Such lines 
are very good looking but are an impediment when 
employees are shifted from one operation to another 
with any degree of frequency. In this connection it 
must be remembered that we are thinking of the very 
long lines only—those which are from sixty to eighty 
feet long. The fifteen to forty foot lines offer no diffi- 
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culty. As it is becoming the general practice to pur- 
chase glass and tin containers in re-shippers, the prob- 
lem of transporting the empty shipping cases from the 
head of a long line to its foot becomes something of a 
problem. 

The problem is usually met by stacking the empties 
for removal to the end of the lines on a truck, or, more 
generally, to move them on conveyor suspended above 
the packaging lines. Inasmuch as we firmly believe 
that the appearance and neatness of a bottling depart- 
ment contributes to its efficiency, we prefer to avoid 
whenever possible all overhead conveyors. Moreover, 
such conveyors obstruct light, and unless enclosed, will 
dribble dust and oil upon the packaging line below. 

This is one of the reasons why we are inclined to 
recommend U type layouts whenever practicable. Re- 
shippers can be transferred when desired from the head 
of the lines to the foot without conveyors or chutes. 
But it is the usual practice to use an overhead chute, 
which is considerably less expensive to install and 
operate than a long power driven overhead conveyor 
and it does not create any dust or oil problems. In 
addition to this advantage the U layout increases the 
mobility of operators, and, since it does not cut space 
up into definite areas, it is consequently more flexible 
and makes provision for future expansion. It is par- 
ticularly useful—almost mandatory—in buildings so 
constructed that finishing materials and finished stock 
come from a single area or are transported by means of 
a single freight elevator. Whenever a U layout is used 
we prefer if possible to place filling, capping, labeling, 
on one side of the U and the finishing operations on the 
other side. If the package is to be cartoned and 
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STRAIGHT LINE VACUUM FILLING AND CARTONING LAYOUT 


wrapped, the break in the line or the bend in the U had 
better come between the labeling machine and the 
cartoner than elsewhere because the vertical operations 
have been completed by the time the bottle gets 
through the labeler and from then on all operations are 
horizontal. There should never be a turn between the 
cartoner and the wrapper. The wrapper receives the 
cartons lying does and it is best to have them go 
straight in. 

The vertical operations of cleaning, filling, capping 
and labelling are best done in a straight line with as few 
turns as possible, a factor of prime importance in 
handling bottles not primarily designed for machine 
handling. Each turn and each transfer—particularly 
those over dead plates—increase the danger of jams and 
stoppages. 

The I and the U layouts are the most favored types: 
the L is used infrequently and then in cases where 
space isn’t long enough or it is necessary to bend a line 
around an immovable obstruction such as an elevator 
shaft. So much for generalities. 

The classes of packaging materials that more or less 
dictate their own layouts are as follows:—bottles, jars, 
cans and tins, boxes and cartons, collapsible tubes. 

Some of the problems of laying out a bottling line 
were discussed above. Assuming for example that a | 
type has been selected and that provision has been 
made for the transfer of empty cases from the filling 
machine to the packing table, the first things to be con- 
sidered are the cleaning and filling machines. We can 
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clean glass containers by air or by water and in either 
case we have a choice between semi-automatic or auto- 
matic equipment. 

In the majority of cases bottles shipped in re-shippers 
are cleaned by air because the bottles are clean and 
usually contain only loose dirt. The only problem here 
is caused by condensation which causes corrugated lint 
to stick to bottles, sometimes so firmly that it cannot be 
blown off. As a rule however empty bottles are stored 
in heated areas so the problem of condensation does not 
often come up. It is safe to say that the majority of 
manufacturers are agreed in a preference for air clean- 
ers. We ourselves subscribe to this because air cleaners 
are compact, trouble proof and are available in com- 
bination with filling machines. It must be said, how- 
ever, that if small, compact washing and drying ma- 
chines could have been developed, air cleaning would 
never have got a start. 

In the old days it was never practicable to hook up 
a bottle washing machine directly to the lines unless the 
bottles were not labeled and could be used wet, which 
didn’t occur very often. When automatic washing and 
drying equipment was used it required such a consider- 
able amount of space and involved such a considerable 
investment that only a comparatively few manufactur- 
ers could avail themselves of it. Dry cleaning by 
means of air was the inevitable, economic answer. 

{ir cleaning machines are an accepted part of every 
line. Now that small, semi-automatic units can be 
obtained there is no longer any excuse for failure to 
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AUTOMATIC CASE SEALING LAYOUT 


clean bottles, a practice that is still persisted in in too 
many quarters because certain preparations happen to 
be dark enough to conceal the dust and dirt in the 
empty containers. Air jets over which bottles are in- 
verted before feeding them to filling equipment are in 
our opinion worse than nothing. It simply is not pos- 
sible to do a good cleaning job this way and the dirt 
that is blown out floats over the room and some of it 
gets back into the containers again. Moreover, such a 
practice does not contribute to the health of workers. 

From a labor standpoint, it is about nip-and-tuck as 
to whether you shall use individual cleaning machines or 
combination cleaning and filling units. If separate 
automatic machines are used the operators will feed 
bottles to the cleaning equipment which in turn will 
automatically feed the filling equipment. If combina- 
tion machines are used the operators feed both ma- 
chines almost simultaneously for when one lot of bottles 
is being cleaned the previous lot is being filled. What 
we like about the combination idea is the saving in 
space and the saving in maintenance involved in using 
only one machine. Moreover it brings the operators 
into closer contact with the filling operation which 
should really have some supervision as filling tubes 
sometimes clog up or jams occur which may necessitate 
the stopping of the filler quickly. 

In setting up the filler one of the first things to pro- 
vide for is quick and easy cleaning. It should be di- 
rectly connected to a sewer line and hot water and live 
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steam lines should be run to it. Live steam is very 
useful as it will clean a machine quickly, especially if it 
has been handling greasy, sticky or very viscous 
liquids. The feed lines from the storage tanks to the 
filling machine should have plenty of drop so that noth- 
ing will lie in them after the machine finishes a run of a 
particular item. If these lines drop from a considerable 
heighth it will be necessary to place a pressure control 
valve at the filler because the float valves usually pro- 
vided in the supply tanks cannot withstand much 
pressure. If very dark and very light substances are to 
be filled on the same line; if delicately perfumed ma- 
terials are to be filled in company with phenol, creosote 
or other malodorous liquids; if alkaline solutions and 
phenolphthalien solutions are to be run through the 
same machine it will be necessary to have extra filling 
heads with all accessories for handling each radically 
different class of product. Certain odors like creosote 
and phenol simply cannot be got rid of and it is equally 
impossible to wash phenolphthalien out of a machine 
sufficiently so that alkaline solutions can be run through 
later on without acquiring a pink tint. 

If the bottles come to the filling machine on convey- 
ors see to it that the cases can be dumped quickly with- 
out excessive reaching on the part of the operator. One 
operator can handle a line up to sixty or sixty-five a 
minute; beyond that two will be needed. As filling ma- 
chine operators are on their feet constantly every pre- 
caution should be taken to insure against unnecessary 
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motions. If the bottles come in on skids provide a rack 
at the back of the intake conveyor that will hold the 
cases at an angle of 30° so that the operator can get the 
bottles out quickly. Provide a bin truck to catch the 
liners that would otherwise be thrown on the floor upon 
removal from the cases. Avoid metal dead plates on 
the discharge end of the filler. If possible use a positive 
mechanical transfer such as a turn table or a thrust 
arrangement or at least, if a dead plate must be used 
between machines, use a highly polished surface such 
as plastic linen, to minimize friction. Linen is obtain- 
able in sheets from one sixteenth inch thick up. As 
space will not permit a discussion of details governing 
the selection of a filler we must pass on to capping. In 
passing it is well to remark that if the filler must handle 
several different containers look for speed and easy of 
adjustability in its construction. 

Capping may be done by hand with semi-automatic 
machines or automatically. Little suspended hand 
cappers are available that will turn down screw caps 
with incredible speed once they have been started on by 
another operator. As a matter of fact these cappers are 
generally better than semi-automatic machines except- 
ing for large caps such as jar caps. In setting up an 
automatic capper provision must be made for inertia. 
There should be just enough pressure of bottles against 
the intake to overcome time-lag or inertia. But there 
should not be too much or the cure will be worse than 
the ailment. To guard against this mercoid switches 
are used on the new machines and so adjusted that after 
a certain number of bottles have accumulated in the 
intake conveyor it will automatically stop the filling 
machine. Mercoid switches are used for a similar pur- 
pose on labeling, cartoning and wrapping equipment. 
They have been the means of averting many smash 
ups. 

Labeling is the source of much trouble. It is the one 
operation most sensitive to intricacies in container de- 
sign. Labeling, especially automatic labeling, often 
proves a snag for containers that will go through every 
other bottling operation. As labeling is the most com- 
plex operation in a bottling line it follows that changes 
are limited in extent and the machines are adjustable 
only within a prescribed range. As automatic labeling 
equipment is expensive one must consider labor saving. 
Since a labeling machine cannot in any case be run 
without one operator to fill label magazines, wipe 
picker plates, and inspect labeled containers, etc., the 
output of the machine must be considerable to justify 
the difference in cost between a semi-automatic and a 
fully automatic machine. We should consider 45 per 
minute the absolute minimum that an automatic labeler 
should turn out to make it pay. But fifty five is a more 
economical average. It is when automatic labelers are 
running at eighty or ninety containers per minute with 
one operator that they begin to roll up big dividends. 
If at this speed the intricacies of bottle design compel 
the presence of two or more operators, automatic label- 
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ing does not pay, considering the investment involved, 
and semi automatic labeling is indicated. 

As to cartoning there is no practical semi-automatic 
cartoner, so you only have the choice between hand 
methods and automatic methods. As cartoning is a 
laborious operation and a slow one—especially in cases 
where a corrugated protector and a circular are also put 
into the carton—it does not require enormous produc- 
tion to justify investment in a cartoning machine. 
Probably fifty gross a day of a particular size could be 
considered minimum. A hundred gross a day pays 
dividends. A steam line should be provided near the 
cartoning equipment to facilitate quick cleaning in case 
of breakages. Some materials, sticky ones especially, 
raise the devil when they get under the bucket chain 
and begin to dry. Between the cartoning machine and 
the labeler and also between the labeler and the capper 
capacious shelves should be provided so that accumula- 
tions can be made between machines, obviating the 
need for stopping an entire line when one machine 
breaks down. During individual breakdowns subse- 
quent machines can be fed from accumulated stocks. 

As vastly improved automatic wrapping machines are 
now available you can get what you want in the way of 
adjustability, speed, simplicity. As wrapping machines 
have become more versatile they have become simpler. 
In the selection of a wrapping machine the thing to look 
for first is neatness of wrap, second; ease and speed of 
adjustability, third; speed, fourth; construction and 
durability, fifth; price. For packages wrapped in 
transparent cellulose, such as Sylphwrap, both glue and 
heat sealing machines are obtainable. Generally 
speaking heat sealing is preferable. It makes a neater 
wrap, the machines are quicker to adjust and require 
less attention. 

Having put our package through the mill we have got 
it now out on the finishing table, where it will be packed 
into unit bundles, cartons, display cases or directly into 
shipping cases. If bundles are employed automatic 
bundling machines can be obtained where volume war- 
rants investment in them. When it doesn’t bundling 
can still be accomplished, if heat sealing Syphwrap is 
used, on a hand wrapping machine or on a semi auto- 
matic wrapping machine. The use of Syplphwrap for 
bundles provides a transparent package in which car- 
tons form their own display and identification, and in 
spite of the fact that the wrapping material is more 
expensive than kraft, the labor saving justifies it. 

The unit cases being packed by hand into shipping 
cases, case sealing remains as the final operation. Where 
volume warrants, automatic gluers and sealers can be 
obtained which will seal top and bottom or just top 
only (in cases where reshippers are already bottom 
sealed), and also will imprint a code number or trade 
mark or, in fact, place labels on the cases as they pass 
through the unit. From this point the sealed, labeled 
and coded case is ready for transportation to the ware- 
house via any of the means discussed in a previous 
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THE TREND IN HAND LOTIONS 


By Thorpe W. Deakers 


While vast improvements have been made recently 
on face powders and creams, little work has been done 
to better the hand lotion. The result of this lack of re- 
search has been the continued production of inferior, 
antiquated products, possessing slight or no physiologi- 
cal value. 

Few of us would consider washing our hands in soap 
water without afterwards rinsing it off. Yet, this is 
precisely what is done when we use the average hand 
lotion, for almost all of them are fundamentally soap 
solutions. They may contain a complicated variety of 
ingredients, such as beeswax, spermaceti, quince seed, 


cause of any knowledge that they are of therapeutic or 
prophylactic value to the skin. 

What, then, are the qualities of a good hand lotion, 
and how may such a lotion be obtained? This is a 
natural question that follows the above statement, and 
the present article proposes to answer the query by 
discussing the advantages and disadvantages of the 
soap water type of lotion, and then by specifying the 
requirements demanded in the formulation of an 
“ideal” preparation of this nature. 

A formula, essentially the same as that used by many 
present day manufacturers, is as follows: 


borax, salicylic acid, and glycerine, but most of these cn ee eee! oe eye 9 lbs. 
materials are added as a matter of convention, not be- Distilled Water. ... . Seer 
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Glycerme....... 12 gals. 
ee ee Sere: ....23% lbs. 
Soap Chips... . 30 Ibs. 
BOrax............ 5 61% lbs. 
Alcohol 23 E....... 11 gals. 
Salicylic Acid...... 9 ozs. 
Oil of Bitter Almonds...... ; 13 fl. ozs. 
Oil of Bergamot, Lavender, and Rose .90 fl. ozs. 
OS Gee a: a : . .90 gals. 


When these ingredients are mixed, the salicylic acid, 
both in the free state and that present as a denaturant 
in the 23 E alcohol, reacts with the soap and borax to 
form sodium salicylate, a rather highly ionized salt. 
Such substances are usually detrimental to emulsions, 
and are often the cause of separation and emulsion 
break-down. 

Besides this reaction, there is another taking place 
between the quince seed mucilage, benzaldehyde, and 
oil of bergamot. The mechanism of the latter reaction 
is not fully understood. Sunlight hastens it, however, 
and it is often for this reason that some hand lotions 
develop dark streaks after being exposed to the sun’s 
rays. 

Quince seed is practically indispensable in any hand 
lotion. It gives the product a silky feel on the skin, and 
while acting to no physiological advantage, serves to 
furnish the illusion of smoothing out the epidermis. 
Most people, when they apply a cosmetic preparation, 
wish to notice an immediate beneficial effect. In hand 
lotions this effect is obtained by the mucilage drying and 
depositing on the hands an even film resembling a pair 
of invisible gloves. Generally speaking, a good lotion 
must have a mucilage. Quince seed is a trifle sticky, 
and tragacanth, when employed alone, dries in rather 
stiff layers on the skin. A mixture of the two mucilages 
gives the best results. 

Another ingredient used almost universally in lotions, 
is spermaceti. This substance assists in the partial 
restoration of some of the natural oils, and, also acts as 
a skin softener. It has one disadvantage, however; it 
becomes.rancid on contact with moisture, especially if it 
is in an acid medium. 

Beeswax, one of the few natural ingredients immune 
from rancidity, is necessary to form the emulsion. By 
varying its content, the melting point of the oil phase 
may be controlled. 

Soap is usually added to a hand lotion to produce 
sheen. Like quince seed it supplements the property of 
slip. Personally, I do not favor the use of soap in any 
product of this type, because, I believe, these qualities 
can be secured more favorably by other methods. Soap 
in contact with moisture hydrolyzes, giving a basic re- 
action. Since it is the desire to formulate a hand lotion 
of a faintly acid character, soap and borax will not be 
included in the “‘ideal”’ Jotion. 

Though glycerine is an excellent emollient, there has 
been much discussion recently concerning its use in 
cosmetic products. The point that many cosmeticians 
make against its utilization is that some people are 
sensitive to the chemical. The real objection to its use 
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lies in the fact that glycerine is hygroscopic, and if 
employed in too concentrated a form tends to dehy- 
drate the skin. Its content in a hand lotion should not 
exceed eight per cent, a figure definitely surpassed in 
the above formula. 

Many products on the market are loaded with borax, 
in the general belief that a high per centage of this ma- 
terial makes the emulsion more stable. Such a belief is 
erroneous, for beyond a certain amount, additional 
borax does little to stabilize the preparation, and results 
only in the product becoming more alkaline. 

The choice of the denatured alcohol is likewise im- 
portant. In most of the hand lotions today the de- 
natured form known as 23 E is used, especially in the 
case of the almond lotion. This alcohol contains a 
definite amount of salicylic acid, a preservative, added 
to keep the quince seed mucilage from spoiling. AlI- 
though salicylates are good preservatives, they are also 
excellent irritants, and should not be employed when 
such substances as methyl and propyl-para-hydroxy- 
benzoates are at one’s disposal. Alcohol is useful as a 
medium to dissolve the perfume, but it is mainly 
utilized to speed the lotion’s drying time. 

Perfumes must be selected with discrimination, or 
else they may cause irritation. An excellent example of 
this is the oil of bitter almonds found in the above 
formula. Because of its high benzaldehyde content, 
this substance will cause burning even if used in very 
small concentrations. Therefore, perfumes of an acid 
or aldehyde character should not be employed in a 
product of real therapeutic merit. Splotching of the 
skin has been traced to the use of oil of bergamot, 
according to some authorities. 

Up to this point, the advantages and disadvantages 
of a typical soap water lotion have been discussed. In 
formulating the “ideal” lotion the good features of the 
old type of product will be retained, and some of the 
newer developments, such as oxycholesterin absorption 
bases and cetyl alcohol will be considered. 

The first and most important requisite of a good hand 
lotion is that it must replace the natural oils of the skin, 
which have been lost through constant exposure or re- 
peated washings. A number of materials could be used 
to fill this need, but the majority of them have the dis- 
advantage of going rancid, especially in an acid me- 
dium. For this reason spermaceti and vegetable oils 
cannot be utilized satisfactorily. Lanolin, while having 
an excellent action on the skin, is too stickly. Instead 
an oxycholesterin base will be substituted. About five 
per cent. of such a base will serve to place a thin ab- 
sorable film of oil on the epidermis. If the average 
oxycholesterin base were used alone to accomplish this 
purpose, the oil phase of the lotion would have too low 
a melting point, and after application it would leave 
grease spots on anything which was handled. To 
erradicate this feature, it is necessary to raise the 
melting point of the oil base above skin temperature. 
A convenient method of doing this is to add sufficient 

(Continued on page 40) 
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PSORIASIS 


By A. Richard Bliss, Jr., Phm.D., M.D., LL.D. 


This inflammatory skin disease is rare in tropical 
countries and in the Orient, but is rather common in the 
colder areas of the temperate zones. Most sufferers are 
worse during the winter months and better in the sum- 
mer. Full-blooded American Indians and negroes rarely 
suffer from psoriasis. Practically nothing is known 
concerning the etiology of this disease, or the part, if 
any, played by heredity. 

Psoriasis usually appears between the ages of ten and 
thirty. It is nonitching and nonpainful, runs a variable 
course, often disappears spontaneously, and not infre- 
quently recurs and vanishes at intervals during the life- 
time of the individual. 

The lesions of psoriasis are papular, multiform, red- 
dish, dry, and covered with white, grey or silvery im- 
bricated scales. If all of the scales are scraped away 
from a papule, an intensely red, readily bleeding eleva- 
tion is disclosed. If a case is of long standing, many of 
the papular lesions may coalesce and form thick patches 
over large areas of the body. The skin usually clears 
up entirely between attacks. The eruption is symetri- 
cal, usually begins on the knees or the elbows, and may 
spread all over the body. Even in the most extensive 
cases, the face and the backs of the hands may escape, 
but the scalp is often involved. 

Proper treatment usually decidedly lessens the dura- 
tion of moderately severe cases of psoriasis, but there are 
many cases which appear to remain completely intract- 
able. X-ray treatments, low-protein diets, autosera, 
venipuncture, the intravenous or intramuscular injec- 
tion of foreign protein, X-ray stimulation of the thymus 
gland, vitamin therapy, and the internal administration 
of arsenicals are without the scope of this article. It is 
worthy of note that many experienced clinicians are 
convinced that local treatment alone brings about the 
amelioration of the symptoms. 
confined to ointments, collodia, gelatin films, and other 
topical preparations to which the majority of cases of 
psoriasis will probably respond, although with some 
cases the whole list may have to be tried before satis- 
factory response is secured. 

It is very important that all scales be removed before 
any local remedial preparation is applied to the affected 


This discussion will be 
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areas. Thorough, vigorous scrubbing with soap and 
water in a warm alkaline bath will most readily accom- 
plish this. Such a bath may be prepared by adding one 
cupful of sodium bicarbonate to a tub half full of water 
at 98.6° F., and then placing into it a cheesecloth bag 
containing three cupfuls of previously boiled oatmeal, 
and then squeezing the bag until the water becomes dis- 
tinctly opalescent. 

In those cases which are made worse by contact with 
water, a “grease bath’ may be employed for removing 
the scales. This is accomplished by scrubbing the areas 
with a preparation like the following, and then com- 
pletely wiping it off before applying the remedial agent: 


Ebydrous: Wool Pate) sie ccsas se ee . 10 parts 
Glycerite of Boroglycerin . 30 parts 


POWOMMNONR Te occ cn Rie oe ones eee 20 parts 
All ointments employed in the treatment of psoriasis 
should be rubbed into the lesions with a stiff brush—a 
new stiff tooth brush will serve for this purpose satis- 
factorily, but they should not be applied to any but the 
diseased areas. 
The agent which has been most effective in a great 


majority of cases of psoriasis is Chrysarobin in the form 
of an ointment, but this drug is disagreeable to use be- 
cause (1) it stains brown everything with which it 
comes in contact; (2) it is dangerously irritating if it gets 
into the eyes, and consequently is not used on the scalp 
or face; (3) it is irritating to the genitia; and (4) being 
an irritant, it may itself produce a dermatitis, espe- 
cially when used in the higher effective concentrations. 
Treatment is usually begun with a 5% ointment which 
may be cautiously increased to 20%. The following 
formula represents 5% of Chrysarobin: 


OME mre ere cy re rt: 5 parts 
Ebvdeous Wat G63. 5.05.3.32 3 55a ada ae 45 parts 
eT eer mer rrr gy on 30 parts 


A product known as “Cignolin,” said to be Chry- 
sarobin minus a methyl group and recently introduced 
in European countries, is claimed to be from three to 
five times stronger than Chrysarobin, but the tendency 
to irritate the kidneys on being absorbed has appar- 
ently discouraged its use. Cowen, in ““The Lancet,” 
reported good results with an ointment containing from 
5 to 10 grains to the ounce of simple ointment vehicles. 
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Although not as effective as in ointment form, 
Chrysarobin has been used by painting on a solution of 
the drug in Gutta Percha, or a mixture of the drug with 
Collodion, or a combination of Chrysarobin with Gela- 
tin Film. Such preparations, of course, reduce staining 
and spreading to a minimum. The following formulas 
represent approximately 5°7 of Chrysarobin. 


Chrysarobin....... eth nell cs  Sparts 
Solution of Gutta Perc he (N. F. IV . -. 2. 95 parts 
Chrysarobin. . : <a. —Suparts 
Collodion (not ‘the Sexible oe .. 95 parts 


The Gutta Percha is preferred _ ‘ause Chrysarobin 
is insoluble in Collodion. 


Chrysarobin. . See er 5 parts 
Soft Glyosrogelatin (N. F) eae Soaks oe eS 


This gel must be waited and satel on with a brush, 
and then covered with a bandage. 


A popular Chrysarobin Paste consists of: 


Chrysarobin ee ence 5 parts 
Zinc Oxide....... piled. cialke eats Ose 
oe re Ae 25 parts 
Liquid Petrolatum to » make SO oe ae 100 parts 


\ combination which has been used with a Paeeian of 
success in one of the largest skin and cancer hospitals is 


composed of : 


Chrysarobin. . 10 parts 
Salicylic Acid...... sesso S0parts 
Rectified Oil of Birch Tar (or Oil of C ie : * parts 
Anhydrous Wool Fat , speed 25 parts 
Soft Soap, to make... : eet or 100 parts 
Another much-used ointment is sieacaii of: 
Chrysarobin. : 5 parts 
Salicylic Acid.... ee ..2.9 parts 
Ichthyol....... ae .. 5 parts 
Petrolatum to make...... Siig SORE ae Rites aa ES 


Preparations of these types are usually applied twice 
a day. Rubber tissue placed over treated areas will 
protect clothing from staining by Chrysarobin, It 
should be remembered that extensive areas must not be 
treated at one time with Chrysarobin-containing agents 
because of the potential danger of toxic absorption. It 
is doubtless wise to have the patient’s urine examined 
for albumin and cast if strong preparations or prolonged 
treatment is resorted to. 

For treating the face and scalp the following formula 
has been recommended: 


Ammoniated Mercury...... Be rote. 2 ae re 5 parts 
Salicylic Acid...... EUs Rice na cae St ERs ES 
White Wax..... eee Serer jie te MARES 
Hydrous Wool Fat ee RA fee eh e trn oled teee 35 parts 


RMN MMNNEANNS RED ADEIRO 5 55cm auc. 5 Sis deve ab a 0:0 hese ats slate 100 parts 
Some advise doubling sic concentrations of the 
Ammoniated Mercury and Salicylic Acid in the fore- 
going formula. 
In from 5% to 10% Resorcinol is used in ointment 
form as follows: 


Resorcinol. .... Pema ret ky stouahc teat crate Teo 5 parts 
OE ee ee 45 parts 
SLO IS RTE TTA ALE TY 50 parts 
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Trend in Hand Lotions 


(Continued from page 38) 


beeswax until a melting point of about 38° C. is reached. 
About two per cent. of beeswax will suffice. 

Besides restoring the oil to the skin, a good lotion 
should be soothing, and must give the user the illusion 
of immediate benefit. A great many mucilages are cap- 
able of performing this function, but I have encountered 
none that have the all around characteristics of quince 
seed. It is true quince seed is a trifle sticky. However, 
one can over come this objection by utilizing a half and 
half mixture of tragacanth with the former product. 
Other gums like karaya may be used if desired. Honey- 
locust bean gum cannot be employed because it shreds 
on the hands after drying. 

A lotion should be antiseptic. There are a few lo- 
tions on the market of this type, but they generally rely 
upon a weak solution of carbolic acid to secure their 
antiseptic properties. Such a solution of carbolic acid 
is fairly effective against germ organisms, but is not a 
judicious choice for constant application to skin tissue. 
For securing an antiseptic reaction, about .12 per cent. 
of methyl-para-hydroxy-benzoate may be dissolved in 
the aqueous portion, and about .10 per cent. of propyl- 
para-hydroxy-benzoate should be dissolved in the oil 
phase. These substances also act as preservatives for 
the quince seed mucilage. For germicidal effect, the 
benzyl ester should be used instead of the propyl ester. 

In order to cut down the viscosity of the product so 
that the lotion may penetrate into the cracks and crev- 
ices of the skin, and also to dissolve the methyl-para- 
hydroxy-benzoate, an alcohol concentration of approx- 
imately twelve per cent will be found necessary. The 
alcohol employed should not contain any salicylic acid 
or acetone as denaturants. Iso-propyl alcohol, when 
used as a denaturant does not harm the skin, nor does 
diethylphthalate if the concentration is kept sufficiently 
low. 

As the author pointed out in a previous article, the 
natural reaction of the skin is slightly acid. The desired 
pH will be secured if one half per cent. of boric acid is 
added to the lotion. The perfume concentration should 
not exceed three tenths per cent. Two per cent. of 
glycerine and one.per cent. of cetyl alcohol will be 
adequate to obtain the proper emollient action. 

The above data should enable manufacturers to 
attack the problem of the hand lotion more intelligently. 
If this article has awakened in them the desire to begin 
experimentation on such a lotion, a preparation of merit 
will soon be developed. I have written no exact form- 
ula, but the information is specific enough to direct the 
path along which research must follow if a modern 
effective product is to be obtained. 

It is to be hoped, therefore, that more manufacturers 
will have the courage to break the bonds which have 
held them to the production of soap water lotions, and 
that in the future they may place on the market prepa- 
rations whose formulae cannot be directly traced back 
to the time of the Egyptians. 
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THE 
COMMON 
COLD 


By L. Stambovsky 


The common cold, being the most common of all in- 
fections, is responsible for a major group of manufac- 
tured remedial agents. The large demand for prepara- 
tions for relief of colds places a value on the group of 
drug preparations classified as “Products for Coughs 
and Colds” surpassed only by laxatives which form the 
number one group. As a matter of fact, a goodly por- 
tion of the laxatives sold are used in treatment of colds, 
so that the value of the number two group is probably 
even larger than it actually appears. 

Being more prevalent during the Winter and Spring 
of the year, a very large majority of the five hundred 
and twenty million dollars spent for cold remedies by 
the laity in this country every year, is spent during 
these two seasons. Of this huge sum, the lion’s share 
goes toward the purchase of nasal drops, nasal sprays, 
inhalants, nasal jellies, cough mixtures, troches, mouth 
washes, chest rubs, and other modalities used to over- 
come the infection. 

Because colds are practically unknown in the far 
northern seaboard lands, such as Greenland and Iceland, 
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gives us a scientific basis for prophylactic treatment of 
colds by means of cod liver oil and other products con- 
taining vitamins A and D. 

The diet of these people is limited and their lives 
hard. The explanation of their immunity is simple, 
merely that their diet includes large quantities of fish 
food. Cold water fish are the greatest source of Vita- 
min “A” and “D’’. Consequently the natives of these 
countries are never lacking in these two vital catalysts. 
Climates rich in sunlight such as found in Florida, the 
South Pacific, Egypt, etc. show a very low incidence of 
colds, particularly where the natives wear but little 
clothing. The interpretation here is also quite elemen- 
tary. Vast amounts of actinic light upon contact with 
large areas of bare skin produces vitamin “D”’ in quan- 
tities required by Nature, for not entirely understood 
purposes, such as being a link in the chain of vitamin 
reactions and incidently the prevention of rickets. It 
has been partly proven that Vitamins “A” and “D”’ are 
inescapably concerned with the extensively existing 
cold in the more civilized temperate zones. But few 


The Drug and Cosmetic Industry 41 





will question the statement that the inhabitants of this 
area do suffer a starvation of these two factors. 

The foregoing may be greatly depreciated by pointing 
out that the climates in the Frigid and Tropic zones are 
infinitely more equable than the Temperate zone. The 
occupants of the two former zones, therefore, are not 
subjected to the constantly occurring extreme tempera- 
ture changes as are those persons living in the Tem- 
perate zone. It is of course realized that temperature 
fluctuations is the keel of almost all cold theories. 
Nevertheless sufficient evidence may be found to insist 
that there does exist a profound relationship between 
respiratory infections and Vitamins “A” and “D.” 

For proper treatment of colds something must be 
known of its causes. The disease is generally under- 
stood to be an infective disease due to any one of a 
number of organisms which generally are successful in 
attacking the system when the health condition is 
weakened by exposure, fatigue, constipation, or any one 
of a number of causes. This constitutes the generally 
accepted theory of the reason for colds, but definite 
information is still the subject of extensive research. 

The greatest danger to victims of colds is not from 
the unpleasant symptoms themselves, but from the 
potential sequelae. Persistently and vigorously blow- 
ing the nose to establish ventilation forces infective 
secretions into the Eustachian tube, setting up inflam- 
mation therein which can result in catarrhal or sup- 
purative Otitis Media, a most refractory and painful 
disease. Neither is the possibility of chronic rhinitis, 
bronchitis, or pneumonia to be treated lightly. The 
importance of avoiding the forcible discharge of nasal 
secretions by respiratory pressure and the prompt 
treatment of any other existing phases is readily 
appreciated. 

Treatment of colds is both corrective and sympto- 
matic. One of the most important symptoms which 
must be relieved is stoppage of the nasal passages. This 
is accomplished by nasal drops, sprays, jellies, and 
inhalants. 

The sufferer must have ample ventilation for normal 
breathing or he will attempt to attain such a condition 
by the forcible expulsion of secretion occluding the air 
passages. Reduction of congested mucous membrances 
of the nasal passages and of secretion is most effectively 
accomplished by the use of Ephedrin, usually exhibited 
in an oil solution to be dropped directly into the nares 
or used in an atomizer. It is less frequently adminis- 
tered in the form of greaseless or greasy jelly to be 
applied directly in the nasal cavities. Ephedrin being a 
vasoconstrictor causes a contraction of the swollen 
mucosa consequently allowing room for the passage of 
air. This reduction of the congested mucous mem- 
branes also results in a lessened secretion further pro- 
moting the patients comfort and aids in aborting the 
infection. Several representative formulae are as 
follows: 


(1) Ephedrin Alkaloid. : ree oe | 
Oleic Acid USP... . Cote aan RS one 
Mineral Oil. ; ne grams 97 
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Triturate the ephedrinand the oleic acid until solution 
results. Add mineral oil. The oleic acid is positively 
required to make permanent solutions of ephedrin in 
mineral oil. Its omission will result in later precipita- 


tion. 

(2) Ephedrin Alkaloid... .. See eran oe 1% 
Oleic Acid USP.. 2% 
Camphor Na aiescents 1% 
Menthol...... sary 1% 
Eucalyptol rier 2% 
Mineral Oil. ere ; qs. 100% 


This formula will be found to be more effective than 
No. 1 due to the rapid assistance offered by the camphor 
and menthol in instituting vasoconstriction. After this 
has been accomplished, the condition is maintained for 
about two hours by virtue of the ephedrin. 


(3) RESOIBOROUEG oo io.n5 F556 eons acne grams 3 
Ephedrin. a l 
Menthol. I 
Camphor Zz 

»’ 


Eucalyptol. 


Vegetable Oil ae “59 
Mineral Oil 7 “Ay 


Dissolve the benzocaine and the ephedrin in the 
vegetable oil with the aid of gentle heat. Dissolve 
balance of ingredients in the mineral oil and mix. 

This formula should perform several functions not 
possible by the preceding formulae. The ethyl para- 
amino-benzoate will soothe the irritated nasal mucosa 
which is certainly a worth while feature. As already 
stated the effect of ephedrin persists for about two 
hours. The presence of benzocaine should appreciably 
prolong the vasoconstriction engendered by the ephe- 
drin. While no proof is offered to substantiate this 
theoretical consideration, such action is within the 
realm of reason and merits further investigation. But 
one preparation of this type exists which has never been 
exploited to the laity, nor is the medical profession more 
than barely aware of its existence. 

An ephedrin jelly can be satisfactorily made from 
this formulae: 
(4) Tragacanth ae ae 

Alcohol... .. : ee See 


SA oti SO we grams 5 
5) 


“cc 


Glycerin... . Sees ue eter oe 
PGMRUIMIRG CAS hens, peat ae car iene «42 
EIPNOARIR IN ENIALO 8 och Ag vk Weisner ns = 3 


Triturate the gum with the alcohol, add the glycerin 
and then water in which had been previously dissolved 
the ephedrin sulphate. Variation in the quantity of 
tragacanth will result in a jelly of different viscosities 
and in this manner can be altered to individual require- 
ments. 


(5) Ephedrin Alkaloid. . sa genre ten ak grams | 
Oleic Acid USP... . BRD mere ne eelarers e 2 
Petrolatum Soft............ Boer ee ~ OF 

This makes a greasy nasal jelly which possibly is 


more effective than the greaseless product. 

Cold tablets as a major or supplemental treatment 
have the past few years become extremely popular. 
They should be sold in conjunction with but not in 
place of direct nasal medication. These products in- 

(Continued on page 46) 
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DRUGS SAND 
COSMETICS 





The foreign market has always been profitable to 
those who know how to exploit it profitably. But the 
mere mention of “export” sends shudders down the 
spines of certain manufacturers who have been stung by 
the export bee in the past. If one analyzes these aver- 
sions one will find that the foreign market was exploited 
with a total disregard of the rules. Such failures are in- 
variably due to failure to study the market intelligently. 
Just why any manufacturer will barge into the foreign 
market without adequate preparation, but will under- 
take a domestic campaign only after the most careful 
planning, is beyond comprehension. But this is what 
many of them do. They seem to feel that all there is to 

it is embraced in the employment of a more or less com- 
petent “‘export manager’ whose chief claim to existence 
often is the fact that he is able to decipher Spanish after 
a fashion. But a definite technic must be learned; a 
specific organization must be provided for, and both 
should be supported bya grim determination to stick to 
it, once the job has been undertaken. 

In the British possessions, on the Continent in South 
America and in Asia there exists a strong preference for 
American cosmetics in general and certain drug special- 
ties in particular. Paradoxically, a general line of cos- 
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metics can be sold in the export market but drug special- 
ties do better. So here is the first clue: if you are a drug 
manufacturer don’t try to sell your entire line abroad, 
sell only your outstanding items. This is logical enough 
because drug specialties can stand on their own feet, 
whereas cosmetics require support from other items 
required to complete make up. 

At the moment export business is not without its 
headaches because so many countries have declared 
moratoria which prevent withdrawal of funds. If a 
manufacturer happens to have a branch plant in these 
countries this is not so troublesome, but when he is 
shipping direct it is another matter because he is forced 
to ship goods into the country and can get nothing out. 
Although this is not an insuperable obstacle—there 
being ways and means, known to the exporter who 
knows the ropes, to get his money out eventually, it is 
sufficiently unattractive as a money making proposition 
for the novice to avoid it. 

Therefore, as a primary step, it is essential to learn 
what the financial situation is in the country to which 
a manufacturer desires to export his goods. It is be- 
cause of the lack of financial restrictions that British 
possessions offer an attractive market for American 
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wares, not to mention the fact that our common lan- 
guage eliminates foreign language complications. (It is 
at any rate said that the English people can read 
American!) 

The next important step is to digest the tariff regula- 
tions of the various countries in which the manufac- 
turer is interested. This really is a complicated job, not 
only because such regulations frequently change, but 
also because many countries have preferential rates and 
tariff quotas. As important as knowledge of tariff rates 
is knowledge of how to cut them by proper classification 
of goods. Thus, some countries will accept unscented 
bulk face powder as tinted paint pigment, others will 
not. At all events it is vitally important to know the 
tariff situation because it determines whether you can 
ship packaged goods direct; whether you can ship man- 
ufactured goods in bulk to be packaged abroad ; whether 
you can ship semi-finished products to be finished and 
packaged abroad or whether you must make arrange- 
ments to manufacture and package abroad entirely. 

Even when tariffs permit shipment of bulk goods 
most manufacturers avoid: paying duty on water, 
alcohol, mineral oil and other simple ingredients readily 
obtainable in every foreign country by shipping concen- 
trates which can be diluted to requisite strength with 
the proper one of these vehicles. This procedure is fol- 
lowed when tariffs are high because raw materials 
always carry lower rates than semi-finished products. 

In order to avoid tariff complications it is becoming 
the general practice, particularly among the large firms, 
to manufacture and package abroad. The advantage of 
this can be seen in the case of England from which 
American branch plants can ship to all British posses- 
sions under the preferential Empire tariffs. Another 
advantage is that foreign labor and overhead rates are 
always lower than they are here. In a few instances 
American firms establish foreign branches under their 
own control, sometimes incorporating them as distinct 
entities. Unless the interests of the manufacturer are 
very large this is not the wisest thing todo. Asa matter 
of fact it would be suicide for the newcomer to attempt 
it. In some countries, Germany and France for 
examples, a foreign manufacturer is so taxed and regu- 
lated that he finds it difficult to operate, and not only 
that, but in most instances he cannot export more than 
two or three members of his own technical staff to run 
the plant, it being required that the plant be staffed by 
citizens of the country in which it is to operate. 

The soundest practice is to make arrangements with 
a foreign concern already in the business to manufacture 
the commodity. If connections are made with a reli- 
able firm the way of the exporter is made easier because 
such a firm will be able to act as a guide in the deter- 
mination of marketing policies, advertising, etc. In 
dealing with foreign connections it is (in cases where it 
is desired to keep the essential part of a formula secret) 
the practice to ship the secret ingredient in the form of 
a concentrate. This simplifies matters and prevents the 


foreign agent appropriating the product. 


The selection of a foreign agent must follow a very 
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careful scrutiny of financial background and reputation. 
If one can make a deal with a firm that has been making 
a related American product for many years, it is a most 
excellent arrangement because the experience of the 
first American manufacturer will be a reliable guide. In 
spite of financial references some manufacturers agents, 
especially in certain of the Latin countries, are not to be 
trusted as they will counterfeit with the utmost equa- 
nimity. This is true not only of foreigners but also of 
some American export racketeers who have branches 
established in foreign countries. 

A favorite trick of these racketeers is to get an Amer- 
ican manufacturer to advance a substantial amount for 
exploitation and advertising, either in outright cash or 
in the form of tremendous discounts and to use this 
money to advertise their own lines. In some countries 
counterfeiting is rampant, the agent selling several 
times as much merchandise as he imports or credits to 
his principal. One enterprising American gentleman 
operating as a foreign agent had the bland audacity to 
have the packages of his principal counterfeited in 
America and shipped to the country in which he 
operated, where the packages were filled and sold as 
bona fide goods! A good rule in foreign merchandising 
is: know your agent. The majority are honest, hard- 
working fellows, but it is easy for a crook to manipulate 
accounts, advertising allowances and merchandise in a 
distant country where it is very difficult to check or 
control his actions unless one has a first rate foreign 
sales manager who knows the field thoroughly. 

Another important thing for the American drug and 
cosmetic manufacturer to learn is that export business 
is not gravy to be had without effort. Just why some 
manufacturers feel that they don’t have to work as hard 
to get foreign business as they do domestic business is 
difficult to understand. They seem to harbor the 
absurd notion that all you have to do is put the mer- 
chandise on the boat—collecting for it before shipment 
of course—and that’s all there is to it! Success in ex- 
porting is based on knowledge: knowledge of foreign 
finance, tariffs, customs, people, competition, outlets, 
advertising—in short all the things one must know to 
do business successfully in this country. 

Another mental hazard entertained by too many 
American manufacturers is that exporting is a gamble. 
It is a gamble—the way many of them go at it,—with 
the odds against them. Asa starting point they employ 
an “export manager” who has a more or less extensive 
knowledge of foreign languages and export technique 
and pay him a clerk’s salary instead of getting the right 
man, who has traveled the countries in which he is 
interested, who knows the people, the outlets and all 
other necessary things. The same manufacturer would 
not expect to hire a top-notch salesmanager for the 
domestic trade at a clerks salary, but he has a hazy 
notion that a man of equivalent ability and a lot more 
knowledge is little more than a chief clerk, simply be- 
cause he operates in a foreign field. One of the first 
steps is to get the right man and pay the necessary 
tariff. 
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MORE THAN SKIN DEEP 


In which we suggest combining 
pharmaceuticals with the proper 
cosmetics to secure lasting effects. 


Hitherto cosmetic manufacturers have avoided 
recommending specific medication to bolster the action 
of cosmetics, and pharmaceutical manufacturers like- 
wise have avoided recommending specific cosmetics to 
enhance the results of internal medication. We can 
understand the reluctance of the cosmetic manufac- 
turer. He has always been afraid of getting into a jam 
with the government or the A. M. A. And besides, he 
lacks the scientific background to recommend or de- 
velop pharmaceutical preparations that will correct 
internal conditions that cause outward manifestations 
such as sallow, blemished or excessively dry skin. 

It is less easy to understand the reluctance of the 
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pharmaceutical manufacturer. The pharmaceutical 
manufacturer knows everything about cosmetics ex- 
cepting how to sell them. Cosmetic manufacturing had 
its origin in and is an offshoot of the pharmaceutical 
industry. But like a wayward child it has gotten com- 
pletely away from its parent. When pharmaceutical 
manufacturers are successful in selling cosmetics, their 
success is accomplished by divorcing the cosmetic busi- 
ness from the pharmaceutical business entirely, setting 
it up as an independent subsidiary with its own selling 
organization. The procedure and ritual of selling cos- 
metics is said to be utterly foreign to the methods of 


selling drugs. But is it? The fact is that drug stores 
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sell a large part if not the largest part of the cosmetic 
output, and since the same outlets handle the drug out- 
put it is strange that drug manufacturers should find it 
difficult to sell cosmetics. 

There are two reasons for this: the first is that drug 
sales managers and drug salesmen will not try to sell 
cosmetics. It isn’t so much a question of knowledge of 
how to sell cosmetics as it is a question of mental atti- 
tude. They usually regard their cosmetic line as an 
illegitimate child and pay it scant attention. The 
second reason is that the management would not put 
advertising pressure on their cosmetic line, even if sales- 
men were eager to handle it. They have an unspoken 
fear of ridicule as though it were unscientific or unpro- 
fessional or unethical to sell cosmetics. So many phar- 
maceutical manufacturers dabble in cosmetics because 
the inherent profit attracts them but lack the courage to 
go after the business properly. If they persist they 
usually go to the expense of duplicating their organiza- 
tion so as to put the cosmetic line over under its own 
flag. 

Even though he Jacks the scientific background the 
conscientious cosmetic manufacturer on the other hand, 
realizes that many of his preparations are more effective 
when fortified by internal treatment, and frequently, 
though hesitantly, recommends “keeping the bowels 
clear” and very frequently recommends consultation 
with a physician. 

Nothing could be less efficacious than advising a 
woman to see a doctor or a dermatologist about a cos- 
metic problem. The average doctor knows nothing 
whatever about cosmetics or cosmetic problems and 
cares less. His attitude is to ignore feminine psychology 
entirely and tell the woman she should not use cos- 
metics—she doesn’t need them. Which is like saying 
that grass doesn’t need sun and that a man shouldn't 
strut when he sees a pretty girl. The case of the der- 
matologist is even worse. He is supposed to know a lot 
about skin and undoubtedly does—excepting how to 
care for it and to improve its appearance. Derma- 
tologists remember that twenty-five years ago a number 
of lead poisoning cases occurred due to the use of lead 
salts in face powders and rouge. This ever since has 
been the single string on their fiddle and they play it 
vigorously, exhibiting ancient and horrible pictures of 
skin cancers and rare diseases of the skin to justify fat 
fees and presumably to scare the woman into the use of 
the dermatologists own prescriptions. 

Alas, the prescriptions of eminent dermatologists for 
face powders, skin creams and other toilet requisites 
would be laughable if they weren't so painfully absurd! 
They clearly reveal what we said above, that the der- 
matologist doesn’t know anything about cosmetics and 
hasn't the faintest conception of the new raw materials 
that have been introduced into cosmetic practice in 
recent years or of the scientific work that is being done 
in this field. 

This brings us back to our first premise. Why not 
unite cosmetic and pharmaceuticals again? Why not 
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sell a beauty kit containing not only cosmetic essentials 
but requisite pharmaceuticals as well. For example:— 

An acne treatment kit might contain in addition to 
medicated lotion, face powder and healing ointment, a 
package of laxative, a blood tonic and possibly an 
antacid. Such a kit would also contain a booklet giving 
detailed directions for the use of these preparations and 
suggestions regarding diet, exercise and rest. 

A kit for a dry skin might contain in addition to 
cleansing cream, lubricating cream and face powder, a 
bottle of flavored mineral or olive oil and possibly some 
bile salt tablets to act on the liver and eliminate sallow- 
ness. People who use quantities of cil in their diets 
rarely if ever have dry skins. 

Inasmuch as such kits would be fairly expensive 
unless miniature packages of each item were employed 
the same desirable combination of internal and external 
treatments can be secured by recommending specific 

(Continued on page 48) 





The Common Cold 


(Continued from page 42) 
dubitably do render a service. The internal therapy 
involves four important functions: 

1. Dimunition of nasal secretion. Belladonna, 
aconite and camphor have this property and are gen- 
erally used. 

2. Analgesia. To moderate malaise, aches, pains, 
and general ill feeling. Aspirin, acetphenitidin, amido- 
pyrine, acetanilid, etc. may be called upon for this 
purpose. 

3. Catharsis. It is of profound importance that the 
body be relieved of the handicap of intestinal toxemia. 
Cascara and phenolphthalein are effective and lend 
themselves easily to incorporation in tablet formulae. 
Dosage per tablet should be such that after a days con- 
sumption there will not be an unpleasant accumulative 
effective due to overdosing. 

4. Reduction of temperature. While fever is not 
always present many of the analgesics are also antipyre- 
tic. Antipyrine, acetanilid and quinine are desirable. 

Several representative formulae are as follows: 


(a) Quinine Sulphate A SRE OTRN <n hoe Rae Ste .... grains 2 
ee ear Ste he te beeen % 
Ext. Belladonna Leaves...... Bee oe a 1/20 
Ext. Aconite Root Pe eee er eee oS WD 
Ext. Gascara......... 5) Se Rae Rae aa = 2 
Aspirin. .... eve Set sees rae a " 3 

(b) Acetylsalicylic Acid. . . ach ateet te eae eat. TS 
Phenacetin......... NN Seen 14% 
Camphor Monobromated Sh ne MS 1/3 
Phenolpthalein. .. . =v decennial eS V4 
Ext. Aconite Root. . . Se On ee * J1/20 
Ext. Belladonna Leaves...... eee “1/20 


Excipients and coatings are left’ to the personal 
preference of the compounder. 
References: 

Cost of Medical Care, Rorem and Fischelis. 

Merck Manual. 

Manual of Diseases of Nose, Throat, and Ear. Gleason 


Practice of Pharmacy, Remington. 
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Ewing Galloway 


LIPS 


The lips are susceptible to comparatively few dis- 
orders. They have therefore received but little atten- 
tion from the drug and cosmetic world. With the ex- 
ception of providing the “raison d'etre” for a very 
lucrative lipstick market, practically no cognizance has 
been taken of the fact that another source of revenue 
could be obtained by catering to the few minor pathol- 
ogies to which the lips do suecumb. 

Reference is made to chapped lips and herpes simplex 
or cold sores. The former is encountered mostly 
during the winter months, rarely in the summer, and is 
characterized by the appearance of fissures of various 
proportions, occasionally haemorrhagic. Drying, scal- 
ing, loss of flexibility, and painful movement of the lips 
accentuate the victims discomfort. In its entirety, the 
condition is extremely annoying and may persist for 
weeks. Yet the described symptons rarely, if ever, are 
brought to the physicians attention. This is as would 
be expected, for while chapped lips are painful and dis- 
tressing, they are hardly serious enough to merit the 
enlistment of professional services. 

And so the average sufferer wends his smile-less way 
to the proverbial corner drug store. There he requests 
the recommendation of the pharmacist concerning the 


i = P 
proper medicament to be applied-on the recalcitrant 
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appendages. Almost invariably he is offered at a cut 
price, spirit of camphor or camphor ice. The pharma- 
ceutical guild, of which the writer is a member, seems 
irrevocably bound to the dictates of a precedent, that 
for the discussed malady, spirits of camphor or camphor 
ice must be dispensed. Just why remains a mystery. 
The spirit is highly alcoholic causing pain when applied 
and is so volatile, that its effect is but transitory. 
Camphor ice is usually so stiff as to be extremely diffi- 
cult to spread over lip surfaces and at its best affords 
but little more than mechanical protection. 

In the treatment of this ailment, the performance of 
the following functions is necessary: 

1. Lubrication, nutrition, emollientation. 

The tissue being dry and cracked, requires a friendly 
substance to exert a softening and healing effect. 

2. Mechanical protection, antispesis. 

By virtue of these properties, the entrance of patho- 
genic organisms is prevented and those already present 
are rendered inert. 

3. Ease of application, minimum obtrusion. 

Minimum conspicuousness desirable for obvious 
reasons. Product should melt at lip temperature and 
leave a tenacious film which will cling to the lips. 


1. Relief of pain. 


The Drug and Cosmetic Industry 47 





Mild anesthesia will relieve annoyance of painfully 
mobilized lips. 

The following formula will fulfill the above require- 
ments: 
18% 
10% 
Benzocaine... . 14% 
Oil Vegetable............. 20% 
Phenyl Mercuric Nitrate, q. s. 35000 
Spermaceti. 10% 
Water... 42% 


Lanolin anhydrous. . . 
Absorption Base 


Melt the greasy components on a water bath, add the 
benzocaine, and then the water in which was previously 
Vigorously 
This 


will yield a smooth white ointment, not too greasy, and 


dissolved the phenyl mercuric nitrate. 
agitate until cool and solidification commences. 
easily applied. The viscosity is such that it should be 
dispensed in tubes. This preparation can be sufficiently 
stiffened to mold into lipsticks by the addition of sper- 
maceti or white wax. If this is done, the consistency 
should be of such a degree as to be-competent to main- 
tain its form but not so stiff as to cause pain upon 
application. 

Herpes Simplex, more commonly known as cold 
sores or fever blisters is extremely prevalent during the 
summer months, although it may be found through the 
year. Vacationists are especially liable to this disturb- 
ance. It seems that travel, fatigue, change of diet and 
living conditions, etc. give rise to the symptoms defined 
as Herpes Simplex. It would be safe to state, therefore, 
that the etiologic factor is a mild toxemia, generated by 
any number of possible causes, a few of which were 
mentioned above. As with chapped lips, cold sores are 
not serious and do not merit medical attention. The 
condition is identified by the presence of clusters of 
vesicles of various sizes and groupings. They are found 
on or near the lips. A clear discharge may be observed 
which later becomes thickened. Mildly pathogenic 
bacteria may be found in these excretions. The treat- 
ment is practically the same as for chapped lips. The 
given formula will be found equally effective for either 
of the discussed conditions. 

\ survey of any number of retail pharmacies would 
clearly convey to those interested, that there exists no 
specific product possessing the desired attributes suc- 
cessfully to treat these pathologies and that the retailer 
would welcome a preparation of this type. 





More Than Skin Deep 


(Continued from page 46) 


brands in directions. This method is perhaps less effec- 
tive than the kit idea because one can’t be sure that a 
woman will buy all recommended items. Kits contain- 
ing small packages retailing for a reasonable price is the 
-best way to sell the treatment idea. 
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It is not beyond the bounds of probability that an 
ingenious chemist will give us cosmetics for both in- 
ternal and external use. Many cosmetic materials have 
useful internal and external effects. Mineral oil is one 
of them. Alcohol is another. A tasty tissue cream is 
not as funny as it sounds. Sweet butter was a favorite 
tissue cream among educated Russians (and a good one 
too). Asa matter of fact a good many of us discovered 
during prohibition days that a hair tonic sometimes has 
pleasant internal effects! 

The point we wish to drive home is that cosmetics will 
never reach their full usefulness unless combined with 
corrective internal treatment. The usual cosmetic 
manifestations are caused by simple internal conditions 
such as poor elimination which can be corrected by 
simple remedies. And from a public service stand- 
point, who is better equipped to provide scientific cos- 
metic treatments—an untrained cosmetic manufacturer 
or a pharmaceutical house with an adequate scientific 
staff? 





Advancing Pharmacy Education 
(Continued from page 32) 


Such increased standards are in line with the improve- 
ments which have taken place in the other professions 
and give to the pharmaceutically trained man the 
dignity, the recognition, and the usefulness which we 
feel he should and must have in order to find his place 
among professional men and render his maximum use- 
fulness to society. 

The individual who has received the training out- 
lined above, should prove to be an unusually versatile 
person. He is prepared to render effective and efficient 
service in research or control laboratories, the selling 
department, plant management or as foreman in charge 
of manufacturing operations in a variety of industries. 

It is my sincere judgment that no other college course 
offers its students a more complete equipment to suc- 
cessfully cope with the problems arising in the drug and 
cosmetic industry. 

I bespeak your serious consideration of the possibility 
of closer cooperation between colleges of pharmacy and 
the drug and cosmetic industries. 

We shall be pleased to have you make greater use of 
all our facilities. Please consider that our libraries and 
laboratories are at your disposal for use in a proper and 
legitimate manner. Our faculties should be of great 
assistance to you in helping to solve scientific problems, 
arising in your problems of research. 

Our graduates stand ready to furnish you with a type 
of service which I feel you have not adequately utilized 
in the days gone by. Let us see if we cannot work out a 
closer relationship between our colleges and the indus- 
tries which you represent. I confidently believe that 
such an accomplishment would prove mutually ad- 
vantageous. 
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Agitators 

Belt Conveyors 
Cappers 
Corkers 
Cooling Conveyors 
Dryers 

Filters 

Pumps 
Strainers 
Storage Tanks 
Washers 

Water Stills 
Vacuum Fillers 


Accurate Measure 
Fillers 


Siphon & Piston Fillers 


A sturdy, efficient, speedy and economically operated filling machine with a capacity of 
30 to 50 containers per minute. 

Designed for handling of semi-liquids and semi-solids like Ointments, Salves, Cold 
Creams, Vanishing Creams, Emulsions, Heavy Oils, Lotions, ete. 

Can be furnished with multiple pistons for filling a greater number of small containers at 
one time. 130-34 ounce containers per minute are being filled with Face Cream on a four 
piston machine. 

Also with Vacuum Cleaning Heads and vacuum unit working automatically in conjunc- 
tion with the machine for vacuum cleaning of containers immediately preceding the 
filling. 

Can be furnished with an Agitator Hopper for keeping product constantly mixed before 
filling, or Chest type Manifold so that product can be drawn from floor above. 

Contact parts made of nickel, alloy or acid resisting bronze, Monel, pure nickel, stainless 


steel or special alloy contact parts can be had when desired. 


U. 8. BOTTLERS MACHINERY CO. 


4009-4027 No. Rockwell Street Offices in all principal cities Chicago, Illinois 
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NEW COSMETICS 


FOR 


1936 


An Interview with 


HELENA RUBINSTEIN 


“New Formula for Helena Rubinstein’s Pasteurized 
Face Cream” is the message which will be broadcast to 
feminine America in February through the mass maga- 
zines, newspapers, over the counters in leading depart- 
ment stores and drug stores. The advertisements will 
explain that Helena Rubinstein has discovered a new 
biological ingredient which she is adding to her already 
famous Pasteurized Face Cream—that it reproduces the 
biological element which nature uses to keep skin young, 
transparent, radiant with health. 

Pasteurized Face Cream is typical of Madame Rubin- 
stein’s approach to beauty. <A jar of cream to her is not 
a static, cold piece of merchandise. Rather, it is like a 
doctor’s prescription—subject to change and improve- 
ment when science offers new discoveries. ‘When 
Louis Pasteur discovered 
a process that would pur- 
ify milk and cream, and 
make them safe for the 
most delicate of little 
children, he unknowingly 
discovered also the finest 
process for purifying face 
cream too, so that it 
would be safe for the 
most delicate and fragile 
skin,” Madame Rubin- 
stein explains, and it was 
she who first applied this 
scientific principle to 
beauty. 

It is only when Mad- 
ame Rubinstein feels she 
can contribute some- 
thing entirely new and 
definitely advantageous 
that she comes forth with 
a new product. She is 
now preparing to launch 
a new hand preparation 
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that demonstrates her method. There are many hand 
creams on the market, recommended to be used after 
washing, as a softener, nourisher, etc. But Helena 
Rubinstein’s new Herbal Hand Balm will not only be 
recommended for use after washing, as a finishing 
cream, and for night use—but to be used inslead of 
washing as well. Her idea was to outwit the two big 
enemies of hand beauty—work and water. It serves as 
a soapless hand shampoo. Quickly applied and _ re- 
moved, the Herbal Hand Balm cleanses hands of dirt 
perfectly. There is no redness such as follows washing, 
and the hands remain soft, smooth and fair. It can also 
be used after washing, or any time during the day as a 
fragrant finishing and protective cream. And it is ideal 
as a night cream to correct lined, coarsened hands. It 
will also be featured for 
massaging to do “electric 
things for tired hands 
give them new life and 
vigor and take away 
every vestige of weari- 
ness.” A new thought is 
the suggestion that 
women carry a_ small 
bottle of the Herbal 
Hand Balm in the purse, 
to be “‘used after or dur- 
ing bridge because cards 
do soil the hands!’ 
Madame Rubinstein 
says that when she first 
came to this country 
twenty years ago, rouge 
and lipstick were simply 
“red”? and nothing more. 
She introduced Red 
Raspberry as a definite 
cosmetic shade and since 
then have followed her 
other well-known reds— 
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Red Geranium, Red Coral, Red Poppy—each with its 


own appeal and its own suitability for various types of 


women and various inoods and occasions. In face 
powders, too, she has been a leader in developing lovely 
arrays of subtle shadings from the most delicate peach 
bloom to the deepest gypsy tans. 

Her newest offering in cosmetic shades is her Terra 
Cotta series, which popularizes the bronzy tawny under- 
tone in make-up. She will offer Terra Cotta, in new 
form, for 1936 Spring daytime make-up. It will be a 
lighter, gayer, more vivid, bronzy red in its new form. 

In addition to her interest in cosmetic tints Helena 
Rubinstein has also pioneered in the quality and tex- 
ture of her make-up. One problem especially chal- 
lenged her ingenuity—the problem of dry, ridged, old 
lips. Finally she proclaimed that “Lips Must Wear A 
Lustre,” as she announced her newest biological lip- 
stick. Her cry for young, moist dewy lips resounded 
through the cosmetic world and her advertising em- 
phasized “ta new biological ingredient which actually 
duplicates the moisture found in young lips. Now 
shiny lips are fhe fashion and this Spring, Madame 
Rubinstein feels, they will be smarter than ever—not 
only because the vogue is beautiful in itself, but because 
it is also better for the lips. 

Her “shiny eyelids mean young eyes” will also have 
double force this Spring. This dictate was launched 
with her herbal eye tissue oil, which is used as a finishing 
touch to eye make-up. It supplies to eyes both a youth- 
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ful gleam and a protection against crepey eyelids and 
crows -feet—combines in one a beautifying cosmetic 
and a corrective for the delicate eye area throughout the 
day. Madame Rubinstein feels that shiny eyelids, like 
shiny lips, are most helpful as well as most fashionable 
beauty practices. 

In one respect, she is valiantly opposed to a develop- 
ment which has become popular with other manufac- 
turers. She feels that the trend in some quarters to- 
wards liquefying creams is basically unsound. Women, 
she says, are more and more demanding a cream with 
enough body to do something for the skin and she feels 
that the liquefying creams do not give them this and 
that their popularity is on the wane. 





Penetro and Suet 


Penetro’s advertising is attracting considerable com- 
ment throughout the industry. It makes a virtue of the 
fact that it is made of “old-fashioned mutton suet” and 
also claims a higher percentage of medication than other 
leading cold salves. The copy reads: there’s no skimp- 
ing in the medication of Penetro. The fact is it con- 
tains from 113% to 227° more medication than other 
leading cold salves. In addition, Penetro is made with 
old-fashioned mutton suet. That's why Penetro works 
to drive out your cold TWO ways. First, its medicated 
vapors open up nasal passages and soothe throat irrita- 
tion. Second, its penetrating action stimulates circula- 
tion that breaks up congestion and draws out the aches 
and pains of deep-seated colds. 


Campana Institute 


Campana’s 1936 marketing program will center 
around its newly-formed Institute of Personality and 
Charm. This Institute features a booklet service in 
which the public is offered fifty bulletins on the many 
phases of developing personality and charm in return 
for “loyalty to Campana preparations.”” Each of the 
50 Bulletins will be available to the public in return for 
one 35c, 60c, or $1.00 Italian Balm carton or 3 dime 
cartons; or one 50c Dreskin carton or 3 dime cartons. 
Each bulletin is punched to fit a notebook cover which 
the company will later offer customers for the safe- 
keeping of all 50 bulletins in book form. 

Some of the titles are: ““How to Develop A Speaking 
Voice That Everyone Will Admire’; “‘How To Select 
Clothes To Express Your Personality’; ‘What A 
Charming Hostess And Host Should Know And Do”: 
“How To Start A Conversation”; ‘How To Avoid 
Worry”; “Secrets Of A Successful Marriage”; and 
“Table Manners—At Home And In Public.” 

The company believes that the Institute will swell 
the sales volume of many products outside of the Cam- 
pana line as the charm and personality subjects treated 
are applicable to many other cosmetics as well as to 
“Ttalian Balm” and “Dreskin.” 
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SQUIBB AND 


Great consternation was expressed in some direc- 
tions when E. R. Squibb & Sons completed their thir- 
teen-week broadcast series sponsoring World Peace- 
ways and did not take another thirteen or more weeks. 
Was Squibb dissatisfied with the results?’ Was there 
dissention regarding the conduct of the broadcasts? 

As a matter of fact it was clearly announced when the 
plan was undertaken that Squibb had only appro- 
priated money for thirteen weeks. The plan was a 
costly one and Squibb had taken money that was to be 
spent in newspapers to sponsor what Theodore Weicker 
considered a desirable thing merely from his widely- 
known idealistic point of view. Mr. Weicker was in- 
terested in the cause of World Peaceways to such an 
extent that Squibb became its first radio sponsor. Maga- 
zines had contributed space to the cause, but the 
broadcasting chains would not give their radio time to 
the cause without charge. Therefore, it became neces- 
sary for some commercial enterprise to donate both the 
time and an appropriate program. This was naturally 
a costly undertaking. 

Mr. Weicker went into it because he was interested in 
serving the cause. He did not stint in any way in 
obtaining the best programs for the purpose. Pur- 
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PEACEWAYS 


posely he kept the publicity given to Squibb down to a 
mere announcement of Squibb as sponsor, and why 
Squibb was a logical sponsor. Pressure upon Mr. 
Weicker to diverge from this idealistic course is said to 
have been terrific. The broadcasting company itself is 
said to have been far more interested in increasing the 
plugging of Squibb products to prove selling power, 
than they were in having an idealistic program go out 


to their listeners. 
So there the matter stands. Mr. Weicker seems very 


well pleased that he and his company has done some- 
thing constructive for the betterment of humanity. He 
feels that the cost was well justified; he never intended 
that the thing should be done any differently than it 
was; and he never proposed to continue to divert such 
large amounts of Squibb’s advertising appropriations to 
such an idealistic program. If Mr. Weicker had tried 
real hard to sell Squibb products through being a spon- 
sor for World Peaceways, there might be reason to 
question why the contract was not renewed. But inas- 
much as Mr. Weicker really viewed the sponsorship as 
a service removed as far as possible from commercialism, 
no wonder should exist concerning it. 
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A VISIT 


UNITED DRUG: 


BY JOSEPHIN: 


Reading in the usual order, we present on 
this page, George C. Frolich, vice-presi- 
dent, and director, Department Research & 
Technology; C. O. Ewing, assistant chief 
chemist; Dr. E. C. Merrill, chief chemist; 
N. C. Earl, director of laboratory; F. N. 
Langlois, perfumer; and Dr. Paul W. Spick- 
ard, chief medical officer. 
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EPHIN| VON*MIKLOS, Ph. D. 








The photographs on this page 
were taken in the recently com- 
pleted half-a-million-dollar lab- 
oratory building which con- 
tains three testing and three re- 
search laboratories, an enormous 
library, a dark room, reading 
corners, and the most modern 
equipment, walls, floors, etc. 

















Here is a close-up of a 
powder-mixer, while 
below are two views 
of roller mills working 
on toothpaste. Directly 
below is a shot of a 
liquid filling line. All 
of these photographs 
are candid shots taken 
by Dr. von Miklos 
while the work is act- 


ually being done. 





At the top of the page 
is a battery of powder 
mixers, while below 
are two lines of glass- 
lined storage tanks, and 
a close-up of a cream 


filling line. The mixer 


just above is a minia- 
ture, part of the pilot 
plant which is Mr. 
Frolich’s particular 


hobby. 






























































Japan’s modern cosmetic industry is pretiy much a 
product of the current century. While it is true that 
certain products, such as face powder and make-up 
preparations received general acceptance and were 
widely used in Japan long before the same was true of 
the United States, for the most part the Nipponese cos- 
metic industry may be said to be the result of Western 
influence. The last decade of the nineteenth century, 
therefore, saw the birth of the first modern cosmetic 
manufacturing in Japan. 

Since that time, like everything else in the country, 
the industry has made rapid progress, despite the fact 
that practically all of the raw materials have to be 
imported. At first this was also true of machinery and 
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JAPAN‘S 
COSMETIC 
INDUSTRY 


By Frazer Hammarlund 


containers as well, but now many of these are of domes- 
tic manufacture. Today there are approximately two 
hundred cosmetic manufacturers in Japan. Unlike the 
industry in the United States, there are no tremendously 
large and no very small companies, practically all of 
them being about the same size. Exceptions to this are 
the soap companies, most of which also make tooth 
paste. These organizations are all quite large and the 
products of their manufacture are Japan’s chief exports 
in this line to foreign markets—Manchuko, China, 
India, and various of the South Sea islands. 

Hair preparations sell in larger volume than any other 
type of cosmetic in Japan. These include tonics, po- 
mades, brilliantines, tints, oils, and some wavesets. Most 
of these preparations are based upon rape- 
seed oil and the emphasis in the advertising 
is placed upon the vegetable ingredients. The 
Japanese woman gives a tremendous amount 
of time to the care of the hair and this, in 
part, accounts for the large market. There is 
a different type of hair dressing for married 
women and single women, and another type 
for those who have adopted European hair 
styles. Thus different sets of products are 
marketed for each of these types. In addi- 
tion, there are the tints for correcting gray 
hair and red hair, neither of which fit into the 
Japanese idea of beauty. On top of all this, 
there is a large male market for hair prepara- 
tions, for most Japanese men also use oils, 
brilliantines and pomades. The pomade is 
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probably the most popular type of hair dressing par- 
ticularly since the manufacturers started to package il 
in tubes some years ago, thus making it more conven- 
ient for carrying on the person. 

Another kind of hair preparation is the hair washing 
powder. This, together with a face washing powder, 
are typically Japanese products. Both are unquestion- 
ably relics of the days before Japan had soap, but both 
enjoy a wide sale even today. The hair washing pow- 
ders are made of clay, ashes, buckwheat powder or 
gloiopelitis, either alone or in various mix- 
tures. Soap powders are more and more 
being incorporated into these mixtures and 
in the more modern centers, the shampoo 
has replaced them, but the market is still a 
very large one. 

The same is true of the market for face 
washing powders. These consist of mix- 
tures of ricebran, ground soy bean, boric 
acid, wheat flour and usually some soap 
powder. They are marketed either in powder 
or in tablet form, mixed with water to make 
a paste and then used like soap. Besides 
depending upon tradition for their sale, the 
manufacturers emphasize the faci that they 
may be used with any type of water includ- 
ing hard or salt. In addition there is an 
increasing tendency to medicate these prod- 
ucts and make claims for skin rejuvenation. 
And, as a matier of faci, the slightly abrasive 
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effect of a product of this sort, used in this way, does 
much to hasten the passing of dead and dying skin, 
increase circulation and bring a heightened color to the 
skin. 

Face powder and make-up, as has been stated before, 
were commonly used in Japan over a century before 
they received general acceptance in this country. In 
those early days they were used in Japan by both men 
and women, but of course the male market no longer 


exists. The manufacture of a modern type of powder 
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began as early as 1888 in 
Japan. All of the early 
powders were white, but 
today they are marketed 
in all shades, with titan- 
ium dioxide making prog- 
ress as an ingredient, 
where formerly zinc oxide 
held full sway. 

Face creams were di- 
rectly the result of foreign 
influence and their man- 
ufacture was begun in the 
early part of this century. 
As might be expected, 
their consumption is in- 
creasing by leaps and 
bounds under the stimulus 
of considerable advertis- 
ing. The Japanese man- 
ufacturers have not as yet 





domestic market which is a “natural” for tooth prepa- 
rations, the manufacturers have a large export market 
in Manchuko, China, India and the South Sea islands. 
For centuries, the Japanese have been polishing their 
teeth using clay and lime, even though modern tooth 
powder manufacturing on a large scale did not begin 
until early in this century. Tooth paste is the new- 
comer in this field and is fast becoming very popular. 

There is little of interest to be said concerning the 
packaging of cosmetics in Japan. <A representative 
group of Japanese cosmetics looks much like a similar 
group of United States manufacture, barring of course 
the natural differences of Japanese figures, scenes and 
lettering. Although the general level is probably 
slightly more ornate than cosmetics packaged in the 
United States, still there are many examples of simple, 
smartly modern packaging. 

Generally speaking, Japanese manufacturers are 
much more conservative in their advertising than those 
of the United States. Chief emphasis is placed upon 
company names, brand 


products. The sales talk 
and claims are usually 
confined to small, unob- 
strusive paragraphs. In- 
asmuch as most of the raw 
materials are imported, 
the Japanese manufactur- 
ers have full benefit of the 
newer materials as quickly 
as they are available. Such 
words as hormones, en- 
zymes, cholesterin, etc., 
make therefore, frequent 
appearances in the adver- 
tising. The claims which 
are made are in some cases 
so terrifically exaggerated 
as to be ludicrous but, as 
has been said, they are 
(Continued on page 72) 


names and pictures of 





attempted to market more than two types of creams on any 
wide scale. They feel that they are doing well to educate their 
public to cold creams and vanishing creams, leaving out the 
tissue, nourishing and lubricating creams. Which does not 
mean that they do not sell such creams but they are generally 
sold as lanoline cold creams or medicate vanishing cream or by 
some similar description. 

The manufacture of face lotions was begun about the same 
time as that of the creams but progress in the marketing of these 
products has been somewhat slower. At first the lotions were 
seasonal items, sold only in the summer, but gradually, again 
under the influence of considerable advertising, they became 
year ‘round sellers. Currently, the milky type emulsion is a 
very popular seller. A further very promising field for expansion 
is the after-shaving lotion for men and the marketing of this 
item is at present receiving considerable attention from the 
manufacturers. 

As already noted, the dentifrice makers are among the largest 
of the cosmetic manufacturers in Japan. In addition to a large 
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COUNTER ATTACK 


BY EDYTH THORNTON McLEOD* 


Manufacturers spend weary hours planning advertis- 
ing campaigns. Thousands of dollars go into publicity 
and yet they neglect the girl behind the counter—the 
girl who can sell the idea or the item if she but knew the 
complete story. Education and then more education is 
necessary properly to train the salesgirls who must sell 
to the consumer. 

Cosmetics are sold with a promise—a promise of 
beauty in the making. If each and every salesgirl had 
knowledge and enthusiasm for the product she sells, 
manufacturers could sit back and rest their weary 
brains, publicity directors could take time out to collect 
new ideas and the salesgirls could sell with real ability. 
Girls, I have found, are very eager for information but 
it must be brought to them in a dramatic fashion by a 
training director or a teacher whom they know has the 
knowledge necessary and the background to give real 
cosmetic information. They must be taught to believe 
in cosmetics and no salesgirl should be allowed to sell 
cosmetics unless she believes them to be important in a 








*Promotion Specialist, Associated Merchandising Corp. 
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woman's wardrobe and actually uses them herself in 
order to present her best face to the world. 

Just two questions should be asked of every cosmetic 
salesgirl—Do you use cosmetics? Do you believe cos- 
metics are an important part of every woman’s life? 
Surprise yourself Mr. Manufacturer and ask these ques- 
tions of the girls selling and I wager you will be amazed 
at their replies. No, I am not thinking of beauties from 
the Ziegfield Follies to do your selling—they are too 
busy in the front line chorus or in Hollywood. But 
I would choose girls and women to sell cosmetics who 
are interested in beauty and in being their own, most 
attractive selves—who by caring for their own skins 
and by the use of modern cosmetics have improved their 
own appearance. It is shocking to find girls selling 
cosmetics with no knowledge of their use, no feeling for 
color harmony, and girls who secretly think women are 
foolish to buy cosmetics. This attitude reflects in 
every sale or, rather should I say,—lost sale. 

Selling with a background of knowledge and real 
training is so important in the cosmetic field that it is 
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part that atmosphere of distinctive- 





ness and charm essential to the finest cosmetic 


products. 


BOTTLE CAPS 
VANITY CASES 
PASTE ROUGE CONTAINERS 


LIPSTICK HOLDERS 
(ALL TYPES) 


JAR CAPS 

ROUGE CASES 

POWDER BOX COVERS 
EYEBROW PENCIL HOLDERS 


METAL NOVELTIES 
TO ORDER 
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BRIDGEPORT 
METAL GOODS MFG. CO. 


BRIDGEPORT: CONNECTICUT 
PHONE: BRIDGEPORT 3-3125 


Est 1909 
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now time for the manufacturer to give this serious con- 
sideration. 
view but from the point of view of the consumer as well. 

I have had the great pleasure of training girls to sell 
cosmetics—to sell the idea of beauty—and it has been 
amazing and gratifying to see the results. Girls and 
women of all ages have passed before me learning the 
joys of teaching women to want beauty and to believe 
in the contents of bottles and jars, and I have seen these 
same trained salespeople go out and do a wonderful job 
of selling because each one was taught that she was not 
selling just a jar of cream but a jar of happiness. She 
was selling the idea that women could become better 
looking and more attractive by their use. 





I was startled and perhaps somewhat amused at an 
almost unbelievable statement made by a young woman 
who had been giving face treatments in an important 
salon. After joining a well trained sales representative 
in a store promotion to give make-ups, she said upon 
returning from this promotional job—*How nice to 
know what the preparations are really for—I have 
from Miss——.” I asked, ‘Well, 


didn’t you know when you gave face treatments>’’°—An 


learned so much 


amazed expression spread over her young face—*Why 
no, I only gave face treatments—I was never really 
taught what each preparation was for and how they 
were used.’ Well—There you are! She is today holding 
an important job because she was finally trained in the 
idea of knowing her preparations and what and how 
they were to be used. 

There is a great field for education—for the proper 
presentation and selling of cosmetics—how to teach 
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customers to use what they buy. If the salesgirl really 
believes in the preparations, she teaches her customer 
how to use the preparations for a successful home treat- 
ment. 

As for make-up, show me a girl without definite 
training who can sell it correctly from a color harmony 
and fashion point of view. The traveling representative 

and I salute them all—does as much educational 
work as possible in her hotel room at night after travel- 
ing and exhaustive work during the day, but what is so 
definitely needed is real sales training with a definite 
time set aside and a plan which includes the story be- 
hind the preparations and their proper use. 

Theory of and make-up—style 
trends—special treatments—the use of bleaches and 
masks and a knowledge of hair health should be most 
definitely taught cosmetic salespeople. 


color—harmony 


Triple- Your-Money-Back 


Pepsodent has started a_ triple-your-money-back 
campaign on its “new $200,000 high-polish formula’”’ for 
tooth paste. If found successful in several test cities, 
the campaign will be adopted nationally. 

“If, in your opinion,” reads the offer, “‘Pepsodent 
does not deliver three times the value of ordinary 
dentifrices, then mail the partially used tube of Pep- 
sodent, along with the other dentifrice you compared it 
with, to the Pepsodent Company, Chicago, Enclose a 
statement explaining your comparison, and we will send 
you by return mail a check for three times what you 
paid for Pepsodent.” 
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PRESCRIPTION CHEMICALS: Owens-Illinois’ new prescription-depart- 
ment shelf bottle is topped off with a molded Durez screw cap which is inert 
to all prescription chemicals. It prevents accumulation of dust on the bottle 
lip, and screws off and on quickly and easily. The fluted sides of the bottle 
are attractive and provide a slip-proof grip. 





MASCARA BOX: Scarcely bigger than 
a lipstick, the new Irresistible Mascara 
package fits into the tiniest corner of a 
handbag. The cover is molded of yellow 
and the base in lustrous green Durez. 
Many packers are switching to Durez for 
light, attractive packages for rouge, eye- 
shadow, underarm deodorants, etc. The 
name on the cover,and compartments in the 
base are produced in the molding operation, 
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IX MORE PACKAGES 


POWDER BOX: Jacome, like many other packers of creams and powders, have 
found that women like Durez containers . . . they like their smooth feel, their 
rich lustre. A molded Durez box is sift-proof, and reduces the odor loss usually 
found with more porous package materials. The Jacome box is molded in lus- 
trous Durez black, with a contrasting silver label. 













MOUTH ANTISEPTIC: Familiar with 
the dislike people have for tugging and 
pulling with old-type closures which 
often stick or break off and make reseal- 
ing impossible, La Lasine International 
naturally used a molded Durez screw cap 
for their mouth antiseptic. It comes off 
and goes on easily, and provides a perfect 
seal. The cap is a measuring cup, and has 
the trade-mark molded into the top. 


TABLET VIAL: Wheeling Stamping Co. 
scores a scoop with this new molded 
Durez tablet vial. Light, compact handy 
...it slips out of the way in a vest pocket 
or purse. A flick of the fingers removes 
the cap. It is shatterproof, and the sleek, 
shiny Durez finish will not wear off. Fine 
for liquids too, for the tight-sealing 
screw-cap can be equipped with an ap- 
plicator. 


DENTAL ANAESTHESIA: Novocol Chemical Company uses this new octa- 
gon black Durez box as a container for their anaesthesia vials. The vials are 
delivered in vacuum packed tins, accompanied by the Durez box into which the 


vials are transferred as soon as the tin is opened. The Durez container won't 
stain or grow shabby —rctains its sleek appearance as long as it stands on the 


dentist’s work table. 





No matter what ty pe of drug or cosmetic product you pack, you should be familiar 
with the advantages of Durez. For more complete information and samples of 
caps, jars, vials, boxes, etc., write General Plastics, Inc., 131 Walck Road, 


North Tonawanda, N.Y. 
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- “POUR-LIP" 
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In our March, 1935 issue we reviewed what we con- 
sidered to have been the outstanding contributions to 
packaging in this industry during 1934. One of the 
things we showed and commented upon was the “Pour- 
Lip” bottle which had been offered by Abbott Labora- 
tories and designed by Edward A. Ravenscroft of that 
company. Now Abbott has announced that this unique 
feature is available on all of its 16-ounce and 12-ounce 
bottles, and Ek. M. Schriner of that company has written 
us as follows concerning it: 

“The inner pour surface of this new bottle is of the 
correct angle to allow pouring without gurgling and 
splashing. A steady, small stream comes forth. The 
over-hanging lip eliminates drip onto the outside of the 








bottle and label. The air-tight screw cap, which pro- 
tects the lip from all dust and dirt, is large enough to 
permit easy removal. Cork-screws, ice-picks or other 
instruments are not required to open this bottle, thus 
eliminating chances of contamination from particles of 
cork or chipped-off glass. A feature on the gallon bottle 
is the long neck and large collar just below the cap 
which affords a firm grip. 

“The ‘Pour-Lip’ feature first became available, more 
than two years ago only on gallon bottles. These con- 
tainers proved so popular that Abbot was swamped with 
requests from druggists for empty bottles to be used 
instead of the gallon containers on their shelves. These 
requests, of course, could not be filled. Another inci- 
dent, illustrating this popularity, is the druggist who 


4 ? received an old-style gallon container and immediately 

* le returned it, insisting on the ‘Pour-Lip’ bottle. 

et = a) ‘Because of the popularity of this exclusive develop- 

es i : ud} ment, Abbott has just recently announced the ‘Pour- 

K, 4 \ Lip’ feature for all 16-ounce and 12-ounce bottles. As 

wi : eh new lots of various products are packaged, the new 

1g 4 j eas ‘ 

he o style bottles will be used. In addition to being of prac- 
j A tical value, these bottles, lined-up in the prescription 
department, present a neat array; a desirable feature 

y} for pharmacists who take pride in emphasizing the pro- 

A- ’ fessional side of their businesses. Customers, too, who 

a receive liquids in the original bottles, particularly min- 

. eral oil and cod liver oil, will appreciate the features of 

‘ this bottle, especially the elimination of dripping on the 

‘“ outside of the bottle and label. Dressed in striking 

new labels, designed by our packaging department, 
under the supervision of G. H. Fritzlen, and wrapped in 
B transparent cellulose, the mineral oil bottles pictured 

r Set et thes should make attractive and unusually effective counter 

f Ao: ieee eee and window displays.” 

, : Po Which is putting it mildly—for if you could see these 
ON THE OUESCDE OF SOTTLE AAD LaweL (ors two mineral oil bottles in their natural coloring, one 
blue and one green, you would agree with us that they 
set a new high standard for attractive pharmaceutical 

packages. 
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Hazel-Atlas Opal Jars are universally popular, accepted 
-by a class clientele everywhere, as the ideal cosmetic 
package. Simple, smart, distinctive, in modern black 
and white. Easy to pack. Effective with labels of any 


color. Write for prices and free samples. 
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MERCHANDISING NEWS 


Feminine Hygiene Market 


Mr. Peter Anderson of Maternal Health Products, 
Inc., New York, has written us the following very 
friendly and interesting letter on this subject: 

“We read with great interest the article on feminine 
hygiene products, in this last issue. It was an extremely 
intelligent and meaty discussion of the market condi- 
tion in this product. 

“Our second reaction was a feeling of having been 
neglected and quite left out of the picture. We did not 
see our product HY VA mentioned, although it is one of 
the oldest of these preparations on the market. In fact, 
there are only three other preparations in the picture 
which antedate HYVA. 

“Being one of the first companies to enter this field, 
we have watched conditions develop through the vari- 
ous phases and it is our opinion—and we were glad to 
see this mentioned in the article—that the market for 
these preparations was on the verge of a crisis. 

“Some months ago you published several articles on 
feminine hygiene preparations and from time to time 
you have had comments in your question and answer 


department on the subject which we thoroughly 
enjoyed. 

This is a subject which has so much human interest 
that we have become quite absorbed in it. Therefore, 
any developments we study thoroughly and we are 


grateful for any new information.” 


Merchandising Opportunity 


C. B. Strauch, president of C. D. Burchard, Inc., 
also contributes the following which should be of 
interest to some established merchandising organiza- 
tion. 

“We have read with a great deal of interest your 
article on Feminine Hygiene Products in your last 
issue. This paper gives an excellent and well-informed 
survey in this field. 

“From your paper we have noted that you mention 
a number of well established companies which are now 
‘hard at work in producing the ideal jelly... Our com- 
pany is the manufacturer of ‘Duofoam’, the only pat- 
ented foaming jelly on the market. We feel sure that 
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TO THOSE INTERESTED 
IN CANADIAN AND 
FOREIGN MARKETS 


Scovill offers the facilities of its well-established Canadian plant in Toronto, 
Ontario, to those concerns interested in distributing to Canadian and 
foreign markets. @ This Toronto plant, duplicating many of Scoviil’s 
United States facilities, makes possible volume manufacture of metal 
parts and products in Canada; or by partial manufacture in the United 
States and final fabrication, finishing and assembly in Toronto, complete 
service on a wide range of parts and products can be arranged. @ A letter to 


Scovill at either Waterbury or Toronto will bring you further information. 


a Wee 


} 


b 





“ 


VILL 


SCOVILL MANUFACTURING COMPANY, WATERBURY, CONN. 


Boston, Providence, New York, Philadelphia, Atlanta, Syracuse, Pittsburgh, Detroit, Chicago, Cincinnati, 
San Francisco, Los Angeles « IN EUROPE: The Hague, Holland « IN CANADA: 334 King St., E., Toronto, Ont. 
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we have the ideal jelly, and all investigators on this 
subject concur in the opinion that the foaming jellies 
are the ‘method of the future.’ 

“C. D. Burchard, Inc. is more of a research and man- 
ufacturing laboratory than a merchandising company. 
For this reason we are highly anxious to come in con- 
tact with an established company which would be in- 
terested either to distribute or to acquire fully a 
finished product. 

“Your paper proved your familiar knowledge of the 
Feminine Hygiene field and we wonder if you would be 
able to help us in this matter.” 


Skol and Sunburn 


While most of us are taking preparations for coughs 
and colds the sun preparation people are busy making 
their plans for the coming season with trial campaigns 
in Florida, Bermuda and other hot spots. One of the 
first to be heard from is Skol Products, Inc., of Mt. 
Kisco, N. Y., who writes “hat: 

“We are starting an extensive campaign of Skol Sun 
Lotion in Florida this winter, and Walter Janvier is 
acting as our distributor. Our main product is a healing 
antiseptic sold exclusively to the medical profession, but 
the sun lotion is based on the same theory and has in 
the past year gained first place in its field in both France 
and England. The product has been thoroughly tested 
by the Post Graduate Hospital in New York City by 
Dr. Fred Wise, President of the American Derma- 
tologists, and the sun lotion is now being prescribed by 
New York skin specialists. 

“On September 21, of this year, the International 
Dermatological Congress at Budapest awarded us the 
prize and diploma for our two preparations. Repre- 
sented at this congress were over 1000 skin specialists 
from all over the world, including many Americans, and 
practically all the well-known pharmaceutical products 
affecting the skin were represented.” 
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Fruit Cosmetics 


Betty Wales is introducing a line which makes use of 
an unusual appeal. They are being marketed as “*Cos- 
metics from Tropical Fruits’—the cleansing cream is 
“made of the whole fruit of tropical Persin Lime’’; the 
astringent is prepared from the juice of ““Tangelo” (a 
cross of tangerine and orange) and grapefruit; the tissue 
cream has avocado oil as its principal ingredient and so 
on. 

According to the company, “Betty Wales Fruit Cos- 
metics are Nature’s own Beauty Aids. . . they are made 
entirely from fresh, sun-ripened tropical fruits. No 
artificial coloring matter or perfumes are added... 
their delicate aroma is the original fragrance of the 
luscious fruits from which they are extracted. And 
they always remain fresh, for our exclusive process 
absolutely prevents them from ever turning rancid, no 
matter how long or under what conditions they are kept 
in use.” 

The preparations are priced at $1.00 each and the 
company plans to market them through the better 
department and drug stores. 


Cold Market 


Dr. Lloyd Arnold of the College of Medicine of the 
University of Minnesota, is authority for the statement 
that, ““There will be 2,000,000 wage-earners in industry, 
stores and offices who will be sick for at least eight days 
due to common colds and the sinus infections, sore 
throat, influenza and pneumonia that follow colds, or 
that begin as head colds.”’ 


The Drug and Cosmetic Industry 67 





rs a SUN TUBE 








SUN TUBE CORPORATION - HILLSIDE, N. J 


CHICAGO, ILL. DETROIT, MICH. CINCINNATI, OHIO ST. PAUL, MINN. LOS ANGELES, CAl 
Harry Holland & Son, Inc. Harry Holland & Son, Inc. R. B. Busch Alexander Seymour Package Associates 
400 WW. Madison St. 1941 W. Fort St. 100 So. Ohio Bank Bldg. 1745 University Ave. 900 East 31st St. 
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Merchandising Cosmetics 
By Personal Contacts 


The past few years has witnessed the growth of a 
novel yet logical method of merchandising cosmetics 
which in one particular line is meeting with quite 
phenomenal success—the Nina Ross Cosmetiques, 
manufactured by The House of Jacques, Inc. The prod- 
ucts are now being sold in over 800 of the leading cities 
of the country. In each one of these cities saleswomen 
have been selected and scientifically trained in the art of 
skin analysis and the use of the proper correctives for 
the various skin conditions. These trained women 
make definite appointment with the prospective cus- 
tomer, offering her a skin analysis and facial, demon- 
strating the use of the proper products for each in- 
dividual case. There is no obligation whatever incum- 
bent upon this analysis, but of course the main object 
is selling the customer the service. Consequently after 
completing the treatment the demonstrator uses her 
sales ability to accomplish her end. Once the sale of 
the corrective is consumated the general items are 
brought forward. The mere fact that these necessities 
are available without the nuisance of a trip downtown 
is one good selling point. The best and most effective 
selling point is merely to hand the customer the mirror 
and let her observe the results of the facial. 

The various services include treatment for the dry 
skin, the oily skin, enlarged pores and black heads, 
milia, acne, dermatitis, and the care of the normal skin. 
During the treatment the customer is shown just how 
to use and apply each product as it should be before 
retiring. These are then removed and the morning 
treatment applied, followed by the make-up. This type 
of cosmetic selling has been very popular and highly 


successful, according to Jack Bell, president of the com- 
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pany, who points out that his saleswomen have an ex- 
cellent opportunity to study the prospective buyer and 
her skin, before attempting the sale. 


Winning Ways with Perfume 


Coty has adopted a new copy slant for selling per- 
fume which seems to have intrigued almost everybody. 
Perfume users are only about one-third as numerous as 
they should be, as compared with the numbers of those 
who use face powder, for example. It is Coty’s theory 
that many prospective users have been intimidated by 
the problems of selection of the right perfume and its 
adaptation to personality. As a consequence, the new 
copy is educational in a very homey way, telling “how 
to choose perfume wisely. . . and use it charmingly,” 
under such heads as “‘Perfume for Your Type,” A Guide 
to Good Perfume,” “Test Odors as the Expert Does,” 
“Those Winning Ways” and “Secrets of Coty Per- 
And packed in the copy is when to perfume, 


oer 


fumes.” 
how to perfume, about atomizers and types of clothes 
and many other things. 

Coty executives have come to the conclusion that the 
problem confronting perfumes is akin to that of wines. 
In the case of the latter it is definitely agreed that a 
wide potential market exists, but consumption continues 
to lag because some housewives have not learned how 
and what to serve. 

The campaign will continue with this series of beauty 
articles, entirely editorial in style. It contrasts sharply 
with past Coty copy, which has featured the bottle and 
a romantic background. 


Dispensers 


Campana’s recent promotion drive is said to have 
sold over 24% million dispensers. 


The Drug and Cosmetic Industry 69 



































olocpud [Aust 


ROUGE BOXES 


Are you looking for finer, more attractive, more 
appealing rouge and eye-shadow containers, which 


cost no more than ordinary ones? 


Norton Laboratories has them. Carefully molded, 
carefully finished, in every color of the rainbow, and 
in a variety of sizes and styles—these Norton rouge 
boxes appeal instantly to every type of woman. They 
convey an impression of richness and craftsmanship. 

Finely-tooled designs can be engraved in cover or 
base, and contrasting colors can be applied in the 
designs. Or you can use stock containers with rich, 
using conventional 


smooth, undecorated covers, 


labels. Sizes available are %, %, 40, oz. 
Just jot your name and address on the coupon below. 


NORTON L. aia A TORIES, Ine. 


LOCKPORT NEW YORK 


NORTON LABORATORIES, INC. 

Lockport, N. Y 

Please send samples and prices of your plastic rouge boxes as 
marked below 

Capacities Colors Engraved Stock 


NAME 


ADDRESS 


cITY 
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a SERVICE 
FOR BUYERS OF | 


Colosibh us 


N° container surpasses the collaps- 
Noor tube in safety, convenience 

and in the matchless beauty of bril- 
liant color combination. 
Where your product is a cream, a 
cosmetic requiring a beautiful, well- 
designed container that will give in- 
dividuality and personality to your 
product, let our design department 
cooperate with you in developing a 
striking container. 
Our fifty years experience in the 
manufacture of collapsible tubes is 
cordially placed at your disposal. 


WHITE METAL MFG. CO. 
HOBOKEN, NEW JERSEY 


COLLAPSIBLE TUBES 
Vd, 
BOTTLE SPRINKLER 
TOPS 








Detroit Office: 
R. M. Stevenson 


506 Donovan Blds. 


Chicago Office: 
Charles A. Rindell, Inc. 


64 West Randolph St. 


New York Office: 
F. L. Butz 


393 Seventh Ave. 
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Container Design Patent 
No. 90023. Cap by The 
Closure Service Company. 


@ WHO IS THE INVISIBLE SALESMAN? He is that 
tireless force that an effective glass package puts be- 
hind your product. From the moment your package 
is placed on the counter or shelf—its appeal of beauty 
and convenience, and its message of quality, are at 
work on every customer who comes into the store. 
Even after the sale is made this invisible salesman 
goes on working— preparing the customer’s mind for 
a repeat order. Put this master salesman to work for 
you now. In all problems of containers, closures, labels, 
cartons and shipping cases, employ the Complete 
Packaging Service of Owens-Illinois Glass Company, 


Toledo, Ohio. 


OWENS-ILLINOIS 


CONTAINERS - CLOSURES * CASES 
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The wholesale value of cosmetic sales for the 12-month period ended November 1935 was 17.9% ahead of sales for 
j the same period in the previous year. November 1935 sales were at a rate three-tenths of one per cent less than for 
the previous month. Actual 12-month sales were $145,114,000 for the period ended November 1935, $145,558,- 
000 for October 1935 and $119,096,000 for November 1934. 





Japan’s Cosmetic Industry 


| (Continued from page 58) 


buried in small type and are not outstanding. The 
American influence is seen in, “Gives You the Smooth, 
Clear, Alluring Skin that Men Love to Touch”; the 
informal note is struck by, ““For Speedy Beautification 
—Takes the Cake’; while the Federal Trade Commis- 
sion of the United States would probably be rendered 
speechless by ““Magically Rejuvenates the Skin’’; “One 
Package Changes Your Skin into One Having Eternal 
Beauty and Youthful Glory”; and “One Drop and You 
Are Pretty. Two Drops and You are Beautiful.” 





Department Store Cosmetic Buyers 


The 1936 “Toilet Requisites” Department Store 
List is being prepared for publication about February 
15. It will contain a list of over 1850 department stores 
with the names of the toiletries buyers and toiletries 
merchandise managers—carefully checked right up to 
date, to include all changes which come about after the 
first of the year. 

This is the most complete and up-to-the-minute cor- 





ty Ki. BPR’ RROD ft . , : 

48 ERK REL RRORORER rected list of department stores cosmetic buyers, and is 

—y el of great value to the sales managers and advertising 
— me: X managers in making distribution plans. 

| am | rn The price of this list is $5 and copies may be obtained 





through this publication or through “Toilet Requisites, ” 
= Bom ft A mK-275 . : 
: 2 Rockefeller Plaza, New York. 
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PACKAGING NOTES 


Chlorophyll in Packaging 


One very interesting recent development is the use 
of chlorophyll in packaging. Only fairly recently it has 
been discovered that this green coloring matter which is 
found in all green vegetation has considerable value in 
the filtration of light rays. At the same time, it is said 
to have not only the effect of retarding rancidity and 
preserving flavor and odor, but also some positive effect 
of destroying un-natural elements of flavor, such as 
terpenes. The possibilities presented by the use of this 
material in packaging seem endless—paper, glass, gela- 
tine capsules for cod liver oil, etc., are a few of the 
packaging mediums which might employ it. It is some- 
thing which should be of interest to many in this field 
and American Chlorophyll, Inc., can give you more 


complete and specific information concerning it. 


Odorless Rubber Stoppers 


One of the large rubber companies has developed an 
odorless rubber stopper for perfumes, etc. These stop- 
pers may be obtained in two colors and the accompany- 
ing photograph shows how evenly the colors are dis- 
tributed, despite the fact that they must be molded in 
the same operation. Those illustrated have green tops 


and white necks, which gives almost the appearance of 


a ground glass finish when seen through the bottle-neck. 


Single Dose 


Here is the most recent entrant in the “nips” or 
single dose field. In this case, your pill, tablet, or cap- 
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sule is completely wrapped in pure tin or aluminum 
foil, which can easily be torn when the medication is 
wanted. 

This new development is by Ivers-Lee, which outfit 
has just published a handsome booklet, describing this 
and other features of what it terms a “unique pharma- 
ceutical packaging service.’ Copies are available upon 
request and there are ideas in it aplenty so be sure to 
get it. 


Package Contest and Show 


Each year we have advocated the entry of more drug 
and cosmetic packages in the Wolf Award Contest held 
annually in connection with the Packaging Show. The 
manufacturers in this field as a group spend more money 
for packages and produce better looking and more effec- 
tive packages than any other single industry, yet each 
year the percentage of entrants from this field is small 
and the percentage of awards correspondingly small. 
During the past year, in our own pages, we have shown 
many packages which might easily win prizes in their 
respective classes and we urge their sponsors to enter 
them. 

Entry forms and general information about the com- 
petition may be obtained from the Irwin D. Wolf 

(Continued on page 80) 
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TW 1E & CO. 
JOHN W. RICE & 
WHOLESALE WOODEN WARE, 
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: Baltimore 
‘ Dear Sirs 
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\What This Card Means 


fo every buyer of Cork Closures 


Since 1866 the name DODGE has been iden- 


tified with the 
bret or Corl ) 


For three generations the Dodge family have 
been manufacturing cork closures. Perhaps 
this accounts for some of the Dodge policies 
which have built up their reputation among 
buyers of corks. Among these is the Dodge 





practice of “grading-up” which assures the 
buyer of more uniform quality than 
specifications demand. 

Modern packaging has brought about 
changes and improvements, suchas the Dodge 
Molded Top Flange Cork. In recent years 
the rapid growth of our business is a fair 

efc}o indication of a definite trend towards the use 
ofcork, often in one of the newer adaptations. 


DODGE CORK CO., INC., LANCASTER, PA. 
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This carton has 
“SHELF APPEAL” 























This package hasn't 


/4 NOUR PRODUCT 
PACKAGED FOR 


SHELF APPEAL? 


Proper packaging is of prime importance in 
modern merchandising. ‘Shelf Appeal’ at 
the place where your product meets the 


public means SALES. 

This is why the leaders in the Drug Industry 
prefer the added brilliance that A. C. M 
Clay Coated Cartons give to their product. 
They have found A. C. M. Cartons mean 
SALES. 


Write us and we will have one of our expert 
consultants give you his opinion and sug- 
gestions for improving the shelf appeal of 
your product—no obligation, of course. 


CARTON MAKERS TO THE DRUG INDUSTRY 


AMERICAN 
COATING MILLS INC. 


CARTON DIVISION 
ELKHART, INDIANA 


ATLANTA, GA 
William Oliver Building 


NEW YORK 
22 East 40th Street 


CHICAGO 
Wrigley Building 
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lo BEAUTY 





RMSTRONG’S Artmold (molded 
plastic) Caps harmonize with the 
delicate colors and feminine appeal of 
the beauty preparation package. They 
are available in a wide selection of attrac- 
tive stock designs and colors... and they 
may be molded into special designs. 

For example, in the “Hollywood Girl” 
line, the three large bottles are equipped 
with standard design Artmold Caps; the 
two nail polish bottles with caps of spe- 
cial design. Both styles combine beauty: 
with convenience-of-use. For informa- 
tion, samples, and prices, write Arm- 
strong Cork Products Company, Closure 
Division, 913 Arch Street, Lancaster, Pa. 





Armstrong S$ ARTMOLD 
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One of the most attractive bags for traveling 
is PRIMROSE HOUSE’S new airplane bag, 
a blue moire with rose rubber lining, and 
fitted with all the essential Primrose House 
products and also a washcloth in a separate 
waterproof holder, and tooth brush and 
tooth paste. 


“Protecta Cream,’’ of ELIZABETH ARDEN, 
comes in five natural looking shades to match 
every skin and acts as an ideal foundation to 
safeguard the skin during exposure to all out- 
door activities. It may be diluted to any de- 
sired consistency with ‘‘Ardena Skin Tonic.” 
Another protective preparation, ““Pomade 
Blanche,’’ a colorless, soothing pomede to 
keep the lips smooth in the hardest of winter 
weather, may be applied over or under the 
usual lipstick. 


For sanitary dispensing of creams and other 
products of cream-like consistency, the 
Ackerman Rubber and Plastic Molding Co., 
of Cleveland, has developed the BALVA 
DISPENSER, shown in action. Molded en- 
tirely of moisture-resistant plastic material, 
the dispenser consists of a base and revolving 
cover, which forces the desired portion of 
cream through the top orifice, when turned. 
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STANDARD HOMEOPATHIC CO., Los 
Angeles, has styled its packages in this 
modern manner, using diferent colors for 
different products. 


Featured by CUTEX is this redesigned and 
improved molded plastic case, made by 
Waterbury Button Co. Holding Cutex cuti- 
cle remover, liquid polish and polish re- 
mover each in its snug compartment, the con- 
tainer embodies a receptacle for loose cotton 
which pulls through a hole at one end of the 
box. 


Three packages of ABBOTT products are 
shown as an example of the attractiveness of 
the packages by this ethical drug manufac- 
turer. Although the Troche packages are very 
thin, they are of the hinged cover type. 
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A new anesthesia formula, a new type of 
ampoule and a new molded box for dentists’ 
work tables, are simultaneously announced 
by the NOVOCOL CHEMICAL CO. The 
new Novol anesthesia comes in an ampoule- 
vial, rubber stoppered at one end to elimi- 
nate the usual practice of knocking off the 
end, and is packed for shipment in a vacuum 
tin. 


The recently redesigned LA LASINE pack- 
age, embodying a new label and a new 
bottle shape, also features a dose cup molded 
of green Durez. By using the molded cap as 
a jigger, one is able to measure accurately 
the amount of antiseptic for mouth wash, 
gargle, etc. 


A new type of sprinkler cap, in which two 
separate molded caps give a tight yet easily 
released seal, distinguishes the new oil 
shampoo package recently announced by 
LUCKY TIGER MFG. CO. Molded of 
black Durez, the double device permits both 
sprinkling and pouring of the shampoo al- 
though a standard threaded bottle is used. 


MIRAGLO NAIL POLISHES are now using 
the new ‘‘Lustrseal’’ cap recently developed 
by Owens-Illinois Glass Company. 











One of the attractive BOURJOIS “EVEN- 
ING IN PARIS” sets this year is a combina- 
tion of ‘Evening in Paris’’ talcum powder, 
bath powder and Eau de Cologne scented 
with the “Evening in Paris’ fragrance. The 
box cover is decorated with a print of the 
Arc de Triomphe. 


The well-known B. & M. REMEDY is now 
packaged attractively in an oval bottle with 
a double-shell metal cap. Photo courtesy 
Armstrong Cork Products Co. 


SUPERIOR PRODUCTS CO., Dallas, Texas, 
is particularly proud of this new nail polish 
package. Working with Owens-lllinois 
Glass Co., E. P. Yates and E. E. Roessler, of 
Superior Products Co., developed the entire 
design of bottle, label, and closure on which 
they are receiving many compliments from the 
trade. 


A very clever little brown leather case by 
HARRIET HUBBARD AYER holds a compact 
and lipstick. This is an ideal means not only 
of protecting the two from the accumulations 
in one’s purse, but also of protecting the 
purse from the possibility of superfluous 
powder. 
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unouncement 


| e take great pleasure in announcing that Helen Pope, 
sole executrix of the estate of Frederick J. Pope, has 


appointed us to manage and publish “Toilet Requisites”. 


“Toilet Requisites”, in its twenty years of service to the 
industry, has acquired a fine reputation and built many 


lasting friendships. 


It is our hope and purpose to make “Toilet Requisites” a 
virile, interesting magazine which will serve the industry 
well in the many problems which confront it. It is our 
ambition to make “Toilet Requisites” the kind of a mag- 
azine of which the industry will be proud. Between 
“Toilet Requisites” and THE DRUG ann COSMETIC 
INDUSTRY there is obviously a close, mutual advantage. 
With these two publications working together in har- 
mony there will be many ways in which we may better 


serve the industry. 


The Drug and Cosmetic Industry 
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So ~ « « that we may render even a 


CSINER _JERvice 


WOK 


Our Modern 
New Daylight Laboratory 











WHERE WE CAN 
ADEQUATELY SERVE MANY 
MORE COSMETIC HOUSES 


oer 


»e- Because of the increasing demand for 
@ SMOOTH AS SILK DRY ROUGE 


@ PERM-INDEL LIPSTICK and 
PASTE ROUGE 


@ KOLMAR SERRATE PUFFS 
and other Make-up Products 


We have been forced to acquire larger space 


KOLMAR LABORATORIES 


115-17-19-21 W. WALKER STREET MILWAUKEE, WISCONSIN 
Southern Representative Chicago Office Eastern Representative 
WARREN CURRY NORMAN KOLE M. C. BOYD 
2895 Peachtree Road 1035 Merchandise Mart 67 Osborn Street 
Glen Ridge, N. J. 


Aclanta, Ga. 
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Packaging Notes 

(Continued from page 73) 

Awards Administration, Room 1605, 232 Madison 
Avenue, New York, or from the American Management 
Association, 20 Vesey St., New York. 
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Mickey Mouse Tooth Paste 


Mickey Mouse has become almost as famous as a 


salesman as he has as an entertainer. The latest com- 
pany to make use of him is Kent Dental Laboratories of 
Philadelphia, who have secured exclusive rights to his 
services in the tooth paste market. The product retails 
for thirty cents in a package designed by Walt Disney, 
Mickey's creator. The tube was made by New England 
Collapsible Tube Co. 


“Stop-Spot” 


We are indebted to Mr. Frederick Sykes of the Union 
Oil Co. of California for the package of “‘Stop-Spot,”’ 
illustrated here, as well as for his most interesting letter 
telling how this new product is being merchandised. 
The package is a black glass bottle, gridironed as shown, 
with a silver label running around it featuring the red 
circle containing the name. A red, molded cap com- 
pletes the cylinder and shelters the applicator which is 
attached to the bottle and facilitates the use of the 
product. It is a handy package as well as a very smart, 


effective, and attractive one. Mr. Sykes says, 
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“You will be interested in seeing the sample of Stop~ 
8 } 


Spot Handy Cleaner, which I am sending along to you: 
This package has been characterized by alleged experts 
as a “real achievement of the package designer’s art.” 
It is a very practical product too. 

“Despite the fact that Stop-Spot was only introduced 
one month ago, we have already sold nearly 100,000 out 
here in the sparsely settled, wide open spaces of the West. 
In addition to the attractiveness of the package, how- 
ever, four things have stimulated sales, as follows: 

“1. We give the dealer 40c a dozen (or 10% off $4) 
for counter and window display. 

“2. We have inaugurated a Consumer-Dealer Slogan 
Contest, cutting in the dealer by giving a prize to every 
druggist who sells a package to a prize winning con- 
sumer. This is no new trick, of course. 

3. We use another idea derived from Squibbs’ 
salesmen’s contest. The salesman has to sell five cases 
to qualify, after which, for every case he sells, he gets 
one guess as to the number of bottles of Stop-Spot the 
company will sell during the Consumer-Dealer Slogan 
Contest. This tends to equalize the chances of the 
salesmen in the smaller towns with those in the metro- 
politan areas. 

“4. A special prize will be awarded by the Double 
Duty Products, Inc. of Cleveland, originators of the 
fountain-top closure for Stop-Spot. This will consist of 
a Philco automobile radio and will be awarded to the 
District Manager whose territory shows the highest 
percentage of distribution among drug stores. This also 
tends to equalize the poorer and better territories. 

“Tt is proving a lot of fun putting over this new num- 
ber and I just thought I would let you know that good 
merchandising ideas worked just as well as on the 
“Escrow Indians” as they do in the “effete East.” 
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This Dropper 
























Five 
Important Points 


®75/. Individual unit; Dropper will 
not fall out of Cap. 


®@2nd. Heavy flange rubber parts; 
Oil resisting, non-blooming stock; 
will not contaminate medicine. 


®3d. Extra Depth, genuine Bake- 
lite Caps, corrugated and non- 
rolling. 


94. Extra strong dropper glasses 
with the Perfection Saftee Ball or 
any other style. 


®5th. It’s patented; look for the 
patent number inside the cap, 
No. 19520. 


Samples gladly submitted on request 


COMBINES... 


1. A very attractive appearance due to a beautifully 
designed moulded cap in colors; colored rubber top to 
match; glass dropper of distinctive design and flawless 
glass. 


2. Utility, due to the patented feature which secures 


the dropper into the cap in a way to secure an absolute 
seal and reseal. 


If you have a good product that requires a 
medicine dropper and you want a good con- 
tainer to go with it, you can not afford to use 
anything but the best. 





We all know that an imitation has to 
carry a tempting price, otherwise the 
buyer could not be induced to consider 
it. However, a slight difference in price 
will not take care of a great reduction 
in sales on account of lost prestige. 


NEW PERFECTION 
DROPPING OUTFITS 


supplied with 


Amber, Royal Blue, Flint and Emerald 


Green Bottles. 


Applicator Outfits can also be 
furnished with Amber, Blue, 
Flint and Green Bottles. 


(Patented in United States, 
Canada, Great Britain and 
other countries.) 


PENNSYLVANIA GLASS 
PRODUCTS COMPANY 


‘“‘Glass Goods of the Better Kind’’ 
PITTSBURGH, PENNSYLVANIA 


410-12 No. CRAIG STREET 
































from the crowd 





























Attractive in make-up—artistic in design—thoroughly modern 
in appeal and utility—Kimble Glass Vials are the life of any 
packaging party. So versatile are these dainty, sparkling, small 
glass containers that the outstanding manufacturers in the drug, 
perfume, proprietary, food and chemical fields have been tre- 
mendously successful in their sampling and packaging cam- 
paigns — with Kimble Vials as the “carrying” medium. 

If your requirements demand a small container 
closured by Cork —a Dropper—an Applicator — a 
Goldy Seal, Shaker Top, Metal or Moulded screw cap 
—or a special design for a new purpose—there is a 
Kimble Vial available in exactly the right size to fulfill 
your purpose. See Kimble first for packaging appeal! 





K\ KIMBLE GLASS COMPANY. - - VINELAND, N. J. 


NEW YORK+ CHICAGO+ PHILADELPHIA+ DETROIT*BOSTON 
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The HOUSE OF JACQUOS is featuring 
this new combination package, a handsome 
set-up box called ‘““Volume of Loveliness.” 
Courtesy W. C. Ritchie & Co. 


A Pine Bath has recently been added to the 
JOAN MILLER group of toilet preparations 
by the Pennsylvania Drug Co., manufacturers 
of the line. The product, which has been 
developed over a considerable period of 
time, is packaged with black labels with gold 
edges and white lettering. The cap is of 
molded plastic material. Sample packages 
with molded caps and gold labels are also 
shown. 


“Polar Cream,”” a new CHARLES OF THE 
RITZ product, is designed for the ‘‘winter- 
care’ of the skin after exposure to the frosty 
air and sharp keen winds. The typical 
Charles of the Ritz jar is used for this new 
protective preparation. 


PENSLAR COD LIVER OIL CONCEN- 
TRATE liquid is securely packaged with a 
band seal around the metal cap closure. 
Photo courtesy Armstrong Cork Products Co. 


“SILVER TINT’ a Monte Christo Cosmetic 
Co. product, formerly for beauty shops only, 
has been repackaged for sale in department 
stores all over the country. The product is a 
concentrated bluing rinse, invaluable for re- 
moving yellow streaks and discolorations 
from gray and white hair and also for toning 
down over-bleached and over-hennaed hair. 


A light-weight unbreakable plastic vial is 
the new package adopted for LOBIODRIN 
tablets, a recently developed ephedrine 
compound, used in combating bronchial con- 
gestion in asthma cases, etc. Because of the 
necessity of carrying this tablet constantly, 
this molded Durez vial was chosen, and in 
addition is easier to open, cannot chip or 
crack, protects the tablet from air and mois- 
ture, and withstands extremely hard usage. 
A scarlet Durez cap contrasts well with the 
black and white label. 


A new light weight, purse size container, 
molded of plastic material is the big feature of 
this new mascara kit offered by IRRESISTIBLE 
INC. through the chain stores. Selling at a 
very low price, the kit includes a block of 
mascara, fitted snugly in the molded-in com- 
partment, and a brush. The cover of the box 
is yellow and the base is green Durez, and 
the cover embodies a new type of snapped- 
in hinge developed by Mack Molding Com- 
pany, molders of the box. Because it cannot 
chip, dent or scratch, this plastic material is 
ideal for purse packages. 


Unlike most manicure kits, this new set by 
Schnefel Brothers, Inc. includes scissors and 
nail file, which are the LA CROSS parent 
products. Encased in a smart molded Durez 
case, the kit includes polish, cuticle and 
polish remover, cuticle oil, and also has com- 
partments with provision for cotton, orange- 
wood stick, etc. The case is made by Mack 
Molding Company. 
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Modern manufacturers 


demand SHEFFIELD TUBES 
eo « © Our TWO modern plants 


assure you of speedy deliveries. 


Write us for further information 


NEW ENGLAND 
COLLAPSIBLE TUBE COMPANY 
New York 


Chicago New London, Conn. 
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RIEGELINE 


TRANSPARENCY 


WITHOUT EXPENSE 








Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
It twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 


to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 


———————— 
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Pe cccusteae..: 


five leading applicators 




















LU 


for nail for 
polishes 


iodine for deodorants 
applicator etc. 


for eye 
washes 
(patented) 





nose drops 
(patented) 


Glass Products manufacture a wide selection of smart looking 
containers, closures, rods and other glass specialties. Perfectly 
matched and fitted to eliminate delays in your assembly 
line,—and at a price that will please you. We will gladly fur- 
nish samples in any desired finish without cost or obligation to you. 


lass PRODUCTS Co. 


Se Se oe, 8 ee a ee 


Vv 


New York 
Chicago, III. L. A. Barber 
E. Marx Company 43 S. Portland Ave. Warren M. Curry FQ 
4 308 W. Washington St. Brooklyn, N. Y. 2895 Peachtree St. E 


Atlanta, Ga. 

























ON MERCHANDISING 


NEW BOOKS | 





DOLLAR 
MAKERS 


197 Sales Ideas That Worked 
By George T. Eager 


The subtitle of this book is ‘‘197 Sales Ideas that 
Worked,” and that is exactly what it is. No wordy 
discussion of merchandising and marketing. Just 197 
page or less-than-page long stories, describing what 
business men have done to move goods. These are 
said to be true stories of actual experience and although 
names are not mentioned they have an unmistakable 
air of realism. At any rate, here are presented 197 
ideas, some of which are bound to be applicable to the 
problems of other businesses. 


197 pages Cloth $2.00 





THE DRUG and COSMETIC INDUSTRY 
101 West 31st St. Book Dept. New York City 
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{ts the Scotch 
* 
in Us 
—that makes us want to KEEP your busi- 
ness year after year! 


That is why MIKAH GLUES are made only 
on a quality basis! 


National ApHESIVES 
CORPORATION 


New York - Chicago - Philadelphia - - Boston +--+ San Franc’sco 


and a'l Principal Cit’es 








KIMPAK is unexcelled for protection of liquids. Meets all Postal 
regulations. Comesin rolls, sheets and pads of various thickness. 
Economical. Write on your letterhead for free sample portfolio. 


KIMBERLY-CLARK CORPORATION, Neenah,Wis. 


Sales Offices: 8 South Michigan Avenue, Chicago; 
122 East 42nd St., New York City; 510 West Sixth St.. Los Angeles 














LABELS + snsossf scasven 


SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years. 








j JOHN HORN, 837 Tenth Ave., New York City : 


; (Sample booklet of labels sent to 

' RESPONSIBLE MANUFACTURERS) | 
(ONE AE BOR re Ie I 
NN os 0 sev asd bceahsaeecees aN owe 
city -. 
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BOW TO 
DEMAND 


Put your product 
in a package that 
commands atten- 
tion, respect and 
ready access. Put 
it in a National 
Collapsible Tube. 


TELL US TO COME 
A-RUNNING 


NATIONAL COLLAPSIBLE TUBE CO. 


PROVIDENCE, R. I. 
New York Office: 331 Madison Ave., Tel. Murray Hill 2-0339 


CHICAGO: C. J. EICHMAN CO., 355 W. ONTARIO ST., TEL. SUPERIOR 7939 
ST.LOUIS: W.W. HOERNLEIN, 2105 PINE ST., TEL. CENTRAL 1261 


REPRESENTATIVES IN OTHER PRINCIPAL CITIES 


BOTTLES and JARS 


= | @A full line of bottles and jars always 
c | in stock for immediate delivery. 








@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 


caps. Let us quote on any size order 
for any type of bottle or jar. 


HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 
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‘or 


Carr-Lowrey Opal Jars meet every re- 
quirement of the particular cosmetic 
buyer. 

Now in stock for immediate delivery, in 
large or small quantities, in the follow- 
ing sizes: '% oz., 1 oz., 1% oz., 2 0z., 
3 0z., 4.0z., 8 oz., 16 oz. 

Furnished from stock with black double 
shell metal caps, the jars are made to 
G.C.A. standards and therefore molded 
or any standard metal cap may be used. 
We also design and manufacture opal 
jars from private molds. 











CARR-LOWREY GLASS CO. 


Factory and Main Office: BALTIMORE, MD. 
CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: CHickering 4-0592 Telephone: WHitehall 4326 





NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 
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A Monthly Series of Technical Articles for Chemists and Executives 
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ETHYL ALCOHOL PRODUCTION 


| 


1934 meee 
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(moving twelve-month averages, 1931=100) 


Production 1935 1934 
1000 Jan.-Oct. 156,496 143,579 
proof October 23,988 21,332 
gals. September 19,607 15,636 

Sales 
1000 Jan.-Oct. 161,021 144,188 
proof October 31,850 34,241 
gals. September 19,807 17,821 





INDUSTRIAL ALCOHOL PRICES 
UNCHANGED FOR FIRST QUARTER 


Prices for industrial alcohols, both 
pure and denatured, for the first quarter 
were announced unchanged from the 
schedules in effect at the close of 1935. 
In the face of steady demand from those 
industries classed as major consumers 
of industrial alcohol, this market has re- 
mained exceptionally firm. The anti- 
freeze market, however, faced with 
increasing competition from outside the 
alcohol industry, was marked by price 
reductions on the completely denatured 
alcohol schedules for anti-freeze during 
the latter part of December. 

Production and sales of industrial 
ethyl alcohol as indicated by the figures 
shown above, have continued to show 
gains over the corresponding period of a 
year ago. Sales for the month of October, 
while falling slightly behind the total for 
the corresponding month a year ago, 
were nearly fifty percent above the pro- 
duction for the month. 


YEAR-END INVENTORIES 
SHOW STOCKS AT LOW LEVELS 


Taking of year-end inventories during 
the past month has revealed that stocks 
of raw materials in the hands of many 
manufacturers of finished products are 
lower than they were a year ago. 

Considering that this situation occurs 
in spite of increased tonnage purchases 
of raw materials during the year, it indi- 
cates the surprisingly healthy condition 
existing in this market. With consump- 
tion of finished products, particularly of 
those items in the luxury class, continu- 
ing upward, the outlook for further 
gains in sales of finished goods and the 
consequent demand for raw materials is 
decidedly optimistic. 














| SODIUM ACETOACETATE —ALCOHOL DERIVATIVE — 


| FINDS NEW APPLICATION IN STUDY OF KETOSIS 





Serves to Build Up Satisfactory Level of Ketonuria for Investigations 
in Search for Cause and Cure 





GALLON LIMIT RULE ON S. D. 
ALCOHOL PRODUCTS AMENDED 


Article 146 of Regulations 3 has been 
amended by the Treasury Department to 
place authority with local district super- 
visors to grant exemptions from the 
requirement that certain products made 
with specially denatured alcohol must be 
put up and sold by the manufacturers in 
containers not exceeding one gallon. 

Formerly the approval of the Commis- 
sioner of Industrial Alcohol at Washing- 
ton was required, which is reported to 
have resulted in considerable delay on 
the part of legitimate manufacturers 
who made application for such exemp- 
tion. 

Paragraph three of Article 146, 
Regulations 3, as amended reads as 
follows: 

Products made from specially denatured 
alcohol, such as bay rum, lilac vegetal, hair 
tonics, shampoos, lotions, perfumes, toilet 
water, and similar preparations must be put 
up and sold by the manufacturer thereof in 
containers not exceeding 1 gallon in capacity, 
except that the supervisor may, in any case 
where it is shown to his satisfaction that 
sales in larger packages to legitimate trade 
are necessary in the proper conduct of the 
business of any permittee, exempt such per- 
mittee from this requirement. Such prep- 
arations may be sold only to barber shops, 
beauty parlors, beauty and barber supply 
dealers, general retail stores, wholesale and 


(Continued on next page) 


| 





Researches in the field of biochemistry have found an important use for 
sodium acetoacetate in the study of ketosis. Sodium acetoacetate, an alco- 
hol derivative and member of the beta keto compound group of organic 
chemicals, serves to build up a satisfactory level of ketonuria in the system 
of the subjects used for experiment. B 


~ 


ecause of this ability to produce ace- 
tone, thus simulating the condition of 
the diabetic, it permits study of both the 
pathology of the action and the resulting 
metabolism. 

It enables a comparison to be made of 
various sugars to determine their keto- 
lytic action. This, in turn, may afford 
some clue to the natural causes of the 
condition in the system and also indicate 
methods for controlling or curing it 
through dietary means. 

At the present time the sodium salt of 
ethyl acetoacetate is not available com- 
mercially, the use being necessarily 
small and limited to the requirements of 
clinical, biological and other research 
laboratories which are interested in this 
problem. Most of these laboratories pre- 
pare their own sodium acetoacetate by 
the hydrolysis of the ethyl acetoacetate. 
A 16 percent aqueous solution of sodium 
hydroxide is reported sufficient for com- 
plete saponification. 

The ethyl acetoacetate has been offered 
for a number of years by U.S.I. and 
consistent refinements in manufactur- 
ing methods have made it available at a 
reasonable price so that while the yield 
of the sodium salt is necessarily small, 
the cost does not become an important 
factor as the quantity required in the 
study of ketosis is not large. 

The above method of preparing the 
sodium acetoacetate has been regularly 
employed by the Department of Bio- 
chemistry at the University of Southern 


(Continued on next page) 








SECTION of U. S. I.’s BOOTH at the Chemical Show held at Grand Central] Palace, New York, last 
month. Unusual interest was created by the radiator unit demonstrating the effectiveness of Super 
Pyro Anti-freeze in preventing rust and corrosion of all the important metals in the cooling system. 
Another mechanical display showed nitrocellulose solutions of different viscosities made up with 
anhydrous alcohol through which steel balls dropped with varying speeds. Other sections of the 
exhibit featured products of the Air Reduction Sales Co., Pure Carbonic, Inc. and Dry Ice, Inc. A 
cake of “Dry Ice”’ which served to attract considerable attention may be seen in the foreground. 


Prepared Monthly by the U. S. Industrial Alcohol Co. 
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ALGOHOLIG INJECTIONS EFFECTIVE 
TREATMENT FOR ANGINA PECTORIS 


The use of alcoholic injections is one 
of the most effective and safest treat- 
ments for the relief of angina pectoris 
according to a treatise recently pub- 
lished covering this subject. 

The author, an assistant professor of 
surgery at Harvard Medical School, 
states that pain from the heart can be 
relieved in those cases where the known 
cardiac sensory pathways are destroyed. 

Results of numerous cases where the 
treatment by alcohol injections was used 
are summarized as follows: oe ; 

“Our first case of alcohol injection 
lived for six years without a single at- 
tack of left-sided angina pectoris. Four 
cases have shown a slight tendency to 
recur but even in these the recurrent at- 
tacks have been so mild that they have 
been easily controlled by nitroglycerine. 
Thirteen of our patients, including three 
physicians, have been able to return to 
work and carry on a fairly active occu- 
pation.” 


SODIUM ACETOACETATE FINDS 
USE IN STUDIES OF KETOSIS 


(Continued from preceding page) 











California School of Medicine where 
considerable work has been done on the 
study of ketosis. The experiments con- 
ducted in this laboratory during the past 
two or three years have given promising 
results. Full details have been recorded 
in issues of the Journal of Biological 
Chemistry. 

This new and unusual application 
marks another interesting development 
of the use of alcohol as a basic raw 
material for the preparation of organic 
chemicals of complex structure which 
offer opportunity for research in the field 
of organicsynthesis. While many of them 
have not yet been exploited commer- 
cially, it is believed that further research 
will uncover new and important uses 
contributing to the advancement of 
scientific developments in many fields. 


GALLON LIMIT RULE ON S. D. 
ALCOHOL PRODUCTS AMENDED 


(Continued from preceding page) 





retail drug stores and ultimate consumers, 
except that the supervisor may, in any case 
where it is shown to his satisfaction that 
sales to others are necessary in the proper 
conduct of legitimate business, exempt such 
permittee from this requirement. 


A new type of barrel storage rack of knock- 
down design has been placed on the market. 
It is constructed of angle iron and is reported 
to be easily erected or dismantled. It is said 
that the rack will handle full barrels weigh- 
ing up to 500 Ibs. 





| | 
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PURE ALCOHOLS FOR 
INDUSTRIAL USE 


Ethyl Alcohol Absolute—U.S.P. 
The highest perfection of alcohol 


manufacture is achieved in Absolute 
Ethyl Alcohol U.S.P. Made by a 
patented continuous distillation pro- 
cess, this product offered by U.S.I. 
is readily available and finds impor- 
tant use in research and analytical 
work and in hospitals for scientific 
and medical use. One important use 





| is in the staining and dehydrating of 
| tissues for microscopic work. 


' the requirements of the U.S. Phar- | 


In former years each laboratory 
produced its own absolute alcohol by 
treating 95° alcohol with quick 
lime (calcium oxide) and redistill- 
ing; a method both costly and un- 
certain in the quality of the resulting 
product. 

This method was rendered obso- 
lete, however, by the development of 
the exclusive U.S.I. continuous 
process. Now, in addition to being 
available at only a small increased 
cost over the 190 proof grade, 
U.S.I.’s absolute alcohol meets all 


macopoeia and, also, conforms to the 
following supplemental  specifica- 
tions: 


Acidity 
Free acid as acetic, not more than 
0.0015 gm. per 100 ce. 

Color 
Water-white. 

Corrosion 
Does not show rust on bright 
drum steel within 48 hours. 

Dryness 
When 100 ce. of the aleohol is 
shaken in a stoppered tube with 
0.5 gm. anhydrous copper sul- 
phate, the latter does not turn 
blue. 

Non-Volatile Matter 
Not more than 0.0025 gm. per 100 
ce. 

Odor 
Free from foreign odors when 
tested at high or low proof. 

Purity 
Not less than 99.87. ethyl alco- 
hol by volume. 

Reducing Substances 


Not less than 25 minutes per man- | 


ganate time. 
Specific Gravity 
At 15.6°/15.6°C. 
0.7944, 
Weight per gallon 
At 15.6°C. 


not more than 


6.62 Ib. 


| 











| TECHNICAL DEVELOPMENTS | 








The items in this column are gathered 
from many varied sources. Further infor- 
mation on any of them may be obtained by 


writing to U.S. 1. 

U S \ 
The addition of a small amount of vegetable 
mucilage to tincture of lobelia in ether has 
been recommended for preventing a green 
deposit from forming on the container. The 
mucilage serves to keep the precipitate dis- 
persed in the solution. 

U S \ 
Vitamin D, which increases the power of the 
body to fix calcium, has been subjected to in- 
vestigation to determine whether amounts in 
excess of normal requirements of the human 
body would be harmful if taken internally. 
Results of research at the University of Wis- 
consin indicate that no adverse effects or evi- 
dence of abnormality occurs when irradiated 
foods with additional quantities of Vitamin 
D added were fed to animals. 

U > | 
A new type bottle filling machine is recom- 
mended for filling of foamy liquids, extracts 
and oils. It operates by vacuum and it is 
claimed that this method of operation pre- 
vents the machine from filling any bottle 
that is defective or broken as a vacuum can- 
not then be established. The filling is said to 
be uniformly accomplished without overflow 
or waste and excess liquid is withdrawn and 
returned by means of an automatic vacuum 
trap. 

U S | 
A new water-soluble “resin,” described as a 
“Pure, complex chemical compound and not 
a mixture,” odorless, water-white, liquid, 
has been announced. It is said to air dry into 
a non-tacky flexible film having good ad- 
hesive properties. A list of suggested uses 
includes: suspension, grinding or wetting 
medium; sealer, temporary coating, and in 
cosmetics—-a substitute for water-swelling 
gums. 

U s ! 
A new device for closing the tops of open- 
mouth multiwall bags, heavy duty paper or 
waterproof bags, has recently been devel- 
oped and offers advantages over former 
methods. A special machine sews a 24-inch 
paper tape across the top of the bag with 
filler cord inserted in the stitching at the 
same time. It is reported to make a perfect 
closure in which no sifting occurs and is an 
attractive closure as the top and bottom of 
the bag are similar in appearance. 

U S | 


Wrapping of packages in moistureproof cellulose 
or glassine paper is simplified by two new 
machines specially designed for this pur- 
pose. They are said to be simple in design, 
all movements being rotary and continuous. 
Paper is drawn from a roll and as the pack- 
age contacts it a rotary knife cuts it off. 
The ends are then folded and heat-sealed as 
the package passes through a runway. Glue- 
sealing attachments are available for use 
with kraft papers. 





U.S. 1NOUSTRIAL ALCOHOL LO. 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL 


SPECIALLY DENATURED-A//] Formulas « 
SOLOX -The General Solvent 


ETHYL ALCOHOL 


COMPLETELY DENATURED -Al/l Formulas 


u.s.1. Pyro Brand DENATURED ALCOHOL 
PURE (190 PROOF) TAX PAID—TAX FREE 


U. S. 1L.—U. S. P.-Ethyl ¢ 
Executive Offices: 60 East 42nd Street, New York, N.Y. Branches in all Principal Cities. 


WEBB’S-Ethy/ 


ALCOHOL 


© ANHYDROUS-Denatured « ABSOLUTE- Pure 


© SUPER PYRO Anti-Freeze 
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NEWS 


Legal Matters 


Bourjois Exceptions 

Bourjois, Inc., has filed 48 exceptions to 
the decision of Judge John Knight in U.S. 
District Court, who dismissed the com- 
plaint in the action brought against 
George T. McGowan, as collector of in- 
ternal revenue, for refund of alleged over- 
payment of Federal taxes. 

Through its attorney, Mark Eisner, 
Bourjois, Inc., takes exception to the 
court’s decision, holding that the prices at 
which the two subsidiary sales companies, 
Bourjois Sales Corp., and Barbara Gould 
Sales Corp., sold its products constituted 
the prices for which the products were sold 
in the ordinary course of trade. 

Bourjois, Inc., contended at the trial in 
U. S. District Court that the Federal tax 
should be assessed only on the prices the 
company sold its products to the sub- 
sidiary sales companies. The company 
avers the court erred in finding that the 
greater part of the plaintiff’s production 
was sold to the two sales companies, the 
balance being sold to a limited number of 
foreign corporations operating in foreign 
markets. 

Exception was taken to the finding by 
the court that the plaintiff sold to the two 
sales companies at cost of manufacturing 
including cost of containers, labels, etc., 
plus 114 per cent., plus 10 per cent., plus 
tax. Other exceptions include that the 
method of doing business resulted in noth- 
ing more than carrying on the old business 
by a changed method through subsidiary 
sales companies. 

The plaintiff excepts to the decision 
holding that the litigation arises from 
plaintiff's attempted concealment of its 
selling prices through the organization of 
sales subsidiaries; excepts to the finding 
that the method by which the plaintiff 
determined its selling price was a mere 
cover and a fraud upon the Government; 
excepts to the finding that the plaintiff it- 
self made no sales in the open market, ex- 
cept through sales subsidiaries; excepts to 
the finding that at no time did the plaintiff 
offer to sell merchandise to wholesale trade 
generally at prices charged to its sales 
corporations. It also excepts to the find- 
ing that the market price is the price at 
which a seller is ready and willing to sell 
and a buyer is ready and willing to buy 
in the ordinary course of trade; excepts to 
the finding that the plaintiff controls the 
policies of the sales corporations and dic- 
tates the prices at which their sales were 
made; excepts to the court’s decision dis- 
missing the complaint. 
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Alcohol Regulations 

The Treasury has issued regulations 

under which every seller of denatured 
alcohol or preparations containing de- 
natured alcohol must report detailed in- 
formation as to shipments when requested 
by the Commissioner of Internal Revenue. 

The new regulations were issued under 

authority of the act passed at the last ses- 
sion of Congress repealing the national 
prohibition law and reenacting and con- 
solidating other statutes relating to indus- 
trial alcohol. The regulations are effective 
at once, but no particular records need be 
kept until after specific notice by the Com- 
missioner. The regulations follow:— 

Every person in the United States who 
consigns, sells, or otherwise disposes of 
articles as defined in these regulations, 
shall, when required in writing by the com- 
missioner for the purpose of determining 
whether such articles are being used for the 
recovery of alcoho! in fraud of the internal 
revenue tax on such alcohol, render in 
writing a correct return under oath show- 
ing (1) the date of each consignment, sale, 
or other disposition of, such articles on or 
after the receipt of the notice requiring 
such returns; (2) the quantity and kind of 
the articles consigned, sold, or otherwise 
disposed of; (3) the name and complete 
address of the purchaser, or person to 
whom disposition is made, and if the sale 
or disposition is made by or through any 
other person, the name and complete 
address of such other person; (4) the name 
and complete address of the consignee; (5) 
the date and method of shipment or de- 
livery, such as by truck, or other convey- 
ance, and the state or city registration 
number of such truck or other conveyance, 
if any; (6) the name and complete address 
of the driver of such truck, or other con- 
veyance, as shown by the driver’s opera- 
tor’s license, if any, giving the number of 
the license and the date of issuance; (7) 
the name and complete address of the per- 
son to whom actual delivery has been, or is 
to be, made; and (8) the exact date of such 
delivery, or proposed delivery. Where 
shipment is made by a common carrier, 
such as railroad, trucking company, steam- 
boat line, etc., the information required by 
subdivisions (5) and (6) of this article 
need not be reported, but in lieu thereof 
there shall be furnished the complete rout- 
ing of the shipment. 

Returns shall be filed with the commis- 
sioner, or with an officer or employee of the 
Bureau of Internal Revenue designated by 
the commissioner to receive the returns for 
him, not later than ten days after the re- 
ceipt of the notice requiring the same to be 
filed, unless the commissioner shall specify 
a shorter period of time within which the 
return is to be filed. 

Every person who consigns, sells, or 
otherwise disposes of any such articles, as 
defined in these regulations, shall, on and 
after the receipt of a notice in writing from 
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the commissioner requiring returns to be 
made under Article II of these regulations, 
keep at his place of business such books, 
records, documents, papers, invoices, bills 
of lading, etc., relating to or connected 
with every such consignment, sale, or dis- 
position, as will enable such person to 
make the return provided for by article II 
of these regulations. 

When any person has made a return 
pursuant to the procedure provided for in 
article II of these regulations, such books, 
records, documents, papers, invoices, bills 
of lading, etc., shall be kept readily avail- 
able for, and open to, inspection by any 
officer or employee of the Alcohol Tax 
Unit of the Bureau of Internal Revenue 


during the hours of business of such person. 


These regulations shall be in addition to, 
and shall not alter, modify or repeal, the 
provisions of existing regulations relating 
to denatured alcohol, denatured rum, or 
products containing such alcohol or rum. 

The deputy commissioner in charge of 
the Alcohol Tax Unit, Bureau of Internal 
Revenue, is charged with the administra- 
tion and enforcement of the act and these 


regulations, under the direction of the 
commissioner. 


Armand Case Dismissed 


Refusal of the Supreme Court to review 
the judgment of the Court of Appeals in 
connection with the Armand Co., leaves 
the decision of the latter court as the last 
word in that case. In its opinion the lower 
Court said: 

“Tt was found as a fact by the Federal 
Trade Commission that the chief objective 
of petitioner’s merchandising policy was 
maintenance of wholesale and retail prices 
suggested by the company for its products 
and that the direct effect of the petitioner’s 
practices had been and now is to suppress 
competition among wholesalers and be- 
tween retail dealers engaged in the dis- 
tribution and sale of products. 

“The further effect was the constraint 
imposed upon wholesale and retail dealers 
in selling petitioner’s products at prices 
fixed by the company and the preventing 
of sale by them at prices which such deal- 
ers desired, thereby depriving the ultimate 
purchaser of that advantage of price which 
otherwise would be theirs in a natural and 
unobstructed flow of commerce under free 
competition.” 

The Armand Company argued before 
the Supreme Court that the question at 
issue was fundamental in all sales cam- 
paigns and efforts. 

The action of the Supreme Court, it is 
pointed out by the Federal Trade Com- 
mission, causes the latter’s cease and desist 
order to stand. The order was designed to 
eliminate any expressed or implied agree- 
ment as to resale prices for Armand prod- 
ucts as fixed by the company. 

























The Fate of 
Your Dentifrice 


May Depend Upon the Soap 


Tested Quince Seed @ Powdered Neutral Soaps 


OAP in dentifrices—either tooth powder or tooth paste— 
has been shown to impart valuable properties. Under 
these circumstances it is most important to keep the quality 

of the soap at a high standard. 


For the production of fine Neutral Powdered Soaps, the same 
grade and kind of raw materials is essential. Even this does not 
suffice. No matter how skilled or conscientious the soap 
maker may be, he must fail in the character of the product you 
need if careful chemical control does not supervise production 
from the selection of raw materials to the final tests on the 
pulverized product. 


That is one of the secrets of success of POWCO BRAND: 
Laboratory Control. 


Selection of refined edible oils by test and full production 
control, safeguard POWCO BRAND Neutral Powdered Soaps 


against rancidity, hardness or discoloration. 


Send for samples and compare 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 
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N. Y. Fair Trade Law Invalid 

The Court of Appeals of New York 
State in a unanimous decision on January 
7, ruled against the constitutionality of 
the Feld-Crawford “fair-trade” law, which 
was enacted by the 1935 Legislature to 
give manufacturers the right to fix the re- 
tail price of trade-marked products. 

The test of the law, aimed at price cut- 
ting, came before the state’s highest court 
in an action begun by Doubleday, Doran 
& Co., Inc., and Doubleday, Doran Book 
Shops, Inc., book publishers and dis- 
tributors, to prevent the cut-price sale of 
books at the R. H. Macy & Co., depart- 
ment store in New York City. 

Chief Judge Frederick E. Crane, in the 
court’s opinion, held that the method 
arrived at under the law, whereby a pub- 
lisher could control the prices at which re- 
tailers must sell his books, was “‘in reality 
a method whereby the Legislature fixed 
the prices” and that “it is a species of 
delegated authority.” 

“To fix arbitrarily the price of books by 
legislation and not by agreement,” the 
“comes within the con- 


chief judge wrote, 
demnation of the decisions which have 
heretofore dealt with like legislation.” 

On the authority of the decision in the 
Macy case the court also decided against 
the constitutionality of the fair-trade law 
in two similac suits. One was Seeck & 
Kade, Inc., against R. Tomshinsky, chain 
drug store tirm in New York City, in which 
an order was sought against the sale of 
remedies below the retail prices fixed by 
the former firm. The other was the case of 
John Marisch, photographic supplies 
dealer, against the Eastman Kodak Com- 
pany. Marisch charged that the company 
had blacklisted him under the fair-trade 
law for price-cutting. 

Chief Judge Crane held that the state 
ha; no power to fix the selling price of 
“any and all commodities” and draws 
distinction between books and milk, point- 
ing out that there might arise an emer- 
gency threatening to cut off the supply of 
milk, in which the price might be an ‘‘ele- 
ment to be considered.” 


” 


Quoting Section 2 of the law, which 
reads, ““Willfully and knowingly advertis- 
ing, offering for sale or selling any com- 
modity at less than the price stipulated in 
any contract entered into pursuant to the 
provision of Section 1 of this act, whether 
the person so advertising, offering for sale 
or selling is or is not a party to such con- 
tract, is unfair competition and is action- 
able at the suit of any person damaged 
thereby,” the opinion went on to state 
that this section was the part of the law 
which was questioned in the case decided. 

“The interpretation given below to this 
section,’ Judge Crane wrote, “and by all 
the parties, apparently is that it attempts 
to accomplish just what the plaintiff claims 
for it, as stated in the complaint. But for 
this he would have grave doubts whether 
the Legislature ever intended to fix the 
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price of books after they had been pur- 
chased in the open market under no agree- 
ment as to resale price. Thus it is possible 
to read Section 2 as referring to the con- 
tract made under Section 1, or, as binding 
on those books like an equitable servitude 
which had been parted with under a con- 
tract as to resale price. 

“However, for the purposes of this 
appeal we confine ourselves to the ques- 
tion of the constitutionality of the statute 
as construed by the parties and the court 
below and treat this section allowing book 
price fixing in the absence of contract 
made by the purchaser or his agents. 

“We agree with special term that, if this 
be its meaning, the law is unconstitutional. 
That the states cannot fix the selling price 
of any and all commodities has been 
settled. Books—at least these books—are 
not affected with a public interest” any 
more than theater tickets; no emergency 
has yet arisen in literary publications, and 
the business is not such as comes within 
the classes which must submit to rate 
fixing. 

“Circumstances which cannot be fore- 
seen from one generation to another may 
arise which will require certain articles to 
submit to regulatory prices in order that 
the public may get them at all or get them 
in a pure and beneficial state. We cannot 
always express legislative power in act 
formulas nor decide a case before it 
happens. 

“Experience is the mother of teachers. 
Under the Nebbia case, for instance (291 
U. S. 502), no one would doubt now that 
New York State would have the power to 
get milk to the public somehow if any 
combination of forces threatened to shut 
off all supply or to deteriorate that which 
was supplied. The price might be an ele- 
ment to be considered with other things in 
such a case. But to fix arbitrarily the 
price of books by legislation and not by 
agreement comes within the condemnation 
of the decisions which have heretofore 
dealt with like legislation. 

“What the Legislature cannot do 
directly it cannot do indirectly, nor does it 
cease to be a price fixed by the Legislature 
because that body has clothed the pub- 
lisher with the power or authority to 
establish it. For a publisher to agree with 
its subsidiary or agent to the price of a 
book which shall thereafter bind all other 
parties who purchase like books from the 
publisher is in reality a method whereby 
the Legislature fixed the price; it is a 
species of delegated authority. 

“The plaintiff, Doubleday, Doran & 
Co., Inc., the publisher, was not obliged to 
sell Macy & Co. It could do so or not, as 
it pleased, and it could refuse to sell be- 
“ause Macy was cutting the price. Even 
this right, however, may have its limita- 
tions. The publisher made no such re- 
fusal; it sold Macy. Likewise .the pub- 
lisher could have bound Macy by contract 
not to sell below a fixed price, even though 
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the restriction might not extend further t» 
one who subsequently purchased without 
restrictive stipulation. Macy bought from 
the publisher or some one else these books 


without any agreement as to their resale 


price.” 


Maine Registrations 

Cosmetic manufacturers and dealers in 
New York and other states filed with the 
Maine Department of Health and Welfare 
approximately 2,500 samples of their 
varied preparations in an effort to have 
their products salable under Maine’s new 
cosmetic law which became effective 
January 1. The new law compels all cos- 
metic manufacturers to register their 
products with the State Department and 
reduces the annual registration fee to 50 
cents from $1, which was the fee under the 
previous law. 

The Toilet Goods Association has ad- 
vised its members not to comply with the 
registration requirements of the Maine 
law and to let the matter of selling their 
products in that State await the outcome 
of the test of the validity of the cosmetic 
act in the courts. 


Tax Relief Asked 


The Association of Canadian Perfumers 
and Manufacturers of Toilet Articles, at a 
recent meeting, took action to ask Charles 
A. Dunning, Minister of Finance, for relief 
from the 10 per cent. “luxury tax”’ on cos- 
metics. Thomas Haughland, Ottawa, 
chairman of the legislative committee, de- 
clared at the meeting that the tax, which 
is in addition to the 6 per cent. sales tax, 
has done much to cripple the industry in 
the Dominion. Sales of cosmetics have 
dropped sharply and the industry is faced 
with an alarming decrease in revenue. 
When the tax was imposed, three years 
ago, Mr. Haughland said, it was an emer- 
gency measure and the manufacturers had 
stood the tax in order to aid the govern- 
ment. Robert Carr, Perth, is president of 
the organization and members from many 
points, including the United States, at- 
tended the meeting. 


Companies 
Thurston Succeeds Charles Merrell 


Charles G. Merrell, president of the 
Wm. S. Merrell Co., Cincinnati, has re- 
tired from his duties as general manager of 
the company, retaining, however, the office 
of president which he has held for twenty 
years. Thurston Merrell, his brother, and 
for fourteen years vice-president of the 
company, has been appointed general 
manager in addition to his present posi- 
tion. Walter Hodge has been appointed 
general sales manager, filling the position 
formerly occupied by Thurston Merrell as 
director of sales. 

The two Merrells are grandsons of the 
founder of the firm. Charles G. Merrell 
was born in Cincinnati, and after attending 
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high school and graduating from the Mas- 
sachusetts Institute of Technology in 1884, 
joined the company that Fall. He or- 
ganized the firm’s laboratory, was made 
plant superintendent in 1892, vice-presi- 
dent in 1895, and president in 1915. He 





CHARLES G. MERRELL 


has been president of the American Drug 
Manufacturers’ Association, was a vice- 
president for many years and member of 
the executive committee for a longer 
period. He also is a member of the Amer- 
ican Pharmaceutical Association, the 
American Chemical Society and other 
organizations. His two sons, Frederick E. 
Merrell and Donald Merrell, are in the 
business with their father. Thurston Mer- 
rell was born in Cincinnati, went to the 





THURSTON MERRELL 


public schools and was graduated from 
Harvard University in 1906. He joined 
the firm in 1905, held various positions in 
manufacturing, sales and general business 
departments and became treasurer in 1915 
and vice-president in 1921 


Rand Heads Merrimac 

William M. Rand has been elected presi- 
dent of Monsanto Chemical Co.’s sub- 
sidiary, Merrimac Chemical Co., of 
Everett, Mass. He succeeds Charles 
Belknap, who recently moved to St. Louis, 
headquarters of the Monsanto Chemical 
Co., as executive vice-president. Mr. 
Rand joined Merrimac in 1919 and has 
been vice-president in charge of Sales since 
1923. He is also a director of Monsanto 
Chemical Company. 
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McKesson Distribution 

Directors of McKesson & Robbins, Inc. 
have declared a special distribution of 50 
cents per share on the present outstanding 
preference stock, in accordance with the 
recapitalization plan approved by the 
stockholders. This distribution is payable 
upon the delivery of the present stock in 
exchange for new preference stock author- 
ized under the recapitalization plan. Upon 
presentation of the present stock to the 
Guaranty Trust Company, New York, 
transfer agent, holders will receive in ex- 
change for each share, 1!4 shares of new 
preference stock, one-half share of common 
stock and the 50 cents cash payment. 

The directors also declared an initial 
dividend of 75 cents per share on the new 
$3.00 Series Preference Stock, which will 
be issued in exchange for the present 
shares. This dividend is payable March 
16, 1936, to stockholders of record Feb- 
ruary 28, 1936. 

These payments represent the first divi- 
dends to be received by preferred stock- 
holders since December, 1931. 


Fischbeck Offices 

Charles Fischbeck, president of the 
Charles Fischbeck Co., New York, has 
leased quarters at 119 West Nineteenth st., 
that city, where he will engage in the sale 
of essential oils, aromatic chemicals, and 
allied products. His telephone number is 
W Atkins 9-1570. 


Konwiser Rejoins Kirk 

A. Lincoln Konwiser, formerly chief 
chemist for the Loeser Laboratories and 
the Intravenous Products Co., New York 
has rejoined the newly reorganized 
C. F. Kirk Co., Bloomfield, New Jersey, 
as treasurer and will take an active part as 
director of the laboratory. Mr. Konwiser 
has had over twenty years of experience in 
the injection field. The C. F. Kirk Co., 
whose products are sold mainly through 
the ethical drug stores and physicians sup- 
, is planning an extensive selling 





ply hous 
campaign for the new year. 


James Drug Stores Formed 

A group of retail druggists, individually 
operating stores in Newark, N. J., and 
vicinity, has organized James Drug Stores, 
Inc., to engage in co-operative buying. 
The organizers, in part at least, were 
members of the Independent Druggists’ 
Alliance, a local co-operative organization, 
who became dissatisfied with the opera- 
tions of that group. 

The officers of James Drug Stores are: 
President, Sidney Kaufer, Belleville; vice- 
president, Leo M. Newman, Newark; 
treasurer, Max Edlin, Kearny; executive 
secretary, S. M. Goodman, Newark; 
chairman of the board, Joseph Lizzack; 
merchandising manager, A. C. Horowitz; 
purchasing agent, Samuel Silber; contact 
manager, Jack Menitove. 
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Schimmel Report Translation 

Schimmel & Co., Inc., New York, has 
just published the English edition of the 
1934 Annual Schimmel Report. No intro- 
duction is needed to this well-known work 
which, as usual, contains a wealth of val- 
uable information regarding crops and 
market conditions of the volatile oils. Of 
even greater interest are the recent de- 
velopments in chemical and allied fields, 
and notes on scientific research included in 
the Report. While the information is 
quite technical it is presented in very 
readable and interesting manner. 


Container Corp. Buys Sefton 

The Container Corp. of America, Chi- 
cago, has purchased controlling interest in 
the Sefton National Fibre Can Co., St. 
Louis. The name of the firm has been 
changed to the Sefton Fibre Can Co. 





National Can in Chicago 

Robert S. Solinsky, assistant vice-presi- 
dent of National Can Company, Inc., an- 
nounces the establishment of Mid-western 
sales headquarters of the company in 
Suite 3513 of the new Field Building, Chi- 
cago. This location in the center of 
Chicago’s financial district augments ex- 
tensive plant and warehouse facilities 
heretofore maintained in that city. 


Hartell—Forhan Ad Msgr. 

Eric Hartell has been appointed ad- 
vertising manager of Forhan Co., Inc. 

Mr. Hartell brings to the advertising 
and marketing of Forhan’s Tooth Paste 
a wide experience gained during twelve 
years in the advertising agency business. 
He has formerly been associated with 
G. Allen Reeder, Inc., New York, with the 
Ronalds Advertising Agency, Montreal 
and Toronto, and more recently with 
Benton & Bowles, Inc., New York. 

The announcement of Mr. Hartell’s 
appointment for Forhan’s, follows the an- 
nouncement made some months ago by 
Zonite Products Corporation, to the effect 
that the various products advertised and 
marketed by Zonite Sales Corporation 
would be divided into groups, and that the 
advertising of the products in each of the 
groups would be managed by separate 
individuals. 

Appointments for the other groups of 
the Corporation’s products having already 
been made, Mr. Hartell’s appointment for 
Forhan’s completes the list of advertising 
managers for the Zonite Products Cor- 
poration for the present under this plan. 

It is also announced that beginning with 
the February issues a new advertising 
campaign for Forhan’s will be launched in 
thirty-two leading national magazines. 
Copy based on the product itself and on 
its use from the beginning for teeth and 
gums features the theme—‘‘Stop using 
half-way tooth pastes. Forhan’s does both 
jobs—l. Cleans Teeth; 2. Saves Gums.” 
Schedules have been released for the 
entire year. 
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POSITION ? « « « « « 


ITH scientific research constantly recording new and revolutionary im- 
provemenis in the manufacture of pharmaceutical and medicinal chemicals, 
it pays to check your position as buyer frequently. 

Far too often old and established loyalties or standardized specifications 
tend to close the door to something new, something better. Far too frequently it 
is the sales department that reports competitive improvements long available 
to the buyer with an open mind. 

Don’t let this happen to you! When the Baker salesman calls, hear his story 
about Pharmaceutical and Medicinal Chemicals. Go a step further. Make com- 
parative tests of Baker products. 

Back of this man is an organization trained in accuracy, and with control 
methods in force that have earned for the J.T. Baker Chemical Company a 
foremost position in the C. P. chemical field. 

This precise chemical technique, applied as it is to the control of tonnage 
fine chemicals, places buyers in the unique position of knowing their exacting 
specifications can always be met. 

When you are not satisfied with your buying position, remember Baker. 


JT. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 624 South Michigan Blvd. 





ARE YOU SATISFIED WITH YOUR 





FINE CHEMICALS 





A partial list of Tonnage 
Fine Chemicals held 
under rigid control, at 
no price premium. 


Alkali Bromides 

Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 
Salicylates 


JAKE'S fine chemicals 











For more than 50 years, Sturge’s Standard Pre- 
cipitated Chalk has been accepted with con- 
fidence and used by leading dentifrice manufac- 
turers. 


The Standard in quality and uniformity, as 
well as in the grade and weight according to a 
specific formula, this absolute assurance of the 
right chalk for a specific purpose, has been worth 
many thousands of dollars in the laboratory, pur- 
chasing department and executive offices of 
tooth paste and tooth powder manufacturers. 


JOHN & E. STURGE, Ltd. 


* BIRMINGHAM, ENGLAND 


e Distributors: 


H. J. BAKER & BRO. 


271 Madison Ave. New York, N. Y. 
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Ungerer Advances Voorhees & Budd 

Ungerer & Co., New York, announce the 
appointment of Kenneth G. Voorhees as 
General Manager and Ivon H. Budd as 
Sales Manager of the organization both 
appointments to be effective January Ist, 
1936. 

Mr. Voorhees who is vice-president and 
will retain this office has been with 
Ungerer & Company for several years in a 
sales capacity. In this new position, Mr. 





IVON H. BUDD 


Voorhees will retain some of the many 
pleasant sales contacts he has made, al- 
though most of his efforts will be devoted 
to purchasing and the administration of 
company affairs. 

Mr. Budd has been associated with the 
company for the past year, and is well- 
known throughout the trade as the former 
President of the now dissolved Budd 
Aromatic Chemical Company. He is a 
graduate of Cornell University, the class of 
1917, following which he was associated 
with the Antoine Chiris Company before 
forming his own organization. Mr. Budd 
brings to his new position an experience of 
more than fifteen years as a prominent 
sales figure in the Essential Oil, Aromatic 
Chemical, and Perfume Raw Material 
Industry. 

Frederick H. Ungerer will continue as 
President, and also will be Treasurer of 
the company, with Milton S. Butler as 
Secretary. 


Pinaud Official Travels 


Frederick W. Ballentine, sales promo- 
tion manager of Pinaud, Inc., has left New 
York for an extended trip through the 
middle west and the south. J. Floyd Peal, 
district manager of Pinaud, will come from 
San Francisco to meet Mr. Ballentine in 
Cheyenne, Wyoming, and Paul Edwards, 
who is in charge of the Southern district, 
will join Mr. Ballentine in St. Louis. Plans 
for the sales promotion campaign for the 
new year will be discussed. 

Approximately twenty cities will be 
covered during the course of his trip 
through the middle west and the south. 
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The Drug & Cosmetic Industry 
Now Publishes 


“Toilet Requisites” 


Thomas R. Farrell and Frazer V. 
Sinclair, co-publishers of Tue DruG 
AND Cosmetic INpustTRy, have been 
appointed by Helen M. Pope, sole 
executrix of the estate of Frederick 
J. Pope, to manage and publish 
“Toilet Requisites,” the class jour- 
nal for retailers of cosmetics. 

Frazer V. Sinclair was associated 
with Mr. Pope in the publishing of 
“Toilet Requisites”’ for several years 
from 1919 on, being the first adver- 
tising director of the magazine. 

“Toilet Requisites,’ established 
twenty years ago by the late Mr. 
Pope, has held a dominating posi- 
tion among department store cos- 
metic departments, and among drug 
stores with specialized cosmetic de- 
partments. It is through these 
retail establishments of its sub- 
scribers that over 80 per cent of per- 
fumes and toilet goods are retailed 
to the consuming public. 

It is the hope of the new publish- 
ers to build ‘“Toilet Requisites” into 
a beautiful and informative maga- 
zine well worthy of the industry and 
one of which the industry can justly 
be proud. Between “Toilet Re- 
quisites” and THE Druc anp Cos- 
METIC INDustTRy there is obviously a 
close mutual advantage. Both maga- 
zines will bring much to each other, 
since the staffs of both, working in 
close harmony, can do much to in- 
crease the service rendered to the 
subscribers and advertisers of both 
publications—thus rounding out a 
complete service to the entire toilet 
goods industry. 











Polak’s Frutal Works Appoints 

Polak’s Frutal Works, Inc., New York, 
announce the appointment of two addi- 
tional sales representatives. Robert Stoer- 
ger will cover Kansas City and part of the 
Middle West, while Del Matthieu will 
handle the sales interests of the company 
in the states of Indiana and Ohio, and in 
addition will assist Dr. Eugene Friedman 
in Chicago. The business of Polak’s Fru- 
tal Works, Inc., has increased to such an 
extent as to make the addition of these 
men to the sales force necessary. 


Dreyer Appoints Snyder 

P. R. Dreyer, Inc., announces that it 
has appointed J. G. Snyder of the Flavors 
& Aromatics Supply Co., 68 King st., 
East, Toronto, Ontario as Canadian repre- 
sentative. 
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Pauley Succeeds Temperton 

John S. Zinsser, president of Sharp & 
Dohme, has announced the appointment of 
James H. Pauley as general sales director 
of the company. He succeeds Leith S. 
Temperton who has been vice-president in 
charge of sales and advertising since 1930. 

James H. Pauley has been associated 
with the drug business since his early 
youth. He became a registered pharma- 
cist in New Jersey in 1910 and shortly 





JAMES H. PAULEY 


thereafter entered the employ of the H. K. 
Mulford Co. as sales representative. In 
1916 he opened a retail drug store which he 
operated for a number of years. In 1927 
he re-entered the employ of the H. K. Mul- 
ford Co. and at the time Sharp & Dohme 
acquired the Mulford Company in 1929, 
Mr. Pauley was manager of the Columbus 
division. After the consolidation, he was 
transferred to special work pertaining to 
the consolidation of the sales organizations 
of the two companies. In 1933 he was 
appointed director of biological sales. 


Parento Representing Shipkoff 

P. K. Shipkoff & Co., rose oil distiller, 
Kazanlik, Bulgaria, has appointed the 
Compagnie Parento, Inc., Croton-on-the- 
Hudson, N. Y., its sole representative in 
the United States and Canada. Stocks of 
rose oil will be carried at the warehouse of 
the corporation at Croton-on-the-Hudson 
as well as at the Toronto headquarters of 
the Compagnie Parento, Ltd., of Canada. 


Elder Pharmacal Co. Expands 

Paul B. Elder Pharmacal Co., Bryan, 
Ohio, has bought a complete new factory 
in that city in order to expand manufac- 
turing facilities. 


Owens-Illinois Christmas Presents 

All employees of the Owens-Illinois 
Glass Co. and four of its subsidiaries— 
more than 13,000 persons—were called to 
their paymasters’ windows on December 
23 to receive a Christmas check from their 
company. 
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THE SAME TO YOU 
FOR 1936 





These will be no change in the ORBIS 
policy of selling only the highest quality ESSENTIAL OILS, 
GUMS, CHEMICALS and RAW MATERIALS. The same 
high standards so faithfully adhered to throughout the depres- 


sion will be maintained in 1936—and all the years to come. 


Orbis has been known—and will be always known as the 


firm that sells as represented—never substitutes. 


Orbis will continue to meet competition with Quality— 
you can depend on that in 1930. 


R B | 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 



















Pp BOSTON LOS ANGELES 
ey tee Aa Se Bide. 131 State Street 742 So. Hill St. 
Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 


Filter Paper Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zinc Oxide French Olive Oil Irish Moss 
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Meyer Bros. Mortar Collection 

The Meyer Bros. Drug Co., St. Louis, is 
said to have the largest collection of mort- 
ars in existence—more than 75—the re- 
sults of ardent collecting on the part of 
Carl F. G. Meyer and Stanley B. Simpson. 


American Products Elects Lippert 
American Products Co., Cincinnati, has 
elected Ralph L. Lippert to the board of 
directors. Mr. Lippert is assistant secre- 
tary of the company, in charge of sales 
promotion and advertising, and has been 
with the company for the last ten years. 


Revson Perfects New Waveset 

R. F. Revson Co., New York, announces 
the perfection of a new fast-drying finger 
waveset. No alcohol or other inflammable 
solvents or preservatives are used in this 
water-clear product. Its ease of prepara- 
tion and fast-drying features are advan- 
tages of great value in this type product. 
Introductory trial lots are being offered at 
favorable prices. 


Norwich Declares Dividend 

The board of directors of The Norwich 
Pharmacal Co. has declared a_ regular 
dividend of $.35 and an extra dividend of 
$.25 on its capital stock for the quarter 
ending December 31, 1935, and payable on 
January 2, 1936, to stockholders of record 
at close of business December 20, 1935. 


Fa-Mo Products 

Bagley & Munyan, 14 Mason st., Wor- 
cester, Mass., has been organized, with 
Herman Munyan as president, to market 
Fa-Mo hand lotion and Fa-Mo face cream, 


two new products. 


Baker Pays Dividends 

At the meeting of the board of directors 
of the J. T. Baker Chemical Co., Phillips- 
burg, N. J., on December 23rd, the three 
quarterly preferred dividends in arrears 
were paid. The regular quarterly pre- 
ferred dividend was also declared payable 
December 31st. 


Toledo Synthetic Changes Name 

Toledo Synthetic Products, Inc., has 
announced a change in name to Plaskon 
Co., Inc. The company has also moved 
its New York office to 41 East 42 st., that 
city. 
Glyco Products Catalog 

Cosmetic creams free from alkalies are 
discussed in the latest cosmetic catalog 
published by the Glyco Products Co., Inc., 
New York. A complete range of formulae 
for the cosmetic industry is included. This 
catalogue is available upon request. 


Jan. ’36: 38,71 





Plough Buys Maison Jeurelle 

Plough, Inc., Memphis, has purchased 
Maison Jeurelle, Inc., Chicago, which com- 
pany was recently purchased from Col- 
gate-Palmolive-Peet Co. by Frank M. 
Head. 


Wiedman Joins Dreyer 

P. R. Dreyer, Inc., announces that H. A. 
Wiedman will join us after January first in 
our sales department. 

Mr. Wiedman has been identified with 
the drug, chemical and essential oil trade 
for the past sixteen years having been con- 
nected with McKesson & Robbins, Inc., 
Fougera & Co. Inc., Magnus, Mabee & 
Reynard and with the Schering Corp. as 
manager of the chemical division for a 
number of years. 


Kimble “‘Normax”’ Catalog 

Kimble Glass Co., Vineland, N. J., has 
just published an illustrated price list and 
catalog of ‘‘Normax”’ graduated laboratory 
glassware for precision control and re- 
search. This catalog is of real interest to 
everyone engaged in laboratory work. 
Copies are available upon request. 


Musterole Joins A. N. A. 
The Musterole Company, Cleveland, 


O., has been elected to membership in the 
Association of National Advertisers. C. F. 
Buescher, president, will represent the 
company in the association. 


Phillips Buys Haley M-O 

Charles H. Phillips Chemical Co., New 
York, subsidiary of Sterling Products, Inc., 
has bought Haley M-O Co., from Wasey 
Products. 


Koenig Moves 

Harry D. Koenig & Co., New York, 
announces its removal to new offices at 
276 Fifth ave., that city. 


Frank Law Honored 


Cited as an “outstanding alumnus” of 
Temple University, Frank F. Law, Presi- 
dent of John Wyeth & Bro., Inc., of Phila- 
delphia, was awarded the Alumni Certifi- 
cate of Merit at the recent observance of 
Alumni Homecoming Day at the univer- 
sity. Mr. Law has been with the Wyeth 
company for many years, serving first as a 
laborer, than foreman, assistant depart- 
ment head, department head, assistant 
production manager, production manager, 
vice-president and general manager, and, 
in January, 1934, was elected president. 
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Dan Nealon Says---- 
Editor's Note—As Mr. Nealon 


mentions below, he was in town for 
the Chemical Show and we all got to- 
gether in what turned out to be a dis- 
cussion of good cooking and good eat- 
ing. No doubt inspired by this, the 
Commissioner sent us each about a 
yard of delicious country sausage 
under the caption “Christmas Gif’”’, 
and our thanks are still ascending on 
the waves of its mouth-watering 
aroma. We also snuck up on the 
Commissioner with several cameras, 
but he successfully eluded them all— 
even the quarter-in-the-slot kind. 
However, he promised that if six 
readers would write in and demand 
it, his picture would be forthcoming. 
So turn on the heat! 








Snuck up on my publishers last 
month and visited the Chemical 
Show with them. A pleasant time 
was had by all. Too bad our indus- 
try can’t have a show all its very 
own with some really instructive 
lectures by experts on cost counting, 
manufacturing, packaging and sell- 
ing. 


Wonder what’s happened to War- 
ren Curry, Felton’s New Orleans 
Felton, Canco’s Sullivan, and all the 
rest of the drummers that used to 
call from time to time. 


Arthur Henriksen’s C. O. Pitt, 
made the southern swing last month, 
spending a couple of pleasant days 
with the home folks. There’s a lad 
can barbecue the hottest chicken 
known to man. 


We record with sorrow, the pass- 
ing of Mrs. Mai Patterson, for 25 
years our friend and coworker in the 
finishing department. N. T. Co. 
sorrows with her family and friends, 
misses her pleasant smile, gallant 
heart. 


J. L. Clark’s Mr. French missed 
his train and had to spend the night 
at the local Ritz Greystone. Tough 
luck, ses we!—Norda’s Rowse has a 
new son—what a lucky guy he 
turned out to be. Mr. and Mrs. 
Bert (Golden Peacock) Fisk spent a 
very pleasant ten days in New York 
last month visiting his sainted 
father, than whom there is no 
genialier host. 


Clif Iorns called on the Paris 
trade recently. 
sees 


Tyson & Company, under the 
capable guidance of C. O. (Call me 
Hamp) Hampton, is about to cut 
another melon and a right juicy one 
too. Wish I had a few shares of that 
stock. 


To the chap who made Frazer 
Sinclair’s swell Christmas perfume, 
we award the Oriental Order’s 
Platinum Fig Leaf. 


Paris, Tenn. January 4 
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FOR TOILETRIES * COSMETICS * PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U. S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 

= terated strength, tested, true-to-name and quality. Our complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 
decided economy. 














Deolated Almond HenasoapShampoo HOPKINS’ FACTOLAC 
Meal : Indian Gum 
Balsam Tolu _ (Karaya) @ For the preparation of permanent ee ge 
Benzoin Gum Taleum a emulsions of both fixed and volatile oils. Quality is remembered 
Chalk (Precip. ) Irish Moss ; ms 
Chinese Shavings Lavender Flowers Insures complete homogeneous mixture long after price is forgotten , 
Cuttle Fish Bone Olibanum of oils and water without trituration or 
Gum Arabic Orris Root special apparatus. An ideal emulsifier. 
Gum Tragacanth etc., etc. 
HOPKINS’ NEUTRAL WHITE EGYPTIAN HENNA FREE ON REQUEST 
SOAP @ Consists solely of choice Egyptian SAMPLES, PRICES AND PRICE 
@ Powdered, granulated. Contains no leaves. Laboratory tested, absolutely LIST OF HOPKINS’ CRUDE 
soap bark, free alkali, free acid or heavy unadulterated. Milled on slow-stone BOTANICAL DRUGS AND LAB- 
metals. Totally free of rosin, sugar and grinders assuring intactness of full color- ORATORY BASIC SPECIALTIES. 
foreign matter. Snow white. ing content. Purely vegetable. 


























J.L.HOPKINS & COMPANY 220 Broadway New YoRK 





YEAR 1816 







LANOLIN SILVER TALC AQUAPHIL 










A cosmetic grade. High From America’s purest de- The Lanolin absorption base 
absorbing qualities. posit, noted for its whiteness made entirely from deriva- 
and undeviating purity. tives of Adeps Lanae. 






BEESWAX 
Superior Sunbleached, White 


and Refined. Light Yellow 
and na ZINC OXIDE — wen 


French Process, produced by 


STEARIC ACID Societe des Mines et Fon- 


Triple Pressed—Low lodine deries de Zinc de la Vieille 
number. Montagne. OZOKERITE WAX 


Ample Stocks « Prompt Deliveries 


| BOSTON e PHILADELPHIA 
> CHICAGO e CLEVELAND 
'GLOVERSVILLE, N. Y. 


11? LIBERTY STREET. NEW: Yo inetd 


" and Niagara Falls, N. Y. 
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Associations 
Chemical Salesmen’s Party 


The Chemical Salesmen of the American 
Chemical Industry held its Fourteenth 
Annual Christmas Party on December 26, 
at the Park Central Hotel, New York. 
The party set a new record for attendance 
and for a pleasant time. 

A beefsteak dinner was served with 
plenty of beer included. After dinner a 
floor show was supplied by the association. 
A bar was located at one end of the room 
for those who do not care to drink beer. 
The party was in the nature of a farewell 
to John M. Alvarez, of the Grasselli 
Chemical Co., who had been advanced by 
his company to the position of the branch 
of Grasselli located at New Haven, Conn. 


Phila. Dinner Jan. 30 

The Philadelphia Drug Exchange, an 
organization founded seventy-five years 
ago, ‘organized to promote the wholesale 
and manufacturing interests of the Drug, 
Chemical and Allied Industries, and of the 
General Public relation thereto, of the 
City of Philadelphia,” announces Thurs- 
day, January 30, 1936 for the holding of 
the seventy-fifth annual dinner. Outstand- 
ing speakers will address the gathering and 
an announcement of these will be made 





shortly. 

J. Mahlon Buck of Smith, Kline & 
French, Inc., President of the Exchange, 
promises “that a program of unusual 
interest is being prepared, and looks for- 
ward to a larger attendance than on any 
previous occasion.” 


Schaeffer Heads Square Club 


The Drug and Chemical Square Club 
held its fourteenth annual election, enter- 
tainment and dance, December 12, at the 
Hotel Edison. The following officers were 
elected :—president, Dr. Hugo H. Schaefer, 
of the College of Pharmacy, Columbia 
University; first vice-president, Jack Feld- 
man, owner, Washington Square Phar- 
macy; second vice-president, Jack Denton; 
treasurer, Joseph G. Attwood, Harper 
Method Co.; secretary, Fred G. Ham- 
mond, of the J. B. Williams Co.; governors, 
Max Auerbach, of Parke, Davis & Co.; 
Robert Chopak, vice-president of the 
Cauchois Coffee Co.; Charles W. Speed, 
treasurer of S. B. Penick & Co., and 
Joseph F. Schepis, owner, druggist. 

Election ceremonies were conducted by 
the chairman of the board, Thomas R. 
Freebody. The retiring president, Harry 
D. Koenig, of the Martha Washington 
Cosmetics Co., was the recipient of a solid 
gold card emblematic of life membership. 


Tompkins Honored 

George R. Tompkins, manager of the 
New York branch of Parke, Davis & Co., 
recently celebrated fifty years of service 
with that company. Many dinners were 
tendered him by friends in the trade in 
honor of this anniversary. gi. 
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CREAM and OINTMENT BASES 


For Soapless, Neutral and Acid Emulsions 


Write for our pamphlet which gives complete infor- 


mation about the latest types of creams and lotions. 





PRESERVATIVES 


IF you have any difficulty preserving your preparations, write us the facts. 


You may find that one of our various preservatives will solve your problems. 


Th.Goldschmidt Corp 


147 Waverly Place New York 


515 S. Fairfax Ave., Los Angeles ® 325 W. Huron St., Chicago * 512 Washington St., San Francisco 





NEW AIR VIEW OF THE KOSTER KEUNEN PLANT © 


Seventy thousand pounds of K. K. pure beeswax were bleached here monthly from April to November during the 
season of 1935..... Our facilities consist of 142 bleaching racks, each 150 by 5 feet. .... Visit our plant and con- 
vince yourself that we do produce a superfine grade of sun-bleached beeswax. . . . We shall be glad to show you around. 


SUN-BLEACHED AND YELLOW BEESWAX e@ 


KOSTER KEUNEN (52i) “iiiige. 
(LONG ISLAND) TER H. JELLY 6-CO.. Inc. 
. 1en youn eee 
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Wrisley Heads Chicago Ass'n 

Chicago Perfumery, Soap & Extract 
Association held its annual business meet- 
ing at the Hamilton Club, December 27. 
At that time the new officers—president, 
George Wrisley; vice-president, T. E. 
Hanshaw; and secretary-treasurer, M. B. 
Vance—were installed and J. H. Helfrich, 
outgoing president, was presented with a 
traveling bag. Various committee chair- 
men reported and it was announced that 
the association now has twelve more mem- 
bers in good standing than at the begin- 
ning of the year and considerably in- 
creased cash reserve. 


S.O. C.M. A. Elects 


Synthetic Organic Chemical Manufac- 
turers’ Association has elected the follow- 
ing officers for next year: president, 
August Merz, Calco Chemical Co.; first 
vice-president, Dr. E. H. Killheffer, E. I. 
duPont de Nemours & Co., succeeding 
E. G. Robinson, of the same company; 
second vice-president, F. G. Zinsser, Zins- 
ser Co.; treasurer, Ralph E. Dorland, 
Dow Chemical Co., New York; secretary, 
Charles A. Mace, 260 West Broadway, 
New York. 

Additional members of the board of 
governors, E. A. Barnett, of John Camp- 
bell & Co.; G. Lee Camp, of the Monsanto 
Chemical Co.; A. L. van Ameringen, of 
Van Ameringen & Haebler, Inc., New 
York. 


George Beal Heads A. Th. A. 


American Pharmaceutical Association 
has elected the following officers for the 
coming year: president, George D. Beal, 
Mellon Institute; first vice-president, Dr. 
J. Leon Lascoff; second vice-president, 
Dr. James C. Munch, Sharpe & Dohme, 
Inc. 


F. W. D. A. Meeting 

The Federal Wholesale Druggists’ Asso- 
ciation will hold its Mid-Winter Meeting 
at the Hotel Roosevelt, New York, on 
Tuesday, Wednesday, and Thursday, 
February 25, 26 and 27. The meeting of 
active and associate members will be held 
on the opening day. 


Dr. Bliss Honored 

The current issue of The Mask of Kappa 
Psi pharmaceutical fraternity is dedicated 
to A. Richard Bliss, Jr., Dean of the School 
of Pharmacy of Howard College, Birm- 
ingham, Ala., and frequent contributor to 
The Drug and Cosmetic Industry. 





S. B. Colgate Elected by A. N. A. 


S. Bayard Colgate, president of the Col- 
gate-Palmolive-Peet Co., has been named 
a vice-president of the National Associa- 
tion of Manufacturers for 1936. 
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Drug Dinner 


The Drug, Chemical and Al- 
lied Trades Section of the New 
York Board of Trade will hold 
its eleventh annual banquet 
March 19 at the Waldorf-As- 
toria Hotel, New York. The re- 
ception will begin at 6.30 p. m. 











Kammer An Olympic Hockey 

A. F. Kammer, Jr., son of Gus (A. F.) 
Kammer, of Carr-Lowry fame, has been 
selected as a member of the hockey team 
which is to represent the United States in 
the coming Olympic games. Kammer the 
younger, was an all-’round athlete at 
Hotchkiss and Princeton and is said to be 
almost as good at golf as his many- 
trophied father. He has been given leave 
of absence by the American Can Co., 
where he is employed in the sales depart- 
ment, to go abroad for the Olympics. 


Magnus Again Heads Trade Board 

Percy C. Magnus, of Magnus, Mabee & 
Reynard, has been re-elected president of 
the New York Board of Trade for the 
fourth consecutive year. George Simon, 
of the Heyden Chemical Corp., has been 
elected a vice-president. 





P. C. MAGNUS 


Other officers elected were:—Chairman 
of the board, W. J. L. Banham; executive 
vice-president, M. D. Griffith; vice-presi- 
dents, Christian W. Korell, Donald H. 
Ownes; treasurer, J. Frederick Talcott; 
assistant treasurer, Harrison D. Blair; 
secretary, Harry C. Crowell, and general 
counsel, Samuel P. Gilman (re-elected). 





Florence Keller to South 

Florence E. Keller is departing on the 
fifteenth of January to make an extended 
tour through the southern states placing 
her products in the various large cities 
throughout. She will reside at Miami and 
West Palm Beach until April establishing 
studios for the Lady Florence Products of 
Gary, Ind. 
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Dresel Completes Year 

Hans F. Dresel has completed his first 
year as manager of the Philadelphia office 
of Felton Chemical Co., Brooklyn, N. Y. 





Fuller to France 

Arthur D. Fuller, vice-president in 
charge of all manufacturing of the National 
Adhesives Corp., sailed on the Ile de 
France, December 26 on a five or six 
weeks business trip to Europe. 


H. Weicker Completes Trip 

H. G. Weicker, vice-president of Dodge 
& Olcott Co. has just completed a trip 
around to their branches. He reports a 
very favorable business, a substantial 
step-up for 1935 over 1934 and predicts a 
fine measure of business for 1936 as proven 
by their contracts which have been signed 
for future delivery. 


Julia lone Hall 

Mr. and Mrs. J. H. Hall have announced 
the birth of a daughter, Julia Ione, on 
December 30, 1935. Mr. Hall is with 
Pond’s in Clinton, Conn. 


Wilmer Joins Fritzsche 

R. W. Wilmer, for many years in charge 
of Eastern sales for ““The Manufacturing 
Confectioner,” has been appointed adver- 
tising manager of Fritzsche Brothers, New 
York. In addition to his association with 
the publication, he had also established a 
substantial business as a commercial artist, 
and through these two connections, had a 
great many friends in this industry. 


Bush Joins Fischbeck 


Wallace A. Bush, well known in the 
essential oil trade, and for several years 
head of his own company, is now asso- 
ciated with Charles Fischbeck Co., Inc., 
New York, as sales manager. Mr. Bush 
will contact the trade in New York and 
important centers, and will be in charge of 
sales department. 


West Coast News 


Dr. Barbeau on Vacation 

Dr. Claude Barbeau of the California 
Cosmetic Corp., of Hollywood, has been 
spending several weeks with his parents 
in St. Paul, Minn. while on his usual mid- 
winter vacation. 


Colonial Dames Expanding 

A sure sign that better times are here is 
very much in evidence at Colonial Dames 
Co. of Los Angeles. They are making ex- 
tensive alterations, increasing their man- 
ufacturing facilities considerably. 
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“Hidden Color!” 


Your Face Powder Is No Better Than Your 
COLOR DISPERSION 


“‘ Micronized’’ 
Cosmetic Colors 


1—Pre-grinding Unnecessary 


‘‘Micronized”’ colors, with no preliminary grind- 
ing, mixed and bolted in the same manner as 
3—Non-bleeding you now use for your face powder, will show no 
undistributed color even under strong magnifica- 
tion. With the use of ‘‘Micronized’’ colors, you 
5—Economical eliminate one of the most costly and trouble- 
some steps in the manufacture of face powder 
and effect continued uniformity of every batch. 


2—Assures 100% Dispersion 


4—Gritless 




















‘“‘Micronized’’ Cosmetic Colors—selected and tested for purity— 
are available in Earth and Lake types to 
match any shade 





WHITTAKER, CLARK & DANIELS, INC. 


Established 1890 
260 West Broadway New York City 
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We recommend that you test 
JARDIN DE JUIN 


An excellent odor for practically all cosmetic preparations 


Compagnie Parento, Inc. 


Executive Offices and Laboratories 


CROTON-ON-HUDSON, N.Y. 


NEW YORK DETROIT LOS ANGELES CHICAGO SAN FRANCISCO PORTLAND, ORE: SEATTLE 


COLOMBES, FRANCE LONDON, ENGLAND 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONTs CANADA 
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Dr. Katz to New York 

Dr. Alexander Katz of the Florasynth 
Laboratories of Los Angeles, left on his 
annual trip to New York early this month 
where he will consult with his associates 
at the home office. 


Kama on Extensive Trip 

De Kama, of Hoilywood, the perfumer 
of national reputation, left after the hol- 
idays for a three-months trip. He expects 
to cover all of the large cities throughout 
the States. 
De Rons to San Francisco 

The De Rons Laboratories formerly of 
Seattle, Washington, have moved to spa- 
cious cosmetic manufacturing headquar- 
ters at 2031 Chestnut st. in San Francisco. 


Dr. Grove on Trip 

Dr. Grove of Studio Cosmetics Co., of 
Hollywood, and his wife, are on an ex- 
tended trip through the northwest during 
the holiday season. 


Leon Antoine Chiris and Wife 





Mr. and Mrs. Leon Antoine Chiris are 


shown in the park of their residence in 
Grasse, France, on the day of their 
wedding, December 5th, 1935. 

Mr. Leon A. Chiris, who was a student 
at Princeton, is well known in this country 
where he has made many friends. He 
expects to visit here accompanied by his 
wife, nee Mademoiselle Anne Marie Gilly, 
in the near future. 
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Just another busy day for Percy C. Magnus, President of Magnus, Mabee & Reynard, Inc., 
New York, was Wednesday January 8, when Mr. Magnus, as President of the New York 
Board of Trade, was the principal host to a number of mayors. Seated, left to right, are 
Mayor La Guardia, of New York; Mr. Magnus; Mayor Joseph K. Carson Jr., of Portland, 
Ore. Standing are Mayors Oscar L. Carlson, of Montclair, N. J.; Joseph A. Brophy, of 
Elizabeth, N. J.; Edward Patten, of Perth Amboy, N. J.; and Howard G. Wilson, of 


Lynbrook, N. Y. 





Noxzema Stock Changes 

The Noxzema Chemical Co. at the an- 
nual meeting on January 15, voted on re- 
capitalizing by reducing the par value of 
the capital stock from $10 to $1 and in- 
creasing the total shares to 500,000, of 
which 100,000 shall be voting common and 
400,000 Class B common. For each 
present $10-par share will be issued ten 
shares of new common of $1 par. Of the 
400,000 Class B common shares 100,000 
will be sold at not less than $10. 

Net earnings in 1935 amounted to $7.52 
a share, compared with $6.29 in 1934. 


Chilson Under Knife 

Francis Chilson, Consulting Production 
Engineer, and Technical Editor of THE 
DruGc AND Cosmetic INDUSTRY, was 
operated upon for appendicitis January 7, 
at The Samaritan Hospital, President st., 
Brooklyn, N. Y. Two days after the 
operation we talked with Mr. Chilson on 
the phone and he reported that he agreed 
with the doctor that the operation was a 
success. 


More Radio Complaints 


An increased number of complaints 
against objectionable radio programs is 
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reported by Federal Communications 
Commissions. 

It was said that many medical adver- 
tisers had resorted to broadcasting in order 
to disseminate misleading and often 
fraudulent sales propaganda after objec- 
tionable activities had been curtailed by 
Government agencies. 





Obituaries 
Samuel Owen 


Samuel Owen, president of Kress & 
Owen, New York, died in Daytona Beach, 
Fla., January 7, in his eighty-sixth year, of 
pneumonia. Mr. Owen, whose home was 
in Basking Ridge, N. J., suffered a stroke 
about a year ago, and had been ill since 
that time. 


Dr. Hugo Lieber 

Dr. Hugo Lieber, founder of H. Lieber 
& Co., which later became the Leeben 
Chemical Co., New York, died in that 
city, January 2, at the age of 68. In addi- 
tion to the chemical company, which he 
founded in 1891, he was outstanding in the 
incandescent light and hearing aids indus- 
tries, and a recognized authority in gas, 
X-ray and radium. 
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Books - 


OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 





+4 


MODERN COSMETICS, Chilson 


400 pages of practical, usable information for the manufac- 
turer of cosmetics. 
manufacture for everything in the cosmetic line. 


Price $6.00 





RATIONAL PHARMACEUTICAL TREAT- 
MENT OF COMMON SKIN DISEASES 


Herman Goodman, B.S., M.D. 


In this volume is given in full detail the anatomy of skin, hair 
and nails. Any of the formulas “ong can be adapted by cos- 
le corrective preparation. 


metic manufacturers as a marketa 
First Trade Edition, $5.00 





THE SCIENTIFIC AMERICAN CYCLO- 
PEDIA OF FORMULAS, Hopkins 


Compilation of about 15,000 selected recipes and processes. 
1077 Pages, price $5.50 domestic, $5.85 foreign 





PHARMACEUTICAL RECIPE BOOK 


1,600 valuable pharmaceutical formulas for $5.00. 





THE MODERN METHOD OF 
BIRTH CONTROL 


Dr. Thurston S. Welton 


This new book outlines—in simple language, supplemented 
by clear charts and an automatic Calendar-Wheel ‘‘The 
Modern Method of Birth Control,’’ based upon the findings 
of Dr. Ogino of- Japan and Dr. Knaus of Germany, concerning 
the sterile and fertile periods. 


165 Pages, 65 Charts Price $3.00 





THE SUCCESSFUL HAIRDRESSER 
Kathryn Wilson 


Four hundred pages of vital importance completely covering 
all phases of the beauty profession. 


Price $2.50 





RETAIL SELLING AND THE NEW ORDER 
Kenneth Collins 


Kenneth Collins, who as Publicity Director of Macy’s changed 
the whole pattern of America’s retail advertising, now dis- 
cusses the problems which the retailer faces in the immediate 


future. 
Just Published $2.50 


+48 


Over 500 formulas and procedure of 


b+ 


OUR VANISHING HAIR 
by Charles Nessler 


Mr. Nessler is already well known for his work in the hair 
field and his book will interest all manufacturers of hair 
preparations. 

140 Pages, Cloth $2.00 


DOLLAR MAKERS 
197 Sales Ideas That Worked 
by George T. Eager 


Just 197 page or less-than-page long stories, describing what 
business men have done to move goods. 


197 Pages, Cloth $2.00 











NATIONAL FORMULARY VI 


Prepared by Authority of the American Pharmaceutical 
Association. 
546 Pages, Buckram $5.15 including postage 


MANUFACTURERS’ PRACTICAL 
RECIPES, Jameson 


5,000 recipes for use by manufacturers in the most important 
industries. 50 pages devoted entirely to pharmaceutical and 
toilet preparations. 


2000 Pages, Price $8.50 


9999 RETAILING IDEAS” 
Emanuel Lyons ' 


Primarily of interest to retailers but applicable to manufac- 
turers and distributors of retail goods. 


337 Pages, Cloth $3.00 


WHOLESALE ACCOUNTING 
AND CONTROL 
J. Brooks Heckert & Irving J. Stone 


This book presents for you in clear, understandable, usable 
form every step in accounting and executive control for 
wholesale concerns. 

234 Pages $3.00 


WHAT MAKES PEOPLE BUY 
Donald A. Laird 


The new advances in psychology applied to sales and 
advertising. 














237 Pages $2.50 





THE LAW OF DRUGS & DRUGGISTS 
William R. Arthur 


A treatise with text, cases, statues, readings and digests for 
schools of pharmacy, retail, wholesale and manufacturing 


druggists. 
500 Pages $3.00 





———— a 
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Please remit with order 


NEW YORK CITY 


For other titles, consult our Book Dept. 
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INDUSTRY'S BOOKS 


Any book reviewed in this section can be purchased 


direct from THE DRUG AND COSMETIC INDUSTRY 


at regular publisher's price. 


The Chemical Aspects of Immunology, by H. 
Gideon Wells, The Reinhold Publishing Corp., New 
York, $6.00. 

This is the second edition of the American Chemical 
Society Monograph No. 21. It covers as briefly as pos- 
sible, without sacrifice of clarity and reasonable com- 
pleteness, the facts and theories of the chemical proc- 
esses of immunity and sensitivity. There is an interest- 
ing chapter devoted to allergy which, however, does not 
mention cosmetics and cosmetic raw materials. 


Thyroxine, by Edward C. Kendall, The Reinhold 

Publishing Corp., New York, $5.50. 

Starting with a very complete discussion of the 
chemistry of thyroxine, this book then describes the 
different aspects of the effects of this compound on the 
organism. The chemical, biological and medical litera- 
ture has been combed to give all essential information. 
Standardization methods are also covered. 


Organic Solvents, by A. Weissberger and E. Pros- 
kauer, Translated by R. C. A. New, Oxford Univer- 
sity Press, New York, $5.00. 

One hundred and fifty-seven organic solvents are 
classified and characterized in this work, the first half 
of the book being devoted to tabulations of physical 
properties of each compound, while the remainder 
describes methods of purification. More than 1300 
Both the class- 
ification and method of tabulation make the book ex- 
tremely valuable when the problem is one of selecting 


references to the literature are given. 


the proper solvent. 


Radium Treatment of Skin Diseases, etc., by 
Francis H. Williams, M.D., 118 pages, The Stratford 
Company, Boston. $2.00. 

The book is the result of thirty years’ experience in 
the use of radium with instruments devised by the 
author. The method is based on measurements of 
absorption of the radiations by different substances used 
as filters, and by different thicknesses of water as a 
standard for absorption by the soft tissues of the body, 
thus making possible the selection of the amount and 
quality of the radiations best suited to a given condition. 
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Laboratoriumsbuch fur die Industrie der Riech- 
stoffe, by Oskar Simon and H. K. Thomas, Wilhelm 
Knapp, Halle (Saale). 

This laboratory handbook describes the methods used 
in industrial and research laboratories for testing and 
examining perfumes and essential oils. Physical 
methods described include specific gravity, optical 
rotation, index of refraction, solubility, melting point, 
boiling point, etc., while chemical methods include de- 
termination of the acid, ester and saponification num- 
bers, alcohols, aldehydes, phenols, etc. The latter half 
of the work gives important constants for a large num- 
ber of essential oils, aromatics, balsams and animal 
products. 


The Ideas of Physical Chemistry, by H. & H. A. C. 
McKay, 301 pages, The Chemical Publishing Co. of 
New York, Inc., $4.00. 

Since physical chemistry is the framework upon 
which the whole structure of chemical knowledge is 
built, some knowledge of this special subject must be 
obtained in order to cross the line from empirical guess- 
ing to actual scientific investigation. For the most 
part, however, physical chemistry is a detailed, math- 
ematical study that can usually be approached only 
after much preparation. This book is essentially simple, 
giving theories, facts and their implications in a language 
and in such a manner that anyone can understand this 
introduction to the subject. <A brilliant sketch of the 
relations between this and the other branches of natural 
science has been added, together with a compact but 
illuminating vocabulary of scientific terms. 


Statistical Methods, by Herbert Arkin and Raymond 
R. Colton, 228 pages, Barnes & Noble, Inc., New 
York, Revised and Enlarged Edition, $1.50. 

This volume represents a most important contribu- 
tion to statistics. It should be a valuable tool in the 
hands of all practical statistical workers, whether they 
are concerned with financial, industrial or commercial 
statistics. Busy men who have neither the time nor the 
inclination to delve deeply into the subject of statis- 
tics, and yet wish to make use of these increasingly im- 


portant business tools, will find the book unusually 
helpful. 
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Below: STOKES 15- C Powder 
Filler equipped with new can cap- 
ping device which ae one 
operator to cap 50 to 65 contain- 
ers per minute. Same device can 


be added to 15-E model. 










Walkerville, Ontarig 


Phone CRamerey pase 






Ax the left is shown a close-up of the 
new STOKES Powder Filling Equipment to 
which the C. E. Jamieson Company referred 
in their advertisement reproduced above. We 
supply semi-automatic as well as full- 


automatic equipment. 


Write for our catalog which describes our 
complete line of powder fillers; also hand- 
and power-operated tube and jar fillers. 


Ask for Catalog 34-F 


FJStoKeS MACHINE COMPANY 


Pharmaceutical Equipment Since 1895 
“35932 Tabor Road Olney P. O. Philadelphia, Pa. 
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HERE'S SOMETHING UNUSUAL 


Some of you will recall that at previous 
packaging conventions we used to get up 
and speak our piece about bad package 
designs. We cussed designers out properly 
forgivingus bizarre designs that wecouldn’t 
handle with production equipment. It’s 
beginning to look as though we may have 
to eat our words, because surprising 
changes are taking place in equipment. 
There’s the new Ancira carton for example, 
not yet used in this trade. Here’s a carton 
and a cartoning machine (automatic and 
semi automatic as well) that will take your 
package regardless of what its shape may 
be and put it into the carton at tremendous 
speeds. But we'll tell you about the carton 
first, which is patented of course. 

The Ancira carton is so designed that 
there is virtually no waste of stock when 
the blanks are die cut from the sheet. 
What this saving means may be judged on 
a comparative basis with certain well- 
known cartons. In the case of cartons like 
Mentholatum the stock saving would 


he, 


N“ 


PRODUCTION FORUM 


By Francis Chilson 


Production Engineer 








ANCIRA CARTONER 


amount to 33%; Vicks Nose Drops 29%; 
Colgate Dental Powder 20%; Palmolive 
Shaving Cream 12%. The amount of the 
stock saving depends upon the shape and 
proportions of the carton. Little or no 


sy 








Upper left shows complete blank. Left shows layout of flaps for standard tuck carton. 
Right shows layout of flaps for Ancira carton. 
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saving is made in very flat or square 
cartons. 

In addition to stock saving there is a 
further saving in the fact that the blanks 
are put into the cartoning machine flat and 
unglued, the cartoning machine does the 
gluing. 

One of the most interesting features of 
this carton is that it is not only tamper 
proof but counterfeit proof as.well. In the 
first place, when the carton is assembled, it 
must be destroyed before the merchandise 
can be taken out of it. Opening the glued 
seam will do no good because of the way 
the end flaps are interlocked and folded 
over on the inside. In the second place 
counterfeit protection is assured because 
the package cannot under any circum- 
stances be put together by hand; it can 
only be assembled by the machine that 
was invented for the purpose. 

An interesting feature of this carton is 
the fact that when set up, it is much more 
rigid than ordinary cartons, a fact permit- 
ting the use of lighter board. In the case 
of cartons wrapped with transparent cel- 
lulose it is not necessary to glue the open 
seam as the wrapping will prevent dust 
getting into the merchandise. In any 
event the user can decide for himself 
whether the open seam is to be glued or 
not. As to size range there is no limit. 


101 






















PE by: OD 4 T 
adopts Mtoe G Smith 
iY, Gy . f 
lcci Nimnidint hhiilenneing Co. deied 40 5 LA) 


G 
“S 















J 





\ 


[\ 






package tooth powder in addition to Pepsodent 
Tooth Paste, they investigated various types of filling 
machinery and—adopted Stokes & Smith Equipment. 








The Powder Filling Lines in the Pepsodent Plant 

each employ an S&S Automatic Filler. Each machine 
has accurate, auger filling stations with conveyors. 

All are readily able to fill any of the three different 

sized packages at speeds as high as seventy 

packages per minute. 


Why not investigate Stokes & Smith Equipment for One of the Pepsodent Powder Filling 
Lines showing S & S Duplex Automatic 


your product? There is a wide choice, running Silla salt saan times: 
from the simplest semi-automatic machinery for lim- 
ited production to complete, high speed, fully auto- 
matic lines for mass production. Write for literature. 






STOK E(SayMITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 
4912 Summerdale Ave., Philadelphia, U. S. A. 
British Office: 23, Goswell Road, London, E. C. 1 











Ree ene nang 


FILLING MACHINES—CARTON FILLING AND SEALING 
MACHINES—BAG AND ENVELOPE FILLERS AND SEALERS— 
TIGHT-WRAPPING MACHINES—COMPLETE PACKAGING LINES 
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We've seen Ancira razor blade cartons as 
well as large coffee cartons. 

\bove we stated that semi-automatic 
and automatic machines will soon be avail- 
able. We should have said also that a 
duplex automatic having greater speed 
than the automatic will be available for 
those who require abnormal capacity. All 
machines are similar in principle. They 
wrap the carton around the merchandise in- 
stead of setting up the carton and thrusting 
the merchandising into it. 

The contents: bottles, tubes, nose drop- 
pers, pipettes, are fed from magazines. 
Circulars are drawn from a magazine, 
folded to proper size and then folded over 
the package in a manner very similar to 
the operation as it is usually performed. 
The flat blank is drawn from a magazine 
and carried forward under the loading sta- 
tions, the end flaps being folded up at the 
same time. The assembled contents are 
gripped by a very ingenious mechanical 
hand and pushed down into the blank, 
which is folded, tucked and glued around 
them. 

The machines are very 
structed. All motions are forward, rotary 
movementsdriven from a single cam-shaft. 
The carton is simply rolled round the mer- 
chandise. Each machine is adjustable 
within the usual limits. All are compara- 
tively small and compact. 
operated the model shown in the adjacent 
illustration. The model is only about two 
feet wide and about three long, yet we 
turned out a package about two by two by 
four inches. It is claimed that one opera- 
tor can turn out on the semi automatic 


simply con- 


We personally 


fifteen or cartons per 
is 
minute. The 


hundred sixty and the duplex twice that. 


model twenty 


automatic turns out one 
Until we’ve seen the automatics in opera- 
tion we shall keep our fingers crossed about 
speed claims. All we can say is that the 
carton has many striking advantages and 
the machine is simply constructed and 
simply operated. 

This carton and cartoning machine have 
recently been taken over by a concern 
which is large enough and sound enough 
and experienced enough to guarantee the 
speeds on the semi-automatic, and the 
automatic and two hundred a minute on 
the duplex. 
very glad to put you in touch with this 


If you are interested we'll be 
firm. It isn’t likely that any machines 
will be available for several months be- 
cause a very large new plant is being 
equipped for its production together with 
certain other machines built by the same 
company. 


STREAMLINED CAPPER 


In an adjacent photograph we are 
pleased to present the first stream-lined 
capper offered the trade. When Herb 
Leonard showed us this photograph for the 
first time we were at once taken with the 
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STREAMLINED CAPPER 


proportions and design of the unit. Con- 
sidered as a piece of fine, compact design- 
ing it would be hard to surpass this unit. 
The job looks swell and Herb tells me it 
operates just as well. On the testing floor, 
Herb says bottles were capped at one 
hundred fifty per minute without the 
slightest difficulty and that he speeded it 
up to a point where the bottles themselves 
couldn’t stand the speed. 


TRADE LIT 

LUKENS STEEL COMPANY, Coates- 
ville, Pa. asks you to send for a copy of 
their new catalogue describing the use of 
Luken nickel clad steel in fabricating 
equipment used in this and related trades. 
It’s an interesting book and well worth 
looking over. 

STRUTHERS WELLS CO., Warren, 
Pa. has introduced a line of light weight 
storage and mixing tanks and kettles, with 
and without steam jackets, made of 
aluminum, stainless steel, Inconel. Capaci- 
ties from three gallons up in standard 
sizes. Ask for the “Silver White’ bulletin. 

PREMIER MILL CORP., 
N. Y. describes in a new bulletin the latest 
advances in colloid mill construction and 


Geneva, 


application. 

JEFFREY MFG. CO., Columbus, O. 
invites you to add to your reference file a 
couple of new catalogues. One covers 
vibrating conveyors and feeders and de- 
scribes applications for feeding, screening, 
drying, cooling, conveying, packaging. 
The other catalogue describes all the 
types of handling and conveying equip- 
ment made by the Jeffrey Co. 

BARTLETT-SNOW CO., Cleveland, 
O., have done something new in develop- 
ing a dust collector. This machine can be 
used as an air filter or as a vent for pul- 
verizing equipment. Dust laden air is 
first bubbled through water to remove the 
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large particles and then through a blanket 
of foamy material to remove the fines. 
Efficiency of 99.80% is claimed. It is 
based on the recognized principle that if 
air is passed through a blanket of low sur- 
face tension material dust will be trapped. 
There are no moving parts in this unit 
other than the exhaust fan. 


BOTTLE CLEANING 

One of the boys who was in town re-. 
cently asked us to state our position in the 
old controversy anent bottle cleaning:— 
washing vs. air cleaning. In reality there 
is no stand to take. When containers are 
very dirty or have developed an unsightly 
bloom or loose dirt has stuck to them from 
condensation, there’s only one way to 
clean and that is to wash them. The man- 
ufacturers of air cleaning equipment will 
tell you that themselves even though they 
may lose an order. Air cleaning is a com- 
promise based on the distinction between 
clean and clean enough. For the majority 
of purposes, new ware shipped from the 
glass plants to your factory in clean, cor- 
rugated containers is to all intents and 
purposes just as clean as containers that 
are washed in dirty basements and al- 
lowed to stand around for a couple of days 
before use. Air cleaning came to use be- 
cause we demanded it and we demanded it 
because no one was able to give us a small, 
compact inexpensive machine that would 
wash and dry our containers quickly 
enough to be hooked into a packaging line. 
A washing and drying unit is anywhere 
from forty to sixty feet long and this 
amount of space complicated packaging 
set-ups to such an extent that manufact- 
urers either didn’t clean their containers at 
all or else made a separate job of it in 
another department. 

The drying operation is really what 
caused the development of air cleaning 
equipment. When containers could be 
used wet a compact rotary or continuous 
washer could be obtained, but dryers are 
space hogs. To dry a bottle thoroughly 
inside and out you have to have rapidly 
moving dry air, some heat and adequate 
time—all of which means space. It is our 
personal opinion that air cleaners would 
never have been developed if washing and 
drying units capable of modern production 
speeds and not more than eight or ten 
feet long had been available. It is prob- 
able that such a unit may be invented now 
that self-regenerating chemical dehumidi- 
fiers are available, which will deliver air in 
adequate volume at a relative humidity of 
one per cent. and at a temperature suffi- 
ciently high to secure quick drying. Mean- 
while, air cleaners do a good job at small 
expense in a very little amount of space 
and there is no doubt that manufacturers 
will always prefer them, excepting for 
extreme cases where they simply cannot do 


103 

























THE il OF THE im 














* Ts GR PIR : ae 
> SS SR RES BRR oo o af frei : 


@ An amazing performance at the recent Exposition of Chemical Industries ‘had them standing in 
the aisles.” Onlookers were fascinated by a display of mechanical action . . . so consistently smooth 
and accurate . . . as to be astounding to many. 

@ In dramatic action were two complete full-automatic machines for cleaning and filling bottles, 
operating hour after hour, with never a hitch of any kind: The Kiefer Rotary Air Cleaner and 
Rotary Vacuum Filling Machine. 

@ That’s the kind of consistent and faultless performance these machines are giving in hundreds of 
actual installations. It’s the kind that will pay you dividends in your plant—machines you can rely 
on for perfectly cleaned, perfectly filled bottles—a definite output each day—production at lowest 
cost. 

@ The Kiefer Automatic Rotary Air Bottle Cleaner takes all the dirt out of all the bottles 
because it uses 60 to 80 lbs. of compressed air to do it—filtered air, free from dust, oil and moisture. 
It’s the sure way of cleaning bottles with air. 

@The Kiefer Automatic Rotary Vacuum Filling Machine fills—neatly and accurately— 
liquids of all kinds into standard bottles, sprinkler top bottles, cone-top cans. 

@ At the Show it was of tremendous interest to production managers of large plants that these 
machines were handling all at the same time, BOTH ROUND AND SQUARE BOTTLES! Note:— 
the Kiefer Rotary Machines turn out a constant stream of bottles but handle each bottle individually. 
Therefore, should a mal-formed bottle get in, there are no long or costly delays in production. 

@ Kiefer Automatic Equipment—Kiefer Semi-Automatic Equipment—Kiefer Hand-Operating 
Equipment—has enabled thousands of bottlers to increase production and cut costs. What it has 
done for others—it can do for you. Investigate its possibilities. Write or wire us today! 


The 
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the job. The thing to remember is that a 
washer must do all that an air cleaner has 
to do and more besides. You can’t clean 
a bottle merely by immersing it or by 
subjecting it to an ordinary spray. The 
bottle has to be subjected to a violent 
spray inside and out to dislodge dirt just 
as an air stream does, and the dislodged 
dirt must be flushed out thoroughly. If 
the dirt isn’t flushed out completely you 
are not as well off as you would be, if you 
had cleaned the containers with air. 


PAINT IN STICK FORM 


Real paint in stick form which is easily 
applied to any wet or dry surface, and 
which will not run, is the newest develop- 
ment for marking products and materials. 

Markal is the name of this new stick 
paint, which, it is claimed, will place per- 
manent markings on any _ hard-surface 
material. It is actual paint, not chalk or 
crayon, and can be carried around in the 
pocket as easily as a pencil. It is made in 
two types—one for cold marking, the 
other for hot marking. 





Markal for cold marking is used for 
marking all metals (including structural 
steel, steel sheets, galvanized iron, etc.), 
Glass, Cardboard, Boxes, Crates, Lumber, 
Building Stones and Blocks, etc. This new 
stick paint dries and remains as permanent 
as any other high quality paint. There is 
no messiness or waste as with paint and 
brush marking. 

There is no question of identity when 
marked with Markal because the figures 
and symbols remain clearly legible in- 
definitely. Markal is weatherproof and 
there is no necessity to “go over’ the 
original markings. In actual use, Markal 
have remained as clear-cut at the end of 
six months as the day they were made. 

This stick paint does not dry out in 
stick form, and hardens only after applica- 
tion. Properly stored it will keep in- 
definitely. 

Markal for cold marking is furnished in 
Black, White, Red, Yellow and Blue 
sticks, and for hot marking in White and 
Yellow. 

Markal is marketed by Helmer & 
Staley, 2582 So. Parkway, Chicago, III. 


METALLIC SCREENS AND 
FILTER CLOTHS 

In one year’s time one company saved a 
large percentage of its replacement cost in 
filtration by using corrosion resisting 
metal. That economy included only the 
amount of money that was saved in filter 
leaves. The time and labor spent in re- 
placements and repairs constituted another 
big saving. In addition, the metallic filter 
leaves increased filtering efficiency, and 
afforded increased production of the prod- 
uct from contamination and discoloration. 


Jan. ’36: 38, 1 





Alsop booth at recent Chemical Exposition 


The pliability, toughness and workability 
of non-corroding wires make them adapt- 
able to intricate weaving operations. All 
standard meshes are regularly available. 


SYNTHETIC WOOL 


Chem & Met says that the Italians are 
making synthetic wool out of casein. So 
many things are made from casein now 
that contented cows will soon become con- 
ceited cows. The casein in the wool 
process is dissolved and then the slime if 
forced through centrifugal spinnerettes 
just as in the manufacture of rayon. The 
new wool, which is already in industrial 
production, is said to be warmer than 
natural wool. 


An Open Letter to Colonel Dan Nealon, 
Esq., Emperor of the Hill Billies, 
Paris, Tenn. 
Dear Dan: 
What the h 
me out of your annual Christmas distribu- 
tionof Tennessess sausage? When I got back 
and discovered that you had sent everybody 
in the office but me a big hunk of bologna for 
Christmas, I secretly felt that you, as a man 


do you mean by leaving 


of acute discernment, had taken an appro- 
priate means of expressing your opinion of 
the mutls with whom I am associated. But 
when the bologna was opened and it turned 
out to be good old Southern sausage made of 
the traditional recipe, razor back hawg and 
Missouri mule seasoned with buckshot I felt 
slighted and was forced to steal the chunk 
you sent to Sheets, when he wasn’t looking. 
He blamed the poor char women, who clean 
the office, which struck me as a most un- 
Christian attitude, especially since it was 
Christmas Eve. But Ill forgive you this 
lime, Dan. As May West said I am not 
the person to let a sausage stand between 
friends. It would be in excellent taste, and 
at the same time proof that you are a true 
Southern gentleman, if you were to send 
me by return mail one or two—preferably 
two—gallons of Shelby County corn likker. 
I'll save the empty jugs for you. They 
might help you to keep your feet on the 
ground the next time you come to New York. 
With best wishes, 


Yours truly, 
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DIFFICULT FILTRATIONS 

Filtration is usually accomplished by 
forcing a liquid, under pressure, through a 
cloth or screen. Theoretically, the liquid 
should pass through the openings of the 
filter cloth and impurities should remain 
behind. What actually happens in many 
cases is that the finer suspended solids pass 
with the liquid through the comparatively 
coarse openings in the ordinary cloth; the 
larger particles remain behind and clog the 
openings, smear the cloth and slow down 
or entirely stop the flow through the filter- 
press. 

These difficulties are particularly evi- 
dent in the so-called ‘‘clarification filtra- 
tions” so common in the processing of 
drugs and cosmetics, where the particles to 
be removed are non-rigid, slimy or col- 
loidal in size. The gelatinous, finely 
divided suspended matter cannot be com- 
pletely removed, nor can even partial 
clarification be accomplished econom- 
ically under ordinary conditions. Filter 
aids are the answer to the operator’s 
prayer. 

A small quantity of filter aid assures the 
formation of an open, porous cake on the 
cloth, which traps all suspended matter 
and greatly increases the rate of flow. It 
facilitates the removal of suspended mat- 
ter from the liquids; filtrates are brilliantly 
clear and free from impurities and the cake 
easily removed without injury to the cloth. 

A filter-aid should be finely divided, 
porous, light in weight, inert and should 
not affect the chemical or physical charac- 
teristics of the filtrate. It must have a low 
specific gravity in order to remain in sus- 
pension while the liquid is being filtered. 

Three grades of filter-aids-Hyflo Super- 
Cel, Standard Super-Cel and Filter-Cel are 
now sold by the Johns- Manville Company. 
They are milled from exceptionally pure 
diatomaceous silica, the individual par- 
ticles being microscopic in size, porous and 
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BECAUSE PNEUMATIC ALONE 


STANDS RESPONSIBLE FOR EVERY STEP 


The cleaning, filling, capping and label- 
ing of this bottle are all done on co- 
ordinated Pneumatic machines. There- 
fore the successful production of the 
whole line rests with Pneumatic alone— 
instead of with several manufacturers as 
it would if machines of unrelated makes 
were used for each different step. The 
advantages of this “straight Pneumatic” 
hook-up are obvious. Responsibility for 


the performance of every machine, in- 
dividually and in relation to the others 
in the line, is concentrated in one spot. 
Service is simplified—mote satisfactory, 
lower cost operation results. 

Plan your bottling line to avoid the 
confusion and pitfalls of “divided re- 
sponsibility.” Start with Pneumatic— 
go through with Pneumatic for “lower 
cost per container.” 


PNEUMATIC SCALE CORPORATION, LTD. 
70 Newport Ave., Quincy, Massachusetts, (Norfolk Downs Station) 


Branch Offices in New York, 117 Liberty St. Chicago, 360 North Michigan Ave. 
San Francisco, 320 Market Street. Los Angeles, 443 South San Pedro Street. 


PNEUMATI 
SCAL 
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Melbourne, Victoria. Sydney, N.S. W. and No. 41 Whitehall, London, S. W.1 
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inert. These filter-aids increase the capac- 
ity of the filter, reduce operating costs and 
assure filtrates that are clear, brilliant and 
free from all suspended matter. 

Use of these materials is quite simple. 
A small quantity of the proper grade is 
added to the liquid to be filtered, this 
quantity varying from 0.1 to 0.5% of the 
weight of the liquid, depending upon the 
nature and amount of the suspended mat- 
ter present. After stirring well, the mix- 
ture is passed through the filter where the 
filter aid and the impurities are retained as 
a porous film or cake against the filter 
cloth, allowing the clear liquid to run 
through. 

Hyflo Super-, Standard Super- and Fil- 
ter-Cel build up filter cakes of varying 
porosity— size of pores decreasing from 
Hyflo to Filter. The differences in pore 
size are very small, microscopic in fact. 
The finest (and slowest filtering) grade will 
remove slimy or colloidal material less than 
0.1 micron in size. 


LAB. HOMOGENIZER 


The little lab homogenizer we told you 
about some time ago has been taken over 
from the Club Aluminum Co., by Inter- 


national Emulsifiers Inc., 2236 LaSalle 
Bldg., Chicago. This is a handy little 


outfit for making experimental lots of 
emulsions. We have one ourselves and 


like it. 
SEMI-AUTOMATIC BUNDLER 


Write to George Mohlman, Package 
Machinery Co., 50 Church Street, New 
York for details on the new, semi-auto- 
matic bundler which is soon to be brought 
out by his company. This bundler will be 
very adjustable and will make a bundle 
out of kraft or any other kind of paper, 
similar in appearance to the bundles made 
on the big machines. We haven’t com- 
plete details yet but as we understand it, 
the operator stacks the tooth paste cartons 
or whatever else you have in half or dozen 
lots and the machine does the rest. We 
don’t know yet whether it will apply end 
labels but as soon as we get more informa- 
tion we'll pass it along. Meanwhile if you 
are interested get in touch with George. 


DRUG EXTRACTION 


Interest in this field continues unabated. 
The, Bureau of Standards has been con- 
ducting experiments on artichokes and 
beets using a diffusion cell system, which is 
said to have given unusually fine results 
with water extractions. The diffusion cells 
are essentially percolators hooked up in 
series so that the menstruum flows from 
one to the other. In Germany the process 
is called diacolation. It has been used in 
this country for some time but as far as 
we are able to determine it does not pre- 
sent the answer to the problem, because 
such a system is applicable only to very 
large lots of a single drug and is compara- 
tively slow. The essential elements of the 
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problem are exhaustion complete when 
required, conservation of solvent, min- 
imum of labor, speed. The latter is most 
important in plants where a variety of 
drugs are handled because no one can 
afford to eliminate the flexibility that or- 
dinary percolators provide and run all 
drugs through one unit, unless that unit is 
fast enough to compensate for the ad- 
vantages inherent in percolators. As a 
matter of fact those plants having a mul- 
tiplicity of drugs actually do pass all of 
them through a single unit, the dreg still, 
before the process is completed. Looking 
at it from this bottle-neck it is apparent 
that if a unit can be devised which is as 
fast as a dreg still, no problem of flex- 
ibility or capacity is involved. No one has 
as yet succeeded in attaining this speed 
but one or two processes are very close 
to it and we hope to have more informa- 
tion for you later. All we have done on the 
problem confirms our original opinion that 
one day soon someone is going to develop 
a system that will meet all requirements of 
efficiency and economy with a degree of 
speed which will fulfill the production 
needs of any type of plant. 


AIR CONDITIONING 


American Blower Corporation, Detroit, 
Mich., has published what appears to be 
the most practical and informative treatise 
on air conditioning we have seen. Although 
published by a company building air con- 
ditioning equipment, the book is by no 
means biased. Every phase of air treat- 
ment is discussed and all types of equip- 
ment for treating it are described. The 
book covers heating, cooling, drying, de- 
humidifying, humidifying, conveying, ven- 
tilating, filtration, dust collection, refrig- 
eration, sound insulation, construction of 
apparatus and ducts. The cost of the book 
is $5.00. 


GARDENING 


A number of the boys have suggested 
that this department should discuss the 
hobbies of plant managers, gardening 
among others. We'd like to do this if it 
didn’t seem out of place because gardening 
happens to be one of our own very keen 
hobbies. It is surprising to learn that so 
many plant men have an absorbing interest 
in gardening. On a visit to St. Louis last 
fall we happened to mention a certain rare 
flower we had known as a child and the 
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gentleman with whom we were visiting 
said. “I’ve got some of those and [ll 
split with you when I divide the bed.” I 
was astonished and delighted beyond 
words. This gentleman was Herman 
Knepper, plant manager of Grove Labora- 
tories, who is one of the best gardeners I 
know. He has a fine place in a suburb of 
St. Louis and he can do things with roses 
that I’ve never seen equalled. Last year 
was a bad one for roses, particularly in the 
mid-west, but Herman had plenty of them. 
Herman is the type of gardener I like; he 
doesn’t employ an expert to layout and 
plant his grounds. He does the work him- 
self and the «onsequence is that his place 
has a degree of personality that you never 
find in gardens laid out by specialists. 
Gardening is good fun and fine exercise 
and we’d like to swap suggestions with any 
of you who may be interested. 


Ortho Phenyl Phenol as an 
Antiseptic 

This product has been found to possess 
a high antiseptic value, and has only re- 
cently been produced on a commercial 
scale. Tests have shown it to be de- 
structive to the pathogenic organisms of 
the Streptococcus and Staphylococcus 
groups. It is well tolerated in tablet and 
gargling mixtures designed for application 
to the respiratory passages, and a sooth- 
ing effect is noted at once in relieving the 
coughing spasms and shortening the course 
of the attack. Ortho phenyl phenol is rela- 
tively non-toxic to the animal economy; it 
possesses considerable power of penetrat- 
ing through the intact skin and of bringing 
about the penetration of other agents that 
ordinarily do not exert their effects beyond 
the surface of the skin, and it does not 
produce adverse effects when injected 
intravenously (even in large quantities). 
Ortho phenyl phenol offers promise of 
furnishing a satisfactory treatment for 
septicemia. (Ind. Eng. Chem. 26,946 
(1934). 


Fluorescence Test for Olive Oils 

With filtered ultra-violet radiations 
virgin olive oils usually give a golden- 
yellow fluorescence, whereas refined and 
adulterated oils give a bluish fluorescence. 
Treatment of the oil with decolorizing 
charcoal is a useful adjunct to the test. 
To about 100 cc. of the oil 5 grams of 
decolorizing charcoal are added, in por- 
tions of about one gram at a time, over a 
period of six to eight hours, the mixture 
being frequently shaken during that time. 
After the mixture has stood over night, 
the supernatant oil, which should be al- 
most colorless, is poured off and filtered. 
The fluorescence is then noted through a 
suitable filter-screen. Oils giving a low 
Bolton-Williams number also give a dis- 
tinct blue fluorescence. A table showing 
the color obtained with a large number of 
treated and untreated oils is included. 
Pharm. Jour. 133,86 (1934). 
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START THE NEW YEAR RIGHTS 


by using Abbé processing equipment to... 
IMPROVE QUALITY, REDUCE COSTS, AVOID TROUBLE. 


Do you make powdered extracts? 
Let us tell you about our Jar and Ball Mills, our 
Quick Cleaning pulverizer and the Abbé Turbine 
Sifter (3 sizes). 


Do you make face powders—medicinal powders? 
We'll be glad to show you how to save money with 


our Pulverizers, Turbine Sifters, Ball Mills. Ask 
for details of the complete Abbé Powder Plant. 


Do you make liquids? 
Abbé offers the famous Lenart Mixer with or with- 
out vacuum and a complete line of rotary, centrif- 


ugal, gear and vacuum pumps. The new Abbé Impact 
Mill (Pulverizer). 





Do you make creams, pastes, ointments? t ne 
- Note Accessibility 


The Abbé Lenart Mixer is used for face creams, 
ointments, shaving creams, tooth pastes. 





The new medium size 
Abbé Turbine Sifter Send for our new catalogue. 


ABBE ENGINEERING CO. 


56 CHURCH ST. COrtlandt 7-1115 NEW YORK 


BOSTON @ BUFFALO @ BALTIMORE @ CHICAGO @ AKRON @ LOUISVILLE @ LOS ANGELES @ CLEVELAND @ PITTSBURGH @ DETROIT 


hh REBUILT and NEW 


“It’s Just the Thing--- 
E o) ws i PM 3 N u for varied small batches”’ 


Several recent liquidations of large pharma- ; 
| 
| 


ceutical, cosmetic and chemical plants enable 
HgSpeed 


us at the present time to offer you up-to-date 
machines of standard manufacture at unheard 












































of savings to you. Included in this list are the 

following items: 

Tube Fillers—motor driven, piston, gear, worm 
and pressure type, Colton & Stokes Co. 

Closing and Clipping Machines—single and 
combination types. 

Combination Tube Filling, Closing and Clip- 
ping Machines. 

Automatic Jar Fillers. Kiefer Visco Fillers. 

Bottle Filling Equipment and Bottle Washers. 

Copper Kettles, Jacketed. 

Tablet Machines—single punch and rotary 
type, Colton & Stokes Co. 

Dry Powder Mixers and Sifters, J. H. Day Co. 

National & Ermold Labeling Machines, Mixers 
and Glass-Lined Tanks. 

Conveyor Tables, Bucket Elevators, Sifters and 
Dust Collectors. 

Also other items too numerous to mention. 

It will pay you to visit our New York City ware- 





























a om the above equipment is on > ties an| absolutely 

Send an pour inadicios today. We can eave you clear, brilliant mouth wash, toilet water, perfume, or similar prod- 

poison ts uct, at approx. 14 G.P.M. Low in initial and operating cost; 
, guaranteed satisfactory performance. 







Write for catalogue of FILTERS, FILLERS, MIXERS, 
ee * LABELERS, TANKS, FILTER DISCS, ETC. 


TEIN —BRILL 


CORPORATION 








¥ 






gam of 0} <4 10) 7-4 8 (0). 


187 Varick St. New York, N. Y. 39 West 60th S COlumbus 5-268 
Cable Address:—Bristen Tel. WAlker 5-6892-3-4 oa : ens lan 


Agent for George G. Rodgers Co. 
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No. 2 Rotary 





















New and Improved f 





We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 


other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 
2620 East Jefferson Ave. 
Detroit, Michigan 





ss 7 ‘ablet Machine 


GRINDING « MILLING 
MIXING ¢« EMULSIFYING 
One New Machine Does All! 


This new combination pulverizer and colloid mill can 
be used for making fine, smooth face creams and all 
other cosmetic emulsions. It makes excellent oint- 
ments and can be used for the manufacture of Cod 
Liver Oil and other medicinal emulsions. 

By a simple change of plates it can be used for the 
dry grinding of face powders and drugs. 

Repairs or changing of plates may be accomplished 
quickly and easily. 

Material is fed from a hopper through high speed grind- 
ing discs and discharges into a finishing chamber where 
a violent after-mix is given; from this finishing chamber 
the materials may be recirculated over and over through 
the discs. 


NO PRODUCT IS TOO DIFFICULT FOR THE 

CIRCULATOR! 

DYESTUFFS CORPORATION OF 
AMERICA 


281 Franklin Street 







Boston, Mass. 


WRITE US 
ABOUT 
YOUR 
PROBLEMS 
NOW! 





—“CIRCULATOR!”— 
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Barnstead Water Still 





You not only protect the quality of your 
product when you use Barnstead distilled water—you improve it. 
Barnstead Stills eliminate all the impurities that affect the color, 
taste and fragrance of your product. They provide the purity 
that cuts down rejections and builds up sales. And they do it at 
low cost. 


Barnstead Stills are inexpensive to install and run. Counter- 
current condensation, pre-heating and venting increase their 
efficiency. Construction is of copper and brass throughout. Lin- 
ings are of pure block tin. 


Leading manufacturers have used Barnstead Stills for more than 
sixty years. A complete line meets every industrial and scientific 
demand. Sizes run from '; to 5000 gallons per day. Operation by 
gas, steam or electricity. Send for catalog. 


arnstead 


STILL & STERILIZER CO. Inc. 
7 Lanesville Terrace Forest Hills Boston, Mass. 
ORIGINAL AND SOLE MANUFACTURERS OF “BARNSTEAD STILLS” 
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ERTEL SEMI-AUTOMATIC CONVEYOR 
TYPE VACUUM BOTTLE FILLER 


all, thin bottles . . . squat bottles... 
odd-shaped bottles... large or 
small or in-between... it makes no 
difference. Each size or shape can be 
effectively handled by this equipment. 

















The smoothly running conveyor belt 
eliminates hand pushing. Bottles are 
filled to a precise, predetermined level 
and passed on, while empties are moved 
into position—Brings high efficiency at 
lowest cost. 





Portable Mixers 


A. mixer that does 
its job with utmost 
efficiency ... year in and 
year out... in this corner 
or that ... wherever it is 
needed in the plant. As- 
sures a perfect mix.—Made 
in a variety of sizes. 




















ERTEL 


ENGINEERING CORP. 


Dept. B, 120{East 16th’Street 


NEW YORK, N. Y. 





Also Manufacturers of — 

Asbestos Disk Filters, Neu- 
tral Asbestos Filter Sheets, 
Pumps, Portable Mixers, 
Portable, Vacuum or Gravity 
Bottle Fillers, Stainless Steel 
or Glass-lined Tanks. 


aroha vi ane 

SAVE ON EQuipMENT 

GUARANTEED RECONDITIONED MACHINERY 
PRICED FOR QUICK SALE 


























MODEL-S-IMPROVEDG 





Alsop]Portable Vacuum Filling Machines. 

FMC 5 Spout Nail Polish Vacuum Fillers. 

Karl Kiefer, Fowler and U. S. Gravity and Vacuum Filling 
Machines. 

Karl Kiefer Visco Piston and Gear Type Fillers. 

Pneumatic Scale 8 Spout SAMCO Vacuum Filler with auto- 
matic single head screw capper. 

Colton 6 C automatic Tube Filler, Closer and Clipper. 

Colton No. 4 worm type Tube Filler. 

Stokes rotary gear and piston type Tube or Jar Fillers. 

Day, Stokes, and Stokes & Smith Powder Fillers semi and 
all automatic. 

Sifters and Mixers 25 lb. to 2000 Ib. 

age Ermold and World semi and all automatic Lab- 
elers. 

Colton No. 1 Suppository Press. 

W. & P. 100 gal. jacketed mixer with steam heated blades. 

Steam Jacketed Kettles, in all metals up to 500 gal. 

Colton & — Single Punch and Rotary Tablet Machines 

g” to 2%”. 


Quaker City ‘‘Jay Bee’’ Williams and Raymond Grinders and 
Pulverizers. 

Karl Kiefer Monocell Filters. 

Sperry, Johnson, Shriver Filter Press 6” to 42’’. 

Cooms Gyratory and Rotex Sifters. 

Devine Grinnell and Genrich Vacuum and Atmospheric 
Dryers. 

FMC Straight Lined Rotary Syphon Fillers. 

FMC Table Conveyors from 10 to 50 ft. 

sta poeete Agitators, slow and high speed % H. P. to 





bottle orjar. Many exclusive mechan- 
ical features, developed by manufac- 


ne ee oe. turing experience of morethan 35 years. 


FMC Tube Fillers hand operated or motor driven. 


The most flexible labeling machine. 
Easily equipped for labeling any size 








Economic Machinery Company 
WORCESTER, MASS. 


Makers of complete line of automatic and 
semi-automatic labelers. 


“See First frst 
419 Lafayette St 





First Machinery Corp. seu ton cx 


} 





us equipment 
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MODERNIZE with 
MANTON-GAULIN 


Two-Stage Homogenizer 


No plant is completely equipped without one of our 
homogenizers. They eliminate compounding troubles and 
vastly improve the quality and appearance of your prod- 
ucts. Many oils and medicines are made more effective 
therapeutically and much more palatable by homogeniza- 
tion. 


Creams, ointments and liquid and semi-solid emulsions of 
all kinds are made more stable and more appealing in 
appearance. Suspensions such as milk of magnesia are 
made more stable. Medicines, solutions and other liquids 
are made clearer and more uniform. 


If you want to make fine products, make 
them with an M-G Two-Stage Homo- 
genizer. Many sizes available. 









The Manton-Gaulin A ; 


Manufacturing Co., tne. 


EVERETT :: MASS. “_ 








REBUILT 
EQUIPMENT 














1—U. S. Bottlers!8-spout Siphon Bottle Filler. 
1—Alsop Portable Vacuum Filler, with A. C. motor. 
1—Kar!l Kiefer 4-spout tray type Vacuum Filler. 


1—Pneumatic Scale 11-spout Vacuum Filler, straight-in-line type. 
USED THREE WEEKS. 


1—U. S. Bottlers 22-spout Rotary Vacuum Filler. 
5—World, Ermold and National semi-automatic Labelers. 
1—McDonald Weeks type Automatic Labeler. 

2—Karl Kiefer Rotary Visco Jar Fillers. 

1—Colton No. 10 worm type Paste Filler for jars and cans. 


Tube Filling, Closing andjClipping Equipment. 


1—Eppenbach Colloid Mill 10-15 gals. capacity. 


2—U. S. Bottlers Multiple Disc Filters, one 12’, one 18” diameter, 
each with five plates. 


2—Karl Kiefer Disc Filters, No. 1 and No. 2 size. 


Dry Powder Sifters & Mixers, lab. size to 4000 lbs. cap. 


2—J. H. Day Emulsifiers, 24 and 50 gals. capacity. 

2—Powder Fillers, one Stokes, one Day make. 

1—J. H. Day 8 gal. motor driven Pony Mixer. 

5—Single and multiple punch Tablet Machines, 4” to 14”. 

2—50 gallon Percolators. 

1—U. S. Bottlers 60-spout Rotary Bottle Rinser, with A. C. motor, 
Texrope drive. 

MISCELLANEOUS—Kettles, Drug Mills, Filter Presses, Grinders, 


Pulverizers, Mixers, Ointment Mills, Screens, Coating Pans, 
Dryers, Pumps, Boilers, etc. Send for latest printed list. 


What have you for sale? Send us your list. 


Consolidated Products Company, Inc. 


20-21 Park Row Telephone: Barclay 7-060 |New York, N. Y. 
Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 
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GRINDING--- 


D A DISSOLVING--- 


and MIXING EQUIPMENT 


Day Handy 
Liquid Mixer 










Day Vitreous 
Pot Mill 







JN GAY 6@. ~ 
XONAR 





Day Howard 
Mixing Kettle 


For processing ointments, lipsticks, rouge-masses, tooth pastes 
and powders, bath-salts, drug-extracts, tablet-granulations, 
heavy cosmetic pastes, clay packs, extraction of crude drugs 
under vacuum, heating or cooking during mixing, etc. 
Descriptive material on processing equipment for these pur- 
poses will be mailed on request. Or if you have a specialized 
problem in processing, our engineering department will be 
glad to work with you in determining what equipment is best 
suited to your needs. 


Tae J.H. Day Company 


Factories and Principal Offices 
CINCINNATI, Oxzo. 
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Higher Aldehydes 
and Alcohols 


Although the peak season for the sale of 
perfumes has just passed, this is the time 
to work out new combinations for next 
year and to make improvements to per- 
fumes already on the market. The higher 
aldehydes and alcohols are important con- 
stituents of many perfumes. 

As is generally known higher alcohols 
are rather similar in odor to the cor- 
responding higher aldehydes. The alco- 
hols, however, may be distinguished from 
the fatty aldehydes in that they give a 
clear fruity or flowery note without any 
oiliness and their smell and effect are less 
pronounced. For this reason the alcohols 
may be used in larger quantities than the 
aldehydes. When using the latter, certain 
peculiar characteristic tones may be pro- 
duced. Generally the alcohols have a 
more graduated complementing and equal- 
izing effect. The following are some of the 
important aldehydes and alcohols: 

Aldehyde C; (heptyl aldehyde, oenan- 
thol). This aldehyde, which has not yet 
been found in nature, gives remarkable re- 
sults in neroli types and other flowery 
scents. The aldehyde has first an oily 
note, than a pronounced sweaty odor, fol- 
lowed by a rose and orange blossom fra- 
grance, with a wine yeast-like undertone. 
Last, a very delicate and persistent flowery 
note with an acidulous or fruity base 
appears. This aldehyde can be used to 
advantage for orange blossom scents in 
quantities of .15 to .6% in the perfume 
oils. 

Aldehyde C, (octyl aldehyde, capryl al- 
dehyde). The aldehyde which occurs in 
lemon grass oil and probably in lemon oil 
is important in numerous modern ¢ om posi- 
tions, especially in rose perfumes. With it, 
certain shades of fragrance characteristic 
of the fresh blossom as well as the wax and 
honey-like note of the rose can be pro- 
duced. Octyl aldehyde produces the fol- 
lowing sensations of smell: first an oily, 
sweaty odor; after this fades, an increasing 
rose note with a jasmine and fruity under- 
tone and an oily wax-like base. The after- 
smell is thoroughly roselike and extremely 
lasting. The aldehyde is used in the fol- 
lowing quantities in perfume: .1 to .5% in 
rose perfumes, .2 to .3% in jasmine per- 
fumes. 

Alcohol C, (n-octyl alcohol, capryl alco- 
hol). This alcohol, which is found in 
nature, for example, in the oil of the cow 
parsnip (Heracleum sphondylium L. and 
in the oil of Heracleum giganteum) is a 
valuable aid in the synthesis of rose and 
neroli fragrances and also in fantasy per- 
fumes. Of the esters of this alcohol, octyl 
formate has a fruity odor that is reminis- 
cent of lily blossoms; octyl acetate has a 
very fresh, fruity, flowery odor somewhat 
between neroli, rose, jasmine, and tube- 
rose; octyl butyrate has a fruity odor with 
rose and mignonette notes. 

Aldehyde C, (n-nonyl aldehyde, pelar- 
gonic aldehyde). This aldehyde, which is 
found in lemongrass, orris root, cinnamon 
Ceylon, mandarin, and rose oils, can be 
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used effectively in rose perfumes and mod- 
ern imaginative compositions. The smell 
of the aldehyde may be described as fol- 
lows: first a lily blossom and rose note 
with an oily background but no sweaty 
odor; then the lily fragrance is intensified 
with an orange grace note. After this the 
rose fragrance becomes stronger on a clear 
but weak orris root-orange background 
with a hint of verbena. In perfume oils 
the aldehyde is used in the following 
amounts: .1 to .4% in rose compositions, 
.2 to .3% in orris compositions, .2 to .5% 
in cassie compositions, .2 to .5% in fanciful 
compositions. 

Alcohol C, (n-nonyl alcohol, pelargonic 
alcohol) is found as caprylic acid ester in 
sweet orange oil. The alcohol is similar in 
smell to alde hyde C, and may be sub- 
stituted in many cases. It is used in com- 
paratively large quantities—2 to 5% in 
rose perfumes. and 10 to 20% in mig- 
nonette perfumes. Nonyl acetate, an ester 
of Cg, is distinguished by its very pleasant 
fruity, rose aroma. 

Aldehyde C,, (n-decyl aldehyde, n-cap- 
ric aldehyde) is found in lemon grass, orris 
root, sweet orange, mandarin, neroli, 
cassie (Acacia Farnesiana), coriander and 
templin oils. Cy, is used in various com- 
positions, rose and neroli types, and mod- 
ern bouquets. The fragrant impressions 
called forth by the aldehyde are as follows: 
a strong, sweaty odor with a pronounced 
rose note, shading into a distinct orange- 
lemon aroma as well as a rose note with a 
verbena background, and last, a rose- 
orange aftersmell on a wax-like base with 
a fruity under note. The aldehyde is used 
in the following quantities: .1 to .3% in 
rose perfumes, .2% in cyclamen perfumes, 
.2 to .4% in jasmine perfumes, .2 to .5% in 
neroli perfumes, .1 to .2% in cassie per- 
fumes, and .03 to .05% in lilac perfumes. 

Alcohol Cy, (n-decyl alcohol), which is 
found in ambrette seed oil, has a smell 
similar to n-decyl aldehyde and is de- 
tected by a rose and orange fragrance with 
an oily undertone. This alcohol which is 
also valuable because of its fixative proper- 
ties is used in the following quantities: 1 to 
1.5% for rose perfumes, "5% for jonquil 
perfumes, 1% for orange blossom _per- 
fumes. The maximum usually is5%. Of 
the esters of n-decyl alcohol, the acetate 
and the formate are worthy of note—the 
former because of its fruity, flower-like 
fragrance (between tuberose, jasmine, rose, 
and orange blossom) and the latter because 
of its fruity and neroli note. The formate 
is especially recommended for honeysuckle 
compositions. 

Aldehyde C,, (n-undecyl aldehyde) can 


perform valuable services for the skilled 
perfumer, for example in fancy bouquets, 
tuberose perfumes, and leafy scents. The 
smell of the aldehyde recalls tuberose, rose 
and orris root on a light, fruity, oily, 
foundation. 

Alcohol C,, (n-undecyl alcohol) has a 
strong, original flower smell and is used in 
many cases to replace n-undecy] aldehyde. 

Aldehyde Cy» (n-duodecyl aldehyde, 
lauric aldehyde) is found in templin oil and 
oil of rue. In its way it is one of the most 
important raw materials in the modern 
perfume industry and is extremely val- 
uable in compounding leafy scents (fou- 
gere, foin coupé, chypre, etc.). 5 to 10% 
lauric aldehyde lends to violet perfumes a 
leafy undertone. Fancy bouquets con- 
taining the aldehyde have an original, 
commonly recognized effect, particularly 
when used in conjunction with oil of veti- 
vert. The olfactory impressions left by 
lauric aldehyde are: first a pronounced 
fatty odor with an herb note; the leafy 
scent grows strong and characteristic and 
acquires a flowery undertone between orris 
root, tuberose, and violet leaves; finally 
the fatty note becomes weaker, and the 
leafy scent stronger on a tuberose back- 
ground. Lauric aldehyde is used in quan- 
tities of .3 to .5% in tuberose perfumes, 
.2% in violet perfumes, .6 to 1% in 
mignonette perfumes, .2 to .5% in cassie 
perfumes and .1% in fern perfumes. 

Alcohol C,, (lauric alcohol, n-duodecyl 
alcohol) is often used to complete the 
effect of the corresponding aldehyde. 
Lauric alcohol, which may be used as a 
fixative, smells somewhat sweeter and has 
a stronger flower scent than lauric alde- 
hyde and, like the latter, imparts inimit- 
able effects, especially when used with oil 
of vetivert. 

Aldehyde C,. (methyl-nonyl-acetalde- 
hyde), an isomer of lauric aldehyde, is dis- 
tinguished by the harmony of its fragrance 
shadings. The first impression is of 
fatty odor followed by an orange-amber 
note on an herb background (moss scent) 
with a distinct tuberose undernote. The 
aldehyde is used in the following quanti- 
ties: .4 to 1.6% in tuberose perfumes, .02 


to .03% in lilac perfumes, .05°% in orchid 
perfumes, .2% in honeysuckle perfumes, 


.3 to .5% in moss perfumes, .02 to .03% in 
vetch perfumes, .2 to .4% or as much as 
1.5% in fancy perfumes. Vetivert, patch- 
ouly and coumarin scents harmonize well 
with methyl-nonyl-acetaldehyde, while 
amber notes (labdanum) and the various 
graduations of flowery scents (lilac, honey- 
suckle, vetch, tuberose) offer a striking 
contrast. 
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PERFUMERS’ SHELF 


Antiseptics 

There has been a great deal of discus- 
sion and considerable research with regard 
to the antiseptic qualities of various essen- 
tial oils, but this field not only covers the 
scope of the organic chemist, it also be- 
longs to the science of bacteriology. The 
word antiseptic corresponds to two usages; 
first it applies to substances which are 
called bactericides and actually kill bac- 
teria, and secondly, those which prevent 
their development. 

Of course, in this respect a great deal 
depends upon the question of doses ap- 
plied and the methods of technique. It 
also depends upon the use for which the 
product is contemplated, for example:— 
creams and various other toilet prepara- 
tions which remain in contact with the 
body can generally be considered antisep- 
tics if they prevent the growth of bacteria. 
On the other hand, should the products be 
used for mouth washes, gargles, etc., they 
can only be considered antiseptics if they 
absolutely destroy the bacteria. 

An enormous amount of work has been 
done with reference to estimating the anti- 
septic power of certain essential oils and 
the power which inhibits the growth of 
bacteria or kills them outright. Chemists 
of the past have developed a technique by 
taking as standard of antiseptic power 
that of phenol or of defining what is called 
the phenol coefficient. There is a general 
tendency, especially with a view to prac- 
tical application, toward the estimation of 
bactericidal power by determination of 
this coefficient. This method of deter- 
mination, however, can be found in many 
technical treatises on this subject. 

However, we are more concerned, at the 
present, with the practical development of 
various cosmetics which will carry out the 
functions of either killing or preventing the 
growth of bacteria. Certain oils such as 
Bay, Pine and Cloves have a decided anti- 
septic power, but where these materials 
are used for cosmetics in combination with 
other oils, the quantity which can be used 
to perform the purposes of perfuming and 
also act as a bacteria inhibitant is very 
difficult to adjust since the odor in most 
cases would be very unpleasant and of 
such intense strength that the preparation 
would not enjoy a good sale over the cos- 
metic counter. It is, therefore, reasonable 
that manufacturers of cosmetics should 
look to other products than those found in 
the essential oil field to obtain an antisep- 
tic action in cream. 

A great deal of work is being done at the 
present time along this line and it is be- 
lieved that the creams of the future will 
have a greater antiseptic value than those 
marketed in the last couple of years. 
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Amiliora 

Amiliora is the name for a new and 
excellent base to be used in the better type 
of fancy compositions. An addition of 5 to 
10% of AMILIORA will render splendid 
results. It is made by Polak’s Frutal 
Works, Inc. 


Essential Oils 


Angelica Root Oil: Soluble in 3 to 5 
parts of 90% alcohol with turbidity. Odor 
balsamic, peppermint-like. Used only to a 
small extent. Irritation not to be feared. 
Very lasting. 

Anise Oil: Soluble in 1.5 to 3 parts of 
90% alcohol. Anethol is chief ingredient 
(80-90%). Stable in soaps, creams, etc. 

Arnica Flower Oil: Soluble in alcohol 
with precipitation of paraffin, Irritates the 
skin. Fine spicy lasting odor. 

Sweet Basil Oil: Soluble in 1 to 2 
parts of 80% alcohol. Stable in soaps, 
creams, powder. Mosquito repellent. 

Bay Oil: Soluble in 1 to 2 parts of 70% 
alcohol. Odor clove-like (eugenol content 
about 70%). Discolored by alkalies. Irri- 
tates the skin. Antiseptic. 

Bergamot Oil: Soluble in 0.5 parts of 
alcohol. Odor principle is linalyl acetate 
which is not as fine and fresh as the oil it- 
self. Oil bleaches the skin and is antisep- 
tic. May cause pigmentation. Can be 
used in soaps, creams, toilet waters, etc. 

Birch Tar, Rectified: Outstanding 
perfume for Russian leather odor. Used 
only in smallest amounts, so can be used 
without question. Preservative. 

Bitter Almond Oil: Soluble in 1 to 2 
volumes of 70% alcohol. Must be freed 
from hydrocyanic acid. Not very stable, 
resinifies easily, not stable to alkalies. 
Synthetic almond oil (benzaldehyde) must 
be free from chlorine. Colors soap yellow. 
Stabilized by addition of 1 to 2% of hydro- 
quinone. Used in soaps, creams, etc. 

Cananga Oil: Soluble in 1 to 2 parts of 
95% alcohol with turbidity. Terpeneless 
oil is preferable. Used in soap (weak 
odor), creams, powder, etc. Does not 
irritate the skin. ; 

Cedarwood Oil: Soluble in 10 to 20 
parts of 90% alcohol. Fixes. Does not 
irritate. Used in soaps, powders, creams. 
Lasting. 

Cardamom Oil: Soluble in 1 to 2 vol- 
umes of 80% alcohol. Used in composi- 
tions (lily-of-the-valley). Does not irritate. 

Cassia Oil: Soluble in 2 to 3 parts of 
70% alcohol. Not stable to alkali. Cyelon 
cinnamon oil is used for better quality 
products. Used in soaps and powder. 
Irritates the skin. 

Silver Fir Oil: Soluble in 4 to 7 vol- 
umes of 90% alcohol. Does not last well 
in soap. 
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Cascarilla Oil: Soluble in 2 parts of 
90% alcohol. Very lasting. Used in 
powder. In small amounts does not 
irritate. 

Cedrat Oil: Solubility similar to that 
of bergamot oil. Often adulterated. Easily 
becomes musty. Citral content about 
6%. Bleaches the skin somewhat and 
sometimes causes pigmentation. 

Citronella Oil: Soluble in 90°% alcohol 
with turbidity. Citral content 3.5 to 7%. 
Sensitive to light and air. The terpenes 
contained in the oil promote bleaching by 
acting as oxygen carriers. The odor has 
little value in soaps, but is very stable. 
The terpene free oil is more lasting but 
less stable to alkalies. Used in creams, 
Eau de Cologne, ete. 

Coriander Oil: Soluble in 2 to 3 vol- 
umes of 70% alcohol. Used in bath prepa- 
rations, Eau de Cologne. Does not irri- 
tate and has good stability. 

Cypress Oil: Soluble in 2 to 7 volumes 
of 90% alcohol. Antiseptic. The terpene- 
free oil is recommended. Irritates when 
used in large amounts. 

Estragon Oil: Soluble in 6 to 11 vol- 
umes of 80% alcohol. Odor principle is 
estragol. Used in fine compositions. Does 
not irritate. 

Eucalyptus Oil: Soluble in 2 to 4 vol- 
umes of 70% alcohol. Contains about 
75% of cineol (eucalyptol). Irritates. Used 
in bath preparations; not very stable in 
soaps. 

Fennel Oil: Soluble in 6 to 8 volumes 
of 80% alcohol. Contains 50 to 60% of 
anethol. Stable in soaps and is used in 
bath preparations. 

Pine-needle Oil: Steam distillate from 
the needles and cones of various pine 
species. Bornyl acetate is the most im- 
portant odor principle present. 

Pine-needle Oil, Siberian: Soluble in 
0.5 to 1 volume of 90% alcohol; and in 10 
to 14 volumes of 80% alcohol. Stable in 
soap. 

Knee-pine Oil: Soluble in 4.5 to 8 vol- 
umes of 90% alcohol. Stable in soaps. 

Templin Oil: Soluble in 5 to 8 volumes 
of 90% alcohol. Odor is lemon-orange- 
like. Pine-needle oils are used for the per- 
fuming of special soaps, in bath prepara- 
tions and as irritants. They have antisep- 
tic effects. 

Geranium Oil: Soluble in 2 to 3 vol- 
umes of 70% alcohol. The finest oil comes 
from the cultivated flowers in France, with 
Spanish, African and Bourbon oils follow- 
ing. Contains little terpene and irritates 
hardly at all. Antiseptic. Used in soaps, 
creams and bath preparations. Stable. 

Guaiac Wood Oil: Soluble in 3 to 5 
volumes of 70% alcohol. Fixative. Does 
not irritate. Used in soaps, powder, etc. 
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Perfume 


VALUE 


No perfume is worth any more than 
its value when in use by the ultimate 
consumer. Many products which have 
a pleasing odor when freshly made are 
quite different some months later and 
then, no matter how inexpensive the 
odor was, it immediately becomes too 
high in price for it means that the cos- 
metic manufacturer has returned goods, 
loss of good will and of future sales. 


PERSISTENCY 
This is particularly true of lemon 
odors which you may use in your creams 
and lotions. Many of them quickly 


lose that fresh lemon peel smell which 


they had at first. Although Citronal S | ing the rims of the epidermic cells. 
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is equal in intensity to citral, it is | 


highly recommended for your lemon | 


odors because of the fact that its per- 
sistency is one and a half times greater 


than that of even the finest citral. 


COMPOUNDS 
Try 15 to 20 per cent. of Citronal S in 
your lemon and verbena compounds and 
from 5 to 10 per cent. in making Eau de 
Cologne. 


FIXATIVE 
For perfumers who can appreciate its 
warm, musk-ambrette-like note so de- 
sirable in the fixation of really fine per- 
fumes, we recommend Emuscal 5407. 


It will give your finest odors greater 
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The New Face Powder Technique 


Never, since the earliest days of modern cosmetic 
manufacture has so much attention been paid to the 
proper manufacture of face powder. The thing 
which was responsible for the searching examina- 
tion to which manufacturers have subjected their 
face powders was the introduction of powder bases 
and, although it has been generally overlooked in 
the scramble, which has followed, we were the first 


to introduce a powder base into this country. 


In introducing Face Powder Base Z we empha- 
sized two facts—first, that base Z improved face 
powder without any change in formula or present 
equipment; second, that powder containing Base Z 
gave the skin that ‘‘unpowdered look’’ because it 
spread evenly over the skin like a thin film, conceal- 


By adding from 5 to 15 per cent. to his present 
formula, any manufacturer may effect the following 
improvements in his finished face powder: it will be 
whiter and have greater fluffiness; it will have a 
more pleasant slip and easier spread; it will be more 
adherent; it will give the skin a natural “‘unpow- 


dered’’ appearance. 


For those who wish to experiment with a new 
face powder we suggest this formula: 5 parts tita- 
nium dioxide; 78 parts talc; 5 zinc stearate; 5 Base 
Z; 6 precipitated chalk; 1 perfume. For those who 
wish to experiment with its results on their present 
powder we suggest that test batches be made ex- 
perimenting with from 5 to 15 per cent. of Base Z 
added to the present formula. 


We shall be glad to send a sample of this feathery, 
snow-white, odorless, Face Powder Base Z, so that 


you may test its results to your own satisfaction. 


delicacy, power and lasting qualities. s Write to 
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Notes 


$12 PER POUND 


Although Cyclamal sells for $12 per 
pound, it is one of the most economical 
perfume bases known. The reason for 
this, as most of you probably have 
guessed, is the fact that a little of it goes 
so far. It resembles, but does not re- 
place, hydroxycitronellal as it is five 
times as strong as this latter material. 
Used by itself, it reproduces the odor of 
Mountain Cyclamen, but its field of 
usage is very wide and can be used in 
from 1 to 3 per cent. in many com- 
pounds. We shall be glad to suggest 
opportunities for using it in your par- 


ticular problems. 


FOR COMPOUNDERS 

One of the most valuable ingredients 
in the Rose Complex is Nerol. This 
alcohol, which is also found in Neroli, 
adds life and floralcy to the compound. 
In order to be used successfully, it must 
be pure. In Turko] Agfa you will find 
a Nerol clean cut in aroma and of 


great puritys 


LOWER PRICE 

The ambrette seed note has always 
been highly regarded by clever perfum- 
ers not only for its fixative qualities, but 
also for its sweet, rich, characteristic 
aroma. It imparts body and depth and 
an exquisite fineness. Its high price has 
hitherto prevented it from receiving 
widespread popularity. But now, with 
Ambriol this odor may be obtained at 
very low cost which permits its use in a 
great many ways. Send to us for sug- 


gestions. 


AGFA AROMATICS DIVISION 


170 Varick Street 
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THE COMPOUNDERS’ CORNER 


Theatrical Make-Up 


The range of theatrical cosmetics is very 
large, but for most purposes, the following 
range will be sufficient; a few grease paints 
and lining pencils (which are grease paints 
in stick form), cold cream, removing 
cream, blending powder, nose paste, wet 
white and some of the usual make-up 
preparations, such as rouges, lipsticks, 
eye-shadow, mascara, nail polish, etc. 

Cold cream is useful for massaging into 
the skin before the application of grease 
paints and facilitates their removal when 
desired. After the cream, the face is cov- 
ered with the base color and rouge, lining 
pencils and other grease paints of suitable 
colors are used to give the desired effect. 

Grease paints are in general composed of 
three groups of constituents, namely, the 
fat base, the white base and the color, the 
white base being omitted in the case of 
intense or dark colors. The fat base con- 
sists of a suitable mixture of fats and waxes 
selected so that the composition can be 
molded into a firm stick which, however, is 
softened by the heat of the skin enough to 
make application easy. <A typical base 
consists of cocoa butter 20 parts and 
ceresin 80 parts. Other constituents 
which may be incorporated include almond 
oil, benzoinated lard, beeswax, spermaceti, 
mineral oil, etc. 

The white base consists of suitable ma- 
terials having the character of white pig- 
ments, such as zinc oxide, titanium di- 
oxide, precipitated chalk, kaolin, etc. 
Formula is zinc oxide 75, precipitated 
chalk 10, kaolin 10, talc 5. The use of 
titanium dioxide is almost essential for the 
production of a good white grease-paint. 
The most useful coloring agent are the 
earth pigments and additional tints may 
be obtained by the use of ultramarine, 
cobalt blue, cobalt green and various lake 
colors generally used in cosmetics. 

The ratio between the color and the 
white base determines the tint of the 
grease paint; the ratio between the pig- 
ments and the fat base determines con- 
sistency. Fat to pigment ratio should 
generally be 45:55. 

Nose paste is a composition resembling 
grease paint, but with the addition of a 
resin, the result being a plastic mass which 
can easily be molded into any desired 
shape and adheres well to the skin. The 
paste is primarily used for altering the 
shape of the nose. 

To lessen the greasy appearance of a 
grease-paint make-up, it is usual to dust 


Jan. ’36: 38, 1 


the face lightly with a suitable blending 
powder of delicate tint. Blending powder 
does not differ radically in composition 
from face powder, except that it should be 
transparent in character. This is done by 
reducing the covering pigment, zinc oxide 
or titanium dioxide, and increasing the 
proportion of talc. 

For removing grease-paint, any of the 
following can be used: usual liquefying 
cleansing creams, soft cold creams or plain 
cocoa butter. The last is sometimes sold 
in stick form for the purpose. 

Wet white may be described as a sus- 
pension of face powder in water containing 
a little glycerin, with or without the addi- 
tion of a little alcohol, and differs from the 
usual run of liquid powders only in the 
higher proportion and greater opacity of 
the powder present. It is extremely useful 
for whitening the arms and shoulders and 
need not necessarily be dead white in 
color. Various pigments may be used to 
obtain desired flesh tints. Titanium di- 
oxide permits the manufacture of wet 
white of extremely high quality at a low 
cost and with the minimum of manufac- 
turing trouble. It may be used in con- 
junction with such other materials as 
magnesium carbonate, magnesium stear- 
ate, colloidal kaolin, talc, etc. P. J. 


Hair Oil 

The human scalp is oilier than the skin 
on other parts of the body. Oil retards 
evaporation of water and thus keeps the 
hair smooth, soft and lustrous. With in- 
sufficient natural oil, the hair loses much of 
its water and becomes dull, rough and 
shaggy. The oil also acts as a protection 
against the effects of dust, wind, moisture, 
heat, rapid changes of temperature, etc. 
which cause the hair to lose its natural 
beauty. In this way, the hair oil acts as an 
important preservative. This oil is or- 
dinarily produced by sebaceous glands at 
the base of the follicle; when oil secretion 
is deficient, it must be supplemented by 
external application. 

Fatty oils are both popular and suitable 
for oiling the hair. At times hair oil has 
been used excessively, but with the swing 
of the pendulum, they have lost ground 
and the emphasis has been placed upon 
lotions. These, unless properly formu- 
lated, may be definitely harmful to natur- 
ally dry hair. 

The first question that arises concerns 
the type of oil which may be used to sup- 
plement the natural oils. An oil which is 
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chemically similar to them should be the 
first choice and this includes the non-dry- 
ing vegetable oils. Drying or semi-drying 
oils must be avoided, since they are very 
likely to leave sticky and gummy residues 
on the hair. 

Oils having an iodine number over 130 
belong to the drying group, those between 
100 and 130 and considered to be semi- 
drying while the non-drying oils have 
iodine numbers below 100. Some of the 
commoner non-drying oils are almond 
(93-103), castor (84), coconut (6-10), 
hazelnut (87), olive (79-88), palm (49-60), 
palm kernel (26-32), peach kernel (92- 
100), peanut (88-98). An oil which 
does not solidify at low temperatures is to 
be preferred, but some of the high melting 
oils may be extended with mineral oil and 
the melting point lowered. 

The quality of the hair oil depends so 
largely on the type of oil chosen that the 
right oil alone will lead to a very fine 
product. Inclusion of anti-oxidant and 
preservative in the oil is always advisable 
to protect from the spoiling effect of air 
and bacteria. The individual odor of the 
oil may be covered by means of fougere or 
chypre type perfumes, used sparingly. 

Antiseptic effect, usually considered de- 
sirable, is obtained by the use of an effec- 
tive oil soluble antiseptic. Salicylic acid 
(0.5%) or benzoic acid (1%) may be used. 
Balsam Peru is an outstanding skin anti- 
septic and in addition displays beneficial 
healing qualities. It is also a mild irritant, 
stimulating the scalp. The balsam is 
macerated with oil for several days at 
room temperature; 144% of balsam tints 
the oil slightly while 2% colors it brown. 

Hair oils containing herbal ingredients 
have had popular appeal. Among the 
most important of these is one containing 
burdock root extract, effective ingredients 
being essential oils, fats, waxes, resins, 
alkaloids, lecithin, phytosterin and organic 
acids. Extracts for use in hair oils can be 
made by moistening one part of the drug 
for 12 hours with an equal weight of 90% 
alcohol or spirit of ether with the addition 
of 1% of 10% ammonia water. Now add 
ten times as much oil as drug and heat on 
the steam bath to drive off alcohol and 
ammonia. Press and filter. Previous 
moistening with alcohol gives far better 
extraction than simple maceration with oil, 
alcohol acting as a bridge, with ammonia 
assisting in the transfer. Other medicinal 
herbs, such as arnica, chamomile, etc. may 
be treated in similar fashion to give effec- 
tive mixtures. 
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FAST DRYING 


3 ounces (by weight) Boral F. 


Perfume and color to suit. 





PRICES: 

5 Ibs. per lb. 
10 se sé sé 
25 ee 7) ec 
50 oe sé “sé 
100 “ Re ane 


We can also furnish you with suitable perfume and colors. 
list if you do not have same. We supply all cosmetic chemicals. 


R. F. REVSOW CO. 


91 Se ven th A venue Cable Address—**COSCHEMS, NY”? 


SPECIALIZING IN CHEMICALS FOR THE COSMETIC INDUSTRY 


1 gallon warm (about 130 degrees Fah.) water. 


Directions: Heat water to temperature and add the Boral F, stir to solution. 
Add perfume oil and color if desired. Filter if very bright solution is wanted. 


$1.25 
1.15 
1.00 
-90 
85 


f. o. b. New York 
1 Ib. Trial lots per Ib. $1.50 parcel post prepaid in U.S. $1.75 per lb. in Canada 


and foreign countries. Terms on trial lots Cash with order. 
















FINGER WAVESET 


Water clear; dries in about half time of ordinary sets, no alcohol or other inflam- 
mable solvents; no preservatives. Can be prepared in ten minutes by a child. 
FORMULA 


Send for our price 


New York City 



















ZINC OXIDE 


...... by the pioneer manufacturer of 
Ce 


THE NEW JERSEY ZINC COMPANY 
160 FRONT STREET, NEW YORE 
Chicago Cleveland San Francisco 
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MEET 


Chief MOHAWK 
O1L. PEPPERMINT 


ORIGIN: One of the oldest 
and most popular leaders of 


the widely known MM&R 


Essential Oil family. 


HABITAT: Always found on 
every Mohawk Oil Pepper- 
mint label and wherever supe- 
rior peppermint flavor is re- 
quired. 
CHARACTERISTICS: Full- 
Bodied, mellow flavor that 
never varies. Economical be- 
cause of its greater concentra- 
tion. In popular use by leading 
manufacturers for 40 years. 


SPECIES: Obtainable in tri- 
ple-distilled, re-distilled U.S.P. 


and single-distilled qualities. 


Essential Oils, Balsams, Aromatic Chemicals, Perfume Materials . 


MAGNUS, MABEE s REYNARD, une. 





To Drug and Cos- 
metic manufactur- 
ers Magnus, Ma- 
bee & Reynard, 
Inc. offers singular 


opportunilies to 
improve the quali- 
ties and to add 
new selling appeal 
to their products. 
Our consulting 
chemists can often 
show you how this 
can be done at a 
distinct saving in 


manufacturing 


costs. 


Since 1895 


32 CLIFF STREET @® NEW YORK CITY 


CHICAGO PHILADELPHIA BOSTON 





MEXICO, D. F. 
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Hair oils should be kept out of contact 
with metals and protected from the action 
of light, since both of these factors assist 
oxidation. S. Z. 


Vanishing Creams 

Vanishing cream is an important make- 
up preparation, since it influences the ad- 
hesion of face powder and is primarily used 
for that purpose. In addition, however, 
it has a certain skin-protecting power, 
shielding the surface from too vigorous 
effects of sun and wind. As in other toilet 
preparations, the appearance of the cream 
is of extremely great importance, consumer 
preference depending to a large extent 
upon this factor. 

Odor, is of course important, and the 
perfume selected should be shelf-tested in 
the cream over an extended period of time 
to see that no side reactions leading to 
color or destruction of the perfume set in. 
The cream must be soft and smooth and 
be easily and completely rubbed into the 
skin. More and more, creams of this 
class are being tinted to individualize 
them as well as to secure better color- 
blending with other make-up. A pecu- 
liarity in this type of cream, which the 
consumer has come more or less to re- 
quire, is pearliness. This is a silvery sheen 
which generally develops in the cream 
after standing for a time. Production of 
this luster may be affected quite consid- 
erably by the raw materials used, so that 
once the desired effect has been obtained 
raw materials and procedure must be 
checked to be as near identical as possible 
in succeeding batches. In spite of the 
valuable work done on this particular sub- 
ject by Atkins, pearliness is still an empiri- 
cal development. Small amounts of oils or 
fatty materials may prevent it entirely; 
stearic acid containing a small amount of 
oleic acid generally gives better results 
than a purer stearic acid; potassium hy- 
droxide or triethanolamine are better than 
sodium hydroxide for saponification; gly- 
cerine is useful and myristy] alcohol is said 
to be remarkably effective in making a 
cream pearly. Many prefer to cool the 
batch slowly, stirring it without inclusion 
of air. 

Stearic acid is a major constituent in 
vanishing creams. When first obtained it 
should be fully analyzed and examined for 
impurities. It should melt at a definite 
temperature and re-orders of raw material 
should call for the same melting point; this 
property will serve as general test of pur- 
ity, but stearic acid should be completely 
analyzed periodically as a check on im- 
purities. Glycerine is also used in the 
cream, its presence being required to keep 
the cream from drying-out too rapidly and 
also to soften the skin. Excessive gly- 
cerine must be avoided, since it is harsh to 
some sensitive skins. Butyl stearate is 
now being used in many products in place 
of glycerine. It is an emollient liquid 
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which is not hygroscopic and thus does not 
lead to the formation of water droplets on 
the powdered skin. Other emollient ma- 
terials may also be included such as cetyl] 
alcohol, cocoa butter, lanolin, almond oil, 
lard, etc., but these additions must be 
made with care to avoid adverse effect 
upon the quality of the desired cream. 

If care is not devoted to the selection of 
the alkali, a hard cream will result. 
Caustic soda is cheaper than caustic 
potash or triethanolamine, but makes a 
much harder product. Although car- 
bonates are still used as saponifying agents 
in some vanishing creams instead of the 
hydroxide, there is little to recommend 
their use other than a slight reduction in 
cost. Saponification of fatty acids will be 
more difficult and require higher tempera- 
tures; fats and oils can be saponified only 
with difficulty if at all by means of car- 
bonates. Manufacturing difficulties are 
far greater with carbonates because of the 
evolution of carbon dioxide. Even if the 
customary trouble with lumps is avoided, 
the cream is very likely to be spongy and 
full of bubbles. Ammonia should not be 
used because of its odor and its tendency 
to color the cream brown. Borax will 
make a very white cream but there is a 
tendency to graininess. Potassium hy- 
droxide or triethanolamine, alone or in 
combination with small amounts of so- 
dium hydroxide and borax are the best 
alkalies to use. 

The vanishing creams made with cetyl 
alcohol and a variety of emulsifying agents, 
as described in THe DruG aANnp CosMETIC 
Inpustry for November 1935 are un- 
usually good products which present few 
manufacturing problems and are highly 
recommended, but will not be described 
again at this point. 

Vanishing cream is made by first melting 
stearic acid and other fatty ingredients to 
70-80° C. Dissolve alkali, glycerine and 
water-soluble components in the water and 
heat to the same temperature. Add the 
aqueous solution slowly to the melted fats, 
stirring vigorously without incorporating 
air. After complete saponification and 
emulsification, stir slowly until cold. Add 
perfume when the batch is almost at room 
temperature to avoid evaporation of per- 
fume. Allow the batch to stand for several 
days, breaking and stirring it occasionally. 
Fill cold. Containers must be absolutely 
tight, since evaporation of water leads to 


shrinkage and drying of the cream. 


Methyl and Ethyl! Cellulose 

Methyl cellulose is available in various 
grades, depending upon viscosity. It is a 
cellulose ether very similar in appearance 
to paper pulp, which forms mucilages of 
special properties with water. Any grade 
may be dissolved in water by breaking up 
the cakes to shreds, pouring boiling water 
on to these shreds, stirring awhile and 
allowing to stand overnight. Then stir 
well to produce a smooth mixture. The 
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colloidal solution is thick and ‘yellowish, 
has abnormally high binding power and is 
an excellent emulsifying agent. Solutions 
may be diluted as desired with water, 
glycerin, alcohol, etc. and will not de- 
teriorate because of oxidation or bacterial 
action and thus require no preservative. 
Solutions dry out to form nearly trans- 
parent, adherent and very tough films. 
Methyl cellulose should repay investiga- 
tion in connection with hair and hand 
preparations. 

Ethyl cellulose is not soluble in water, 
more closely approximating the properties 
of cellulose nitrate and acetate. It is 
easily soluble in alcohol and these solu- 
tions leave very flexible films on drying. 
It is said to be useful in formulating nail 
polishes because it can be dissolved in 
odorless or pleasant smelling solvents and 
will not crack on the finger nails. 


Products for Skin Care 

Pectins are widely distributed in the 
vegetable kingdom. They are related to 
hemicelluloses and are soluble in water. 
Pectins are of complicated chemical struc- 
ture, an example of a probable structure 
being triacety]-]-arabino-galacto-dimethoy- 
tetragalacturonic acid. Pectin is gener- 
ally obtained from apple peelings by 
means of a special process; other fruits are 
also sometimes used. Apple pectin is 
light brown, citrus fruit pectin is white. 
They are compatible with acids but are 
broken down by alkalies and soaps. Solu- 
tions containing 4 to 6% of pectin are sold. 

The most typical properties of the pec- 
tins are their colloidal character. They 
form reversible gels. Free neutral pectin 
is a good protective colloid. Pectin with 
glycerine or water in the presence of sugar 
and acid forms good transparent jellies. 
Moderate additions of alcohol to aqueous 
pectin solutions cause gel formation; larger 
additions precipitate the pectin. Aqueous 
solutions containing 3 to 5% of pectin 
emulsify ethereal and fatty oils and par- 
affin oil somewhat less well. The emul- 
sions are quite stable and the purer the 
pectin, the better the emulsion. Pectin is 
used in jellies, emulsions and as a thicken- 
ing agent. 

Balsam Peru is an exudate from the bark 
of Myroxylon balsamum. It is a dark 
brown, syrupy liquid with a sweet aro- 
matic odor. It is soluble in alcohol, par- 
tially soluble in petroleum ether and ether. 

Peru balsam consists of cinnamic and 
benzoic benzyl esters (cinnamein 60%), 
cinnamic and benzoic esters of peruresino- 
tannols, cinnamic acid, vanillin, nerolidol. 
Density from 1.145 to 1.158. It is an anti- 
septic, used in the form of solutions, emul- 
sions and salves in the treatment of 
wounds, eczema, itching, mouth affections, 
contusions, frost-bite, hair diseases, etc. It 
does not harden in air. 

Synthetic Peru balsam is a mixture of 
benzoin, Styrax and Tolu balsam with 
additions of benzyl benzoate. 
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extent. 


Chicago 
Los Angeles 


350 West 31st Street 


in stating that our products—manufactured by highly skilled chemists and 
perfumers—have enjoyed for many years a world wide reputation. 


Ww E take pride 


L is the sole 


aim of our organization, in the years before us, to continue serving our 
customers with the finest Perfume Bases, Aromatic Chemicals, Essential 
Oils, Flavors, etc., and to satisfy their expectations to the fullest possible 


X/ E list below 


a few of our newest Perfume Bases. Samples will be cheerfully submitted in 
confidence that they will meet with wide approval. 


BOIS SACRE---A new Spanish type creation 
BRISAROME---Sweez, fragrant, modern 
EAU DE COLOGNE PARIS---The perfect odor for men 
GARDENIA A---True to the natural odor 
MARISHAL.--For a typical French bouquet 
SATIN DORIENT---Exoric, fragrant, lasting 


POLAK'S FRUTAL WORKS, inc. 


New York, N. Y. 





San Francisco 


Vancouver 














*“FALBA”’ 


has proven therapeutic value. 


“FALBA”’ 


will not develop irritating acids. 


“FALBA”’ 


can be irradiated thereby accelerat- 
ing its action. 


*“FALBA”’ 


can be used safely in all cosmetic 
preparations. 


Send for free booklet on ‘*FALBA’”’ 


(Absorption Base) 


Pfaltz & Bauer, Inc. 


300 PEARL STREET NEW YORK CITY 














Long Distance 
Western Distributor: 
A. C. DRURY & CO., Inc. 
219 E. North Water St. 
Chicago, IIl. 


FESWAK 


PURE WHITE ¢ EXTRA QUALITY 
U.S. P. and 100% PURE 


OVER 84 YEARS OF CONTINUOUS BUSINESS 
IN THE UNITED STATES—ESTABLISHED 18592 


THEODOR LEONHARD WAX CO.), Inc. 
HALEDON. PATERSON, N. J. 

> Telenb-s.: SHerwood 2-1444 
Full stocks carried by our Western 
Representatives, Albert Albek, Inc., 515 


So. Fairfax Ave., Los Angeles, Cal., and 
512 Washington St., San Francisco, Cal. 


——___— 
————— 
—_—— 
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ADVANCING THERAPY 


Vitamins and Camphor in Burns— 
In treating severe and infected burns, 
Franzetti reports satisfactory results from 
a combined internal and local treatment 
that consists in the administration of daily 
doses of from 20 to 30 drops of a solution 
of vitamins A and D, prepared at a con- 
centration of 12,000 vitamin units each 
per cc. of the solvent, and the application 
of camphor in oil (7% concentration) 
dressings over the entire burned area. 
Local infection, general intoxication, etc. 
rapidly diminished until complete disap- 
pearance. Local results are gratifying. 

Hemostatic Action of Pectins—Sack 
used solutions of apple pectin in thirty- 
two cases including gastric, pulmonary, 
renal, intestinal, nasal and dental hem- 
orrhages and three cases of hemophilia. A 
5% solution was administered orally or a 
1.5% sterile solution subcutaneously. All 
cases responded promptly to treatment. 
The pectin solution proved its hemostatic 
value also when locally applied, and its 
administration never produced undesir- 
able effects. 

Sleep-Preventing Drug—Benzedrine, 
a compound similar in structure to ephe- 
drin, has been used successfully in nine 
instances to replace ephedrin in narcolepsy, 
or sleep attacks. The new drug is charac- 
terized by the fact that it relieves attacks 
in much smaller doses and tolerance is not 
developed, with the necessity of increasing 
the dose. It is also less toxic. 

Chemical Producing High Blood 
Pressure—A chemical and nerve-impulse 
circuit by which high blood pressure condi- 
tions are maintained in the body has been 
identified by Dr. Irvine H. Page of the 
Rockefeller Institute. The discovery 
opens a way for developing a means of con- 
trolling blood pressure by other than the 
present surgical means of cutting the 
spinal nerves. The pressure maintaining 
substance, different from epinephrin, has 
been separated from the blood plasma and 
from the fluids in the ventricles of the 
brain. When injected into animals it pro- 
duced a remarkable rise in blood pressure, 
as reported by Dr. Page in “Science,” the 
official publication of the American Asso- 
ciation for the Advancement of Science. 
The nature of the substance has not yet 
been determined, but it is believed to be an 
amine. 

Petrolatum as an Anal Dressing— 
The author of a book on the diseases of the 
rectum is very partial to sterile petrolatum 
as a dressing after all kinds of anorectal 
operations. He thinks this simple dressing 
better than the more expensive and more 
actively antiseptic remedies usually recom- 
mended. It keeps the dressings from 
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sticking and breaking down the granula- 
tions. 

Stabilization of Aspirin Salts—In 
spite of various advantages, calcium and 
magnesium acetylsalicylates have been 
used only to a very small extent because of 
their lack of stability. Acetylsalicylic 
acid, when dissolved in water, undergoes a 
slow hydrolysis giving acetic and salicylic 
acids. In the case of salts, the hydrolysis 
is much more rapid, and even takes place 
to a considerable extent in the dry salts. 
On the other hand, preparations contain- 
ing 3 to 9% of calcium or magnesium 
chloride possess a sufficient degree of sta- 
bility over a period of from one to two 
years when stored under normal atmos- 
pheric conditions and the exclusion of 
moisture. The presence of the inorganic 
chloride has no effect on the medicinal 
action. Experiments further showed that 
other soluble inorganic salts, with the ex- 
ception of lithium chloride, exerted no 
appreciable protective action. . Chemistry 
and Industry. 

Stabilizing Milk of Magnesia—Milk 
of magnesia is unstable on long aging at an 
elevated temperature in an ordinary glass 
bottle. It develops a bitter taste and in- 
creases in alkalinity due to reaction with 
the alkali of the glass. These changes can 
be avoided by using a container of non- 
soluble glass, but the cost of such contain- 
ers is prohibitive. 

The same result may be accomplished by 
adding a small amount of citric acid to the 
milk of magnesia. When .15% of citric 
acid has been added, the product develops 
no bitter taste and no increase in alkalinity 
even after an exposure to a temperature of 
100°C. for over 250 hours, while un- 


citrated milk of magnesia turns excessively 
alkaline and quite unpalatable and bitter 
in 40 hours under the same treatment. 
ALP: 

Mercupurin is the sodium salt of a 
compound formed by the union of an: 
organic mercurial and theophyllin. It isa 
white crystalline powder supplied in the 
form of a 13.5% aqueous solution repre- 
senting 3.5% bound theophyllin, to which 
is added 1.5% of free theophyllin. The 
sodium salt of the mercurial component 
contains 39.2% of mercury. Mercupurin is 
a powerful diuretic, somewhat more power- 
ful and definitely less toxic than the simple 
mercurial diuretics. The relatively greater 
therapeutic efficiency of Mercupurin is 
mainly due to the correlated action of 
theophyllin, but is also attributable to the 
comparatively low toxicity of the mer- 
curial component. It is used to remove 
excess fluid in edema of congestive heart 
failure, cirrhosis of the liver, ascites and 
nephrosis. It is contraindicated in ad- 
vanced chronic nephritis and acute renal 
affections and should be used with caution 
in the presence of diarrhea and enterocoli- 
tis. It is administered by injection. Camp- 
bell Products, Inc., 79 Madison Ave., New 
York. 

Capsules Ergot, Upsher Smith— 
This is the trade name for capsules of 
selected, powdered and defatted whole 
ergot of high potency, physiologically 
standardized, containing both ergometrine 
and ergotoxine. The product provides a 
distinct improvement in the oral adminis- 
tration of ergot, being more stable than the 
fluid extract. Each capsule possesses, 
within the limits of biological assay, a 
potency equivalent to .8 grams of Ergot 
U.S. P. X., Intermin Revision Announce- 

















Headline in World-Telegram: “Birth control for city pigeons sought by 


humane official.” 


N. Y. City Pigeon: “Girls, if | catch you fluttering around a clinic there'll be 


hell to pay.” 
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“For rickets to occur to- 
day is almost a crime—” 


says an English authority on public health. We know 
that this disease is due to a deficiency of vitamin D, but 
we also know of means by which it may be remedied and 
prevented. 

Every expectant mother should receive a definite daily sup- 
ply of the anti-infective vitamin A and the anti-rachitic 
vitamin D. 

The most agreeable and dependable supply of these vita- 
mins can be obtained by taking Cod Liver Oil (about two 
teaspoonfuls daily). Cod Liver Oil contains only such sub- 
stances as perform real service in body-building; it prevents 
tooth trouble for children, and gives sound and healthy 
teeth. 

‘“‘<_Cod Liver Oil is probably the greatest single nutritional 
factor, next to milk, in preventive medicine that the human 
race has ever possessed’’, says Professor Mellanby. 


NORWEGIAN COD LIVER OIL 


World-renowned for its good quality. 
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IKKING | A-A BRAND 
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IMPORTERS and EXPORTERS 
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The recognized standard, known 
DRUGS, CHEMICALS, for its high vitamin contents. Guar- 


OILS, RAW MATERIALS, Etc. anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 





We have pleasure in announcing the opening of an 
OFFICE AND WAREHOUSE IN 


CHICAGO Write us for quotations 
Located at North Pier Terminal Building, For Spot Delivery or direct shipment from Norway 
561-67 East Illinois Street 





Under the Management of George P. Huisking 


Also associated with us are the f AA & | 
Conti Propucts Corp. and Aucust E. Drucker Co. —— NB NORWAY % 
9 


With these newly created facilities we shall endeavor to better 
care for the needs of our customers in 
that important market. f @ R. D REY ER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 


CHAS. L. HUISKING & CO. NEW YORK, N. Y. 
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ment No. 3. The capsules are marketed in 
bottles of 20, 100, 500 and 1,000. Upsher 
Smith Company, Minneapolis, Minn. 

Thionembutal is a new, fast-acting, 
intra-venous anesthetic. Chemically it 
has the same structure as nembutal (pento- 
barbital sodium) except that sulfur re- 
places oxygen at one end of the ring. It 
has been successfully used on 700 occa- 
sions; it affords fair relaxation, short 
anesthesia, quick recovery and absence of 
restlessness in most cases. 

Drisdol is crystalline vitamin D, free 
from the impurities of crude irradiated 
ergosterol, in chemically pure propylene 
glycol. It is perfectly soluble in milk and 
other fluids such as fruit juices, so that 
dosage is reliable. Winthrop Chemical 
Company, Inc. 

Dormaphen represents the combined 
action of barbiturate and phenacetin. Each 
capsule contains magnesium phenobar- 
bital 7/10 grain and phenacetin 21 grains. 
It is useful wherever hypnosis and anal- 
gesia are required simultaneously with 
minimum after effect. The Calco Chem- 
ical Co. 

Baldronit is a sedative and hypnotic. 
It is an extract of 80% Valeriana montana 
and 5% Adonis vernalis with 12.5% of 
ethylallyl barbituric acid with amido- 
pyrine. It is useful in cardiac neurosis, 
neurasthenia and hypertension. Otto 
Reichel, Berlin. 

Bismurung is an ointment consisting of 
bismuth oxychloride in colloidal dispersion 
in an emollient base. It is recommended 
as an antiseptic ointment which is sooth- 
ing and healing in any inflamed, irritated 
or painful condition of the skin. It is 
beneficial in all forms of dermatitis, pruri- 
tis, eczema, etc. 

Bromostrontiuran is a combination of 
sodium bromide, strontium chloride and 
urea supplied for intravenous or intramus- 
cular injection and as tablets for oral ad- 
ministration for the treatment of itching 
dermatoses. It is recommended for the 
treatment of acute and chronic eczema, 
urticaria, neurodermitis, etc. 

Embrodex contains phenylethy! iodide 
1%, undecylenic iodide .2% incorporated 
in a non-greasy emollient base, for external 
application. It is suggested for the treat- 
ment of rheumatism, sciatica, arthritis, 
chilblains, sprains, as a chest rub in bron- 
chitis and as an antiseptic dressing for 
wounds and ulcers. The absorption of the 
compound causes hyperemia, relieves con- 
gestion and with the analgesic action of 
phenylethyl iodide gives relief from pain. 

Magganon Asthma Powder contains 
the alkaloids of ephedra, aristolchia and 
aspidosperma, potassium iodide and anti- 
pyretics. It is used for bronchial and car- 
diac asthmas. A. G. f. med. Producte, 
Berlin N 65. 

Mucidan Cough Drops contain am- 
monium thiocyanate in combinations with 
the saponins of primrose, thyme and poly- 
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gala, and a calcium salt. Rhenania, 
Pharm. Abt. der Kali-Chemie A.G., Ber- 
lin NW 7. 

Neda Hair Tonic, to prevent loss of 
hair, contains dilute alcohol, tincture of 
cantharides, salicylic acid, tannic acid, 
pilocarpine hydrochloride and oil of bay. 
Neda-Werk Eduard Palm, Munchen 13. 

Olaxin Ointment, a wound and heal- 
ing salve for eczema, sores and cutaneous 
ailments, is prepared from almond oil 
(28.0 g.), phenol (25.0 g.), lemon oil 
(1.5 g.), precipitated sulfur (10.5 g.), wax 
(10.0 g.), and petrolatum (25.0). Olaxin- 
Werke, Essen-Kray. 

Per-Joodtheodural contains calcium 
salicylate with calcium theobrom, 417 mg., 
potassium iodide 83 mg., papaverin hydro- 
chloride 30 mg. per tablet. The tablets 
are used in high blood pressure, arterio- 
sclerosis, etc. Soc. for Chem. Ind., Kat- 
wijk, Netherlands. 

Plastosol is an antiseptic liquid plaster 
containing copper guaiacol sulfonate and 
penetrodine dissolved in a volatile organic 
solvent. Penetrodine is a new iodine com- 
pound of the nature of an ethereal oily 
liquid which penetrates into crevices and 
has a stimulant antiseptic action. Copper 
guaiacol sulfonate coagulates albumins and 
acts as an astringent and styptic. Plastosol 
is suggested as a handy first-aid dressing 
for wounds, and for use on operative 
wounds, varicose and other ulcers before 
the application of other dressings. 

Postalan Hemorrhoidal Ointment is 
prepared from ethyl-para-aminobenzoate 
(5.0 g.), bismuth subgallate (5.0 g.), zinc 
oxide (7.5 g.), extract of witch hazel 
(1.25 g.), balsam peru (1.25 g.), tannic 
acid (0.5 g.), menthol (0.5 g.) and simple 
ointment (29.0 g.). 

Progravid is a tablet containing 0.4 g. 
cerium oxalate, phenacetin and amido- 
phenazone. It is used in pregnancy vomit- 
ing. Renova, Kottbus. 

Rhinitol contains menthol 0.5, eucalyp- 
tol 0.5, chloral-camphor 0.1, chlorthymol 
0.01, azulen 0.2, ephedrin 0.25, vasogen to 
100. It is recommended as a prophylactic 
against the common cold. Vasogen is a 
chemically treated liquid paraffin which 
readily emulsifies with water, and it is 
claimed that this property increases the 
efficacy of rhinitol. 

Sanosin is a tablet containing quinine 
hydrochloride and caffeine each 0.025 g., 
phenacetin 0.1 g. and amidopyrine 0.076 g. 
It is used as an antineuralgic and anti- 
pyretic. 

Nasal Relief Drops contain laurel 
camphor 0.474, cineol 0.632, methyl sali- 
cylate 0.632, chlorbutol 1.006, 01. pini 
pumil. 1.002, 01. cass. indicae 0.050, Cey- 
lon cinnamon oil 0.050 and mineral oil to 
100. Evans Soms Lescher and Webb, Ltd 
lon cinnamon oil 0.050 and mineral oil to 
100. Evans Soms Lescher and Webb, Ltd., 
Liverpool. 

Deriphyllin is dimethylxanthine-ox- 
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amine. It is a diuretic and cardiac tonic 
rapidly absorbed so that the therapeutic 
action of the theophylline is particularly 
effective. The oxamine eliminates unto- 
ward secondary effects. Homburg Pharma. 
Ltd., London. 

Macs Antiseptic Throat Sweets con- 
tain amyloxytoluene 0.050, camphor 0.006, 
menthol 0.252, eucalyptol 0.067, tinct. 
tolu 6.043, 01. menth. pip. 0.043, 01. anis. 
0.020, 01. cass. 0.025, 01. caryoph. 0.013, 
acid. tart. 0.347, sugar base to 100. One 
or two of these is to be allowed to dissolve 
slowly in the mouth. They are recom- 
mended for sore throat, tonsillitis, catarrh, 
coughs, colds. Manleans, Ltd., London. 


Cosome, ephetonin cough syrup. Each 
100 mils contains ephetonin 0.2 g., dionin 
0.04 g. and compound syrup of thyme to 
100 mils. It is used for the treatment of 
coughs of all kinds including whooping 
cough, catarrhal conditions, bronchitis, in- 
fluenza and influenzal pneumonia. E. 
Merck, Darmstadt. 

Bivatol contains basic bismuth-alpha- 
carboxethyl-beta-methylnonoate as the 
active ingredient. The limpid, oily solu- 
tion contains 314 centigrams of bismuth 
metol per cc. It is used in the treatment 
of syphilis. Anglo-French Drug Co., Ltd., 
London. 

Epithedol Ointment contains 2 per 
cent. of scarlet red with oxyquinolin sul- 
fate and chlorbutol. It is recommended in 
the treatment of sluggishly — healing 
wounds, abrasions, burns, eczema, ulcers, 
skin affections, chilblains, frost bite. 
Wyleys, Ltd., Coventry. 

Estoform contains orthoformic ester, 10 
per cent., combined with extracts of 
Prunus Virginiana and senega in a gly- 
cerine-alcohol vehicle. It is suggested for 
use as a non-toxic anti-spasmodic in 
chronic bronchitis, cough asthma and 
acute bronchitis. Crookes Labs., London. 


Sodium Mandelate is recommended 
for use as a urinary antiseptic. It is non- 
toxic in therapeutic doses. Boots, London. 


Colsul is a 1% solution of elementary 
sulfur. The oily type is pure olive oil con- 
taining 1% of sulfur while the aqueous is a 
colloidal solution of sulfur in an aqueous 
medium adjusted to pH 3. It is recom- 
mended for the production of pyrexia in 
the treatment of mental disorders; also for 
other conditions as arthritis. Produces 
marked leucocytosis, very little disturb- 
ance of circulation. Crookes Laboratories, 
London. 

Par-Isalon contains theobromine, caf- 
feine, phenyldimethylpyrazolone and isa- 
lon (a pure substance of the adrenalin 
series). It has bronchodilatory action 
without after effects as increased blood 
pressure, accelerated pulse. For bron- 
chial asthma and sequelae as cardiac and 
circulatory disturbance, and in dyspnea, 
chronic bronchitis, emphyseme. Chem. 
Fabr. Dr. Joachim Wiernik & Co., A.G., 
Berlin-Waidmannslust. 
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VITAMIN D EXTERNALLY 


Last month in commenting on Vitamin D in creams we asked 
for information from our readers if they had any controverting 
the opinion given our inquirer. We are glad to publish the fol- 
lowing letter from M. F. Brobst, Nutrition Research Laboratories, 
Chicago: 

“Your altention is called to the Journal of the American Pharma- 
ceutical Association, Vol. XXIII, No. 3, March 1934, where Dr. 
Florin J. Amrhein did a rather constructive and brilliant research 
study which demonstrates that your answer to the inquiry should be 
revised. Amrhein is not the only one who has demonstrated that 
Vitamin D may be absorbed by the skin. French and Italian litera- 
lure is replete with these references. 

An exhaustive study of available information on this subject 
would reveal to you that Vitamin D in skin creams has a definite 
Someone should make an acne 
I have a feeling that this 
If you 


value other than an advertising one. 
cream with a high Vitamin D content. 
would work and it would be a real therapeutic contribution. 
could arrange with someone to do the work, we could supply the 
Vitamin D.” 

We wish to thank Mr. Brobst for this information and we shall 
forthwith make an exhaustive study of the literature for future 
report. We can see that Vitamin D applied to abraded skin or to 
membranes might have a healing effect and the recent work on 
the healing properties of cod liver oil seems to lend substance to 
this supposition. The unbroken skin is, however, another prob- 
lem and, assuming such absorption, it is not clear to us that 
Vitamin D would have anything more than a mechanical action. 
Lanolin, lard and other animal and vegetable substances are 
absorbed through the unbroken skin but we have seen no proof 
that they exert more than a mechanical effect. The deeper a 
substance penetrates the more emollient its action, lanolin being 
a better emollient than petrolatum for example. Our point is that 
until a material proves that it is better than an existing one why 
use it—especially if it adds a substantial amount to costs? How- 
ever, when we wisecrack about advertising value we are not 
against the addition of new materials for this specific purpose. 
Since advertising is the life blood of this trade any material pos- 
sessing an inherent “copy hook”’ serves a useful purpose provided 
it doesn’t conflict with control regulations or increase official 
antagonism toward the trade. We are open minded on any sub- 
ject and the trade knows that we have introduced and powerfully 
supported many new, useful materials. 


BATH SALT COLORS 


We have had an endless amount of trouble finding a sunfast color 
to use in bath crystals and sodium sesqui carbonate water softener. 
We have tried all the colors we have; we have put the problem to five or 
siz color houses and have tried many samples with the net result that 
rose and green and lavender fade with half a day’s exposure to the 
sun. It will be appreciated if you can give us some help in this 
problem. Dallas. 

Apparently your difficulty is due to the use of soluble colors. 
Best results are obtainable only with insoluble lakes. Take the 
required amount of color for each batch mix it with a few ounces 
of water and twice as much glycerin, adding the perfume to the 
mixture. Spray this coloring matter into the batch and mix 
thoroughiy until the crystals are uniformly colored. The purpose 
of the glycerin is to assist adhesion of the color and to prevent 
efflorescence of the crystals. Inasmuch as some insoluble lakes 
tend to emphasize the ring around the bath tub we suggest that 
you experiment with different samples until you get the right 
hook. 


DENTAL POWDER 


We manufacture a tooth powder that is a combination of calcium 
carbonate, sodium perborate and flavor, and have had some d'fficulty 
with oxidation when packing the powder during wet or damp 
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READERS’ 


Inquiries must be addressed department on the 
letterhead of firms. Inquiries from private 


weather. We have been informed that you have information on the 
use of sodium lauryl sulfate as a stabilizer and we would like details 
as to its use. San Francisco. 

We have no such information. We don’t know that sodium 
lauryl sulfate acts as a stabilizer and we frankly don’t see how it 
could. If anyone has dope on the subject we'll be glad to pass it 
on. Most firms having a perborate tooth powder have trouble 
from oxidation of the perfume. It is possible that the inclusion of 
a small amount of trisodium phosphate would aid in inhibiting 
oxidation of the perborate by coating the particles. In this case 
the flavor would be mixed with the chalk and the trisodium 
phosphate with the perborate, the two mixtures being brought 
together finally. In other words if you get thorough absorption 
of the flavor in the chalk and if you are able to secure a film of 
inert material between the particles of perborate and the particles 
of chalk you might be able to inhibit, though we don’t know that 
you could prevent the oxidation of the flavor. 


FLAVOR 


We are having difficulty in maintaining the flavor in our tooth 
We are using 75% methyl salicylate and 25% oil of pep- 
permint. What would you suggest as a fixative agent, one that would 
not destroy the peppermint flavor? Do you think calcium carbonate 
sufficiently porous to absorb the flavor? 


powder. 


As we are by no means expert in essential oil matters we think 
this question should be referred to your supplier. We suspect 
that, like the previous question, this one may be a perborate 
problem, although you haven’t stated that you have any in your 
product. Chalk is certainly not the offender. 


WAVE CONCENTRATE 


1 so-called wave concentrate we manufacture shows a tendency to 
pack in the bottom of the container upon shipping and prolonged 
standing, to the extent that we have received some thinly veiled Bronz 
cheers, suggesting that we supply a generous amount of dynamite 
with each package. The product, which by the way has enjoyed a 
good distribution over the past three years, is orthodor in type—a 
blend of Karaya in a solution of 39B absolute with 4% of a mixture 
of soluble and none evaporating oils. The gum is shaken into sus- 
pension and added to water to make the finished setting lotion. We 
will appreciate any suggestion that will not cause the gum to break 
down and the lotion to become water thin. Youngstown. 

The condition you describe is what is known in constipation 
circles as ‘‘impacting.”” How about putting some jalap into the 
mixture and a pop valve in the bottom of the bottle? In all 
seriousness, Dan, you haven’t mentioned whether you are using a 
preservative and it looks to us as though you may be depending 
on the alcohol for preservative action. If our guess is right we'd 
suggest .10 or .15% of methyl parahydroxy benzoate as a pre- 
servative or its equivalent. Undoubtedly you are getting a break- 
ing down of the gum structure, and from past experience we know 
that decomposition of gums often takes this course, eventually 
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individuals cannot be considered. This service 
is limited to the trade only. 


resulting in a more or less soggy curd. If you are already using 
a preservative use more of it or try the one we recommend. If 
you are using a good preservative and if this is the first time the 
condition has occurred in the last three years, we’d become sus- 
picious of adulteration in the gum. 


SKIN MASK 


For many years we have been making a facial mask that is very 
good from a sales point of view and also from a standpoint of effec- 
liveness. However, in view of almost certain national legislation on 
cosmetics we are submitting the formula to you for an opinion as to 
its non allergic qualities. Also in your opinion is it outmoded by 
more modern products? Worcester, Mass. 

We appreciate the sincerity of your attitude and your con- 
fidence in us. Your formula contains nothing allergic or toxic 
and you never need fear a call from any regulatory body. In our 
opinion it is as modern and as effective as any similar preparation 
we have examined. 


TABLET LUBRICANTS 


What kind and how much lubricant should we use for effervescent 
tablets? Chicago. 

You'll have to determine the percentage yourself as this varies 
with the composition of the tablet. The customary lubricants 
are pulverized white soap, talc, metallic stearates and hydro- 
genated fats. 


TRIETHANOLAMINE LAURYL SULFONATE 


In the current issue of the Drug and Cosmetic Industry I noticed 
an inquiry in regard to making a concentrated solution of sodium 
lauryl sulfate. Having spent many hours on this problem it was 
with great relief that we noted you doubted the possibility of accom- 
plishing this result. Noting that you mention triethanolamine 
lauryl sulfonate I would be greatly interested in knowing how this 
may be prepared. There seem to be no end of secrecy regarding these 
products and we have been unable to get any tangible information 
about them. In conclusion I wish to express appreciation for the 
many valuable ideas and suggestions contained in your magazine and 
the courteous replies you have accorded former requests. Des Moines. 

While we’ve never made this product we would say that it 
should be easy to make it by treating lauryl sulfuric acid with 
triethanolamine. If you have difficulty in obtaining the lauryl 
sulfuric acid try treating lauryl alcohol with sulfuric acid. The 
reason why these compounds are shrouded in secrecy is that many 
of them are patented. So when you succeed in developing what 
you are after you had better beware of the patent situation. 


THALLIUM ACETATE 


We desire to make inquiry regarding the use of thallium acetate 


depilatories in the U. S. A. The technical advice we receive from 
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other parts of the world indicate this to be a great improvement on 
sulphides and the swing over to its use appears possible. We under- 
stand that there has been dermatitis trouble in your country and we 
would be glad if you have any information on this point. Sydney, 
New South Wales. 

Thallium acetate is poisonous. One woman was killed by using 
it and the company making the depilatory that killed her went 
bankrupt with liabilities of $2,000,000.00, most of which was in 
the form of judgments, granted persons who could prove 
definite injuries. If you’ve received information from the rest of 
the world that thallium acetate will remove hair, the information 
is probably correct—but you may kill off a few of your customers 
and injure the rest. 


STOMACH TABLETS 


How do stomach tablets act on the stomach walls to bring relief? 
Do they act by merely coating the surface? What ingredients are 
commonly used in stomach tablets? Any information you can give 
us will be appreciated. St. Paul. 

You cannot develop a good stomach tablet unless you first 
decide what condition you wish to correct. Antacid tablets act 
by neutralizing the stomach contents and the secretions that are 
present. Alkalis are indicated here. If you wish to make a pep- 
tonized tablet to aid in digesting proteins when the protelytic 
enzymes are deficient, pepsin compounds are indicated. If you 
wish to counteract general gastric disturbances activated carbon 
may be employed to remove toxins by adsorption. Bismuth 
tablets coat the stomach walls slightly. Hydrochloric acid tab- 
lets fortify the HCL content of stomach secretions. You can see 
from this that before you can develop a stomach tablet you have 
to have a pretty good idea of what you’re after unless you want to 
make a shotgun formula—which will probably not work. 


MENOPAUSE 


We are contemplating the manufacture of a product designed to 
aid women passing through the menopause. We have been informed 
that there are some good products that do not contain narcotics, which 
are nerve sedative and tonic. We do not refer to ovarian products but 
merely to proprietary products that act as a sedative. Inasmuch as 
there is considerable difference of opinion among the medical profes- 
sion as to the actual good these products do, we would appreciate 
your opinion as to effectiveness, prospective market, Federal regula- 
tions ete. St. Louis. 

Your questions are not easy to answer. Products of this 
nature are sold as ethicals on prescription from physicians. The 
reason for this is that the menopause affects women in different 
ways. Some suffer from depression; other from over stimulation, 
amounting at times to hysteria. It is obvious therefore, that in 
the one case, a woman would require a stimulant such as caffein 
or strychnine; in the other a sedative such as bromides, phenol 
barbital, etc. In some cases physicians prescribe judicious com- 
binations of stimulants and sedatives together with drugs to tone 
the nervous system such as glycerol phosphates. You can see 
from this the difficulty of making a proprietary product. In any 
case your course would be difficult as you would be under con- 
stant suspicion and attack from medical and regulatory bodies. 


ACNE LOTION 


We make an acne lotion containing alcohol, salicylic acid, benzoic 
acid, aluminum chloride. Users claim that our preparation is good 
for the purposes indicated but that it stings too much and often causes 
the skin to peel after repeated application. Wilmington. 

The stinging is due to the fact that your preparation is too 
powerfully astringent. Alcohol, salicylic acid and aluminum 
chloride can all contribute to this effect. The salicylic acid is 
causing the peeling. We think you should modify this formula 
very materially. 
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Aloin 10c 

Anise Oil 5c 

Boric Acid 4c 
Cascara Sagrada 3c 
Coriander Oil $1.45 


Alcohol CDA5a 5c 
Angostura Bark 5c 

Gum Arabic 14%c 

Benzoin Gum, Siam 5c 
Benzoin Gum, Sumatra Ic 
Bergamot Oil 10c 

Buchu Leaves 4c 
Carnauba Wax No. 1 3c 
Cassia Oil, Redist 5c 


The essential oil index declined from 
53.1 in December to 51.6 in January, the 
same as the November level. Anise in- 
creased from 45c to 50c, eucalyptus rose 
4c to 29, but these rises were nullified by 
declines in bergamot from $1.95 to $1.85, 
cassia from $1.25 to $1.20 and lemon from 

2.00 to $1.75. 


The cosmetic raw material index de- 
clined very slightly from 71.7 to 71.6. 
Menthol was lower at $3.30. 
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PURCHASING 


DECEMBER MOVEMENTS 


Up 


Eucalyptus Oil 4c 


Geranium Oil Bourbon 45c 


Golden Seal Root 25c 
Guaiac Gum 18c 
Lemon Peel 1c 


Down 


Chamomile Flowers, Hungarian Ic 


Chamomile Flowers, Roman Ic 


Cubebs Oil 25c 
Damiana Leaves 1!4c 
Ergot 15c 

Henbane Leaves lc 
Lemon Oil, Italian 25c 
Menthol 20c 

Orange Oil, W. Ind. 40c 


Patchouli Oil $2.25. 
Prickly Ash Bark lc 
Saffron, Valencia $1.25 
Vanilla Beans, Bourbon 5c 
Wormseed Oil 5c 


Orange Oil, Italian 15c 
Psyllium Seed, Black 4c 
Rhubarb Root HD 4c 
Santonin $10.00 

Silver Nitrate 9c 
Stramonium Leaves lc 
Tonka Beans, Angostura 25c 
Valerian Root 2c 
Wormwood Oil 30c 


15 Essential Oils—Weighted Index. 1926 Average Prices Equal 100 
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15 Medicinal Chemicals—Weighted Index. 1926 Average Prices Equal 100 
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Beginning the new year, the 50 com- 
modity index for January, 1936 stood at 
69.4 a slight decline from the 69.5 of the 
previous month. Activity in the essential 
oil and botanicals groups balanced each 
other. 


The medicinal chemical index declined 
from 76.0 to 75.8 for January, 1936. Boric 
acid increased from 7 to 714ec while men- 
thol declined from $3.50 to $3.30 and mer- 


cury rose $1.00 a flask"'to $76.00. 


Botanical prices showed an average in- 
crease, the index moving up from 84.1 in 
December, 1935 to 86.4. 
from 90c to 88c, buchu was 4c lower at 31, 
ergot dropped to + 
$2.25, rhubarb declined from 40c to 36. 
These changes were more than balanced, 
however, by the rise in cascara from 9¢ to 
Ie. 


Agar declined 


52.10 from the previous 
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A UNIFORM 
LANOLIN 


for Druc ana Cosmetic Purposes 
(Anhydrous and Hydrous, U. S. P.) 


Every chemist and buyer knows how 
essential it is to use uniform and pure raw 
materials. 

NIMCO LANOLIN is made from care- 
fully selected wool greases. We have de- 
veloped a method of refining NIMCO 
LANOLIN which removes all impurities 
and which retains in the lanolin all the 
valuable oxy and isocholesterins. 

This is your assurance that creams and 
ointments made with NIMCO LANOLIN 
will not turn dark and rancid with age. 
NIMCO ABSORPTION BASE for those 
who prefer this type. 


Write today, on your firm’s letter- 
head, for experimental sample. 


N.I. MALMSTROM & CO. 
147 LOMBARDY ST., BROOKLYN, N. Y. 

















BATZOUROFF & CO. 


| (Established 1845) 
| SOFIA, BULGARIA 


Modern Distilleries at 


Rahmanii 


Kalofer 


Karnare 
Karlovo 


SOLE DISTILLERS BY 
VACUUM PROCESS 


Quality is our first consideration. We have 
always supplied the finest Otto of Rose it 
is possible to produce. 


Used by the Principal Consumers Here and Abroad 
SOLE AGENTS 


Gore Luepers & Co. 


New York Chicago San Francisco Montreal 


PURE OTTO oF nose 
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MYSORE GOVERNMENT 


Sandalwood 
Om -* 


Distilled from 
Santalum Album 


{ INSIST ON ORIGINAL 





CANS AND CASES 
Agents for the 

















COLORS 


FOR FINE COSMETICS 


Over a long period of years, in 
countless numbers of cosmetics, 
our very complete line of fine 
cosmetic colors has demonstrated 


UNQUESTIONED COSMETIC 
SUITABILITY 


Specify ANSBACHER - SIEGLE 
COLORS and be assured of 
REAL COSMETIC SUITABIL- 
ITY, adequately guaranteed by 
our integrity, ample resources, and 
long years of experience special- 
izing in this field. 














United States and Canada 


W. J. BUSH & CO. 


(Incorporated) 
Essential Oils | | | | 
New York 


National City, Calif. Montreal 
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Australia is rich in Myrtaceous shrubs 
and small trees belonging to such genera as 
Leptospermum, Melaleuca, Kunzea, 
Baeckea, etc., which collectively are 
known vernacularly as “Ti-Trees.”’ 

The various species of ‘“Ti-Tree” are 
widely distributed, and occur often in 
extensive areas. The leaves and terminal 
branchlets of the great majority of species 
contain interesting essential oils, which are 
readily separated by a simple process 
known as steam distillation. 

The leaves and terminal branchlets of 
Melaleuca Linariifolia, when subjected to 
steam distillation yield a pale lemon- 
colored essential oil to the extent of 1.5 to 
2 per cent., according to whether the ma- 
terial is old or young growth. That is to 
say, 1,000 pounds weight of leaf material 
will yield from 15 to 20 pounds weight of 
oil. Known areas of this specie, however, 
are not sufficient to warrant commercial 
exploitation. 

Experiments by investigators, however, 
lead to the discovery that Melaleuca Al- 
ternifolia yielded the finest quality oil and 
a company was formed to produce oil from 
this tree. It is very common in the North 
Coast District of New South Wales, being 
especially abundant in the Clarence and 
Richmond River Districts, New South 
Wales. The tree appears to extend from 
Stroud to the Richmond River. It is more 
compact than M. linariifolia, and some of 
the areas are so thickly wooded that it is 
impossible to penetrate the growth except 
by felling and cutting a path. 


AUSTRALIAN TI-TREE OIL 





Photographs showing density of growth of Melaleuca alternifolia at Bungawalbin 
Creek near Coraki, Richmond River, N.S.W. 


This essential oil bears a close resem- 
blance in general chemical and physical 
characters to that obtained from M. 
linariifolia. Leaves and terminal branch- 
lets in amount of 1,000 pounds yield about 
18 pounds of pale lemon-tinted oil with the 
same pleasant myristic or nutmeg odor 
referred to under the other species. Many 
commercial samples are practically water 
white. 





Growth of Melaleuca alternifolia 
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The chemical and physical characters 
are as follows: 
Specie: GUAT 6 o)<: cas cs acccaons 0.8950 to 0.9050 


Optical rotation........... - +6.8° to +9.8° 
Refractive ee . 1.4760 to 1.4810 







Die daseneeans to7 
" after acetylation.. 80 to 90 
I cc oecvcctuasunaceness 0.6 to 0.8 vols., 
8% alcohol 
Cimeel canteth.... ... c<csvcsniusea under 10% 


The complex mixture of constituents 
constituting the crude oil has been found 
to possess a high germicidal value when 
tested against pure carbolic acid using B. 
typhosus as test organism. In other words 
it has been found to be from eleven to 
thirteen times more powerful or effective 
in destroying typhoid germs than carbolic 
acid under similar conditions. The pleas- 
ant odor, together with tke high germicidal 
efficiency, and at the same time non- 
poisonous properties promise for this oil 
wide industrial application, as in germ- 
icides, solvents, etc., as well as for refined 
uses in medicine and therapeutics. 

The warm spicy character suggests also 
a use for toning and blending in such per- 
fumes as sandal, musk, peau d’espagne, 
rondeletia, millefleurs, wintergreen, and 
bouquets. The valuable antiseptic prop- 
erties of the oil and its spicy flavoring note 
should also prove useful in dentifrices and 
mouth washes. 
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Company, Inc. 
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Schofield-Donald 


NEW YORK 

















VANILLA BEANS 


For over 75 years the recognized 
source of supply 





**Look for the Symbol of Standardization’”’ 


GUMS 


Arabic Tragacanth 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


55 Vandam Street New York 


Karaya 




















PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 
Vaginal Jelly 
Pharmaceutical Preparations 
Manufacture and Distribution 


Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EHRMANN-STRAUSS CO., INC. 
903 West Houston St., New York 
“IF IT’S A DRUG—WE HAVE IT’”’ 











Represented in Chicago by A. C. Drury & Co., Ine. 
Cosmetic 


COLORS: Certifies 


* Vegetable 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for any cosmetic or toilet 


purpose. 
* 
Saponine Chlorophyll 


INTERSTATE COLOR CO,, INC. 


7 Beekman Street New York City 











LET US SOLVE YOUR 


COLO FR PROBLEMS 


ANILINE COLORS 


For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 


COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 


We also carry a full line of CERTIFIED FOOD COLORS 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 






































38° Washington St., New York, Tel.: WAlker 5-0210, 0211 


SPECIALTIES: 


Cholesterol Nucleinic Acid 
Emulsifiers Sodium Nucleinate 
Lecithin Preservatives 


Propyl Para Amino Benzoate 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 
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As far as the uses of this*oil are con- 
cerned; it may be said that it has prac- 
tically all the properties of eucalyptus oil 
and a good many other properties besides. 
While the ti-tree industry is still in its 
infancy, already the quality of its prod- 
ucts promises a rapid growth to an indus- 
try of first-rate importance.—Photos and 
story from “Australian Tea Trees of Eco- 
nomic Value Part 1, Sydney Technological 
Museum. 


CASCARA SAGRADA—Spot quota- 
tions were again advanced in keeping with 
the higher prices prevailing on the Pacific 
Coast where stocks are the smallest in 
many years as the result of the poor 1935 
collection. The current market ranged 
from lle to 12c per pound quite firm 
thereat. 





Field still and abundant water supply (lagoon) for the commercial distillation 
of Melaleuca alternifolia 





Probably one of the outstanding items 
in the essential oil trade from point of 
interest during the past year was the citrus 
oil group. The Italian political situation, 
comparatively small crops, and an excep- 
tional heavy demand for fresh fruit were 
contributory factors in the sharp advances 
which took place during the latter part of 
the year. Although December saw some 
easing off from the high levels for the 
imported oils this was said to be due pri- 
marily to the desire on the part of Italy 
for additional foreign trade to bolster her 
rapidly declining gold reserves in view of 
trade restrictions imposed by sanctions of 
the League of Nations. The situation as a 
whole, however, is still fraught with the 
possibility of a reaction to the trend 
previously noted. 

The United States is not now so de- 
pendent on Italy as a source of supply for 
Lemon and Orange oils as was the case 
years United States production 


ago. 


alone makes this country more or less 
independent of imported material. In 
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addition there was the emergence of 
French Guinea orange oil which reached 
large volume in 1935. 
tinued to sell for less than other grades. 
According to a British trade journal, 
Sicilian oil has for some time past been 
largely ousted by this French Guinea 
orange oil. 

Italian lemon oil is now offered on spot 
at from $1.75 to $2.25 per pound. Re- 
placement prices have declined in keeping 
with the increase in quantity offered. 
Californian oil is still quoted at $1.70 per 
pound but reports from second hands were 
to the effect that resellers have offered 
goods below this figure. 
bought long before present price on Cal- 
ifornia oil was established, however. 

New prices also prevail on Orange oil, 
Italian being offered at from $2.70 to $4.00 
as to seller, quantity and quality with 
West Indian oil at from $2.45 to $2.60. 
There was no change in quotations on 
Californian which continued at 
$3.00. 


This oil has con- 


Such oil was 


orange 
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The current decline of 10c per pound in 
Bergamot oil can only be explained as the 
desire of Italy to encourage export and the 
reaction of buyers to the higher prices 
previously reached as Italy is probably the 
only supplier. Demand has been greatly 
reduced by the advancing tendency of 
prices. 

The production of bergamot oil was 
limited in the 1935 season. Estimates 
were that it did not exceed 127,000 kilo- 
At the opening of the season 
stocks were said to equal 26,000 kilograms. 


grams. 


A revival of the bergamot consortiums 
uniting growers of this fruit in Calabria 
materialized at the beginning of 1935 after 
some delay. Most of the fruit is grown in 
Calabria, while the extraction of the oil 
takes place mainly in factories located on 
the Sicilian side of the Strait of Messina. 
The object of these consortiums is to 
control prices by regulating the amount of 
fruit processed in a given season. In view, 
however, of the strides made in the pro- 
duction of synthetic bergamot and the re- 


Citrus trees 
covered with 
Fumigation 
Tents. 

Photo Courtesy’ 
Perfumery & 
Essential 
Record 














BUY WITH 
CONFIDENCE 


STEARATE OF 
MAGNESIA —— 


Light, Great Adhesiveness. Pure 
White, I ble Fi 
Heavy if desired. Dusts out 
under the puff like the finest 
pollen. Made to satisfy most 
exacting requirements. 


STEARATE OF 
ZINC 


Odorless, Impalpable. Pure 
White. Water Resists . Great 
Adhesiveness. Light or Heavy as 
desired. Highest standard of Pur- 
ty and Uniformity. 
Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Francisco 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
Telephone SUnset 6-1337-4797 













MAGNESIUM 







CHEMICAL PRODUCTS CO. 


55 =33rd Street Brooklyn, N. Y. 











New...Smart... Gorgeous ! 


The best words we can find to describe a new Lip- 
stick creation by our laboratories. 


Nothing Like It... 
No Blue Cast! 


A sure-fire business builder for this winter. Make a 
test without cost to you. A sample is yours for the 
asking. We also manufacture unexcelled Dry Rouge, 
Creme Rouge, Creams, Lotions, Powders and Mas- 
cara. 


SOLO LABORATORIES, INC. 
347 W. Austin Ave., Chicago, Ill. 





y\:)-100 8 i OPAL, 
DRUGS AND 
CHEMICALS 






= ANESTHETICS 


Procaine Hydrochloride . . . Benzocaine 


=" ANALGESICS 
Cinchophen . . . Neocinchophen 


= ANTISEPTICS 


Acriflavine . .. Chloramine 


= HYPNOTICS 
Barbital . . . Phenobarbital 


= ALKALOIDS AND DRUG EXTRACTIVES 
Berberine ... Colchicine . . . Ephedrine 
... Hydrastine 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 











Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


* 
Your inquiries are invited 














GUMS 
Arabic, Tragacanth, Karaya 


Powdered in our own mills under 
laboratory control 


VISCO GUMS 


for wave set solutions 


SULPHONATED OILS 
for Soapless Shampoos 


JACQUES WOLF &Co. 


MANUFACTURING CHEMISTS AND IMPORTERS 


PASSAIC, N. J. 















an eren S 


S with American 


Uyntnetic 





























ISERMANN 






Shampoo and Bath Oil Perfumes 


We have developed two interesting new odors for soapless 
shampoos and bath oils: Shampole, for shampoos; Bainole, 
for bath oils. Samples will be sent upon request, together 
with suggestions for improving soapless shampoos and bath 


Van Dyk & Co. 


Incorporated 1904 
Pioneer American Manufacturers of Aromatics 
Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 


oils. 
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duced consumption of the natural essence 
in most types of cologne water now made, 
many believe the market will dwindle 
faster than any attempts at price fixing 
can keep up with that movement. 

The long continued depression of the 
market caused a large number of growers 
to cut down their bergamot trees and use 
the stumps for grating on mandarines or 
some other money crop. Accordingly it is 
probable that production of bergamot will 
diminish progressively in the next few 
years. Officially a campaign is being 
started to induce the farmers to preserve 
the bergamot trees in the hope that new 
markets may be developed for this essence. 
In this connection considerable interest 
has been aroused by experiments with 
bergamot oil as an antiseptic, for which 
remarkable medicinal qualities have been 
claimed. 


COMMENT FROM 
GRASSE 


Some interesting comments are pre- 
sented by Austin C. Brady, American 
Consul in France, in a quarterly review of 
the essential oil industry there. 

Growing discontent among cultivators 
of flowers and aromatic plants in the 
Grasse region is reported, due in part to 
the lower prices paid for their products in 
1935, and in part to the fact that there is a 
general demand for agricultural relief in 
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France. A proposal to establish a Gov- 
ernment credit of 6,000,000 to 8,000,000 
francs for the relief of the Grasse culti- 
vators has been made by a member of the 
Chamber of Deputies representing that 
region. It is estimated that disburse- 
ments for flower and plant supplies taken 
by the factories during 1935 will not exceed 
10,000,000 francs (about $660,000), or 
considerably less than one-third of the 
amount paid cultivators in 1930, and less 
than one-fourth of the amount distributed 
in 1927, 1928, and 1929. 


LAVENDER—Production depends on 
the extent to which wild lavender is col- 
lected, as well as on the condition of the 
crop generally, and in recent years a de- 
mand by the peasants for greater returns 
for the labor involved has tended to limit 
the harvesting of wild lavender to the more 
accessible areas of extensive growths. Be- 
cause of the exhaustion of supplies in 1935, 
a price of 150 francs (nearly $10) per 100 
kilograms (220 pounds) was paid in some 
sections for the lavender gathered; in some 
other sections the price did not exceed 80 
francs, and in others it reached 130 francs, 
but it is estimated that the average price 
was 120 to 125 francs ($7.92 to $8.25). 
The yield of oil varies considerably, being 
affected by different conditions, but the 
average is usually placed at one kilogram 
of oil to 170 kilograms of lavender. Esti- 
mates of the amount of oil produced this 
year do not exceed 110,000 kilograms 
(242,000 pounds), some placing the total 
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Cutting Citronella Grass in Ceylon. 
Imperial Institute Collections, South Kensington). 
Courtesy Manufacturing Chemist 





at 100,000 kilograms (220,000 pounds), 
and others at less than that. 


JASMINE—Rains unfavorably affected 
the jasmine crop in 1935, and in general 
flowering was not normal. Estimates of 
the quantity of flowers taken by the fac- 
tories at Grasse range from 650,000 to 
700,000 kilograms (1,430,000 to 1,540,000 
pounds). Payment was principally at the 
rate of 7 francs ($0.46) a kilogram, or 1.60 
francs a kilogram less than paid in 1934. 


TUBEROSE—The crop in 1935 was 
better than that of 1934, and more flowers 
were taken by the manufacturers. Some 
estimates place the quantity in excess of 
30,000 kilograms. The agreed price for the 
flowers was 16.50 francs ($1.09) a kilogram, 
or 1.50 francs a kilogram less than the 
price paid last year. 


GERANIUM (Grasse)—This superior 
geranium of the Grasse region, the prod- 
ucts of which are used chiefly for per- 
fumes, was purchased at a price of 30 
francs ($1.98) per 100 kilograms (220 
pounds), and it is estimated that the fac- 
tories took 100,000 to 120,000 kilograms. 


MINT (French)—The average price 
paid for the 1935 crop was 60 francs ($3.96) 
per 100 kilograms. 

A comparative statement of declared 
exports from the Nice district to the 
United States in the third quarters of 1934 
and 1935 follows: 


(From the 








PAST 
anaes 

GOoD 
DRUG PRODUCTS 


PACKAGE DESIGN SERVICE 








COMPLETE FACILITIES 
for VOLUME PRODUCTION 
FREE CONSULTING AND 
LABORATORY SERVICE 





TERMINAL LABORATORIES, INC. 


401 NORTH BROAD ST. PHILADELPHIA 








Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 


83-93 Park Place . ; . New York 
ESTABLISHED 1851 
Chicago Philadelphia Los Angeles 








SEYDEL CHEMICAL COQ. 
Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 














PEERLESS aaa 


Precipitated 


Calcium Carbonate-U.S.P. 


AA 

Extreme ne ee Uniformity 
AA 

Complete range of densities as Heavy to extra 


light ‘“Featherwate” grade 


PEERLESS WHITE LIME CO. 
Taylor &Duncan Ave. St.Louis, Mo. 



























Write for a copy of 


this new bulletin... 
it points the way to solv- 





w ENGLAND 
ue tat ae 


ee ing your liquid mixing 


problems—address... 





NEW ENGLAND TANK AND TOWER CO. 
Everett, Mass. or 50 Church St., New York 


AGITATING EQUIPMENT SPECIALISTS 












IMPORTERS | 


Gum — - a. 


m Karay@ 























GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 
Business Established in 1869 








a ALCOHOL 


Pure 


Specially Denatured 
(ALL FORMULAE) 
Solvent No. 1 
(PROPRIETARY SOLVENT) 


Completely Denatured 


@ FROM its fermentation in 
batteries of giant 200,000 gallon 


fermenters, through its distil- 


lation in modern, carefully con- 


THE AMERICAN 
405 Lexington Avenue 


trolled stills, to its final pack- 
ing, one motive governs the 
production of Everclear Alcohol. 
That motive is supreme quality. 


DISTILLING CO. 
New York, N. Y. 


Subsidiary of AMERICAN COMMERCIAL ALCOHOL CORPORATION 
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1934 

Lbs. $ 
Lavender Oil... 21,560 71,019 
Geranium Oil.... . 3,976 22,428 
Jasmine Essence...... 158 20,732 
Other Floral Essences. . 316 14,694 


Mis. Perfumery Products 11,348 42,043 


37,358 170,916 


1935 

Lbs. $ 
Lavender Oil... .. 11,082 65,767 
Geranium Oil. .... 5,170 25,310 
Jasmine Essence...... 199 25,520 
Other Floral Essences. . 198 19,716 


Mis. Perfumery Products 28,561 51,344 








45,210 187,657 


GUM ARABIC—Disturbed con- 
ditions in the Sudan have been offset to 
some extent. This item was therefore 
offered more freely for shipment and the 
spot market reflected this condition. 
Amber sorts sold lower at from 1014c to 
11\4c per pound. RHUBARB—Prices on 
spot ranged lower at from 36c to 40c per 
pound. Increased competition was in- 
duced by receipt of reports denying the 
existence of conditions warranting higher 
prices. STRAMONIUM Replacement 
costs were easier but have not attracted 
buyers of substantial quantities. Condi- 
tions were favorable for prompt shipment 
at the lower level of 814c to 9c per pound. 
VALERIAN—Further shading of prices 
brought the spot market down to 14c to 
16c per pound. Buyer’s market prevailed 
here and in the primary. VANILLA 
BEANS—As predicted in our pages 
December, Bourbon beans have turned 
definitely stronger. An advance of 5c per 
pound was noted placing the range at 
from $2.30 to $2.55 per pound. Reports 
indicated that Mexican producers will en- 
deavor to regain the American market lost 
to the Bourbon grades because of price 
differential. More attention, it is said, 
will be paid to the proper cultivation and 
preparation of the crop for the market. 
In view of the fact, however, that there is 
still a price differential of considerable im- 
portance between the Mexicans and Bour- 


a 


bons other than quality considerations will 
have to be made as an inducement should 
the Mexicans regain the lost volume here. 
GUM BENZOIN—Siam was lower at 5c 
per pound. Sumatra grade also declined 
lc to arrange of from 18c to 21c per pound. 

ANISE OIL— Minimum price for U.S.P. 
oil was 50c per pound and as high as 55c 
was asked in some quarters. Absence of 
offerings of shipment material from China 
continued to keep the market strong on 
spot. OIL CUBEB—Raw material costs 
down somewhat and with interest about 
nominal suppliers reduced prices to from 
$2.75 to $2.95 per pound. PATCHOULI 
OIL—Expansion in demand for spot de- 
liveries coupled with replacement cables 
showing sharp price increases in the pro- 
ducing country resulted in a sharp advance 
in this market. Prices here were ranged as 
high as from $5.25 to $6.00 per pound. 
This was the outstanding price movement 
in the essential oil group for December. 
CASSIA OIL—U. S. P. material lower by 
5c per pound to a basis of from $1.20 to 
$1.40. This movement was in line with 
recent weakness in the replacement market 
cost of technical oil. CLOVE OIL—A 
very firm tendency prevailed in this item 
being caused by a raw material crop of 
disappointing size in the Far East. Spot 
prices ranged at from 88c to 90c per pound 
for oil in drums with a range of from 90c to 
$1.00 for cans and bottles. GERANTIUM— 
High quality Algerian and Bourbon ad- 
vanced in the primary and spot position on 
such material was correspondingly strong- 
er. CORIANDER—A further advance 
placed prices at from $4.75 to $5.10 per 
pound. There was very little material 
available regardless of price. Inability to 
place orders in the producing country 
caused the shortage that was revealed 
when demand broadened here. PEPPER- 
MINT OIL—Prices on good quality oil 
have been advanced in keeping with the 
higher values prevailing on such material 
in the primary market. Local dealers 
stated that when strictly U. S. P. material 
was required by consumers, local trade 
had little difficulty in obtaining full prices. 
Against such oil was large supplies of oil of 


sub normal menthol content. EUCALYP- 
TUS—Good call and firmer primary mar- 
ket combined to support a higher spot 
market at 29c to 32c per pound in drums. 
MERCURY BICHLORIDE—Producers 
advanced quotations 5c per pound early in 
the month making the new level 76c per 
pound inside. This movement was long 
overdue because of the steadily advancing 
price of metal which is now selling at 
$76.00 per flask. ALOIN—Higher at 
$1.60 to $1.65 per pound in keeping with: 
stronger replacement market due to ab- 
sence of much stock. BORIC ACID— 
Quotations U. S. P. advanced $10.00 per 
ton to establish contract price for the first 
6 months of 1936. Quotations for tech- 
nical remained unchanged. The advance 
made the price of U. S. P. $25.00 higher 
than the technical. ALCOHOL—Quota- 
tions on C. D. A. 5a and 10 have been 
reduced 5c per gallon in the cold areas. 
The lower schedules was as follows: Fifty 
four gallon drums 44c per gallon, 5 gallon 
drums 50c per gallon. No changes in 
quotations west of the Rocky Mountains 
were made. Also, prices in South Caro- 
lina, Georgia, Florida, Alabama, Texas, 
Arkansas and New Mexico remained un- 
changed. The scheduled quotations on 
Specially Denatured Alcohol and Pure 
Ethyl Alcohol were extended to cover 
business in the first quarter of 1936. 
SANTONIN—Prices were reduced to the 
new low level of from $40.00 to $45.00 per 
pound. MENTHOL—The market was 
highly competitive on spot and declines 
came steadily placing the new range at 
from $3.30 to $3.40 per pound. Buyers 
have not shown actual need for supplies in 
excess of moderate volume. The weak- 
ness, however, was local and continued to 
be in contrast to the basically firm posi- 
tion in Japan. VANILLIN—Production 
costs have risen parallel with the higher 
prices prevailing on raw material. Man- 
ufacturers therefore advanced quotations 
25c per pound establishing the market on 
the following basis: Exeugenol 100 Ib. lots 
$3.75 per pound, less than 100 Ib. lots 
$3.85 to $4.35 per pound; exguaiacol 100 
Ib. lots $3.65, less than 100 Ibs. $3.75 to 
$4.25 per lb. 





PATCHOULI PLANTS AFTER 1 1/2 MONTHS 


Soil covered with Cocoanut leaves 
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Soil covered with spent Cinnamon leaves 
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Professional 


Service 








THE 
COLUMBUS LABORATORIES 
Analytical and Consulting Chemists 


Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 


















FOOD RESEARCH 
LABORATOREES, Inc. 


Dr. Philip B. Hawk, President 
BIOCHEMISTS 
SPECIALISTS IN Vitamin Assays 





FORMULATION AND STANDARDIZATION 


or Mepicinat or Cosmetic 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass'n Consulting Chemists and 
mical Engineers 


EXPERT CONSULTANT (Pharmacist-Chemist) 
thoroughly familiar with State and Federal Label 
and Literature requirements, as well as Manufac- 
turing and Marketing Problems, is now available 
for full-time appointment. Salary $75 per week. 
Box 1034, DRUG AND COSMETIC INDUSTRY. 





Patents 


Se AS GSR 
A Z.H,POLACHEK 
YOUR_ IDEAS P54 ROADWAY 
TRADEMARK ey ededacha mea as 
@EG. PATENT ATTORNEY PROF ENGINEER 
WHAT IS YOUR INVENTION? 


Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 































LAWALL & HARRISSON 
Charles H. LaWall Jos. W. E. Harrisson 
Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water pom oe 

imony 


Legal Test 
214 South 12th Street Philadelphia, Pa. 


















PEASE LABORATORIES, Inc. 
Chemists, Bacteriologists, Sanitarians 


Foon, Druc, anp Cosmetic ProsLEMsS— 
ComPuiance wits Orricta, REQUIREMENTS— 
EETING NEw AND ANTICIPATED COMPETITIONS 
wits Improvep anp New Propucts 


39 West 38th Street :: New York 



























H. A. Sem, Ph. D. E. B. Port, Ph.C., B. Sv. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices 


rugs 

Proprietary Medicines Special Formulas 
Pyrethrum Insecticides 

Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 





Private Label 





MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 

osmetic, Face Powders, Private Formulas. 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments. 
Correspondence solicited. 





Your own line of Cosmetics will repeat only if 
quality and packaging are right. Our reputation is 
founded on these essentials. Write us for details. 
Klinker Mfg. Co., 9200-9210 Buckeye Rd., Cleve- 
land, Ohio. 





Long Established Private Label Company guar- 
antees immediate increase in sales on perfectly 
compounded creams. Write for details. Dodina 
Laboratories, 30 East 20th St., New York, N. Y. 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 807 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





Dealers in rebuilt drug and cosmetic machinery. 
Send us your inquiries and list of idle equipment. 
Loeb Equipment Supply Co., 620 Lake St., Chicago. 





Business Opportunities 





LIVE WIRE ORGANIZATION is desirous of 
representing reputable manufacturer of quality line 
in Minneapolis territory. Will consider only items 
of merit with satisfactory potential possibilities. 


Box 1031, DRUG AND COSMETIC INDUSTRY. 





WILL PURCHASE NEW ARTICLE capable of 
general use that may be trade-marked and will re- 
tail for less than one dollar preferably a medicine 
or cosmetic. Box 1032 DRUG AND COSMETIC 
INDUSTRY. 





LIVE WIRE ORGANIZATION desires to repre- 
sent reputable manufacturer of quality line in 
Chicago and surrounding territory. Box 1037, 
DRUG AND COSMETIC INDUSTRY. 





Factories For Sale 


























FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 


and eq ip t devel Pp t. 





Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 3ist Street New York City 
Phone CHickering 4-0487 














WELL-EQUIPPED PACKAGE MEDICINE 
AND COSMETIC FACTORY, stock, formulas 
and trade-marks. Attractive price and terms. Box 
4, Decorah, Iowa. 





OLD ESTABLISHED COSMETIC PLANT com- 
pletely equipped. Located in New York. Must be 
sold at once. Includes trade-marks, labels, bottles, 
machinery, raw and finished materials, office 


furniture. Reasonable rental if desired. Box 1041. 





Situations Wanted 


CHEMICAL ENGINEER, Organic, well-known 
foreign university, diversified experience; last 10 
years as director in complete charge of U. S. plant 
of well-known French cosmetic and perfume man- 
ufacturer (production laboratory, creating, buying, 
etc.) Speaks four languages. Best references. Age 
39. Box 1027 DRUG AND COSMETIC IN- 
DUSTRY. 
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Classified 





an issue for 20 words or less; 
additional words 5c each. 


Payment must accompany 


order. Add 10 cents if replies 
are to come to a box number 


and be forwarded. 


THE DRUG & COSMETIC 
INDUSTRY 


101 West 31st St. New York 


Rates—All classifications $1.00 
| 
| 











Situations Wanted 





REPRESENTATIVE, forty years business ex- 
perience, desires appointment by manufacturers 
and importers wishing sales, collections, distribu- 
tions in representative capacity. Write Otto 
Brugier, 1135 N. White St., New Orleans, La. 





CAPABLE CHEMIST’S ASSISTANT with good 
references wishes position; experienced in face 
powder manufacturing. Box 1028 DRUG AND 
COSMETIC INDUSTRY. 





COSMETIC PRODUCTION and MANUFAC- 
TURING man formerly with internationally known 
firm for ten years, have worked in foreign countries; 
willing to do so for reputable firm; married. Box 
1029 DRUG AND COSMETIC INDUSTRY. 





CHEMIST: at present employed, desires position 
with progressive firm; has thorough experience in 
drug and cosmetic production and expert knowledge 
of perfume materials and essential oils. Box 1030, 
DRUG AND COSMETIC INDUSTRY. 





PHARMACEUTICAL CHEMIST, B. Sc., Ph.Ch. 
desires position. Five years experience, best 
references. Capable of initiating production of 
sterile solutions, tablets, capsules, ointments and 
liquids. Box 1038, DRUG AND COSMETIC 
INDUSTRY. 





SALESMAN, graduate Ph. C. seeks additional line 
for Chicago and vicinity. Acquainted with drug 
and department store buyers. Write S. Break- 
stone, 7241 Sheridan Rd., Chicago, IIl. 





CHEMIST, expert, reliable, exceptional ability to 
create line of modern cosmetics, perfumes, also 
familiar with drugs. Available now. Best refer- 
ences. Box 1039, DRUG AND COSMETIC IN- 
DUSTRY. 





CHEMIST, experienced in Soaps, Oils, Foods, 
Drugs and Cosmetics. Desires position in Research, 
Control or Analytical departments. Some Sales and 
Production experience. Also good bacteriological 
and biological assayer. Box 1040, DRUG AND 
COSMETIC INDUSTRY. 





Traveling representative Toilet Goods 7 years Cen- 
tral North West, fine following; 2 years New York, 
New Jersey. Very successful for best leading man- 
ufacturers. Speaks fluent French, German. Willing 
to prove worth; results absolutely certain. Box 
1023, DRUG AND COSMETIC INDUSTRY. 





CHEMIST, 38 years old; Ph.D., Organic and Bio- 
Chemistry; 15 years experience, Pharmaceuticals, 
Cosmetics Perfumery; Research, Control, Analyti- 
cal, Manufacturing, Departments; wishes connec- 
tion, Senior Research or Head of technical depart- 
ment, Box 1024, DRUG AND COSMETIC 
INDUSTRY. 





SALESMAN for detailing Drug and Cosmetic 
Stores. Will act as manufacturers agent, selling 
fast moving items. Well experienced and have fol- 
lowing with retail drug and cosmetic stores and 
jobbers, Selling in Metropolitan New York area. 
Box 1025, DRUG AND COSMETIC INDUSTRY. 





AROMATICS AND ESSENTIAL OIL SALES- 
MEN wanted for Mid-West territory. Box 1035, 
DRUG AND COSMETIC INDUSTRY. 





SALESMAN, capable and aggressive, wants po- 
sition where results and high class representation 
are appreciated and reward Experienced in 
drugs, sundries, cosmetics, etc., acquainted with 
Southeast, Southwest, Middlewest. At present 
employed but desire change. Box 1036, DRUG 
AND COSMETIC INDUSTRY. 
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able to Convention Guests. 








What an ideal HOTEL 
for your CONVENTION? 


Unequalled facilities and perfect location directly on the 
Boardwalk—Just a few minutes from the World’s largest con- 
vention hall—Convenient to all transportation—Ample parking 
space and private garage. Complete Hotel Seivice. 


Spacious Sun Decks—Large Swimming Pool 
Bar—Grill—Cocktail Lounge 
Many activities and enjoyment for all with Golf, Fishing, 
Tennis, Horseback Riding right along the Beach and all avail- 


Write for Special Rates and outline on arrangements to 


+ Bhthel 


ATLANTIC CITY, NEW JERSEY 


tweTce 








BILE SALTS 


CHOLESTERIN 
IRON PEPTONATE 





4221 So. Western Ave., Chicago, III. 

also = 
4 816 First Ave., New York 2 
24 Oregon Ave., Philadelphia I 

869 Folsom St., San Francisco 

1807 E. 9th St., Los Angeles 

619 Clark Ave., St. Louis 

ARR RUSUUUDESSERESSESUSSRSUSeReaseaSaee 













{Index to A 


Abbe Engineering Co. icmeae 
Abbott Laboratories... . + 130 
Alsop meng aly, A a ; .. 108 
Aluminum Seal Co... rr 
American Coating Mills, Inc... ..74 
American Commercial Alcohol C Sorp Sala atiietaa 132 


Anchor Cap @ Closure Corp... «. .0scsccecces 
Inserts between 8 & 9 
Ansbacher-Siegle Corp..............2ee0eees 126 
Armstrong Cork Products Co...........-.s.0s 75 


Aromatic Products, Inc. ... Insert between 16 & 17 


Baker Chemical Co., J. T......... Insert facing 88 
Barnstead Still & Sterilizer Co............... 109 
Bridgeport Metal Goods Mfg. Co... .. . .60 
MI O0n Wc cov vvcesiedecss ei6 126 
California Fruit Growers Exchange. ; oak 
Carr-Lowrey Glass Co............ . 84 
CAMO GO, ANENUIE. < «5.66 cecceces . 109 
Consolidated Products Co , inc. . -lil 
Pex Co, C) 32) i be 
Dodge Cork Co....... ; Oey 
Pen Or OMeOee Coy... oss = vce sss ow vores 
Dow Chemical Co...... Cover 4 
WEED Pe so oia's'c soa ek eacaceene 120 
Dunkel & Co. Inc., Paul A..............c00e 132 
Dyestuffs Corp. of America. . eee | 
Economic Machinery Co...... ..110 
hrmann-Strauss Co., Inc... . .128 
Ertel Engineering Corp. ........ 6.0.6 2sscece 110 


Felton Chemical Co., Inc 


Insert facing 16 
Fezandie & Sperrle Inc. . 130 


First Machinery Corp......... woos 
Fischbeck Co., Inc., Charles....... ae 
Franks Chemical Products Co., Inc. ae 
Fritzsche Bros., Inc...... path dis er 
Cerra Ree Cai. 5 «5s ve las'< shane ees ele Kha ee 114 


RI UNE, CO os os iaaialn s c:eaeea Snes 
Givaudan-Delawanna, Inc. . 
Glass Products Co. ; 
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Goldschmidt Corp., Th. kas Sail ecacereoena ate 94 
Greeff & Co., Inc., jo eae ee Wea Oe erate oa 
Hagerty Bros. & Co....... ; vid aitiee te eee 
Harrison Refining Co., Inc. .... wie wage 
Finzer-Asine Cont CO. 65 cdc cvcdcscves cae re 
Heyden Chemical ag mee ede aewtere .14 
Hopkins & Co., J. L.. ene ; are 
ee” ee Keene ...83 
Huisking oCo., Ine, Chiat Ee co 6sc 8 iccce vc Ne 
Industrial Chemical Sales Co., Inc... Cover 2 
Innis, Speiden & Co., Inc... ae veeneeu 

Interstate Colom Go... ING sc. c2c sc indesses 128 
Kieler Machine Co., Karls... 55 o..csic ci dcece 104 
Kimberly-Clark Corp pee satire waahdaia we slereal ta 83 
Kimble Glass Co.......... .. Insert facing 81 
Kohnstamm & Co., Inc., H. wes . 132 
Kolmar Laboratories.......... Pe yr 
PROGGe CINE, 666 esd eeccncees ncleisie were 
Eeehers (remiies? Co. Iii. .sc dedscscc scans 128 
RAM Ee Obi acavenesesoades Insert between 8 & 9 
Leonhard Wax Co., Inc., Theodor.......... 11 

Lueders & Co., George.........+ .126 
Magnus, Mabee & Reynard, Inc .. 116 
Mallinckrodt Chemical Works. . ve 
Malmstrom & Co., N. I........ . ..126 
Manton-Gaulin Mfg., Co., Inc............... 111 
WEREGR ON Gan TUG ig Oe cscncccckeceguacnseres 21 


Monsanto Chemical Co....Insert between 16 & 17 


National Adhesives Corp........... bs . 83 
N tional Collapsible Tube Co. oneal dae eeee 
New England Collapsible Tube Co. a ae 
New England Tank & Tower Co.. Grin cet al ea 
ee ee a eee ree | 
N. Y. yf mee & Chemical Works. , cee a 
Norda Essential Oil & Chemical Co. are 
Norton Laboratories, Inc. . pip ares 
Norwegian Cod Liver Oil.. .120 
Orbis-Products Corp..... .90 
Owens-Illinois Glass Co. . ann 
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Parento Inc., Compagnie. . .96 
Paris Cosmetics, Inc..........----- ; ree 
Parsons, Imports, M Ww. SSERPE ASCE 22 
Peerless W — Lime Co.. oi scacanmearated 132 
Pears G0 Gah, SB ns cascccccccccccecsseuces 10 


Pennsylv ane "Glass Products, Inc. . Insert facing 80 
PRS Gy ees, Bsc occ cccvciccoecececens 118 
i Ie errr errr 9 
Pfizer & Co., Inc., Chas..... . Insert facing 17 
Phoenix Metal Cap Co., Inte... osha nies aoa 1 


Pneumatic Scale Corp., Ltd. . . 106 
Polak’s Frutal Works, Inc.... ? ... 118 
Powell & Co., Inc., John...... .86 
Revson Co., R. F.. . <oeae 
Riegel Paper Corp.... sco 
Schimmel & Co., Inc. .... ; ; <ccbhe 
Schofield-Donald Co., Inc... -oehZ 
Schwabacher & Co., Inc., S....... aioe 
Scovill Manufacturing Co....... coal 
Seydel Chemical Co........ pee «he 
Solo Laboratories, Inc........... ee 
Sonneborn Sons, Inc., L... ner ++ oe 
Stein-Brill Corp. an PR rer . ne 
Stokes Machine Co., F. J. ¢aveeenceemed 100 


Stokes & Smith Co....... 
Sturge Ltd., John WE.... 
Sun 


We COPE. oo cc ccsene 
Terminal Laboratories, Inc. Pees - 
Thurston & Braidich...... . 128 
Fords Ca, Ad Mi vcccecdtess wn diighs siete ik aa 
Unesient Oh Bitte cc cesicecavusveaee Cover 3 


U. S. Bottlers Machinery Co......Insert facing 49 
U. S. Industrial Alcohol Co. Insert between 84 & 85 


van-Ameringen-Haebler, Inc. k Pr ee 17 
Ville EO Oe ob vecctacssais tins Seeneeewens 

Verley, Inc., Albert... Insert facing 8 
White Metal Mfg. Co.......... Peres 70 
Whittaker, Clark & Daniels, Inc. ee 
Will & Baumer Candle Co................-00. 12 
Wilson Laboratories, Inc. . PS 
Wolf & Co., Jacques. . He <oabne 


“Tt's a matter of 
Taste-- 


““That’s one of the reasons 
why I’ve prescribed American 
White Mineral Oil for years. 
My patients prefer it to any 
foreign White Mineral Oil. 
I’m on the staffs of four hos- 
pitals — and we use nothing 
but American White Mineral 
Oils. Why not—when they’re 


pleasant to take, gently effec- 


tive, and always uniform and 
dependable.”’ 





' ; WHITE MINERAL OILS 
E refine American White Mineral Oil KAYDOL orzo. 

. U.S.P. H USF. Vv 
and U.S. P. Petrolatum exclusively from w=" ne 


the finest domestic crudes available. With a USP. Heavy 
ERVOL BLANDOL 


background of more than 50 years’ pioneering USP. Ligh U.P. Light 
CARNATION KLEAROL 


experience in the refining of U.S. P. petroleum PETROLATUMS U.S.P. 


products, coupled with an intimate knowledge WHITE PROTOPET 
, ; YELLOW PROTOPET 
of the requirements of the Pharmaceutical and aand to dk ae cee 


pharmaceutical, cosmetic and _ industrial 


Cosmetic Industries, we are equipped to serve requirements. 


Also: White Fonoline—Yellow Fonoline 


you efficiently. 
White Perfecta 


for special purposes 
COSMETIC 


L. SONNEBORN SONS, INC. SPECIALTIES 


REFINERS OF WHITE MINERAL OIL AND PETROLATUM SONO-JELL—complete series for _liquefy- 
ing cleansing creams, pomades, ointments, 


Refineries: Petrolia and Franklin, Pa. etc. 
NEW YORK LOS ANGELES CHICAGO TRI-OL—base for soapless oil shampoos. 


88 Lexington Ave. 215 West 5th St.~ 920 Towel Reed DEO-BASE—light hydrocarbon distillate re- 
fined to complete freedom from kerosene 


STOCKS CARRIED IN PRINCIPAL CITIES a. 
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